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Queen Anne Gold Cup and Cover Which Recently Sold for $9,000. 


(See Text on Page 49.) 
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ALVIN MFG. CO. 


Silversmiths 
SAG HARBOR, N. Y. 











ALVIN SILVER 


(STERLING) 


A new Flatware Pattern 


The 
“Marie Antoinette” 


French Gray Finish 








The Marie Antoinette is the 
most exclusive pattern that 
has ever been produced in 
silver tableware — it is dif- 
ferent. There is no other 
pattern—of any manufacture 
—like the Marie Antoinette, 
the shape is new and novel, 
it is magnificent. 


The illustration gives an idea 
of the pattern, which is the 
same on both sides of each 
piece; but to be thoroughly 
appreciated it must be seen 
and our traveling men start- 
ing on the road in July will 


Tea Spoon carry a sample line of this 


pattern. It will be to your 
interest to see for yourself how the 
acme of perfection in, the art of silver- 
smithing is reached in this pattern. 
It is a heavyweight pattern, strong and substantial, finished 


in French gray, and made in the complete line of ounce 
goods, fancy pieces and cutlery. 


Catalog being printed; send for one. 
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The Reason Why 


@ The reason that Fahys cases can always 


_ be relied upon is because we have special- 


ized on this one product for over 50 years. 
Using only the highest quality of material 
throughout, made in a factory with every 
modern improvement and equipment. 


@ The largest independent watch case fac- 
tory in the country, where skilled workmen, 
that can only be obtained by years of train- 
ing are employed, and the policy of giving 
the greatest gold value possible in each 
grade, at the price. 


A certificate accompanies each Fahys case, 
showing the percentage of gold in the backs 


JOSEPH FAHYS & CO. 


Established 1857 


BOSTON NEW YORK CHICAGO 
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A Splendid Showm 


Our diamonds being cut in the most accurate manner 
by the most sKilful workmen obtainable have the greatest 
possible brilliancy and luster. 

Very naturally they maKe a splendid showing, while 
the prices we charge are but the actual cost of pro- 
duction, plus our one modest profit. 


J. R. WOOD @ SONS 


Diamond Cutters 
Importers of Emeralds, Rubies and Sapphires 


170 Broadway, Corner of 2 Maiden Lane NEW YORK 
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FAULTLESS 


HIS describes our wedding rings 
j exactly—faultless. Perfectly 


made, properly finished, plump 
quality, and withal, at the lowest 


possible prices. 


J. R. Wood @ Sons 


Wedding Ring Makers 
170 Broadway, Corner of 2 Maiden Lane, New York 
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New Hard Platinum 





and 
* » THE OLD WAY 
me wew ™“Y. | Platinum-Tipped-and-Lined | -¢:isz2"""* 
The Wear-Proof and Catch- Gold tips are not so hard 


Proof Way as platinum tips and wear 














New hard platinum settings away i i 
} y in a short time. The 
=e — - bur- e points catch in the threads of 
over diamond. — f Settin Ss one’s garments and bend up 
The tips will wear indefi- g or dt off entirely. The dia- 
aitely and they cannot catch mond is not always secure 
im the arent = ope when the points are bent, and 
ways mena > ieaue - 4 d : a, 7 rs a ~ jn this 
; th t c i 
eae ean on Diamond Rings. Sage © om S oe 








Are You Getting Your Share of This Work? 


There are more than 2,000,000 Diamond Rings now worn by the 
American people. 
Almost every one of them needs new platinum claws or settings. 


A fine diamond looks larger and its color and brilliancy are height- 
ened when set in platinum, while a medium grade diamond looks as well in 
platinum as a finer stone does in a gold setting. 


A diamond set in platinum “the new way” is WEAR-PROOF and 
CATCH-PROOF. . 


Every owner of a diamond will cheerfully pay from $5.00 to $15.00 for 
a hard platinum or platinum-lined setting on his ring when you tell him how 
much more secure the diamond will be and how much better it will look. 


It is worth your while to familiarize yourself and your employees with 
this work, as it is one of the important factors that make up your business. 


WENDELL AND COMPANY 


The Special Manufacturers for the Retail Jewelry Trade 
45-47-49 JOHN STREET, NEW YORK MADISON and MARKET'‘STREETS, CHICAGO 


Our system of handling our customers’ diamonds is so perfect that during the 


I past thirty years we have never lost a diamond nor had a dispute concerning one!!! 








TEAR OUT THIS PAGE AND PASTE IT IN YOUR HAT 
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The Remounting of Family Jewels 


You may think that your patrons cannot judge artistic designing and high-class 
workmanship in platinum mountings. Perhaps some of them may not be able to do so 
at the time they buy, but they SOON LEARN BY COMPARISON. 


If your best customers go elsewhere, it is because your mountings are NOT up 
to the HIGH STANDARD DEMANDED AND OBTAINED by wearers of 
fine ‘ewels. 

Jewelers who send their remounting orders to us 
get the business. 


Our styles and workmanship are the same as shown on Fifth Avenue. Our prices 
are moderate. Our promptness in turning out special orders and business-like way of 
handling them have won us our enviable reputation. ; 


Our expert designers are at your service. Get designs from your regular diamond 
jewelry house if you wish, but get designs of the latest styles and estimates from us, 
anyway, and clinch the orders. 


Wendell & Company 


47 John Street, NEW YORK 256 Madison Street, CHICAGO 
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’ | OUR LINE OF PURSES 
fh Card Cases and Vanity Boxes 





a 
& a. - s 
has several new additions which 
are especially neat and attractive 
This line, which has long been a leader, is the logical one from which to 
select when ordering for the coming season 
| 














No. 4608 E.T. 


A catalog, which will appear shortly, will show our complete line of purses, 
card cases and vanity boxes. WATCH FOR IT! 


R. BLACKINTON & COMPANY 


Aa GOLDSMITHS, SILVERSMITHS AND JEWELERS 


Factory and Office: *~ New York Salesrooms: 
North Attleboro, Mass. Trade Om Mark 15-17-19 Maiden Lane 
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YPICAL of the dis- 

tinctiveness of the 
silverware produced by 
our artist-craftsmen, is the 
new Laurel pattern. 


Truly, these pieces of silver-plate bear all 
the appearance of Sterling Silver. They 
have the Sterling character. In design and 
finish, the Laurel rivals the most popular 
Sterling patterns. The similarity has been 
achieved even as to weight, yet strength 
and durability have not been sacrificed to 
effect. Very much the reverse. The 
wear-resisting qualities of all 1835 R. 
WALLACE SILVER Plate have been 
maintained in their highest efficiency in 
this new pattern. The parts most exposed 
to wear are reinforced by sectional 
plating. 


The Laurel is made in a lustrous Butler 
finish, the wreath at the top of the handle 
being oxidized to bring out more prom- 
inently the delicate modeling of the leaves 
and the fine die work. The handle is a 
soft lustrous gray, the bowl being 


finished bright. 
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The new Laurel pattern may be had in 
extra sectional or triple sectional plate 


R. WALLACE & SONS MFG. CO. 


Box 25, WALLINGFORD, CONN. 


11 West 32d Street, NEW YORK 10 South Wabash Ave., CHICAGO, ILL. 
925 Chestnut Street, PHILADELPHIA 85 Post Street, SAN FRANCISCO, CAL. 
63 Basinghall St., LONDON, E. C. 
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1864 


John C. Dueber, Watch Case Maker 
CINCINNATI, O. 








The result of 
integrity and 
perseverance 











1911 


Cueber-Hampden Watch Factories 
CANTON, O. 
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by this house. 


NEW YORK OFFICE 
15-17-19 MAIDEN LANE 








MARK 





| pee THE BEGINNING the same high standards 
have been upheld in all the Arakets manufactured 


@ There has been awakening and widening recognition 
from season to season, of the characteristic qualities of 
these goods; but the principles that have won such success 
are as old as the house itself. 


- §. K. Merrill Company 


MAIN OFFICE & FACTORY 
PROVIDENCE, R. I. 











EVERYTHING IN [/@KETS 
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We show here a few of our newest styles in Sterling Silver, Platinum Finished 


We Make 





Sterling 








Silver 


Toilet and 

Manicure Sets 
and 

Combinations 


Toilet Goods 


_Manicure 
Goods 


Gentlemen's 
Goods 


Cigarette 
Boxes 


Match Boxes 
Eyeglass Cases 


Spectacle 
Cases 


Vanity Cases 
Card Cases 
Purses 

Coin Boxes 
Novelties 
Ete. 


Theodore W. Foster & Bro. Co. 


New York 
13 Maiden Lane 


At this Season 


Black Velvet Necklaces 


Are Much in Demand 





REGISTERED 








Make 








We 
Rolled 


Gold 
Plated 


*~ 





Lockets 
Charms 

Link Buttons 
Tie Clasps 
Studs 

Collar Buttons 
Lapel Chains 
Lapel Buttons 
Pins 

Lewrt i Crosses and 
Pendants 

Hat and 

Scarf Pins 
Earrings 
Necklaces 
Chains 





Sterling Silver, Platinum Finished Necklaces 
Neck ribbons are black velvet and will adjust to fit any neck ’ 
No. 432—Brilliants No. 433—Brilliants, Center Stone as ordered 
No: 434—Brilliants No. 435—Brilliants, Center Stone as ordered 


The fastener for the back of these necklaces is a slide bolt, which can 
be easily clasped and unclasped, and yet makes the necklace very secure. 





Manufacturing Jewelers and Silversmiths 


100 Richmond St. + Providence, R. I. 


Chicago 
Heyworth Building 


Canada 
Kingston, Ontario 
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THE ENTERING WEDGE OF MERIT } 
| How Quality Forges Ahead i 





Reputation based on merit is the enter- 





ing wedge that secures for our “ Pilot” A 
a hearing and a trial on the part i | 
~ of new customers, and that is all a 
that is needed —the case does ul 
the rest. Quality is certain ae 

of recognition and appre- i 


ciation, and it forges Let 
steadily ahead. Bd 


ee ai 

ae 

A Quarter ad 
of a ri 
Century 4” 


The — vf 
s The 
Wadsworth Wadsworth |] | 


5 -Year Watch Case@. |] 


NEW YORK SAN FRANCISCO CHICAGO 


* ei! | 

$e Pil ot 99 17 Maiden Lane 717 Market Street Columbus Building if ‘ 
mt) Te 

mar iit} 


FACTORY: DAYTON, KY. al i 








Be 


we 


> 


THE JEWELERS’ CIRCULAR-WEEKLY 








_ STAR WATCH CASE CO. 


_  LUDINGTON,. MICH. 





THE HOME OF STAR WATCH CASES 


Cut down your Expenses and pull in Bigger Profits with STAR WATCH 
CASES, the Solid Gold Ball-bearing Bow line, which gives absolute 
Security to the Wearer of Watches. (Wachter Patent No. 916809). 


For the sake of more Business and more Satisfied Customers, take the time 
and send us your order. Take it on our SAY-SO that you will not 
find it necessary to “shop around” for your watches once you have 


given STAR WATCH CASES a trial. 


You will find facts about STAR WATCH CASE Quality and Service that 


are worthy of your very careful consideration. 


Star Watch Case Company 


LUDINGTON, MICH. 


BRANCH OFFICES 
37 Maiden Lane 
New York City 


701 Heyworth Building 
Chicago, Ill. 
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not called. 





package. 





We make the following lines 





Brooches 
Scarf Pins 
Cuff Buttons 
Handy Pins 
Bar Pins 
Lockets 





Hat Pins 
Tie Clasps 
Fobs 
Crosses 

Sash Buckles 
Pendants 


OH Neem @e: 


CAMP <~ ORCHARD 
NEWARKEK N.J. 


Dew Accounts 
Solicited 


We are constantly looking for 
new accounts, particularly in 
places where our salesmen have 


Our line is so well known that 
it seems unnecessary to speak 
a | here of its many strong points, as 
to finish, quality, weight and gen: 
eral appearance. 


But we do want to mention to 
those to whom we are not known, 
that our methods are absolutely 
honorable and fair, and we aim 
to give satisfaction. 


Write for a trial selection 


SIs 
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Capacity 2,000 Bags Daily 


We are the only Manufacturers 
of Mesh Bags made by Machine 











$ On ae 


Machine-made mesh is distinguished by its smoothness, soft silky flexibility and 
tough wearing qualities. Over 800 different styles, from the smallest to the larg- 
est, at prices which bring a generous profit to the dealer. Your jobber will 
supply you with W. & D. Co. goods. 


WHITING & DAVIS CO. 


NEW. YORK SRFFICE $, 7. Maiden Lane 


CHICAGO QFFICE: 103 State Street Plainville (Norfolk Co.), MASS. 
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BIRTHPLACE OF THE ‘NEW PROCESS” CHAINS ty 








OBSERVING tHe COMPLETION of SIXTY YEARS 


The first of the present month marked the full rounding out 
on the part of this house of the period of sixty years from the 
date of its first establishment in 1851. 


The occasion is one upon which congratulations are both 
received and extended. They are received with gratitude to 
the many business friends whose co-operation through the 
years has made this record possible; they are extended with 
admiration for other houses whose success also during this time 
it has been a pleasure to observe. 


Living in the present and facing the future, it is meet to 
recognize the accumulated benefits of so many past years. 








15-17-19 Maiden Lane 





THE H. F. BARROWS COMPANY 


NEW YORH OFFICE: rave CSBOB sank FACTORY AND HEAD OFFICE: 


North Attleboro, Mass. 
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ATTLEBORO 


The D. F. BRIGGS COMPANY 


MASSACHUSETTS 


New York Office : 


Chicago Office: 
180 BROADWAY 


29 E. MADISON STREET 





London Office: 
62 HATTON GARDEN 
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REPRESENTING iN 
A 10-KARAT LINE LHAT 15 10-KARAT ‘ip \ 


J. J. DOLL i ae 














ne 
1 
ae 
7. ©. SHINN P. D. LUCAS W. H. TORRANCE | {| | 
HIGH-GRADE MEN AND A HIGH-GRADE LINE “ld 
In the near future one of our salesmen will call on you and show our ze 
: ; | Advance : | if 
Holiday and 1912 saves ou 
. oe 
Brooches Cuff Pins Waist Sets Lorgnette Chains } 
Link Buttons Bar Pins Fobs Neck Chains Siig 
Lockets Crosses ‘Tie Clasps Pendants a fi 
Scarf Pins Belt Pins Hat Pins a 
We stand behind these men, behind what they have to say, and i a 
behind the. line they represent. i 
Bik 
The Reller Jewelry Mtg. Co. all 
Salesroom: 64 Nassau Street $$ NEW YORK CITY a 
Factory: 251 N. J. R. R. Avenue : : NEWARK, NEW JERSEY iH 
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Write for one of our | JUST A REMINDER 


12x18 velvet, gold That BIGNEY’S ‘‘MIRROR FINISH ”’ Chains, Lockets, Bracelets, Necks and 
embossed banners. Guards are in a class by themselves. @ Finish, quality and price are the three 
They are beauties. potent factors which make for success, 

Freshen up your stock with some of our quick sellers. 
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A REAL NOVELTY 


LOCKET TOP 
. Coat Chains 
Warranted toStand Engraving 


IOUSOC eeu 





Illustration about Two-thirds Actual Size 


COAT CHAINS WITH LOCKET BUTTON 


POSITIVELY GUARANTEED 


LocKet will stand Engraving, Chain will give perfect satisfaction. 


This is something new and will be a ready seller. Order quick and show the 
newest thing on the market. Price $15.00 net for assortment as illustrated. 


Sold only by A. & J. PLAUT  pept.c 


Wholesale Jewelers 128-130 E. 4th Ave., Cincinnati, O. 
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Ten men 
that you ought 
to know 


Good, substantial citizens, whose 
trade is worth having — whose 
good will and influence is val- 
uable. 


There are ten such men who 
can afford to buy a Simmons 
chain or fob for every one who 
can afford the price of solid gold. 


The Simmons idea is to make 
these men customers of the retail 
jeweler. That is the reason Sim- 
mons chains are made the way 
they are and why we advertise 
them the way we do. 


If you want to profit by the Sim- 
mons idea in your locality, get 
Simmons goods in your win- 
dows and show-cases, and let 
people know you have them. 


Trade supplied by Wholesale Jewelry 
and Optical Houses. 


R. F. Simmons Co., Attleboro, Mass. 





SIMMONS 
CHAINS « FOBS 
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OTHER WOODSIDE NEWS PAGE IN THE KEYSTONE 








Come See Us—This Summer 


We extend an urgent invitation to every jeweler in the trade 
to visit our showrooms this Summer. 


Both to the merchants whose hearty support of our direct-by- 
mail selling plan has done so much to make it a great success, and 
to those who haven't yet traded with us. 


And we're confident you'll find the time well spent. Because 
we've so many interesting new things to show you, and because 
through sharing in the benefits of modern marketing methods 


You Can Make Larger Profits 


Especially in toiletware are our advantageous prices forcibly demonstrated. 
Here you will find no less than fourteen heavy full size sets at listings that show 
you average savings of 15 to 20%. 


And remember each article has all the niceties of finish that find favor with 
your best trade. 


Or our guaranteed depositware may catch your attention. It is stronger 
than ever this season. From little trade bringing novelties to heavily decorated 
staples. Popular prices rule straight through the line. 


Better make a note—right now—to visit us, if you want to buy your Fall 
goods at substantially lower prices than you usually are obliged to pay. 


Or Write for a Catalogue 


if you are not coming to New York this year. It’s full of quality silver- 
ware at decidedly interesting prices. You will also receive from time 
to time literature of specials that mean quick sales at splendid profits. 


You have everything to gain and nothing to lose by being on 
our list. So send in your name to-day. 


CHOOSE tr .ine*tocds for ies MONEY 





Woodside Sterling Company 
170 Broadway > New York 
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Monticello Tableware 


The Gateway to Profits 


in Sterling Silverware Trade 


Rogers, Lunt & Bowlen Company 


SILVERSMITHS 


Main Office and Factory Quid New York: 15-17-19 Maiden Lane 
Federal and Norwood Streets TRADE MARSEEBTERLING , 
GREENFIELD, MASS. R(o San Francisco: 717 Market Street 
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| Three New Styles with Three Selling Features 
" [ aieio coasters are desirable for you to stock because their 


distinctive attractiveness readily appeals to everyone, and 
being reasonable in price they're easy to sell. @ During the 
| summer they're especially in demand as then more beverages are 

consumed than at any other time. 4 Besides protecting fine furni- 

ture, clothes, etc., from the overflow of the beverages, they can be 
For instance, some use them for pin- 
trays, for serving candy, macaroons, 
etc. @ By all means avail yourself 
of this chance Sternau Coasters 
offer for stimulating your sales 


| utilized for other purposes. 











Attractive 





With Star-Cut Glass Base 
Sternau Coasters 











during the summer. 








Remember Sternau Coasters sell {because 
they're attractive, distinctive and 


@ Send for Catalogue R.K. 
illustrating many other 
novelties profitable for the 
Jeweler. 

















NOTE$The rims are furnished in highly 


* 7 << * Ss bject: 
finished Brass, Copper or Nickel-plate. Glass with Picture underneath—Different Subjects 


Distinctive 


S. STERNAU & COMPANY 




















r 
NIEW_SHOWROOMS ame SF OFFICE and FACTORY 
"=" 305 Broadway , COMPRISING 195 Plymouth Street 
N. W. Cor. Duane Street 
NEW YORK CITY , 
€ 








BROOKLYN, N. Y. 


Delft Title—Different Scenes 
Popular-Priced 


Fancy Teakettles, Chafing-dishes 
and their Accessories, Coffee- 
machines, Trays, etc. 





























HARRISON 


Umbrellas 
and WalKing Sticks 


Catering to the New York Exclusive trade as we have done for 
more than a quarter of a century, we feel to be in a position to know 
the taste and what appeals to particular people. 


Our Designs, Decorations and Finish are Unique. 


Get away from the commonplace lines if you wish to make a success 
of your Umbrella and Stick Department. 
See our holiday line when in town. 


Ww. W. HARRISON Co. 


Makers of 


Umbrellas and Walking Sticks 


OF THE BETTER SORT 


5th Ave., Cor. 34th St. NEW YORK 


Established 


1876 





SA rane mnt 


Trade-Mark 
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Sold only through Jobbers 
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Lockets Ask your Jobber for the Colonial Dame Bracelet Bracelets Hi 
Fobs New, Neat and a Work of Art—Made in four widths, 34, 4¢, 54, % Charms q 

i ; 

eer rane BLISS BROTHERS COMPANY Cana | 
Me Chicage, Attleboro, ] “"NivYork City * [ Mass. San Frencieco, Cal. . 

| 
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THE TOURIST’S 
INDIVIDUAL 
DRINKING CUP 


A Retail Jeweler’s Specialty, and 
Especially for the Trade in Sec- 
tions where Recent Laws 
prohibit Cups and 
Glasses for Gen- 
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% eral Use. 
nih 
A Sterling Silver Cup, Cased in Seal Leather that can be Retailed Your Attomobile, Athletic, Traveling and j ) 
for $4.00 and Net a Handsome Profit. General Trade will be interested in this ; 
SEND FOR ONE ON MEMO Novelty IF SHOWN. Dh 
; 
BE b 

: OUR NEW PATTERNS AND CREATIONS 


As shown in our present offerings in Toiletware, Manicure Pieces and Sets, Sandwich Plates, Cups, Jam Jars, 
O Strainers, Hollowware, Castors, Lemon Dishes, Salts and Peppers, Condiment Sets, Candlesticks, Novelties, Etc., 
etc., are illustrated, explained and priced in our Catalogue, which we will send to you upon request. 


Silverware bearing ’ 

this trade-mark de- Chicago Office, 910 Heyworth Bldg. 

amore New York Office, 37 Maiden Lane JAMES E. BLAKE CO. 
| San Francisco Office, 717 Market Street ATTLEBORO, MASS. 
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‘| | BATES & BACON meres 


i High Grade Gold Filled Chains, Lockets 





jo ed ATTLEBORO : MASSACHUSETTS pi 
iy NEW YORK: 9 MaidenLane | CHICAGO: 103 State St. sais 
ti . e 
» (| Coat Chains with } instems or pest KNOWN ORDERS 
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Also Cape ~= 
Coat Chains M1832 


of Varied 


Designs Ah, 
and Finish Capa ceed sg 
M1442 RS 
54 : 
; pssonsrsr€ Fal ) Chains made M.1372 


from 
gold-filled 
seamless 
wire, 
electric- 
soldered, 
and 
guaranteed 
to give 
satisfaction 










= 











‘ 
a 





a 


The Line 


Fe, 
. 





Bracelets 


will be worn more than any other this Summer. I: cannot 
be otherwise 


54 


x 


“For This Simple Reason”’ 


It comprises a greater variety of makes and styles than any 
other line shown. 

If you doubt it, look the line over and be convinced. 
Here are a few of them : 

Plain, Chased, Engraved, Nethersole, Stone Set and 
Signet Belcher Top, all in tubing; Chased Signet and Stone 
Set in Adjustable Band; Jointed Flat Adjustable Spring and 
a great variety of Baby Bracelets. | 

Our guarantee A. C. Co. with every bracelet. 


Sold Through Jobbers Only 


WMictore 


Fe Attleboro, Mass. New York Office, 9 Maiden Lane 
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Los Angeles, Cal. 


THE GARDEN CITY OF THE WORLD 


THE HOME OF 


Meyer, Cahn & Talbott 


Wholesale Jewelers—Watches, Diamonds and Silver- 
ware—Tools, Materials—and Manufacturing Opticians 


512 SOUTH BROADWAY 


PACIFIC COAST AGENTS FOR 





One of our Good Sellers— 


ILLINOIS WATCH ‘CASE CO. Winner. 20-Year 12-Size 
Open Face, Knife Edge 
AND Case, Plain or Handsomely 

Engraved. 


DUEBER-HAMPDEN WATCH CO. 


Two of the most popular lines of handsome and well made Watches 
and Cases 


Price, Net, $2.75 








Size 834 x 5% 





£ 


Celluloid _ 
Ring Trays E po 


FOR SALE BY 


Benj. Allen & Co., Chicago 
A. C. Becken Co., Me 

M. Sickles & Sons Phila. 
Jos. B. Bechtel Co, ** 
Wolfsheim & Sachs, N. Y. 
R , L. &M. Friedlander, * 


0c yoo 






Ne. 4708 





: 
y 
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EVERYTHING 





L. August & Son, 4 IN 
a ape a No. 30L for 30 Ladies’ Rings, $1.50 
Nordman Bros., San Francisco “ 36B “ 36 Band - 1.75 L 
E. & J. Swigart, Cincinnati “ 48A “ 48 Baby sy 1.75 K ETS 
AND BY THE SOLE MFRS. PURE WHITE—ALWAYS CLEAN 
AND 
H. B. SOMMER & CO., Philadelphia, Pa. 








CHAINS Mie 











PROVIDENCE, R. I. 


Tecla Artificial Pearls 


TECLA 


PARIS NEW YORK LONDON 
10 Rue de la Paix 398 Fifth Avenue 7 Old Bond Street 








No. 4776 No. 4773 


> a 


The Bassett Jewelry Co. | 
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Joe Graf. Leo Goldschmidt Henry Freund. Louis Freund. Dave Graf. 


Coming Your Way 


QO" SALESMEN will shortly depart for the road with lines of Jewelry, Watches and 












Diamonds, such as are seldom shown. Mr. Henry Freund has returned from Europe 
after making extensive purchases, and we have been busy in his absence assembling 
our complete stocks. He, as well as the other members of our traveling force will show 
such an assortment of “Sellers” that it will be well worth your while to wait with your 
purchasing until one of them calls on you. You will be as much pleased with the lines as 
we will be to receive the reports of your purchases and orders. 
Our goods move quickly and our Trade-Mark “ THE ROSE” 
insures satisfaction to you and your customers. 


“Scuere>’ Henry Freund @ Bro. ‘xcv'vo-x" 


Elk, Eagle and Moose Goods a Specialty 










B, SEND FOR THIS 
) \SPECIMEN D@OK 


(MAILED FREE) 


if you use cuts to illustrate 

your goods for advertising or 

catalogue purposes. 
We are specialists inthis class 
of work. This book shows sam- 
ple pages from various cata- 
logues,which are oyeruthabate ae 
examples of jewelry illust- 

rating, in colors and 
black and white. 


*SCIENTIFIC ENGRAVING COMPANY. 


PHOTO ENGRAVERS 
| 8 DY 4m 20)°4 SOUR 


HALL PLACE, 
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O° German Silver 


Soldered Ring 


Mesh Bags that Sell and Wear 


Popular-priced, with a profit-to-the-dealer 
Positively the only kind that shir 


TRADE-MARK 


A soldered mesh is unquestionably the best — the tearing of 
one link means only the loss of that particular link and not the de- 
structica of the entire bag. 

Our improved facilities makes prompt shipment of orders. 

Insist on your jobber showing our line and our trade-mark. 

Send for our 150-page illustrated Catalog. New Sup- 
plement to Catalog published soon. 


Eastwood-Park Company 


Manufacturers of Sterling Silver Toilet Wares, 
Novelties, Etc. 
Factory 


NEWARK, N. J. 


N. Y. Salesroom 
15-17-19 Maiden Lane 
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SEED PEARL AND BLACK BEAD NECKLACES 








G. A. BRIGCS, Pres. R. S. BLAKE, Treas. Gc. S. TROW Seoy. 


WILLIAM L. SEXTON & COMPANY 


INCORPORATED 


FORTY-NINE JOHN STREET, NEW YORK 








SOLIDARITY—“ The Case That Courts Comparison” 


Mr. Retailer: 


““You CAN’T tell by the looks of a frog, how far he can jump.”’’ 
Well, we're not selling frogs, so that doesn’t matter— 


BUT 
you CAN tell by the LOOKS of a Solidarity Gold Case just how 


far advanced it is over ordinary gold cases, and that’s" 
WHY we are everlastingly shouting: 


SOLIDARITY: “The Case that Courts Comparison.” 


We want you to compare them, and we will ship 
a selection package Through Your Jobber upon request. 


SOLIDARITY WATCH CASE CO. 


(Established Over a Quarter of a Ceatury) 











54 Maiden Lane fs Se Ms NEW YORK 
D. E. D. McMURRAY LOUIS J. MONTAGNON JOHN W. SHERWOOD 


President Sec’y-Treas. Vice-President 
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lt Your Customers Wear Shirts 


Especially stiff bosom shirts — it is more than likely they have seen 
the advertisements now running in the popular periodicals, of the 


Krementz Bodkin-Clutch 


Studs and Vest Buttons 


The simplicity of these goods—the fact that they have no weak points 


| Spiral Springs | 7 
No "Solder Joints to cause ee 
)} Hinges eran 


( Loose Parts 























makes every man want to owna Krementz 
Bodkin-Clutch Set. And it’s no trick at all 
to sell them, and reap a good profit, if you 
have the goods to show, 


IN ALL GRADES 


From Krementz Quality Rolled Gold Plate 
to the most expensive mother- of - pearl, 
mounted in gold or platinum, and set with 
pearls or precious stones. 














All protected by the 
Krementz Guarantee 4 2¢ew Stud or Vest Button free for every Bodkin- 


Clutch that is broken or damaged from any cause. 


HREMENTZ @ CO. 
NEWARH, N. J. 


New York, 286-288 Fifth Ave. San Francisco, 722 Shreve Bldg. 


PARHS BROS. @ ROGERS, Providence, R. I. 
‘Selling Agents to Jobbing Trade for U. S. and Canada 























tome og wes 
ee 





=_—2 


i haegaieeseed 
ware eee 


edi 





34 


THE JEWELERS’ CIRCULAR-WEEKLY 


July 12, 1911. 




















shoppers ? 


have none in stock. 





Two things every woman 


loves for their beauty: 


Jewelry and ribbons. Here are artistic designs that 


combine the two, and in addition permit variety of 
color by simply changing the ribbon background. 
Do you wonder these goods are so popular with 


Let us send you a selection package, if you 


A. J. Hedges & Co. 


14 Makers of 14-Kt. Jewelry 


JEU 12-16 John Street, New York 








cocooeeeoeeeece000 
O vase lh one 


OSMUN-PARKER MFG. CO. 


MAKERS OF 
Fine Pearl and Diamond Goods 
338 Mulberry Street 
NEWARK, N. J. 














Let us send you our Illustrated 
Sheets and Price List 





EARRINGS and 
PENDANTS 








Plain Gold 14-Kt. Line of 

or Coral Baroque Pearl or Coral Hoop and Pendant 
Hoop EARRINGS 

Earrings 





Manufacturers of Unusual 14-Kt. Jewelry 
9 WEST 3ist STREET, NEW YORK 








Trust for Guidance 
to the Pointers 


you get from a Catalog such as 
ours and you will not go wrong as 
to selections, quality or prices. If 
you have no copy of this splendid 
book, ‘with its 3,000 illustrations, 
you ought to have it. - 

Better put in your application for 
it right away. Our experience and 
best judgment, as well as our un- 
qualified guarantee, is back of 
every article listed. Would we list 
ston which we did not positively 

now would be adapted to the 
needs of our customers? Not much. 


ALBERT BROTHERS 


Wholesale Jewelers 
Cincinnati, O. 








EVERY BUYER OF 


Silver Deposit Goods 


should inspect my New and 
Attractive Line in Original De- 
signs at our Showroom, Fifth 
Ave. Bldg., before buying else- 


where. Call and be convinced. 


W. J. KITTEL 


200 Fifth Avenue ‘NEW YORK 











The Bowden Rings 


ARE COMPLETE IN VARIETY, CORRECT IN 


QUALITY AND PERFECT IN FINISH. 


MAKE EVERY VARIETY OF FINGER RINGS. 


J.B. BOWDEN & CO., 


15, 17, 19 Maiden Lane, 24 Fioor, 


NEW YORK. 
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G. R. HOWE ESTABLISHED 1841 BY A. CARTER F. R. HORTON 
W. T. CARTER F. W. STANBROUGH 
W. T. GOUGH H. L. FARROW 


CARTER, HOWE & CO. 


MANUFACTURERS OF ARTISTIC—SALABLE—RELIABLE 


> GOLD JEWELRY 3 


INCLUDING THE MOST COMPLETE ASSORTMENT OF TRADE-MARE 


TRADE-MARK 


Vanity Cases, Mesh Bags and Purses in Gold and Silver, plain, engraved, 
engine-turned and etched designs. 

All styles of Fancy Design Chains for Men and Women in 14 Kt. Gold 
and Platinum, including. Lapel Chains, also Sautoir Chains in Fancy 
Enamels with Lockets to match. 

Large variety of Lorgnettes in 14 Kt. Gold and Sterling Silver. 





9-11-13 Maiden Lane, NEW YORK Factory: NEWARK, NEW JERSEY 

















™ GOLD CHAINS 


OF EVERY DESCRIPTION 
Outing Chains Waldemar Chains 


10-k. GOLD and 14k. GOLD 4-k. GOLD 
GOLD AND PLATINUM 


Baroque and Coral Lorgnette Chains 


50 INCHES LON 
BEST SELLERS 
Having no traveling salesmen enables us to sell the retailer goods of substantial weight at low prices 
giving an additional profit to the retailer. 


ALOIS one & CO. 
1911 46-18 Maiden Lane : : : : New York 



































To the Jobbers 


10K and 14K 
Gold Jewelry 





Silberman, re & Walienstein 




















87 Maiden Lane 
New York 
NATHAN GREENBERG Geo.0. Street &Sons sw: (@) mx 
Mfr. of Fine Platinum Jewelry ESTABLISHED 1837 
16 West 45th St., NEW YORK SIGNET RINGS °° ae toon 
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DAY, 
CLARK 
& CO. 
ANNOUNCE 


THE COMPLETION OF 


THEIR 
NEW 























BUILDING 











A Modern Factory 


‘O} AND AFTER JULY 10th, 

weed the General Offices of Day, 

SS) Clark & Co. will be located in 

their New Building, 

449 WASHINGTON STREET 
NEWARK, N. J. 


and the Maiden Lane, New York, ad- 
dress will be discontinued. 

The trade, therefore, will kindly 
instruct their Shipping Departments to 
send all matter to the New Address 
after July 10th. 

The New Building erected by this 
firm is thoroughly modern in all re- 
spects. It adequately combines both 
offices and factory. In its construction 
and equipment every facility and con- 
venience have been included. 





Consequently the house is now in 
a better position than ever before to 
produce those special lines of 14-karat 
Gold Jewelry with which they have 
been successfully identified for so many 
years. 

This occasion may be taken to 
emphasize especially the attractiveness 
and. appropriateness of the Bead 
Necklaces for Summer Wear. 








The Leading House for 


BALTIMORE REPOUSSE WORK | 


Trade-Mark 





OS 


Sterling 
925/1000 


HEER-SCHOFIELD CO. 


BALTIMORE, MD. 


Superior Quality Sterling Silver 
Hollow-Ware 
Flat-Ware 
Toilet-Ware 
Umbrellas 
Buckles 
Match-Work 
Ecclesiastical Work 
Repairing and 
Electro Plating 


Prices Right 
Quality The Best 


TRADE ONLY 























JVLIVS WODISKA 


Maker of High Grade 
Diamond Mountings 





DESIGNS AND ESTIMATES FOR SPECIAL 
ORDERS 


Diamonds Recut, Repaired and Improved 
49 John Street NEW YORK | 
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OSMERS, DOUGHERTY CO. -=(()-= 


MANUFACTURING JEWELERS 
291-293 Seventh Avenue. bet. 26th and 27th Sts. (Phene 913 Modiees) 





NEW YORK 







so 
© 
~ 





SEED PEARL 
Necklaces, Collars, Bracelets, Ropes, Bayaderes, Sautoirs, Brooches, Pendants, etc., 
also loose in all sizes and qualities. 


ORDER AND REPAIR WORK of all kinds executed by skilled workmen 
































Ns QUALITY without style will not sell; 
V ij STYLE without quality will not give satisfaction ; 
The Bryant Rings have both style and quality, and will help your reputation as a Jeweler. 
We guarantee every ring we make. 


M. B. BRYANT & CO, hevvone 


onniauusiates tama EE 
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READY TO SET’RING MOUNTINGS | 
, H t 
Made in the Popular Arch Crown, Skeleton and Light Belcher Styles a / 
Samples Cheerfully Sent Upon Request art 
ea, 
mi} 
ARCH CROWN MFG. CO. 4 | 
NEWARK, N. J. a 
NEW YORK OFFICE CHICAGO OFFICE SAN FRANCISCO OFFICE A” 
Maiden Lane Safety Deposit Vaults 103 State St. Henry M. Abrams Co., 717 Market St. 2 ; 
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Sugar and Cream 


Many new styles comprise 
our line for 1911 


Maximum Quality 
Minimum Prices 





No. 768, No. 762, 
Illustration % size. 
Set, $10.00 ($11.50 Cased). 
Subject to Jewelers’ Circular Discount. 


La Pierre Mfg. Co. 


Silversmiths 


Showrooms: 
i West 34th St, New York. Newark, N. J. 


























a 
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WIEGAND anp COMPANY 














(Formerly ARTHUR MARSON, Inc.) 
MAKERS OF 


Gold and Platinum 


Swivels, Spring Rings 





Snaps, Bars, Etc. 
Diamond and Pearl Set Snaps a Specialty 


112-116 Arlington St.,. NEWARK, N. J. 

















THE GREAT AMERICAN 
JEWELRY CATALOG | 


Is a publication of real practical value; 
it truthfully illustrates those lines of 
merchandise best adapted to the needs 
of the Jewelry Trade; its reliability is 
unquestionable. 


SAPETY 


With implicit confidence you can use 
it when ordering goods; it insures you 
against deception; remember, for every 
dollar’s worth of merchandise you buy 
you are obtaining positive, intrinsic 
value. 

Write for this catalog; it means much 
to you. 


THE OSKAMP-NOLTING CO. 


Mammoth Wholesale Jewelers 
411-413-415-417 Elm St. CINCINNATI, OHIO 














Phone Gramercy 5265 Established 1879 


Samuel Brand & Sons 


INCORPORATED 
MANUFACTURERS OF 
Diamond Mountings 


18 East 23rd Street, New York City 








CROUCH & FITZGERALD 


Jewelry 
Trunks 
and Cases 
SecA Weer ae CaS 


177 Breadway 
Bet. Cortlandt 
and Dey Sea. 

164 Fifth Avenue 


723 Gth Ave. 
New York 




















8393 TOURISTS’ DICTIONARIES 








TOURISTS’ DICTIONARIES 








GERMAN, FRENCH AND ITALIAN 


3 VOLUMES IN NEAT LEATHER CASE 
FOR EUROPEAN TRAVELLERS 





| SEND FOR PARTICULARS 








C. F. RUMPP & SONS 


~\R] FINE LEATHER GOODS Established 
PHILADELPHIA _ 
New York Salesroom, 683 and 685 Broadway 














Gum Free To Engravers 


Send 5c. stamps to cover postage and printing 
and receive instructions how to engrave celluloid, 
ebony, ivory, pearl, tortoise-shell, etc., also for fill- 
ing engraving with 29 colors. Sample of “Enamo” 
free with order. 


H. W. THOMPSON, Art Designer and Engraver 
26 E. 20th Street, ~ - New York City 





GIVE ME A TRIAL 
D. SHAIN $EXERAr ENGRAVER 


47-49 Maiden Lane, New York 
Free Monogram Charts Upon Request 





THE “SAFLOK’” PATENT CLASP 
OSES 4D <saricok C=O 


Open Mark Closed 
For Necklaces, Neck Chains and La Vallieres. The 
latest, best and safest ever invented. For sale b 
all Wholesale Jewelers, Jobbers and Ma’ 
Houses, also with Neck Chains by Chain Manufso- 
facturers. Sample by mail 15c., in 10K. gold 50c., 
14K. 75c. Made and guaranteed by The N. L. 








Saflok Co, 75-77 Nassau St.. New Yoric 





See bata 
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Coat Chains 14-K. Sautoir Chains 
Plain and Fancy Links 
10-K. Gold — 14K. Gold Plain and 


Gold and Platinum Fancy Links 








Jeweled and Fancy Link Waldemar Vest Chains 
Lorgnette Chains 14K. Gold 


Gold and Platinum 








$4-K. Gold 
and Sterling Silver 


Cuff Buttons Hat Pins Safety Pins 
Bib Holders Tie Clasps Match Boxes 


 ENOS RICHARDSON & CO. 


«wax 22 Maiden Lane te 2 NEW YORK 


“55” 
Cigar Cutters 


































The Workmanship 
| of 


Shanley Gold Mesh Bags 


gives them exceptional value. They all 
have that touch of. distinction that marks 
goods of superior grade. When you want 
something better than ordinary, send to us. 


B. M. Shanley, Jr., Co. 


Salesroom Office and Works ~— 
527 Sth Ave., New York 11-13 Governor St., Newark, N. di. 
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SILVERSMITHS BUILDING, 





WARWICK STERLING CO. 


PROVIDENCE, R. I. 


MAKERS OF 


Fine Sterling Silver and Leather Goods 


Sterling Jewel Cases 
Desk Accessories 
Sterling Photograph Frames 
Sterling Mounted Mirrors, Etc., Etc. 


Our line is not one of the usual sort, for the 
reason that ever since our first productions 
were shown to the trade, over four years ago, 
we have concentrated our energy and forces to 
designing and producing a novelty line, that, 
shown with our staples, has built our present 
business up to a point of satisfaction to our cus- 
tomers and ourselves. We especially invite a 
critical comparison of our designs, finish and 


15-17-19 MAIDEN LANE. <pigpe 
Our N. Y. Office is located on the 17th workmanship with others. 
floor of this Building. 
San Francisco Orrice—Jewelers’ Bldg. 























The Cross 


Make 
room in 


your stock 


fora 
Christian 
clock 


m7 









Clock 


Write 
today for 
particulars 
and give us 
the name of 
your jobber 


Size 11x19 inches 


A handsome ornament, a good 
timekeeper, a useful article in every 


household. 


It is a beautiful chestnut wood 


cross, 


finished 


in either Flemish, 


Mission, Brown, or Mahogany and 
ornamented with either silver or 


gold filigree 
lutely reliab 


le clock. 


It contains an abso- 


Fine for church fairs, bazaars, 


festivals, etc. 


Makes a handsome 


birthday or wedding gift. 


CROSS €LOCK CO. 


P. O. Box 135. 


PHILADELPHIA 

















Introducing a New 


Signet Locket 
Cigar Cutter 


In 10-K. and 14-K. Gold 


Charles M. Levy 


Manufacturer of 
Rings, Lockets, Buttons, Tie Clasps, 
Scarf Pins and Signet Locket 
Cigar Cutters 
90 William Street, New York 


Send for Catalogue 


PATENT PENDING 





WORKSHOP NOTES 


(Third Edition) 
For Jewelers and Watchmakers, 








Acollection 
of the 
latest 
practical 
receipts on 
the manu- 
facture and 
repairing 
of watches, 
clocks and 
jewelry. 


a 


Price, 
$250 


| 











300 pages 
(size T34x 
104g inches), 
bound in 
cloth, stiff 
covers. 
Should be 
on every 
workbench. 














Published by 

THE JEWELERS’ CIRCULAR 
PUBLISHING CO., 

zz John St., Cor. Broadway, New York. 


























Our Specialty 


IS HIGH GRADE 
MEDIUM PRICED 


JEWELRY 


Send for Prices 


WE ILLUSTRATE 
OUR NEWEST 


Combination 
Brooch and 
Medallion 


MADE IN PLATINUM 








Special Order Work 


MEDALLION EFFECT Estimates Furnished 





BROOCH EFFECT 


The Pin Tong 


AND JOINT AND 
CATCH ARE DE- 
TACHABLE. 


COOPER & 
FORMAN 


Mfrs. of Diamond Mount- 
ings and Jewelry 
OFFICE AND FACTORY: 
3 MAIDEN LANE, N. Y. 
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“= AN INDIVIDUAL CHAIN KEY-RING “SS 


oe Gay 
MARK Ca : —* 
és “ oan? ‘ - - } - 
r) 


THE ONLY 


MARK 





CHAIN 
KEY-RING 
EVER MADE PATENTED IN 
WHICH U. S. A. GREAT BRITAIN 
HOLDS FRANCE, GERMANY 
ONE KEY BELGIUM AND 
SEPARATE eer 
FROM 
THE REST 


The Chain is securely locked; it being impossible to pull it apart, but the keys can be 
removed from either end by pressing down the loop and slipping it through the slide. 


MADE IN 14-KARAT, 10-KARAT AND STERLING SILVER BY 


FREDERICK @ CO. 


MANUFACTURERS OF A GENERAL LINE OF 


14-KARAT JEWELRY — 


MaRK Office: Clinton and Beaver Streets, NEWARK, N. J. Mant 


TRADE 























A Jewel Case of Stately Lines 


i ay” 


3f ss z 
citer. eS ne 
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Finishes: ; ee Se : Linings: 
Oxydized Silver ¥ © )Pe ! Liberty Silk 
Rose Gold or Velvet 


Antique Brass Lock and Key 


6730. Size 4% x 3% in. —=—— 
Price: SI8 per dozen 


OFFICE AND FACTORY Pw 
K. Be O. Co., 366-388 Butler Street, Brooklyn, N. Y. 


SALESROOMS 
561-563 Broadway, New. York 
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The’ “AJAX” Guara 


_ Scarf Pins and Brooches 


000K 


j AUTOMATIC ACTION 


The “Ajax” Scarf Pin Guard 


HOLDS AS WELL AS “THE HOLD-ON 
CLUTCH,” AND DOES NOT INFRINGE IT 


SIMPLE SMALL AUTOMATIC 
PRICE, $1.00 PER DOZEN 


# ASK YOUR JOBBER TO SHOW THEM TO YOU 
OR SEND DIRECT TO 


MAIDEN LANE MFG. COMPANY 


vend 27 GOLD STREET, NEW YORK CITY 
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| LEWY & COHEN 


Importers and Manufacturers 


114-116 Fifth Avenue = = NEW YORK CITY 


Beg to direct the atterition of visiting buyers to the latest addition to the line. Hand wrought, 14 kt. gold 
jewelry in novel designs, moderately priced. 

In sterling silver jewelry we present odd and unique patterns, set with semi-precious stones, Necklaces, La 
Vallieres, Brooches, Bar Pins, Scarf Pins, Shirt Waist and Dinner Rings, etc. Of the fashionable long chains for 
lorgnette, watch or fan, a splendid line can be seen in sterling or plated, embodying the newest ideas. 


Our reputation as the leading fan house is too well established to require further comment. 











IT IS A GOOD BUSINESS REASON 


Why repairing of all kinds pays when you send your special order work and 
repairing to thee JEWELERS HANDY SHOP. We are manufacturers and 
repairers to the retailtrade. Designs 
in modern gold and platinum 
jewelry sent cheerfully upon re- 
quest, GOLD AND SILVER 
PLATING, gold and silver mesh 
bags repaired, refinished and re- 
lined as new. 


Write for our Price List Pamphlet 


JOSEPH LANDSMAN 


51-53 Maiden “Lane, New York 





Before Repairing After Repairing 











THE MOST COMPLETE, REASONABLE, AND SALABLE LINE 











SHEFFIELD PLATE 


Also Jewelers Specialties In Pewter, Bronze and Silver. 


WE HAVE SPECIALIZED IN THE MANUFACTURE OF 
“AMERICAN MADE” SHEFFIELD Goods FOR OVER A 
QUARTER OF A CENTURY. 39 a3 


WE WILL SEND YOU UPON REQUEST 


ILLUSTRATED MATTER THAT WILL CONVINCE YOU, 
THE BEST IN SHEFFIELD PLATE CAN BE SECURED 
HERE, at PRICES THAT ARE LOW a d LESS the DUTY. 


'AWRENCE B. SMITH CO. 326 A St, Cor. Summer St., BOSTON, MASS. 
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; We couldn’t improve upon the Box, instead we patented a New Catch that locks it. The newest { 
; idea in a Leather Box to contain a quantity of Rings, Watches, Lockets, etc. ¢ 








~~. 


4 | Opens by pushing the knobs 
1 | that are flush with the sides, 
4 | and closes securely by a slight 
4 | pressure upon the cover. The 


The inconvenience of the old 
style prompted the improve- 
ment. Try it out and be con- 























5 . 
1 | Spring Lock does it! vinced. 

’ Estimates cheerfully furnished Write for further information 

b4 

? Fancy Platforms and Blocks for Window Display Silverware Chests in all combinations 

¢ Jewelry Boxes of many qualities and styles Flannel Rolls and Bags for Silverware 

? Boxes for Silverware, Manicure and Toilet Sets We Re-cover Window Platforms & Trays 
: Trays for Show Cases and Travelers’ Use of Tags, Cards, Cotton, Findings, Etc. 

5 


every description 


: ; --— PAPER BOXES ———_ 
1 WOLFSHEIM & SACHS 2M iticrcn 35 Maiden Lane (‘27::*) New York 


> 2 © 2 OS OO 8 88989 8888989898988 UU 
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SAFETY WATCH BOW 








Buy Watches with the Wachter | 
Safety Watch Bow 


Should your Jobber not have them 
in stock, then. write to us 


The Wachter Mfg.' Co. ei ms 38578, MAY 23,1007 Hartford, Connecticut 


NO. 916809, MAR, 30, 1908 

















The Trade’s Newest 


EXPANSION LINK BUTTON 


The accompanying illustration will serve to acquaint you 
with the mechanical construction of this newest idea in a 
sleeve button, and we simply add, that—No Solder is Used 
in Their Construction—The Double Post Insures Strength—The 
Rolled Edges Guarantee the Wearing Qualities—The Finest Quality 
of Rolled Gold Plate Only is Used—It Can Be Operated with 
Either Hand—It Cannot Fall Out When Retained by One Side Only 
Permit us to send you our new ILLUSTRATED BOOKLET 
IT TELLS THE WHOLE STORY FULLY 


Our line of PLATED JEWELRY 


which has stood the test for years, recommends this concern and its prod- 
uct to Jewelers who desire right goods at a right price. 

We sell through the jobbing trade only, but upon receipt of request, we will 
send samples of our product to any reputable Jeweler interested, and refer him to 
the jobber in his locality handling our line Better yet, send us your iobber’s name 
and address. & 


WINTHROP MFG. CO0., Attleboro, Mass. 


New York Office, 15 MAIDEN LANE 


Makers of 
Parcul Peudiiug. Sash Pins, Hat Pins, Brooches, Scarf Pins, Cuff Buttons, Etc. 
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The Automatic Eyeglass Hoider 


MADE IN A VARIETY OF DESIGNS IN 


White, Black Enamel, Gold, Silver, Rolled Plate and Gun Metal 


Retails for 50 Cents 


and Upwards 
With a Liberal Discount to the Trade 
THOROUGHLY GUARANTEED 














These Goods are advertised in the Magazines 
as being sold by Jewelers and Opticians 


KETCHAM & McDOUGALL, Manufacturers 
15-17-19 Maiden Lane, NEW YORK, (Silversmiths Bldg.) 


Catalogue Sent Upon Application 











mes UMBRELLAS mien 


ar) K&H DETACHABLE HAN DLE 








You get JEWELERS QUALITY IN OUR GOODS 


Send for our salesman to call 


KREIS & HUBBARD, Manufacturers 


306 S. Franklin St., Chicago 15 Maiden Lane, New York 


Catalog CANES 








WE MAKE 


Te Alliance Ring 


The graceful style of the Alli- 
ance Ring is rapidly supplanting 
the use of the old style wedding 
ring. The joints are invisible, 
and whenever engraving is de- 
sired it is done in the inside 
surface. Can be easily separated 
by inserting a pin in inside pia- 
hole. 


14 karat, 3 dwts., each, $1.25 per dwt.; im dozen lots, $1.15 per dwt., net; 
18 karat, 3 dwts., $1.40 per dwt.; in dozen lots, $1.30 per dwt., net. 
MADE ONLY BY 


LEONARD KROWER, WHEWELER AND OPTICIAN 


836-538 Canal Street 7 New Orleans, La. 

















cram HEAVIER and BETTER 
& scx Silver Deposit Ware 


Plate Made in 


7 sizes 








aw Write for Prices 


Tray, $10.50 








mmievcreusr Richter Mfg. Co. 


33 Canal Street PROVIDENCE, R. I. 








TRADE 
MARKS 


OF THE JEWELRY AND 
KINDRED TRADES 


Second Edition 
with Supplement 
Complete to Date 


Illustrates over 


5,000 TRADE-MARKS 


CONTAINS 264 pages 

of Marks, divided into 
23 departments, alphabet- 
ically arranged, and care- 
fully indexed ; also 80 pages 
of reading matter relative 
to Trade-Marks, Laws, etc., 
etc. 


Printed on Good Paper 
Substantially Bound 
in silk-ribbed cloth—an 
absolutely indispensable 
reference work for the. 
jeweler—will save him 
many times its cost in a 
year 


PRICE 


Postpaid 


$3.00 
NET 


‘Published by 


The Jewelers’ Circular 
Pub. Co. 
11 John Street New York 
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Write Us Today For Our New Special Display 


Card of 
EMBLEMATIC COAT CHAINS 


Printed and Embossed in Colors 


We have had printed a limited number of these display cards for the use of 
the retail trade. They are beautiful and ornamental and will add tone to your 
show cases. We will gladly mail you one upon request, but write before they 
have been disposed of. 


IRONS & RUSSELL CO. 


Manufacturers of Emblems 


THREE COMPLETE STOCKS 


MAIN OFFICE AND FACTORY 
95 Chestnut St., Providence, R. I. 





NEW YORK OFFICE 
11 Maiden Lane 





CHICAGO OFFICE 
10 So. Wabash Ave. 














H.-A. CO. 
LINK BUTTONS 
and LOCKETS 


1870 


There is a reputation of 40 years 
standing back of our trade-mark. 


DON’T CONFUSE 
MARKS OF A SIMILAR NATURE. 


N. Y. OFFICE: 


Silversmiths Bldg. 
15 Maiden Lane 


Geo. E. Heywood 


a 


THE HORTON-ANGELL CO. 


Manufacturing Jewelers ATTLEBORO, MASS. 
“Our Goods are Made in the Light of Experience” 


Caution. 


The purchaser of this card of buttons 
should see that the BAR on each 
button bears this, 


TRADE H. A. & CO, MARK 











Buttons bearing this stamp are Guar- 
anteed to give Absolute Satisfaction. 


Buttons without this stamp are bogus 
and have no right on this card. 


IT WITH 








nearly half a century. 
jobbing trade only. 





The above 1s a fac-simile of the back of 
our Link Button cards. 


“WHEN BETTER BUTTONS FOR THE MONEY ARE MADE, THE 
HORTON-ANGELL CO. WILL MAKE THEM.” 


Western Representative, Fred A. Bullock 


CORRECT 
SCARF PINS and 
ANGELL COLLAR 

BUTTONS 


1911 


Representative Wholesale Jewel- 
ers in the larger cities of the United 
States have been our customers for 


We sell the 


SAN FRANCISCO: 
717 Market Street 
Alfred H. Bullion 

















Rings Cuff Pins Tie Clasps Crosses 
Brooches Veil Pins Heart Charms Cameos in 
Scarf Pins Collar Pins Ear Screws Brooches 
Tie Pins Chain Sets Ear Drops Belt Pins 
Handy Pins Link Buttons -Pierceless Drops Stick Pins 
E. L. SPENCER CO rss ng 

° Gh, PROVENCE. Solid Gold Jewelry 
NEW YORK OFFICE: FOR THE 

15-17-19 Maiden Lane JOBBING TRADE 
Sample Lines Only ONLY 





TRADE-MARK 
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“ We never follow the Fashions, the Fashions Follow Us’”’ 








REG. IN U. & PAT. OFF. 
Miways in Red 


Newness 
and Freshness 


We have said so much in our previous “Ads” that perhaps many 
Jewelers may take exception, but we can happily go ahead and say 
more, because nothing in print can give that impression which can 
be gained by visiting our coming NINTH ANNUAL EXHIBITION, 
to be held in our offices from August 28th to September 2d, 
inclusive. 


We know of instances where some Jewelers, who never visited these 
displays, called our “Ads” “hot air.” Those Jewelers contemplating 
a visit this time need not worry about “hot air” or “hot weather,” 
for the reason that this Exhibition will be invigorating enough to 
infuse action into the contemplating purchaser, so that his Fall stock 
will eclipse, for newness and freshness, any manufactured in the 
Jewelry Centers of the world. 


POWERS ayo MAYER 


8-14 West 38TH Street (Murray Hill Building), ApjoiniInc FirtH AvENnur 


NEW YORK 
LONDON PARIS AMSTERDAM 
Audrey House, Ely Place 51 Rue de Chateaudun Sarphati Straat 32 


CABLE ADDRESS “ON TOP,” LONDON 


¢ 
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Where to Buy 


Procious and Semi-Precious 


Stones Jewelry 
Sitverware Watches 
Optical Goods Materials 
Clocks Tools 


Jewelers’ Boxes and Trays 
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ABEL BROS. & CO. 
Maiden Lane 


THOS. W. ADAMS a co. 
15 Maiden Lane 
c. G. ALFORD a CO. 
192 Broadway 


ALVI® MFG. CO. 52 Maiden Lane 
AMERICAN GEM & PEARL CO. 


14 Church Street 
THE ANSONIA CLOCK CO. 


99 John Street 
m. J. AVERBECK . 
10-12 Maiden Lane 
J. B. BOWDEN & —. 
Maiden Lane 


THE C. G. BRAXMAR co. 


10-12 Maiden Lane 
CARTER, HOWE & CO. 

$53 Siieiden Lane 
$. COTTLE CO. 


31 East 17th Street 
CROSS & er 
Maiden Lane 


CHAS. $. CROSSMAN & co. 
3 Maiden Lane 
WM. B. DURGIN = 
5 Maiden Lane 
HENRY ns a BRO. 
3 Nassau Street 
R.,lL.& M. FRIEDLANDER 
30 Maiden Lane 
THE GORHAM CO. 
5th Av, & 36th St. and 15 Maiden Lane 
GRAFF,WASHBOURNE & DUNN 
138-146 West 14th Street 
L. HELLER a@ SON 
68 Nassau Street 
HERPERS BROS. 
Lane 


35 
HEYMAN & ee) 
Nassau Street 
HOWARD & cocksHaw 


Avenue 
INTERNATIONAL SILVER co 
9-15 Maiden Lane 
JUNG & KLITZ 1 Maiden Lene 
THE KELLER JEWELRY MFG. Co. 
64 Nassau Street 
WM. B. KERR CO. 


15 Maiden 
KETCHAM & McDOUGALL 


15 Maiden Lane 
JULIUS KING OPTICAL CO. 

12 Maiden Lane 
JONAS KOCH = 37.39 Maiden Lane 


KREMENTZ & CO. 286 Fifth Ave. 
LARTER & —. 
1-23 Maiden Lane 


THE MAUSER mFc. co. 
1 Fifth Avenue 
EnNOS rupees * = a 
aiden Lane 
ROGERS, LUNT é ‘Bowien co. 
Maiden Lane 
THEODORE SCHISCALL 
hambers Street 
SETH THOMAS ‘CLock co. 
15 Maiden Lane 
TOWLE MF6E. CO. 
15 Maiden Lane 
CHAS. L. TROUT & L. # 


R. WALLACE & sons mre. Co 
11 W. 32nd Street 

WILLIAM J. WARD 
Maiden Lane 


HAYBEN W. WHEELER & co. 
2 Maiden Lane 
8. 4. WHITE & Co. 
21-23 Maiden Lane 
WHITING MFG. CO. 
15 Maiden Lane 
WOLFSHWEIM &@ SACHS 
35 Maiden Lane 
J. R. WOOD & SONS 
2 Maiden Lane 




















HAMBURG-AMERICAN S.S. “IMPERATOR” 
Largest Steamship in the World—Now Building for New York-Hamburg Service 


New York Is Unrivalled 


As a Great Manufacturing Center 
In the Extent of Its Importations 


This combination means an unequaled market for you to buy 
in — unequaled in the volume of goods carried and in the variety 
of new and valuable ideas always at your command. 


New York is the headquarters for the leading manufacturers 
of the country—the gateway of Europe. It is necessarily, by 
reason of its position and prestige, the first commercial city of 
the United States and as such, offers more to the visiting buyer 
than can be found anywhere else. 


Come to New York 


or write for New York salesmen and catalogues. Anything 
worth having can be found in New York and always the best 
of its kind. This applies particularly to Jewelry, Watches, 
Silverware and Jewelers’ Supplies. 


REDUCED FARES 


Special Summer Tourists’ Fares have been made 
from points in territories of Central Passenger As- 
sociation and Trunk Line Association, to New York 
and return, in effect to Sept. 27th, 1911. 


For details write to The Merchants’ Association, 54 Lafayette St., New York, 
or consult your local ticket agent. 
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Silver for Summer 





If your Summer stock does not include a line of our. Bottle 
Holders, Beverage Sets, Veranda Sets, Iced Tea Spoons, etc., 
write at once for particulars. No dealer in silverware should 
neglect to display these goods at this time. We make a wide 


variety and will send illustrations and prices upon}/request. 











Meriden Britannia _ Co. 


(International Silver Co., Successor) 


Meriden, Conn. 





49-51 West 34th St.—NEW YORK—9-19 Maiden Lane 


5 North Wabash Ave., CHICAGO 150 Post St.,1SAN.FRANCISCO 
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The Famous “Blacksmith’s Cup” and Other 
Pieces from the Dixon Collection. 





A$ previously reported in THE JEWELERS’ 
CIRCULAR-WEEKLy, the sale of the 
Dixon collection of old English silver at 
Christie’s in London recently was marked 
by the unusually high prices realized. We 
furnish to-day illustrations of a few of 
the most conspicuous objects, all of which 
were fully described in the article on 
page 51 of our issue of May 31. 
Probably the most interesting is the 
“Blacksmith’s Cup,” illustrated herewith, 





SILVER STEEPLE CUP WHICH SOLD For $12,750. 


which fetched no less than $20,500, al- 
though its weight was only 30 oz. 2 dwt. 

Three steeple cups of the periods of 
James I. and Charles I. brought $12,750, 
$8,750 and $8,200, respectively, the first and 
third being illustrated above. 


The Queen Anne plain gold cup and 
cover, shown on the front cover of this 
issue, sold for $9,000. 








“Penny Wise and Pound Foolish.” 


O neglect the proper fire insurance of a 
jewelry stock because of the expense 
attached thereto would be considered a 





THE BLACKSMITH’S CUP, WHICH SOLD AT 
LONDON, ENGLAND For $20,500. 


ridiculous and short-sighted policy. Yet 
it is a common practice for many jewelers 
to neglect the proper valuation of articles 
shipped by express in order that they may 
not have to pay the rate demanded to guar- 
antee full restitution by the carriers in the 
event of their loss. 

While it would perhaps be possible to 
recover by a long course of litigation the 
actual value of any lost shipment, it is ex- 
tremely improbable that the average ship- 


per of jewelry would be able to recover 
more than the value given in the express 
company’s receipt. 

One can readily see that the additional 
charge for carrying packages of high value 
is based on a system of insurance or regis- 
tered delivery. Packages which, by reason 
of their declared value, would hold the 
company liable for large amounts in event 
of their loss naturally receive greater care 
in transit than goods not so declared. For 
this extra attention and care the express 
companies charge an additional rate, at the 





STEEPLE CUP, WHICH SOLD FoR $8,200. 
same time agreeing to be responsible for 
the goods up to the sum of their declared 
value. The question of declaring true 
values may, it is true, occasion considerable 
additional care on the part of the shipper 
and would also increase the gross amounts 
charged up against the year for express 
carriage. At the same time, when the pos- 
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Be Particular 


about the kind of vest buttons you 
recommend and sell your customer. 


ft is important to have the right 
kind in your stock so that each set 
you sell will add to your list of satis- 
fied customers. 


We know from many years’ 
experience in making and selling vest 
buttons the important essential 
features, 


The construction must be strong 
and practicable to hold the mother-of- 
pearl securely to the backs. 


The backs should not be made in 
two pieces that come apart for they 
are easily dropped and lost. 

To be inserted or removed con- 
veniently, the backs must be auto- 
matic in action, with nothing to push 
or pull into place. 


All these features are to be found 
in LARTER VEST BUTTONS. 


Farthermore, all LARTER VEST 
BUTTONS are guaranteed and if an 
accident, from any cCatise, happens to 
the backs we will cheerfully give a 
new button in exchange. 


LARTER & SONS 
2\ and 23 Maiden Lane 
New York 





Trade-Mark 
> me 


Reg. U. 8. Patent Office 


Pacific Coast Representatives 
A. I. HALL & SON 
Jewelers’ Bldg., 150 Post St. 
San Francisco, Cal. 




















July 12, 1911. 


ibilities of loss through insufficient valua- 
tion are fully considered, we believe many 
jewelers who now ship expensive packages 
without due safeguarding would adopt a 
lifferent course, at least with respect to 
heir more expensive shipments. F. H. 








United States Marine Corps Gives Handsome 
Trophy to National Rifle Association. 


HE enlisted men of the: United States 
Marine Corps have subscribed a fund 

and purchaced the handsome bronze figure, 
here illustrated, to be presented to the 




















AN ATTRACTIVE RIFLE TEAM TROPHY 


National Rifle Association of America dur- 
ing the Summer. This adds another to 
the number of important trophies, among 
which are the Cavalryman’s Cup, the Dick- 


inson Trophy, the Catrow Cup, and others, 
for the annual matches at Camp Perry, O. 
It is to be known as the “Enlisted Men’s 
Trophy,” and is to be awarded annually to 
successful teams composed Of enlisted 
men. 

The design and modeling are the work 
of the well-known sculptor, Allen G. New- 
man, New York. The figure, an enlisted 
man, is full of life and action. It repre- 
sents a strong type of the American sol- 
dier. Every detail shows careful study 
and execution. The octagonal base bears 
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A Silver Golf Trophy of the Present Season. 


UNIQUE cup of Special design was 
recenily made as a prize for one of 
the wealthiest gold clubs in the United 
States, and is to be ttsed as a trophy for 
one of the special events of the club this 
season. The cup, which is of sterling silver 
about 23 inches high, is illus:rated here- 
with. 
This prize, which is of Greek design 
throughout, is in the form of a tall, slen- 
der vase with prominent handles at either 


GOLF TROPHY WITH APPROPRIATE DECORATIONS. 


on each side two shields, the upper rows 
surmounted by eagles and the lower by 
laurel wreaths. On these shields will be 
engraved the names of the successive win- 
ners. 

The total height is 44 inches, including 
the square surbase of green marble, on 
which is inscribed: ‘Presented by the En- 
listed Men of the Marine Corps to the Na- 
tional Rifle Association of America for 
Annual Competition.” 

This appropriate trophy was furnished 
by. the Bailey, Banks & Biddle Co., Phila- 
delphia. 


side of the neck extending some distance 
above the lip of the trophy. From the 
bottom of the handles to the base appear 
applied representations of golf sticks made 
in silver, whi'e a silver golf ball appears 
near the base. The only ornamentation 
on the cup besides the inscription is the 
wreath and the two flags. 

The cup, which is a handsome and ap- 
propriate trophy for such an event, has a 
capacity of about one and two-fifths gal- 
lons, and is vaiued at about $250. It was 
designed and made by the Newburyport 
Silver Co., Keene, N. H. 
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Importers and Cutters of 
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170 Broadway, cor. Maiden Lane, New YorK 
AMSTERDAM: 2 TULP STRAAT CUTTING WORKS: 29 GOLD STREET 








Arnstein Bros. & Co. 


Importers and Cutters of 


DIAMONDS 


170 Broadway New York 


LONDON: Audrey House, Ely Place AMSTERDAM: 6 Tulp Straat 














ALBERT LORSCH 


ALBERT LORSCH & CO. 


Japanese Pearls, Black Opals, Regent Sapphires 
Reconstructed Rubies and White Sapphires 
Roman Pearl Necklaces, Coral and Amber Strings 


N. Y. Telephone Call, 2161-2 John 


LORSCH BUILDING, 37 and 39 MAIDEN LANE, NEW YORK 
131 Washington Street, Providence, R. I. 


SOME OF OUR SPECIALTIES 
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Old and Modern Methods of Working—A Critic Answered. 





(Continued from issue of June 14.) 


i had been intended to commence a 
new series of articles in the present 
issue; but I find it necessary to devote the 
space this month to answering some un- 
warrantable and_ ill-informed criticisms 
of my May article by an American con- 
temporary. 

In this article a comparison had been 
drawn between old and modern methods 
of working, and the difference between 
hammered, or “smithed” silver and spun 


silver. Now, every sensible and unbiased 
person possessing a practical knowledge 
of both smithing and spinning, knows 


that, as far as good workmanship, durabil- 
ity and artistic quality are concerned, 
there can be no comparison between, say, 
a hammered and a spun cup. The differ- 
ence is practically the same as between 
forged and cast iron. In forged or 
smithed work of any description, the cells 
of the metal are driven together, and 
the metal consequently made much 
tougher, while in spun work, the metal is 
more or less strained, becoming very thin 
as it is forced over extreme curves and 
hollows, and the whole composition of the 
metal becomes looser—more porous, in 
other words—as it is forced over a wood- 
en chuck. The only advantage of spin- 
ning is its cheapness, and that, of course, 
nobody can deny.” 

After a careful perusal of the criticism 
of my article, I have personally come to 
the conclusion that it is almost hopeless 
to enter into a serious discussion of the 
question, and so very little real knowledge 
is displayed by the critic. I am almost 
tempted to think that it was written by 
someone not actually a worker, but merely 
a vendor of what he very aptly himself 


terms “Art Goods’! But I will, never- 
theless, in the interests of our readers, 
here touch on some of the points he 
raises. 


“A serious attempt is now being made 
by the art crafts to glorify inaccuracy 
under the name of ‘art.’ This has al- 
ways been the refuge of the charlatan and 
incompetent in an endeavor to bolster up 
his own shortcomings, as compared with 
the accuracy and skill of the professional, 
at which he affects to sneer by calling it 
‘machine-like. The motive is too appar- 
ent for the sneers to have the effect de- 
sired by the man who talks of ‘feeling’ 
when he means blemishes.” 

A brave flourish this, but how abso- 
lu:ely inaccurate! I should be the last 
one to glorify inaccuracy under the name 
f art; but I understand the qualities of 
metal work and other “art goods” suffi- 
ciently well to appreciate the accuracy ob- 
tainable by a skilled and trained human 
hand and the mechanical accuracy 
tained by a machine; the one is intelli- 
gent, the other is mechanical. The criti- 
cism is so childish that we need not pur- 
sue this point any further. The same 
argument might be carried a little further, 
and some people, including our American 
critic, would probably prefer a color-print 


ob- 


to a painting; the former being produced 
by a machine, beautifully ‘‘accurate” and 
smooth—much smoother than the painting, 
in fact—the glass over it would probably 
fit down very closely and accurately, be- 
cause of its smoothness, and that, I sup- 
pose, would be its beauty! 

It may also interest my critic to know 
that these remarks are not the point of 
view of “a charlatan and incompetent, in 
an endeavor to bolster up his own short- 
comings,” but that the writer is a pro- 
fessional in the true sense of the word, 
and is engaged on some of the best type 
of work produced in Great Britain. 
Neither do I[ talk of feeling when I mean 
blemishes. 

I quite agree with those who think spun 
work has come to stay, and I do not see 
any reason why it should not be deemed 
legitimate, particularly with very simple, 
and necessarily very cheap, productions of 
metal work, such as bottle rims, cork 
mounts, and in fact anything which has 
now passed into daily use and is sold in 
thousands. All that one should try to 
do in this branch of work, as far as art 
and good workmanship is concerned, is 
the insistence of extreme simplicity and 
the avoidance of contours which distress 
the metal to an unnecessary degree. 

The remark of our American (critic 
that “the man who cannot spin may well 
regard with envy the accuracy attained 
as compared with his best efforts with the 
hammer,” is utterly absurd in fact, it is 
one of similar points scattered through 
his article which lead one to the conclu- 
‘sion that he possesses very little real 
knowledge of the subject. I do-not think 
a good silversmith will regard with envy 
the accuracy of the spun object, as this is 
merely the skill of a machine method, 
worked by a comparatively unskilled 
workman. 

I also do not assume, as my critic re- 
marks, that old silverware depends for its 
value upon being hand-made. What I did 
say was that practically not a single piece 
of the old silver, for which such high 
prices are paid nowadays at Christie’s 
and other places, would be in existence if 
it had been made by our modern up-to- 
date methods of manufacture. 

My critic’s remark that “machine work 
is invariably better than hand work from 
the constructive point of view, wherever 
it can be satisfactorily applied, as in fur- 
niture, household goods, textiles, and ob- 
jects of art,” is quite inaccurate, as it is 
a well-known fact that furniture made 
by machine methods has a much shorter 
life than that made by a skilled cabinet- 
maker; and if it is applied to what he 
terms “objects of art,” I should like to 
know what becomes of the art! 

I am perfectly aware that machinery 
and machine methods have now largely 
entered into modern life, and have to be 
considered. They serve an extremely 
useful purpose in making the cost of man- 
ufacture of a great many articles much 
cheaper than was formerly the case, and 
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bringing them within reach of the masses; 
but these methods should be confined to 
simple objects of pure utility, not to the 
turning out of so-called “art goods” by 
the thousand. 

Silverware, which after all, is more or 
less of a luxury, should be treated as such. 
It should be brought home to the public 
that it is infinitely better to spend $25 in 
the acquisition of a small but beautiful 
hand-wrought bowl enriched with appro- 
priate decoration, than to spend the same 
amount on a stamped or spun bowl three 
or four times the size, covered as a rule 


with very bad ornament. In the latter 
case, you get size and vulgar display, 


surely not the signs of great refinement 
and civilization, and in the former you 
get something—certainly smaller and not 
<0 showy—but possessing (and here I 
quote the concluding words of my article) 
“that personal note which will always 
separate the artistic from the purely me- 
chanical.” 

This remark is apparently not to the 
liking of my critic, who sneeringly quotes 
it when speaking about “the chatter of 
so-called ‘art-grafters, ’” but I think one 
can afford to smile at this type of critic, 
who immediately proceeds to say, “if the 
feeling is in the original, it will be repro- 
duced with absolute accuracy in 1,000 or 
100,000 duplicates.” 

What wonderful reasoning! I can just 
imagine hunting for the “personal note” 
in 100,000 duplicated “art goods,” turned 
out by machinery!! 

My critic is certainly not to understand 
that “individuality means crudeness of 
execution.””’ Nobody in his senses would. 
The execution should be as neat as it is 
humanly possible to get it by intelligent 
methods; but the work should certainly 
not be put together in a rough state, rely- 
ing on a coarse polishing buff to grind 
down the whole to a beautifully even and 
frightfully uninteresting surface, obliter- 
ating all traces of construction and work- 
manship, which in good work of any kind, 
should, of course, be evident upon a close 
examination. 

And now, in conclusion, I will quote 
the concluding remarks of my critic: 

“Old songs are best because their infer- 
ior contemporaries have died long ag». 
They had to be good to live. This, how- 
ever, is not the case with jewelry and 
plate. Most of it owes its preservation 
to adventitious circumstances, rather than 
to artistic merit, and anyone with a knowl- 
edge of art and who refuses to be blinded 
by the glamor of antiquity, will find more 
to amuse than to admire in almost any 
collection of such goods. Most of them 
were mediocre in the beginning, and use 
ard wear have not improved them.” 

This is apparently the sum total of his 
knowledge. I might inform him, as he 
apparently not know, that early 
Etruscan and Greek gold work and jew- 
elry from the fifth to the first century, B. 
C., both as regards artistic merit and tech- 
nical execution, still by common consent 
occupies the foremost place, and _ the 
same may be said of Graeco-Roman and 
early medieval silver-plate work. 
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“Pennyweight” Thieves Write Another Letter. 








In Second Note to Jewelers’ Circular-Weekly, Written in New York, the 
Crooks Who Have Robbed Jewelers im Many Cities Vent Their Griev- 
ance Against Pawnbrokers Whe Refuse toe Give Them All They 
Want On Stolen Ring—They Also Send Pawn Ticket for Ring 
Stolen Two Months Ago fronr Jersey City; N. 5. Jeweler Who 
Did Not Know He Had Been Robbed Until Notified by 
This Journal—Pawned Jewel Identified and Recovered. 

















Two clever “pennyweight” thieves re- 
cently wrote a letter to THE JEw- 
ELERS’ CIRCULAR-WEEKLY, in which they 
stated that they had decided to “resign” 
from the business of swindling re‘ail jew- 
elers because the publicity given their 
scheme by this journal had placed jewelers 
in all parts of the country upon their guard 
and had made it too dangerous for them 
to continue their operations. The crooks 
were not satisfied with airing their views 
regarding the retail jewelry trade in the 
first letter, so they wrote a second letter, 
received by THE JEWELERS’ CIRCULAR- 
WEEKLY last Thursday. They again bid 
farewell to the trade, and give further ex- 
pression of their ideas regarding retail jew- 
elers generally and pawnbrokers in par- 
ticular. Incidentally they enclosed a pawn 
ticket for a ring which disclosed the fact 
that a Jersey City jeweler had been robbed. 
The jeweler himself did not know this 
until the fact was called to his attention 
by THe JEweLers’ CrrcuLAR-WEEKLY. He 
later identified the ring in the hands of the 
pawnbroker and arranged for its return. 


The letter of these “pennyweighters” was 
written on the stationery of the Astor 
House, Broadway and Barclay St., New 
York, and was mailed at 7 p. M. July 5. In 
this letter, which is addressed to the editor 
of THe JEWELERS’ CriRCULAR-WEEKLY, the 
writers say that the account of their career, 
as published in the issue of June 28 of this 
journal, was read with great interest by 
them. They say they have no mali¢e 
against this publication, because it is the 
duty of the paper to publish such accounts. 
The letter states that the writer has failen 
a victim to Cupid, and that his fiancee will 
have an opporiunity to pick her engage- 
ment ring out of quite a large selection of 
rings, and that the transaction will be 
charged to “profit and loss.” The “writer’s 
profit” and his “‘victims’ loss.” 

The crooks take another rap at the retail 
jewelers, and then state that about two 
months ago they secured a ring from the 
best store in Jersey City, which was pawned 
at Simpson’s in Brooklyn for $150 and 
later redeemed by a friend. On July 5 
they pawned the ring again and obtained 
only $125 on it. The small amount loaned 
on the ring made the two so angry that they 
decided to wri:e another letter. In proof 
of the genuineness of their communication, 
they enclosed the pawn ticket obtained 
from the R. Simpson Co., Brooklyn, and 
in closing their letter, they ask if they 
can be allowed any commission for new 
subscribers. They give this journal author- 
4ty to publish their letter, and state that 
when it is received they will be about 500 
miles away. The letter was signed, as was 


the previous one, by the “Bear-Headed 
Pennyweighters and his Yenshee pal,” and 
“Mutt & Jeff,” and reads as follows: 


Astor House, New York, 
July 11, 1911. 
Dear Sirs: 

Your long account of our short 
career was read with great interest by 
us. The reason we have no malice 
toward you is this: It is your duty 
and business to publish such accounts. 
Like my magazine pal, “Jimmy Valen- 
tine,” I have fallen a victim to cupid 
and the lucky girl can pick her engage- 
ment ring out of quite a large selection 
and [ will charge it to profit and loss. 
My profit, the “refined robbers’ ” loss. 
I would hate to lose my eyesight or 
fall asleep while handling my bank 
roll in front of 90 per cent. of the 
present retail jewelers. The other 10 
per cent. are at the seashore on their 
vacations, so they lose their chances. 
You should reform them, as destiny 
tells us that we will not “make” 
heaven, and we don’t care to meet our 
generous contributors where we will 
go. Mentally we have often told them 
to go there. 

About two months ago we retained 
for inspection a nice Cape stone (he 
said it was blue white) from the best 
store in Jersey City. (He probably 
don’t know it yet.) I pawned it in 
Simpson's, Brooklyn, for $150. In 
about a month a friend took it out. 
Yesterday the best that “grave rob- 
ber” would loan us was $125 on the 
same stone. Please make a noise like 
an innocent purchaser and wake this 
Jersey bandit up so he can get his 
“rock” back and so I can get even. 

When I got back to the United 
States from Brooklyn I was‘so sore at 
this new way of getting “bunked” that 
I wrote this, not because I want to do 
any good, but I want to start a war be- 


tween two strange countries, Jersey 
and Brooklyn. 
Referring to bandits reminds me 


that while we were in Kansas City we 
heard that Jesse James, the robber’s 
son, had been a pawn broker. (Brook- 
lyn papers please copy). There must 
be something after all in what Lom- 
broso says about hereditary influences. 

This is my last letter. Am sending 
several newspapers a copy. Do I get 
any commission for new subscribers? 
The ticket number is 12146, R. Simp. 
son. 

Tue Bear-HeEADED PENNYWEIGHTER 

AND HIs YENSHEE PAL, 
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P. S—You may publish this. 
Mutt AND JEFF. 
When you get this I will be about 
500 miles. away, so don’t bother about 
calling on me. 


The letter was in ink, printed on the 
Aster House stationery and when it was 
received at the office of this journal, it was 
at once given consideration because of the 
fact that the previous letter had been 
proved to be authentic beyond a doubt. 
The last letter did not mention the name 
of the Jersey City jeweler from whom the 
ring was obtaimed, but an investigation 
quickly disclosed the fact that the house 
robbed was C. G. Rochat & Sons, jewelers 
and opticians, 158 Newark Ave., Jersey 
City. They were called on the telephone, 
and inquiry was made as to the loss of a 
diamond ring. The member of the concern 
who answered the telephone was not aware 
that the substitution trick had been worked 
at his store, though a strange ring had 
been found in their trays two months ago. 
He said he would start an investigation 
and report at once. In a short time he 
notified this journal that a ring valued at 
$236 was missing from his stock, and that 
it belonged in the place of the small ring 
valued at about $50 which he had found 
in the tray. 

C. E. Rochat, of the firm, started at once 
for THE JEWELERS’ CrRCULAR-WEEKLY office 
in New York, where he confirmed the tele- 
phone conversation, and upon being ques- 
tioned remembéred that his store had been 
visited a few months ago by a man withi- 
out a hat, who had looked at rings. 


“We were unaware that we had lost a 
ring until our atiention was called to the 
matter by THE JEWELERS’ CrRCULAR-WEEK- 
ty,” said Mr. Rochait. “We at once 
started an investigation and by checking 
up our salesbook for the past three months 
discovered that a single stone diamond in 
a Tiffany mounting was missing. We 
check up our stock the first of every month, 
but had not discovered the loss. We had 
noted that a small diamond ring was in 
one of our trays which did not bear a tag, 
but since we mourt our own diamonds we 
gave it no thought, as we believed it might 
have been sent down to be mounted and 
that it had been placed in stock without a 
tag. We usually mark rings on the inside 
for identification, but this one was not 
marked in any way. When we discovered 
our loss, I decided to come to New York 
at once and see if I could identify the ring 
in the possession of the Brooklyn pawn- 
broker. The missing ring bore the follow- 
ing mark ‘940 Uto’ and weighed 1 5-16 plus 
1-64 carats and retailed for $236. 

“About two months ago my brother 
waited upon a man who came into the 
store without a hat and who explained that 
he was the manager of the Sperry & 
Hutchinson Co. (the Green Trading Stamp 
concern), which has an office above our 
store. The visitor asked to see. engage- 
ment rings. After he had examined our 
stock he left without making a purchase, 
saying he would call again in a short time. 
The substitution was made easier and the 
probability of detecting it was less because 
of the fact that there were several rings 











56 THE JEWELERS’ CIRCULAR-WEEKLY July 12, 1911. 





AMSTERDAM LONDON 
32 Sarphatietraaet # Holborn Viaduct 


OPPENHEIMER BROs. & VEITH 
CUTTERS OF DIAMONDS 


Cutting Works NEW YORK 
S. W. Cor. Lafayette & Canal Sts. 65 Nassau Street 











BAROQUE PEARL EARRINGS 


CROSSMAN COMPANY 


3 MAIDEN LANE NEW YORK 














’ t 


170 Broadway, Cor. Maiden Lane, New York 
IMPORTERS AND CUTTERS OF 


» DIAMONDS 


PEARLS AND ALL OTHER PRECIOUS STONES 


Pt PARIS: 58 Rue de Maubeuge ESTABLISHED 1896 AMSTERDAM: 2 Tulpstrant 
bot 3 




















July 12, 1911. 


in the tray in question valued at about the 
same amount as the ring which was stolen, 
and in checking up the stock the missing 
ring was overlooked. The man who called 
upon us and substituted the cheap ring for 
our valuable one answers the description 
of the ‘Bear-Headed Pennyweighter’ who 
has been cperating in various parts of the 
country.” 

After explaining the loss of the ring at 
the office of THE JEWELERS’ CIRCULAR- 
WEEKLY Mr. Rochat, Mr. Donnelly, of the 
Pinkerton Detective Agency, and a reporter 
of THr JEWELERS’ CIRCULAR-WEEKLY went 
to Brooklyn and called at the pawnbroking 
establishment of the R. Simpson Co., 500 
Fulton St., near Bond St. They saw Mr. 
Ryan, manager of the shop and showed 
him the pawn ticket sent to this journal. 
Mr. Ryan said that the man had called 
there about 4 o’clock on the afternoon of 
July 5 and had offered a solitaire diamond 
ring as a pledge and had been allowed $125 
for it. He was given the pawn ticket in 
question, which bore the pumber 12146, and 
was made out by the R. Simpson Co. to 
“D. King” for $125 and was. signed 
Wilson 

J. W. Tweedy, who is connected with the 
R. Simpson Co. and who negotiated the 
transaction for the loan on the ring, said 
that when the man came into the store 
about 4 Pp. M. he ofiered a ring for pawn 
and that he was very indignant because 
only $125 would be advanced upon it. He 
claimed that it had only recently been taken 
out of pawn where it was pledged with 
the same concern for $150. Tweedy said 
that his visitor was a man answering the 
description of the crook who has been op- 
erating upon retail jewelers in various 
parts of the country. He described him as 
being about 5 feet 10 inches in height, 
weighing 150 pounds and of dark com- 
plexion, and, as Mr. Tweedy remembered 
him, he did not wear a mustache. He was 
well dressed in a blue serge suit, and wore 
a straw hat and was a “glib” and con- 
vincing talker. He said that the man was 
in the store perhaps about 10 minutes in 
all, and in describing the transaction said: 
“He came into the store alone. We have 
been reading about the operations of the 
famous ‘pennyweighters,’ but did not know 
we had him in our establishment.” 

The ring which had been pawned was 
shown to Mr. Rochat and identified as the 
one which had been stolen from his stock. 
The number “940” and the letters “Uto” 
nad been partly scratched out, but enough 
was left so that the Jersey City jeweler 
positively identified the ring as his. He 
arranged with the manager of the pawn 
shop to pay the loan of $125 on the ring 
and then returned to the office of THE 
JEWELERS’ CIRCULAR-WEEKLY, where the 
pawn ticket was turned over to him for 
this purpose. 

The first letter which was received at 
this office was dated June 20, was written 
upon the stationery of the Read House 
and was mailed in Chattanooga, Tenn. In 
this letter, published in full in THe Jew- 
ELERS’ CrRCULAR-WEEKLY on June 28, the 
writers formally “resigned” from further 
molestation of the retail jewelry trade, and 
so far as has yet been reported, they have 
not swindled a jeweler since that time. The 


transaction at the Jersey City  jeweler’s 
establishment occurred about two months 
previous to the time the first letier was 
written and before the descriptions of the 
thieves and their methods had been promi- 
nently published in THe JEWELERS’ Crrcu- 
LAR-WEEKLY. 

In the first letter the crooks stated that 
they had visited about 138 retail jewelry 
stores and had made about $10,000 by their 
scheme in the last two months. They 
thanked this journal for the press notices 
given them, and called attention to their 
experience at New Brunswick, N. J., where 
they were recognized and chased out of the 
store of Otto D. Stillman before they had 
succeeded in “switching” a cheap ring for 
a valuable one. This experience, they hu- 
morously refer to as the “Battle of New 
Brunswick Run.” 

In the ‘same letter they express them- 
selves very forcibly regarding the business 
methods of the retail jewelers that they 
had visited with the watch which they al- 
ways wanted “fixed at once.” The para- 
graph in the first letter referring to William 
Koontz, a jeweler at 125th St., New York, 
as one of their victims, furnished a clue 
which, when followed up by a reporter of 
this journal, resulted in establishing be- 
yond the shadow of a doubt the authen- 
ticity of the letter, since Mr. Koontz ad- 
mitted that he had been swindled of a ring 
valued at about $325 and that he had made 
no mention of this fact to anyone, not even 
to the members of his family. 

These two clever “pennyweighters” have 
been working in various parts of the coun- 
try, and reports have been received from 
retail jewelers in Lowell, Mass.; Lancaster 
and Norristown, Pa.; Newburg, N. Y.; 
Wilmington, Del.; New Haven, Conn., and 
elsewhere, where they have been successful. 
The statement published in the first letter 
that the crooks had decided to retire may 
or may not be true. 

They pointed out in their first communi- 
cation that they did not visit the store of 
Mr. Koontz in New York until they had 
called the jeweler up on the telephone and 
learned from him that he was not a sub- 


scriber to THE JEWELERS’ CFERCULAR- 
WEEKLY. 
Jewelers throughout the country are 


again warned to beware of this clever pair 
of crooks, who by their prepossessing ap- 
pearance and their boldness and audacity 
have already cost the retail trade at least 
$10,000, according to their own admission. 








A handsome collection of old English 
silver plate, chiefly of the 17th and 18th 
centuries, was sold recently at Christie’s in 
London. Notable among the articles sold 
was a Queen Anne two-handled porringer, 
! inches in height, by W. Keatt, and 
bearing date 1709; also a Norwegian silver 
gilt peg-tankard and cover set with medals, 
Bergen, 17th century, weighing 21 ounces 
i7 dwt. A parcel gilt beaker, Nuremberg, 
17th century, weighing 3 ounces 2 dwt., was 
also disposed of. In another collection one 
of the handsomest pieces sold was a 
Charles II. porringer and cover handsomely 
chased and engraved, with coat of arms 
bearing an inscription and the date 1684. 
It was 7 inches in height and by Thomas 
Hebben. 


THE JEWELERS’ CIRCULAR-WEEKLY 57 


Ohio Officials Seek Extradition of Two 
Men Charged with Setting Fire to 
Jewelry Stores to Get 
Insurance. 

Cotumsus, O., July 10.—Governor Har- 
mon yesterday issued requisitions on the 
governors of Florida and Pennsylvania 
for the return of two men suspected of be- 
ing the firebugs wanted at Cleveland to 
answer a charge of burning a jewelry store 
there for the purpose of collecting insur- 
ance. One of the men was arrested Satur- 
day at Bradenburg, Fla. and the other 
was taken into custody by the policefof 

Pittsburg, in that city. } 

It is charged against the two men that 
they have started jewelry stores, which 
they would stock with good jewelry, then 
after a few months have a fire and get 
what they could from their insurance poli- 
cies. But before starting the fire, the State 
fire marshal of Ohio, John Zuber says, 
they would remove the good jewelry and 
put worthless goods in its place. Then, 
after the fire, they would claim a heavy 
loss. 

They collected $1,700 after a fire in a 
store they had in a suburb of Pittsburg, 
last September, then went to Cleveland, 
opened a store and took out $3,000 insur- 
ance. The fire came, but the two men, evi- 
dently thinking they were due for some 
trouble of some kind, skipped out before 
the insurance companies were ready to ad- 
just the loss. 

Marshal Zuber has been following them 
for several months, and just last week suc- 
ceeded in locating them. 








Silk Banner to Be Presented by Presi- 
dent Roberts to State Association 
Making Largest Gain in 
Membership. 

PirrspurG, Pa., July 10.—Steele F. Rob- 
erts president of the American National 
Retail Jewelers’ Association, has recently 
had completed a handsome silk banner, 
which will be known as the president’s 
banner, and will be presented at the con- 
vention at Richmond, Va., to the State 
association showing the largest gains in 
membership during the past year. The 
banner is made of blue silk and the letter- 

ing is in gold. 

Mr. Roberts’ plan is to have the banner 
contested for each year by the State as- 
sociations in all parts of the United States. 
The winning association will be permitted 
to have the custody of the trophy for that 
year. It is thought that the contest for the 
banner will awaken a friendly rivalry 
among the various State associations for the 
acquisition of new members, which will re- 
dound greatly to the benefit of the national 
association. 

The contest for the banner this year 
promises to be a close one. The leaders 
now are the State associations of Pennsyl- 
vania, Ohio, Illinois and Missouri, with 
several others close enough to the front to 
still be in the running. The presentation 
of the banner will be one of the many in- 
teresting features of the Richmond con- 
vention. 








F. W. Wheeler has taken over the busi- 
ness of Walter S. Young, Stevenson, Wash. 
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DIAMOND RINGS 


We are offering some unusually fine Cluster, Banquet and Princess Rings in all Diamonds 
and Diamonds in combination with colored stones; exquisite designs, platinum mountings, 


Wheeler Workmanship. 


— DIAMONDS = 


We were never so well equipped to fill orders for Loose Diamonds as now. We have 
all sizes and grades at prices that enable you to make profitable sales. When you want 
a diamond write us; we can give you goods, prices and service that cannot be beaten. 


HAYDEN W. WHEELER & CO. 


Importers and Manufacturers 





2 Maiden Lane NEW YORK 


FACTORY: iy) BROOKLYN 
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PEARL NECKLACES 


LUDWIG NISSEN & CO. 


182 BROADWAY 
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WE ALSO HAVE THE FINEST COLLECTION OF ALL KINDS OF PRECIOUS STONES, INCLUDING THE 
RAREST GEMS IN DIAMONDS, RUBIES, EMERALDS AND SAPPHIRES, MOUNTED AND UNMOUNTED 
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Wisconsin Retail Jewelers Begin Their 
Sixth Annual Convention at Mil- 
waukee. 

MILWAUKEE, Wis., July 11.—From all in- 
dications at the present time, particularly 
the number of jewelers who have arrived 
in this city and the enthusiasm already dis- 
played, the sixth annual convention of the 
Wisconsin Retail Jewelers’ Association, 
which opened this morning for a three 
days’ session at the Hotel Blatz, promises 
to be one of the greatest events in the jew- 

elry trade of this State. 

This morning’s session was practically 
given.over to preliminary work; registra- 
tion of the out-of-town members and the 
reception of the guests, and the work of 
the convention proper, will not begin until 
this afternoon, when the meeting will be 





GUSTAVE KELLER, PRESIDENT. 


called to order at 1.30 Pp. mM. by President 
Keller, who after responding to the ad? 
dress of welcome by George W. Bruce 
will deliver his annual report. Other mat- 
ters scheduled for the afternoon session 
are reports of the secretary and treasurer, 
the announcements of the various commit- 
tees and a meeting of these committees. 
This evening there will be a theater party 
for the ladies in attendance at the conven- 
tion, and also a smoker and entertainment 
at the Hotel Blatz for the men. 
The program for to-morrow and Thurs- 
day is as follows: 
WepNEspAy’s Session. 
9:00 a, M.—Address, “Building a Jewelry Busi- 
ness on Limited Capital,” by O. F. 
Rohwedder, St. Joseph, Mo 
Address, “‘The Power of Suggestion 
in Selling Goods,” by H. C. Car- 
penter, of the Rockford Watch Co, 
Address, “Some Principles of Mod- 
ern Accounting and Their Neces- 
sity in Everyday Business,” by M. 
H. Hayden, of Laurence A. Jones 
& Co., Chicago. 
Address, “A Glimpse Through the 
Corridor of Time,” by C. T. Hig- 
ginbotham, of the South Send 
Watch Co 
Adjournment for lunch, 
1:30 p. M.—Opening of meeting. 
Address, “‘A Mother Hubbard Talk,” 
by Col. John L, Shepherd, of the 
Keystone Watch Case Co. 
Address, ‘How Can the Jeweler Best 


Help Himself,” by J. Augustine 
Smith, of the South Bend Watch 
Co, 

Address, “The Benefits of Mutual 
Fire Insurance,”’ by Peter J. Jacobs, 
Stevens Point, Wis. 

Address, “Some Live Questions of 
To-day,” by Geo. P. Engelhard. 
Address, ‘‘The Stamping of Quality 
and Identification Marks,” by Wm, 

H. Upmeyer, Milwaukee. 

Introduction of new business. 

5:00 p. Mi—Adjournment to view exhibits, 


WEDNESDAY EVENING. 
7:30 p. m.—Annual banquet at Hotel Blatz, with 
music, and speakers will entertain, 


Tuurspay’s SESSION. 
Executive session. 

9:00 a. M.—Question Box. The subjects have 
all been suggested by members of 
the association, some of whom have 
been assigned to lead the discus- 
sions, in which all present are in- 
vited and expected to take part. 

—Adjournment for lunch, 

.—Opening of meeting. 

Reports of committees. 

Unfinished business, 

Where Shall We Meet Next Year? 

Election of officers. 

Election of delegates to national con- 
vention. 

Good of the association, 

Adjournment and viewing of exhibits. 


The present officers of the association 
are: President, Gustave Keller, Appleton; 
vice-president, E. F. Rohn, Milwaukee; 
secretary, A. W. Anderson, Neenah; treas- 
urer, Henry F. Stecher, Milwaukee. 
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Jewelry, Clocks, Watches, Silverware 
and Kindred Lines Exported from 
New York. 


WasuHIncTon, D. C., July 5.—The fol- 
iowing were the exports of jewelry, silver- 
ware, optical goods, clocks, watches an“ 
kindred lines from the port of New York 


for the week just ended: 

Antwerp: 1 case optical goods, $275. 

Btlfast: 1 case clocks, $250. 

Bremen: 4 cases watches, $5,768. 

Brisbane: 20 cases clocks, $772; 3 cases scopes 
and views, $302. 

Suenos Aires: 6 cases plated ware, $732; 4 
cases optical goods, $2,313; 2 cases watches, $960; 
3 cases scopes and views, $196; 10 cases plated 
ware, $1,392; 4 cases clocks, $320; 10 cases clocks, 
$168; 3 cases plated ware, $218; 13 cases plated 
ware, $1,200; 1 case watches, $138. 

Calcutta: 4 cases plated ware, $569; 32 cases 
clocks, $645. 

Cape Town: 1 case silverware, $175; 158 cases 
clocks, $2,078. 

Christiania: 14 cases clocks, $531. 

Demerara: 3 cases silverware, $119. 

Genoa: 1 case watches, $100. : 

Glasgow: 60 cases clocks, $1,048; 12 cases sil- 
verWare, $500. : 

Hamburg: 1 case optical goods, $116; 2 cases sil- 
verware, $203; 2 cases thermometers, $197; 20 
cases clocks, $276. 

Havana: 29 cases clocks, $377; 1 case watches, 
$222: 27 cases clocks, $761; 48 cases clocks, $562; 
2 cases optical goods, $129. 

Havre: 5 cases scopes and views, $578; 1 case 
jewelry, $350; 1 case pearls, $325. 

Hobart: 4 cases plated ware, $227. 

Limon: 15 cases clocks, $210; 1 case jewelry, 
$108. 

Liverpool: 2 cases jewelry, $544; 1 case plated 
ware, $152; 5 barrels jewelers’ supplies, $5,000; 
17 cases clocks, $147; 1 case clocks, $100; 15 
cases jewelers’ sweepings, $5,011. 

London: 8 cases watches, $2,906; 1 case optical 
goods, $270; 3 cases plated ware, $460; 44 cases 
watches, $4,134; 14 cases clocks, $358; 46 cases 
watches, $8,125; 1 case jewelers’ sweepings, $239; 
26 cases clocks, $1,245; 3 cases plated ware, $108; 
14 cases optical goods, $8,397; 7 cases plated 
ware, $431. 

Montevideo: 75 cases clocks, $703. 

Pto. Cabello: 1 case plated ware, $105. 

Rangoon: 29 cases clocks, $620. 

Rio de Janeiro: 1 case plated ware, $234; 96 
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cases clocks, $1,683; 1 case optical goods, $566; 9 
cases clocks, $101. 

Stockholm: 10 cases clocks, $115. 

Sydney: 120 cases optical goods, $1,144; 55 cases 
plated ware, $3,227; 5 cases watches, $1,567; 290 
cases clocks, $4,132. 

Tampico: 1 case plated ware, $132. 

Trinidad: 3 cases plated ware, $189; 34 cases 
clocks, $670. 

Vera Cruz: 5 cases plated ware, $795; 5 cases 
clocks, $190. 

Vienna: 8 czses optical goods, $147 

Wellington: 10 cases plated ware, $607; 68 cases 
clocks, $991; 18 cases clocks, $399, 








Recent Decisions by the United States 
General Appraisers on Jewelry and 
Kindred Lines. 

Decisions by the Board of United States 
General Appraisers have been handed 
down in the past week which are of inter- 
est to the trade. They include rulings 
regarding the duty applicable to jewelry, 
smokers’ articles, earthenware, etc. 

It was held that merchandise consisting 
of certain toy glasses impor.ed at the port 
of New York by A. Gips, which were as- 
sessed with duty at 45 per cent. ad valorem 
under Par. 108 of the Tariff Act of 1909 
as optical instruments are properly du- 
tiable as toys and the claim in the protest 
that the merchandise is dutiable at 35 per 
cent. ad valorem under Par. 431 of the 
same act is sustained by Judge Sharretts, 
who writes the decision. 

The Oppenheimer Brussel Importing Co. 
imported hatpins, combs and buckles, com- 
posed in chief value of tortoise shell, which 
were held to be dutiable at 45 per cent. ad 
valorem under Par. 464. Goods described 
as bon-bon receivers, composed of gun- 
metal, were held held to be articles of util- 
ity similar to match cases or coin holders, 
and since they are not carried on or about 
the person, for purposes of ornamentation, 
they were therefore dut:able at 45 per cent. 
ad valorem under Par. 199. 

Pocket lighters imported at the port of 
Chicago by Gallagher & Ascher were as- 
sessed for duty as smokers’ articles under 
Par. 475 of the Tariff Act of 1909 and were 
claimed to be dutiable as manufacturers 
of metal under Par. 199. The decision 
says, “We think the testimony does not 
distinguish the articles of this class from 
those frequently held to be cigar lighters 
properly dutiable as here assessed.” The 
protest is therefore overruled. 

Robert B. Ways, imported earthen or 
stoneware steins with metal covers at the 
port of Ballimore, invoiced as composed in 
chief of metal. This merchandise was as- 
sessed for duty as in chief value of earthen 
‘ware or stone ware under Par. 93 of the 
Act of 1909. They are claimed dutiable as 
manufacturers of metal under Par. 199. 
The appraiser reported that while the value 
of the completed article is correct, that the 
values of the metal and earthen ware as 
segrated is incorrect. The importer testi- 
fied that he had imported the same steins 
without the covers, and therefore knew 
that the metal was the chief value. His 
testimony, however, was not convincing, 
as the value of the metal and the earthen 
ware as given by him differ but slightly, 
and it does not appear what would be the 
cost of putting them together and whether 
that would properly be a part of the value 
of the metal or the earthen ware, or either. 
The protests are overruled. 
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milf course it’s the design and workmanship that counts in your 
| jewelry, but very often it is the stone that sells it. Heller’s 
stones helped sell many a ring, a pin or pendant. In many 
= instances the stone is what makes the main appeal to the 
bayer’ s taste, and our stones have this appealing quality. There is always 
something different about them. They are not what you see everywhere. 
They attract. They have the distinction that is won by infinite care, expert 
execution and correct workmanship. Do you use this sort of stones ? 

Heller’s stones do not cost you more than ordinary and there is no 
reason why you should not make your goods even more attractive than 
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68 NASSAU STREET, NEW YORK 


PARIS: 39 Rue de Chateaudun PROVIDENCE: 212 Union Street 
SAN FRANCISCO: L. A. Giacobbi, Representative IDAR: 14 Hauptstrasse 

















Fine Diamond Jewelry, Diamonds and Pearls 














Our Stock of Loose and Mounted Diamond 
Goods is the Most Complete in the Country 


Send to us for your special memorandum 
calls which recetve our prompt attention 
































JUERGENS & ANDERSEN CO. 


Makers of Fine Diamond Jewelry 


108 North State Street 3 3 3 cs 3 3 CHICAGO, ILLINOIS 
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ROLLAND CG. MONROE JAN W. PARIS GUSTAV F. EISENMANN 
(Special) 


MONROE, PARIS @ CO. 


importers and Dealers in 


PEARLS 


Diamonds and Other Precious Stones f 


EISENMANN BROS. and R. CG. MONROE & CO. 
452 Fifth Avenue = . - New York 


3 Rue St. Georges, PARIS 
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Death of Caleb K. Coby. 
OSE ete 
Caleb K. Colby, a dealer in watches at 
5 Maiden Lane, New York, and one of the 
oldest men in business in the Maiden Lane 
district, died Tuesday of last week at St. 
Gregory's Emergency Hospital in that city. 
Death was due to pneumonia, succeeding 
a fall the previous Saturday afternoon at 
132 Nassau St., which caused a fracture 
of the hip. The funeral was held from 
his late residence, 323 President St., 
Brooklyn, last Thursday evening. 
Caleb K. Colby was born Sept. 24, 


1823, 
at Springfield, N. H. When he was a child 





THE LATE CALEB K, COLBY. 


his parents moved to Sunapee, N. H., 
where Mr. Colby spent his boyhood days. 
When a young man he first obtained em- 
ployment in a general store at Bradford 
Mills, N. H., from a man by the name of 
Daniel Carr, with whom he remained for 
a short time as a clerk. His people then 
moved to Troy, N. Y., and about 1845 Mr. 
Colby went there and obtained a position 
as grocery clerk. He was later employed 
as a bookkeeper by a wholesale grocer in 
Troy, N. Y., and first became connected 
with the jewelry trade as a salesman for 
James Decker, a wholesale and re‘ail jew- 
eler of Troy, N. Y. He kept the books of 
the business and acted as clerk in the store. 
Mr. Colby remained in Troy until 1847 
when he came to New York and obtained 
employment with the old firm of Ball, 
Tompkins & Black at the time that that 
concern was moving from 181 Broadway 
o 257 Broadway. He remained in the 
employ of the concern for about a year 
and then obtained a position with Brown, 
Palmer & Dwight at the corner of Broad- 
way and Maiden Lane, for which concern 
he kept books, acted as clerk and as a 
buyer. He was with this firm about a year 
and a half and then formed a partnership 
with M. W. Brown as M. W. Brown & Co., 
which concern was the first jobbing jewelry 
and watch house to have offices above the 
ground floor in the Maiden Lane district. 
The business was located at 9 Maiden 
Lane, where the concern dealt in jewelry 





and imported Swiss watches. At that time 
the only means of transportation in the city 
of New York was by omnibuses and 14th 
St. was considered to be the uptown dis- 
trict. Maiden Lane was occupied by jew- 
elry concerns chiefly between Broadway 
and Nassau St. While Mr. Colby was a 
member of the firm of M. W. Brown & 
Co. the Civil War broke out, and the con- 
cern lost heavily through debts which had 
been contracted by jewelers in the South. 
The business was moved to 17 Maiden 
Lane and Mr. Brown died in 1867. 

Mr. Colby then formed a partnership 
with a Mr. Johnson, who had formerly 
been a clerk in the firm of M. W. Brown 
& Co., and the business continued under 
the firm style of Colby & Johnson. Mr. 
Johnson died a few years later and Mr. 
Colby then went into business for himself. 
He next moved to 11 John St., when that 
building was completed and later to his 
present address at 5 Maiden Lane. 

Deceased was a member of the South 
Congregational Church. He leaves one 


son. 








United States Court Dismisses Suit of 
St. John Wood Against L. & M. 
Kahn & Co., Involving Patented 
Process for Sawing 
Diamonds. 

Judge Hough, in the United States Cir- 
cuit Court at New York, has dismissed a 
bill of complaint brought by St. John 
Wood, of J. R. Wood & Sons, against L. & 
M. Kahn & Co., both of New York, in a 
patent suit ‘over a process for dividing dia- 
monds. 

It was set forth in the specification of the 
patentee that he had discovered that he can 
saw from different sides of a rough dia- 
mond and can make the saw cuts meet at 
any desired angles, and that by disposing 
the saw cuts according to certain methods 
which he had invented which this discovery 
makes possible he could divide the diamond 
to such advantage that there results a most 
important increase in the weight of the 
finished diamond from a given rough 
crystal. 

The methods which Mr. Wood declares 
he has invented are summed up as “the 
process of dividing a larger diamond to 
form a plurality of smaller diamonds, which 
process consists in sawing partially into the 
body of such larger diamond from opposite 
sides, said saw cuts meeting at an angle 
to form blocks from which smaller dia- 
monds can be formed.” 

Judge Hough in his decision says: 

“Tt is, therefore, observable that this patent is 
not for any diamond or shape of diamond, nor is 
it for any machine; nor even for the result of 
any mechanical operation in the same sense that 
such result is peculiar to a given apparatus. 

“What is sawed is the ordinary diamond as 
mined, what is produced is the ordinary diamond 
of commerce, and the means by which the first 
is transferred into the second (so far as the pat- 
ent is concerned) is a diamond saw which is ad- 
mittedly old. It is, therefore, necessary to con- 
sider the evidence to ascertain the exact nature 
of the alleged invention. From the depositions it 
appears that great difficulties attend the sawing of 
diamonds arising from the hardness of the mate- 
rial, the existence of flaws or ‘knots’ in diamonds 
and the fact that every diamond contains four 
‘grains,’ which run parallel to the faces of the 
theoretically perfect natural diamond which is an 
octahedron. It has, therefore, long been the prac- 
tice to form the diamond of commerce by splitting 
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as much as possible instead of by sawing; this 
splitting process, owing to the peculiar nature and 
numerous grains of a diamond, involves waste. 

“There is a thought (and it seems to be a meri- 
torious one) involved in this patent That thought 
is a certain boldness of conception and a willing- 
ness to risk present loss in order to gain knowl- 
edge useful in the future. It has long been known 
that a diamond sawed in every direction indicated 
by Wood; but whether it could be so sawed or 
treated without losses more than counterbalancing 
possible gain was, in the opinion of the few per- 
sons who had considered it, uncertain, 

“Wood ventured, and has demonstrated that with- 
out undue loss his saw cuts can be made to meet 
at a common point. Yet this result is obtained 
from diamonds of the familiar kind, by machinery 
which is confessedly old, operated in the same 
manner as formerly, and by the same men, except 
that Mr. Wood has told the workmen how to 
direct their saws, and in so doing vriginally took 
the risk of ruining certain diamonds of his own 
upon which he experimented, 

“This is the view of the patent most favorable 
to complainant, 

“The patentable category into which all proc- 
esses must fall is that that of art, for—as has 
been frequently pointed out—a process eo nomine 
has never been mentioned in any of the patent acts, 
and the very fact that the patent is for a process 
negatives the idea that it is either a machine, 
manufacture or a composition of matter. There- 
fore, it must be an art. 

“Whether a bold thought put into practice in 
disregard of possible present loss of most expen- 
sive material can ever constitute a patentable art 
is a subject worthy of discussion. An _ exact, 
though homely, analogy to what Mr. Wood has 
done may be found in the proverbial advice to 
‘graps a nettle firmly.’ Nettles were old, and the 
habit of handling them gingerly was doubtless like- 
wise old, and the first man who risked pain and 
possible injury and grasped it firmly and boldly 
made a discovery, and doubtless embodied his dis- 
covery in a proverb, But it is doubted whether 
the process, however excellent, is patentable. It is 
not, however, necessary to go back to first prin- 
ciples in this matter; for it is admitted, and is 
indeed insisted upon as the great merit of this 
patent, that what results from it is economy of 
material alone. The invention consists in econom- 
ically separating the diamond and results solely 
from the manner in which the lines of separation 
or sawing are arranged with reference to the mate- 
rial to be separated or sawed. 

“No legal or patentable difference is perceived 
between the act of sawing diamonds and the art 
of sawing wood, and in Brown vs. District of Co- 
lumbia, 130 U. S. 87, this matter was considered. 
The patent then before the court (94,063) was for 
‘an improved mode of cutting blocks for street 
pavements, and the invention consisted’ in a novel 
method of cutting and splitting blocks for wood 
pavement in such a manner that two finished 
blocks (were produced) without more waste of 
timber than that occasioned by the saws’; and 
the conclusion of the court upon this patent is as 
follows: “To cut the block so as to get the grain 
in an particular way and so as to avoid waste re- 
quires some mechanical skill with involving in- 
vention,’ 

“Tt follows that the bill must be dismissed, not 
for lack of ingenuity or commendable boldness, 
but for the lack of that quite different thing, ‘pat- 
entable invention.’ ”’ 

July 3, 1911. 

“Note.—Decision inthis case has been grounded 
on the point, though fairest for all concerned, 
because it is radical. So far as the evidence 
nerein is concerned, however, it should be stated 
that I am wholly unable to find that any case of 
infringement has been made out against L. & M. 
Kahn.” 








The Queen City Ring Mfg. Co., Buffalo, 
N. Y., has announced to the trade that it 
will have a full-page advertisement in the 
Saturday Evening Post of July 22, 1911. 
This step may be characterized as a new 
departure, bringing prominently into the 
publicity field, as it does, one of the largest 
ring manufacturing firms in the United 
States selling through the dealer only, and 
the outcome will be watched with great in- 
terest. This house is using the very best 
mediums, such as the Saturday Evening 
Post, Woman’s World, etc. 
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American Pearls 


Would you expect to do as well as you 
are now doing, if you bought your goods from 
someone who bought them from someone else, 
who bought them from a third party ? 

Then, why sell your American Pearls this 
way? This lost motion means money lost to 
you that you might as well have. 





Seven-eighths of the American Pearl out- 
put naturally gravitates my way. If you send 
them direct you can have the profit of the 
middleman. The chances are he would come 
to me with them anyway—and naturally he 
wants a profit for his trouble. 

Why not come direct to 


Headquarters 
Maurice Brower 


12-16 John Street 
New York 


A. R. KATZ & LEUDAN CO. 


Importers and Cutters of 


DIAMONDS 


87 Nassau Street, New York 


54 Rue Lafayette 
Paris 



































Makers of Fine Diamond Jewelry $3 
SELL EVERYBODY 


Semi-precious stones appeal to customers of every class, 
because they are unique—beautiful—and inexpensive. 











fiems and Precious 
Stones 


Flexible Cover, Postpaid, $0.50 


CONVINCE YOURSELF 


SAMPLE ASSORTMENT SENT ON APPROVAL 


A. & S. ESPOSITER CO., LAPIDARIES, 47 JOHN STREET, NEW YORK 











Published by 
The Jewelers’ Circular Pub. Ce. 
11 John Street NEW YORK 


465 John St., New York 


LAPIDARIES Precious 
EMS in Unique Cuttings 


BRUHL BROS. & HENIUS CO. 


IMPORTERS AND CUTTERS OF 


DIAMONDS = 


PEARLS, PRECIOUS AND IMITATION STONES 


15-17-19 Maiden Lane, NEW YORK 


PARIS LONDON 
87 Rue de Chateaudun 3 Hatten Garden 


SPECIALIST 


in 
Black Onyx Mourning Jewelry 
Also an Attractive Line of 























Necklaces in Coral, Amethyst 
Fancy and Black Onyx and Pearl 


SAMUEL LAWSON 


19 John St., New York Established 1863 
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AMSTERDAP 
8 Tulpstrea! 


PROVIDENCE 
184 Washington Street 
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Members of the North Carolina Retail Jewelers’ Association 





| Hold Interesting Convention at Winston-Salem. 











WINSTON-SALEM, N. C., July 6.—After 
a busy session of two days in this city the 
members of the North Carolina Retail Jew- 
elers’ Association ended the greatest con- 
vention in their history by participating in 
a banquet at the Zinzendorf Hotel last 
night, and after a most enjoyable feast of 
reason, wit and story have departed for 
their homes satisfied that the association 
is in good shape, its management in good 
hands, and that the prospects for its future 
are bright in the extreme. 

All the old officers have been re-elected, 


REV. FRED N, DAY, PRESIDENT. 


Rev. Fred N. Day as president, W. H. 
Leonard vice-president, Wm. G. Frazier 
secretary and treasurer. They with A. L. 
Wilcox and Frank M. Jolly are the execu- 
tive committee and will care for the asso- 
ciation’s affairs until the next meeting. 
Monday evening, July 3, the executive 
committee met at the Zinzendorf Hotel, 
just prior to the convention, which began 
Tuesday morning, when the first meeting 
of the delegates was called to order by 
President Day in Board of Trade rooms. 
The first morning session was taken up in 
the address of welcome by Mayor Dalton 
and response by R. C. Bernau. After an 
address by J. S. Kuykendall came the rou- 
tine business, such as reading minutes, reg- 
istration of new members, and the reports 
of secretary and treasurer. It was not 
until the afternoon that the new business 
really began, after President Day had de- 
livered his annual address as follows: 
PRESIDENT Day’s AppRESS. 


srother jewelers, we are gathered together in 
our sixth annual meeting to discuss again matters 
which pertain to our existence as legitimate retail 
ewelers. Our organization is no longer an ex- 
periment, but is now something real, and we are 
here to stay, and I wish to express my gratifica. 
tion for the interest my fellow-craftsmen are taking 
in this great work, which is our salvation; the in- 
terest that has been shown during the past year 
is far beyond my expectation, and so long as this 





zeal lasts we may, beyond a doubt, expect the 
right result, 
Organization, 

Through this medium we brought to our rescue 
the co-operation of the manufacturer, particularly 
the manufacturers of watches, and they, with one 
accord, give us their support in every way to keep 
their products in the hands of the legitimate jew- 
eler. To my personal knowledge some of these 
manufacturers have gone to great length and have 
spent their money in our defense, and, my worthy 
fellows, stop and reflect and allow me to say that 
you should be ever mindful and appreciative of the 
effort these gentlemen have extended in our be- 
half. It may appear to you as extravagant when 
I say to you that I verily believe that some of 
these—and I trust all—would not hesitate to go 
to any extreme to protect us from fraudulent deal- 
ers. The day’ was when you could find on sale 
(if not it could be ordered) any American watch 
in the store of the dry goods man, the department 
store and last, but by no means least, the pawn 
shop. Do you see it now? My answer is no, 
not in a general way; you may see on sale a very 
limited amount of these goods, and if you will 
investigate you will find they were ‘obtained in a 
fraudulent manner. What is your duty when you 
find goods in the wrong place? You do the sen- 
sible thing; notify the secretary of your associa- 
tion, or write the parties who made the merchan- 
dise. Allow me to impress upon your mind that 
in order to create a live, prosperous and perma 
nent organization, we must exercise common sense 
and judgment. Don’t fly off the handle, and ac- 
cuse the wrong man. Remember it is _ better, 
according to the decree of our courts, for 10,000 
guilty men to go unpunished than to punish one 
innocent man, First find that you are right and 
then go to the bitter end to bring the wrong- 
doer to justice. I have confidence enough in the 
legitimate manufacturer and jobber to believe that 
he would not place his or their goods in the hands 
of people who practise fraud and practise price- 
cutting. 

Your Duty. 

First, you should pay your dues promptly and 
lend your helping hand to this great cause. When 
you think the matter over and come to the con- 
clusion that the association is wrong, and that it 
has done you no good, why not ask yourself an- 
other question and say, Why haven’t I taken an 
active part in the work? Let us remember that 
our competitors are human beings as well as our- 
selves, and were created by the same God and put 
here on the same earth to earn a living for him- 
self and family, and is just as much entitled to do 
business in our town as we. No, it is up to each 
and everyone of us to fall in line and do our 
part, and because you haven’t been benefited by 
your association it is your own fault. There was 
never a time in our history when the association 
needed the active co-operation of its members any 
more than it does now; and allow me to say that 
you are not doing your duty when you stand back 
and refuse to come to our meetings and show that 
you have the proper interest, Don’t stay at home 
and say, “Well, it won’t matter if I do stay away. 
I am only one man and I will not be missed,” 
when some great good might be accomplished by 
your being present. It is further your duty to de 
your utmost to bring other jewelers into your 
association, and “in unity there is strength.’”” Go 
out and solicit the application of the jeweler whom 
you think would make a good member and would 
reflect credit upon your association, We need 
every reputable jeweler in our State, 

Your Reputation. 

Never “knock” your competitor, and let your 
methods be unquestionable. I appeal to your bet- 
ter reason and respectfully ask that you show me 
one successful business which was created and de- 
veloped into a good, substantial business through 
the methods of tearing down the reputation of 
your competitor, We believe in a straightforward 
business, with one price to all, and say to your 
customer, “Your money back if you want it; our 
goods are worth what we sell them to you for.” 
Of all the men who cannot afford to be miserly 
and appear short, it is the jeweler, as he repre- 
sents the better class of the mercantile trade. 
When you pass an article over your counter, be 
sure of what you are selling, and be sure that you 
are making the right price. When your customer 
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tells you that your competitor will sell him the 
same article for less price, don’t be too ready to 
believe he is telling you the truth; don’t be too 
ready to think: well if he has cut the price of the 
article $1 I will cut it $1.50, for your customer is 
liable to be untruthful, 

In conclusion, I wish to say a word of appre- 
ciation in behalf of our officers. I assure you, 
brother jewelers, you would appreciate what we 
have done if you will go through our records 
and consider the vast amount of work attached 
thereto. Every officer has done his auty to the 
letter; our secretary has been untiring in his ef- 
forts for the good of our members and has but 
one complaint, and that is you have been very slow 
about informing him of trade abuses, as more must 
exist than those reported. However, I take pleas- 
ure in informing you that he has thoroughly in- 
vestigated all that have been brought to his atten- 
tion, and will gladly go into detail with any 
member of this association and explain what we 
have done along the line of trade abuses this year. 
It is largely due to his untiring effort that we 
have this fine programme. 

I welcome you, one and all, to the leading city 





W. G, FRAZIER, SECRETARY AND TREASUBER. 


of North Carolina, whose manufactured products 
are known throughout the world. 


Col. John L. Shepherd, of the Keystone 
Watch Case Co., then delivered one of his 
well-known addresses, under the title of 
“What to Do,” and aroused the enthusiasm 
and patriotism of the members in a way 
that he alone among jewelry trade speakers 
can. After an open discussion on general 
topics, the members adjourned to go to 
the ball game, and met again in the evening 
to inspect Mr. Jolly’s gold-testing machine, 
see a demonstration of engraving by Ma- 
thias Masten of this city, and participate 
in the question about discussion. 

The features of yesterday’s session was 
the address of Chas. T. Higginbotham, of 
the South Bend Watch Co., while others 
who were down on the program for the 
day were A. L. Wilcox, whose subject was 
“Business Ethics;’ L. L. Hinkley and 
Joseph Sunday. 

The important work of the afternoon 
consisted of the reports of committees and 
selection of officers, who, as before stated, 
were re-elected without opposition. The 
association went on record in favor of 
Tue JEWELERS’ CIRCULAR-WEEKLY’s law to 
stop fraudulent advertising. The resolu- 
tions adopted were as follows: 

The Resolutions. 
Resolved, That we most earnestly approve the 
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President DANIEL E. WOODHULL, 
Treasurer 


WILLIAM J. McQUILLIN 
Vice-President and Secretary 


MOUNT @ WOODHULL, 


IMPORTERS OF DIAMONDS, 
OTHER PRECIOUS STONES, 
PEARLS, ETC. 


MAKERS OF 

FINE 26 Maiden Lane, 

DIAMOND (Southwest Corner Nassau Street) 
JEWELRY. NEW YORK. 








BLACK OPALS 


“BLACK,” as applied to the Opal, is a misnomer; the so-called 
“BLACK OPAL” is in reality a stone of all colors; it might well be 
called the “Stone of Nations.” 

In different individual specimens may be found the colors of every 
country on earth. 








Before long, fanciers of this phenomenal gem will be seeking pieces 
showing their national colors. 


Black Opals from Frs. 50 to Frs. 200 per carat. 


F. A. JEANNE *°"2i' cocore stones.” 


5, SQUARE DE L’OPERA PARIS, FRANCE 
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4170 Broadway - - 
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A. ROSEMAN 


9-11 MAIDEN LANE, NEW YORK CITY 
Importer of Diamonds 
Maker of Diamond Jewelry and Diamond Mountings 


Our Line is Complete, and will please you both in Quality and Price ? 
Established 1872 
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ssage of THe JeEwevLers’ CircuLar-WEEKLY bill 
for the prevention of fraudulent advertising, be- 
eving it to be one of very great importance to 
the jewelry trade, and that it will bring corre- 
ponding benefits to the jewelers of the country. 

+ . * 

Resolved, As the time guarantee has outlived 
ts usefulness and is only of benefit for fakers 
nd schemers who make use of it to the detri- 
ment of the legitimate retail jewelers, we recom- 
ment that it be discontinued by all reputable manu- 
facturers whose trade-marks are a sufficient guar- 
intee for the protection of the dealer and pur- 
chaser. 

Prior to the afternoon session the mem- 
bers had enjoyed an interesting trolley 
ride as a guest of H. E. Fries, president of 
the Fries Mfg. & Power Co. Their trip 
took them to North Winston, West End, 
Salem College and Nissen Park. 

At the banquet last night Col. Shepherd 
by unanimous consent was made toast- 
master, who proved to be the “mainspring 
of the occasion. He made nearly every 
member participate in the speechmaking 
or respond to an appropriate toast. The 
most prominent speaker, outside of the 
toastmaster, was President Day, who was 
the last on the program and aroused much 
merriment and applause. President Day 
and Col. Shepherd ran a close race as en- 


tertainers. 








Reading, Pa., Jeweler Causes Arrest of 
Man Accused of Passing Worthless 
Checks on Many Merchants. 

READING, Pa. July 8—When George 
Foster, representing himself to be man- 
ager of the Buffalo Fertilizing & Render- 
ing Co., with a handsomely furnished of- 
fice in the Colonial Trust Co., this city, 
concluded a three-days’ check swindling 
tour at various local business places 
by purchasing a $350 diamond ring from 
Cohen Bros., and tendering a $400 check, 
drawn on the First National Bank of Hor- 
nell, N. Y., he came to grief. Foster asked 
that slight change be made to the ring. 
Suspecting all was not right despite the 
stylish appearance of Foster, the firm em- 
ployed Detective H. C. Martz to deliver the 
ring to Foster at the latter’s office. His 
arrest followed. 

Later it was learned that Foster passed 
a certified check for $100 on the Standard 
Typewriter Co., purchasing a typewriter 
and getting $50 in change; one on Heff- 
ner Gilbert & Croll, for $50; one on Frank 
Tyack, for $50; another on the Regal Co. 
for $50; one on Hoff Bros., for $75, and 
tendered a bad check to Britton & Co. for 
$250, in payment for $210 worth of office 
furniture, which was not accepted. All of 
the latter checks were drawn on the Union 
Stock Yard Bank of Buffalo. 

In Foster’s office was found a complete 
outfit for certifying checks, besides a 
dozen or more checks ranging in amounts 
from $50 to $500 made payable to himself 
Che latter checks were supposed to have 
been made by the Buffalo Fertilizing & 
Rendering Co. The accused had a number 
f blank checks of the Commercial Trust 
Co., of Philadelphia, and Security Trust 
& Safe Deposit Co., of Wilmington, Del., 
in his possession. 

The prisoner has been operating here for 
three days and his total forgeries may 
reach $2,500. He is five feet, nine inches 
tall, weighs 250 pounds, has dark brown 


hair and eyes, very large ears and nose 
and is good looking. Foster says he came 
here from Philadelphia. He is 33 years 
of age. He says he was born in Germany 
and came to America last September. He 
is said to have admitted the forgeries, de- 
claring he was compelled to pass bad 
checks because he was penniless. He was 
committed to jail on Magistrate Stout’s 
warrant in default of $1,500 bail. 








Max Spies & Son, Union, N. Y., File 
Voluntary Petition in Bankruptcy. 
Utica, N. Y., July 8—Max Spies and 

Anton Spies, living at Union, Broome 
County, under the firm name of May Spies 
& Son, filed a petition in voluntary bank- 
ruptcy in the United States District Court 
to-day, and Judge Ray has referred the 
case to Referee Baker at Binghamton. The 
referee will call a meeting of the bank- 
rupts’ creditors next week. 

Spies & Son also carried a line of men’s 
furnishings. Max Spies had charge of the 
jewelry end of the business, and Anton, 
his son, the men’s wear lines. The latter 
is now located in Oklahoma, having left 
Union about June 1. 

According to the schedules filed by Man- 
gon & Morgan, attorneys, Spies & Son owe 
$6,259, all unsecured, while there are as- 
sets of $4,290, including stock valued at 
$3,532; debts due, $220; stock and fixtures, 
$440; cash, $75, and notes due, $21. 

The Lowell-Darrow Co., of Binghamton, 
is the heaviest creditor. It holds about 
eight notes, amounting to about $1,625. The 
New York merchandise creditors include: 
Cross & Beguelin, $216; Freedman, Ad- 
kins & Co., $151; S. Heilmoner & Co., $94; 
J. Pitizele, $25. Other creditors are: Bar- 
rett Bros., $17; Beazley Bros., $127; J. L. 
Morgan & Co., $42; Smith-Kinney Co., 
$36; South Bend Watch Co. $42; 
Hewes & Potter, $51; D. B. Levy & Bros., 
$107; Cottrell & Leonard, $111; A. G. 
Spaulding & Co., $66; Gurnsey Williams, 
$125. 

Max Spies has individual liabilities of 
$1,096, and assets of $2,372, including stock 
valued at $1,469; debts due, $310, and tools 
and machinery, $350. Among his creditors 
are: W. H. Wright, $100; W. H. Terhune, 
$25; Harrison Bros., $612; J. L. Herzog & 
Co., $102, of New York. 

Anton Spies has liabilities, individual, 
of $35, and no assets, except those claimed 
as exempts. 

Max Spies started in business in Lester- 
shire a number of years ago, succeeding J. 
E. Elliott there in 1895. In 1907 he opened 
a store at Endicott under the style of Max 
Spies & Son, and has been interested in 
both stores ever since. 








In a report submitted by Consul General 
Henry H.» Morgan, Barcelona, regarding 
commerce and industries of Spain he en- 
closes a table of imports by articles into 
Spain during 1909 and 1910. Among these 
are clocks and watches to the value of 
$886,117 in 1909 and $1,228,718 in 1910. 

Joseph Lajoie, 86 Front St., Worcester, 
Mass., has just completed remodeling his 
store, having installed a new front, a new 
steel ceiling and fixtures, making his shop 
one of the most attractive jewelry stores in 
Worcester. 
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Death of James J. Donnelly. 

James J. Donnelly, head of the concern 
of J. J. Donnelly & Co., gold and silver 
platers, 36 John St., New York, died on 
Monday, July 3, at 3.30 p. M., at his home 
in Arlington, N. J., from dropsy and heart 
trouble after an illness of six months. He 
had been away from business since March 
15 and spent some time at Lakewood, N. 
J., in the hope that it would help him, but 
this proved unsuccessful. The funeral 
services were held last Thursday at 9 a. M, 
from St. Stephen’s Church at Arlington, 
Father Raphael officiating. 

James J. Donnelly was born June 10, 
1867 in New York, where he spent his early 
life. After his school days he learned his 
business in a gold and silver plating con- 
cern on Nassau St. and then went into 
business for himself, in partnership with 
a Mr. Mander, as Mander & Donnelly. 
That firm was dissolved and he continued 
business alone. The business was incor- 
porated in 1910 as J. J. Donnelly & Co., and 
will be continued as usual. 

Mr. Donnelly was a member of the 
Knights of Columbus and the foresters, 
and was for a long time connected with the 
Fire Department in his home town, belong- 
ing to Kearney Truck No. 4. He _ had 
served the required length of time and was 
eligible as an exempt firemen, but continued 
to take active part up to within a short 
time before his late illness. He was also 
a police commissioner of Kearney, which is 
a section of Arlington, and was a council- 
man of that place. He was interested in 
a number of charitable organizations. 

Deceased is survived by a widow, one 
son, Chester, who is connected with the 
business established by his father, and five 
daughters, Rita, Helen, Dorothy, May and 
Ruth. 

The interment was in the Holy Sepulchre 
Cemetery, and the body was conducted to 
its last resting place by a bodyguard of the 
Knights of Columbus and exempt firemen. 








Russian Authorities Will Aid in Ex- 
traditing Man Who Robbed 
Boston Jeweler. 

Boston, Mass., July 8&—Deputy Supt. 
William B. Watts, chief inspector of the 
Boston detective force, was notified this 
week that the Russian authorities will aid 
in the bringing back to this country of the 
men indicted for the S. E. Ullian robbery. 
Governor Foss July 6 received the follow- 
ing dispatch from Huntington Wilson, As- 
sistant Secretary of State in Washington, 
which he transmitted to the chief inspec- 

tor: 

“The ambassador at St. Petersburg 
cables that the Russian Government will 
waive all question of Rothstein’s national- 
ity and agrees to surrender him. He is 
held for the arrival of officers.” 

Equal facility in securing Jacob and Jo- 
seph Goldberg, as well as Harris Rothstein, 
the Goldbergs being in prison in Austria, 
is expected. The three inspectors sent 
over for them arrived in London July 5. 








Grand Rapids, Mich., will in the near 
future move into a store in a new building 
erected at that place. 





Ser netemrens. 
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IMPORTERS AND CUTTERS OF 


DIAMONDS 


Precious Stones and Pearls 
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EMERALDS 


IN CURRENT SIZES AND GEM PIECES 


SAUNDERS, MEURER & CO. 
65 Nassau Street NEW YORK 








the confidence of the manufacturer. First: They do not crack like the Austra- 
lian now coming into the market. Second: They are much cheaper in their 
various qualities than the Australian. Third: Their brilliancy, combined 
with the vivid green, blue and red colors, we feel would make them a better seller 
than the opaque stones now in the market. 

We have them in three qualities, in standard sizes and prices, suitable for the 
manufacturer; we can also fill orders for special sizes and shapes. 


If you are interested, send for some samples on memorandum. 


MAYER & MILLER CO. VNEW YORK 


HERE are several reasons why our MEXICAN OPALS should have 
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HIMALAYA MINING COMPANY 


Miners, Importers and Cutters 
Of Precious and Semi-Precious Stones 


SPECIAL 
FROM OUR MINES 


Tourmaline, Chrysoprase and Turquoise 
IN ROUGH OR CUT 


ALL ORDERS PROMPTLY EXECUTED 
37 MAIDEN LANE NEW YORK CITY 





HENRY E. 
OPPENHEIMER 
& CO. 
PEARLS 


Pearl Necklaces 


1 Malden Lane 
4th Floor 

















SPECIAL OFFER TO JEWELERS 


PRESTO SELF FILLING COLD FOUNTAIN PEN 


($2.50 KIND) FOR $1.00 ONLY 


$1.00 ar ee Gap 

7 ; 16 Size of Pen 
YOU SAVE $1.50 if you order now, only a _ limited number offered at this price. This Pen fills 
and cleans itself in a second. NO RUBBER SACKS TO ROT—no mechanism to get out of 
order; does not leak or blot. Wonderfully simple—simply wonderful. Every Pen Fittep WitTH 


Best Quatity 14 Karat Gotp Nis Irip1um Pointep. Money returned if not fully satisfied. 


JOHN TERRY COMPANY, Manufacturers, 313-315 Broadway, New York 











Flexible Cover, Postpaid, 50c. Pub- 


Gems and Precious Stones lished by The Jewelers’ Circular Pub- 


lishing Co.. il John Street, New York. 








GUN METAL 


MESH BACS 
AND NOVELTIES 


JET JEWELRY 


OF EVERY DESCRIPTION 


L. W. LEVY & CO. 
6 West 22d Street, New York 
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Exh.bition of Old American Church 
S.itver Formally Opens at the Bos- 
ton Art Museum. 

Boston, Mass., July 8.—Artistic to a d. 
sree that evokes unqualified admiration 
from al! beholders, the promised exhibition 
if old American church silver opened to- 
lay at the Boston Art Museum, following 
private view to the press and the annual 

su yscribers. 

fue JEWELERS’ CrirCULAR-WEEKLY was 
privileged a few weeks ago to present to 
its readers an illustration and description 
f some of the most notable pieces in this 
superb collection, in advance of the actual 
public opening. Fully arranged, as_ they 
now are, for exhibition purposes, the dis- 
play surpasses all forecasts in its beauty 
and interest to the silver connoisseur. No 
jeweler who has an opportunity to visit 
the museum and inspect this unique array 
of early colonial design and workmanship 
can afford to ignore it. 

Silver services from 
churches in various parts of New England 
are represented, together with a number of 
private collections of silverware. In many 
instances certain specimens shown were 
gifts to the church from wealthy and gen- 
erous parishioners. Among them are a 
number of the old-time caudle cups, such 
as were in household use in colonial days 
in this part of the country. Delicate work 
of the chalice type is also much in evidence. 
and simple, elegant lines characterize ‘most 
of the display. 

The collection will be on view most of the 
Summer. | 


upward of 125 


It comprises upward of 500 ob 
jects, and in the list of makers are such 
famous names as those of Paul Revere, 
Jacob curd, Jeremiah Dummer, John Hull, 
Stephen Edwards, William Cowell and 
others of note. Credited to various work- 
ers are pieces in number as follows: Ed- 
wards, 96; the Burts, 87; the Hurds, 85; 
Revere, 60; Cony, 52; Dummer, 44; Dix- 
well, 29; Winslow, 25; the Minotts, 23; 
Hull and Sanderson, 22; Cowell, 21, and 
lyler, 16. 

The catalogue which E. Alfred Jones, of 
England, has come to this country to pre- 
pare, with a history of “The Old Silver of 
the American Churches,” based upon the 
museum exhibits mainly, is expected to be 
a notable contribution to the literature of 
the silversmithing of colonial times in this 
country. The Colonial Dames as an or- 
ganization and many private individuals 
are subscribers to the enterprise. 








Financial Difficulties of the L. W. 
Bruns Co., Portland, Ore. 
PorTLAND, Ore., July 5.—The financial 
difficulties of the L. W. Bruns Co., which 
has conducted a jewelry store at 293 Mor- 
rison St., have been a source of regret to 
the many friends of Louis W. Bruns, the 
president of the concern, who is_ well 
known here. The liabilities are said to be 
about $21,500, while the assets inventory 
nearly the same, the stock being placed at 
$18000. the book accounts at $1,000, and 
the fixtures at $1,500. The concern has 
been running behind for some time and 
endeavoring to straighten out its liabilities 
without any bankruptcy proceedings by the 

creditors. 
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The business is an old one, having been 
formerly under the control of Amos M. 
Wright, who died in May, 1907, leaving ii 
to his wife, who sold a great part of the 
stock at auction. L. W. Bruns, who was 
formerly with the Juergens & Andersen 
Co., Chicago, for about 14 years, bought 
the remaining stock and good will, and 
later formed the L. W. Bruns Co., of 
which he is president and his wife is now 
secretary and treasurer. The company had 
an authorized capital of $25,000, of which 
$12,000 is claimed to have been paid in. 
Mrs. Wright was at first connected with 
the company as secretary. , 

It is generally hoped by Mr. Bruns’ 
friends that he will be able to affect some 
arrangements with the creditors and con- 
tinue under conditions where he will not 
be handicapped by pressing claims to the 
extent that he has been in the past. 








Creel Jewelry Co., Carro!lton, Ga., Goes 
Into Voluntary Bankruptcy. 
CARROLLTON, Ga., July 8—A_ voluntary 
petition in bankruptcy has been filed in 
the United States Court by the Creel Jew- 
elry Co., which was run by J. F. Creei in 
this city. According to the schedules the 
liabilities are about $7,000 and the value 
of the assets as stated is approximately 

the same sum. 

Mr. Creel has been hard pressed finan- 
cially for some time due to a lack of ready 
cash capital and his creditors have been 
pressing for payment. He has worked 
hard to meet his obligations, conducted 
business under very light expenses, and it 
was hoped he would pull through, but busi- 
ness conditions have been such as to make 
this imposible. However, he may be able 
to settle and resume. 








Death of Frederick L. Richardson. 

CLEVELAND, O., July 10.—Word has been 
received here that F. L. Richardson. a 
prominent jeweler of Canal Dover, O., 
passed away last week. Death was directly 
due to a paralytic shock, brought about by 
his close confinement to his store. 

Deceased had been in business at Canal 
Dover 30 years, and was one of the best 
known and highly respected of northern 
Ohio jewelers. Financially he always 
stood well and was universally considered 
both in the trade and social circles as a 
man of the strictest honor and integrity 
with high ideals that he lived up to in 
every way. 








Inez Freeman, Cleveland, O., Makes an 
Assignment Under State Laws. 

CLEVELAND, O., July 5.—Inez Freeman, a 
wholesale dealer in precious stones, with 
offices at 527 Rose building, has made an 
assignment. under State laws for the bene- 
fit of her creditors. Whether or not bank- 
ruptcy proceedings will be taken by the 
creditors is not yet known. 

Mrs. Freeman is the wife of Joseph F. 
Freeman, who managed the business for 
her. She is supposed to carry a_ stock 
worth about $7,000. 








G. L. Young, Mesa., Ariz., has moved 
his business to Ray. 


Death of F. L. Codman. 

July 10.—Franklin L. 
connected with the J. 
fountain manufacturing 
maker of buffing 


Mass., 
formerly 


Boston, 
Codman, 
W. 1 ufts 
concern, and 


soda 
later a 


wheels, died July 7 at Canton, Mass. Last 
Christmas Day, while skating with his 


daughter, he fell, injuring his head, and 
had been ill since that time. 

Mr. Codman was born in the Dorchester 
district in this city in 1867, was a Harvard 
‘90 man and had been an alderman of the 
city and a member of the State Senate. 
After graduation from college he was with 
the Tufts concern for a year, later be- 
coming the junior partner in the firm of J. 
B. West & Co., of Boston and Chicago. 
Subsequently the western interests were 
purchased and the firm of F. L. & J. C. 
Codman, with a plant in South Boston, was 
established, Mr. Codman’s cousin being ad- 
mitted to partnership. 

Deceased was much interested in frater- 
nal organizations, as well as in political af- 
fairs, and the members of several organiza- 
tions, including the Masons, Odd Fellows 
and Ancient and Honorable Artillery Co., 
of which latter organization he was a ser- 
geant, attended the funeral Sunday after- 
noon in Dorchester. 








Minneapolis Jeweler Dies as Result of 
Injuries Received in Accident 
While Automobile Riding 
MINNEAPOLIS, Minn., July 8—Wilhelm 
Sorensen, a jeweler at 230 20th Ave. N., 
died July 5 as the result of an accident. 
He was riding in an automobile when his 
hat blew off. He jumped off before the 
car stopped, falling backward and striking 
on the back of his head. His skull was 
crushed and he lay in a state of coma for 
a week, when death ensued. Mr. Sorensen 
was unmarried, and as far as is known 

has no relatives in America. 

Deceased began business in Minneapolis 
in 1893, succeeding A. B. Hall, and later 
admitted Wilfred Olsen, who has _ since 
been associated with him. 








Good Housekeeping Magazine's cam- 
paign to retail merchants in every line of 
business drives home a very important point 
when it says to the retailer: “You watch 
your trade journal in order to keep in 
touch with the latest manufacturing pro- 
ductions. The alert housewife watches the 
trade paper of her home—Good Housekeep- 
ing Magazine—in order to keep posted in 
her profession. And if you read what she 
reads you will know beforehand what she 
is going to buy—you can keep in touch 
with the latest selling productions.” In a 
four-page advertisement of this issue of 
THe JEWELERS’ CrRCULAR-WEEKLY, Good 
Housekeeping Magazine shows why the re- 
tail merchant must follow not only the 
manufacturer's advertising to you in your 
trade journal, but also the manufacturer’s 
advertising to the consumer, to create a 
demand which the dealer can meet by be- 
ing prepared for it. It also invites him to 
send for free current copies of Good 
Housekeeping Magazine, so that he can 
see for himself that manufacturers are 
advertising to the woman of the home—the 
retailer’s best customer. 
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BLACK OPALS 


NATURE’S MASTERPIECE 


A riotous mass of colors’ blending harmoniously 
together, producing cloud effects, sunsets, wonderful 
lights and shadows and innumerable color combinations 
which set these splendid gems apart as examples of 
nature’s finest handiwork. 

They compel admiration and attention—Sales- 
manship is eliminated—they sell entirely on their 
merits. 


PRICES REASONABLE 





BUY FROM THE CUTTERS 


AMERICAN CEM & PEARL COMPANY 


14-16 CHURCH STREET 
NEW YORK 


LONDON PARIS 
16 Holborn Viaduct 39 Rue de Chateaudun 





FROM MINES TO MARKET 
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BORRELLI & VITELLI 


Q> 
401 Broadway 
™ Ge New York OK 
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Death of William King Potter. 


PROVIDENCE, R. I., July 8.—William Kk 
Potter, for many years a prominent m 
facturer of tortoise shell jewelry and 
namenis and a leading: stationery dea 
died at the Homeopathic Hospital, 
city, this evening after a serious operat 
His home was at 156 Shaw Ave., Edce- 
wood, a suburb of this city. 

Mr. Potter was born in Cranston, R. 
Dec. 21, 1843, and was the son of Rk 
Otis W. Potter and Lydia A. (Tillinghas 
Potter. He received his education in the 
public schools of this city, and after being 
in business in the west a few years, re- 
turned to Providence, where he engaged in 
the tortoise shell business in company with 
Samuel F. Knight in 1873. After the death 
of Mr. Knight the business was carried on 
by Mr. Potter, and was known as th 
Providence Shell Works, which business 
has been conducted ever since by Mr. Pot- 
ter in connection with the stationery and 
blank book business at the corner of Snow 
and Westminster Sts., this city. 

He was a member of the Rhode Island 
Business Men’s Association, this being the 
only organization with which he was affil- 
iated, excepting his Grand Army Post and 
the Stewart Street Baptist Church. He 
was married to Harriet E. Dickerson on 
June 16, 1869, and two children were born 
to them, a daughter, who died in infancy, 
and William King Potter, Jr., who has 
been associated with his father in business 
for 16 years, and who will continue the 
business. 

Mr. Potter was enrolled as a private in 
the llth Rhode Island Infantry Regiment 
on Sept. 16, 1862, was mus‘ered in Oct. 1, 
1862, and was mustered out July 13, 1863, 
the regiment being a nine months’ regi- 
ment. He was one of the oldest members 
of Prescott Post, No. 1, G. A. R., of this 
city, having served as its president last 
year. From early boyhood he was a mem- 
ber of the Stewart Street Baptist Church, 
and was one of its most prominent and 
efficient workers, having served for many 
years as deacon and having been most 
closely identified with all the progressive 
work of the church and Sunday-school. 
His widow, son, one brother and a sister 
survive him. 








American Optical Co. Wins Suit Against 
Bay State Optical Co. Over Patent 
on Nose Rest. 


A favorable decision kas been handed 
down by Judge Hough in the United 
States Circuit Court, New York, in the 
case of the American Optical Co. against 
the Bay State Optical Co. and Frank A. 
Eastman. The suit arose out of an alleged 
infringement of a patent held by the Amer- 
ican Opticai Co. on an invention of a nose 
rest for eyeglasses, which is greatly in 
demand in the optical trade. The patentee 
asserts that the jobject of his invention 1s 
to secure in nose rests, “greater adjusta- 
bility, increased effectiveness of clutch and 
more perfect distribution of pressure, to- 
gcther with simplicity, neatness of appear 
ance and economy of production.” 

The decision holds that the patent 's 
valid and that the Bay State company’s co! 
struction is an infringement. 
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Providence. 


Walter Daboll, New York, was a visitor 
in this city the latter part of last week. 

William G. Hussey has just added a 
29 horse-power runabout automobile to his 
garage. 

E. Fred Gottschalk, with Hutchison & 
Huestis, was married to Miss Jennie T. 
iddy last week. 

Mr. and Mrs. F. A. Stevens have been 
spending the past week at Greene’s Inn at 
Narragansett Pier. 

Walter R. Callender, of this city, is 
spending a few days at the Imperial Hotel, 
Narragansett Pier. 

J. C. Wolstenholme was in New York 
last week in the interests of the \Wolsten- 
holme Mfg. Co., of this city. 

Nathaniel Barstow is enjoying an ex- 
tended automobile trip through New 
Hampshire and Massachusetts. 

Engelhart C. Ostby, of the Ostby & Bar- 
ton Co., is spending a few days at the 
Imperial at Narragansett Pier. 

O. L. Ankar has removed from 13 Bur- 
rill St. and is now associated with J. F. 
Carlsten at 468 Westminster St. 

Charles W. Battey, of Schofield-Battey 
& Co., of this city, was a visitor among the 
firm’s trade in New York last week. 

The Gorham Mfg. Co. will close its large 
plant next Saturday night for two weeks 
in accordance with its annual custom. 

Ernest H. M. Wolstenholme has just 
registered a 26 horse-power touring car 
with the State Board of Public Roads. 

The S. & B. Lederer Co. and the Provi- 
dence Stock Co. began closing at noon 
Saturdays during July and August, July 8. 

Among the latest registrations of new 
automobiles is that of a 32 horse-power 
roadster by Henry W. Harvey, of this city. 

C. Fred Munroe has returned from a 
10 weeks’ trip through the south and west 
in the interests of the George M. Baker 
Co. 

Goffe & Sons, retail jewelers, are now 
settled in their newly furnished and 
equipped store at 17-19 N. Main St., Paw- 
tucket. 

William C. Greene & Co. have an- 
nounced the closing of their factory for 
the annual vacation from July 29 to 
Aug. 7. 

Horace L. Manchester’s yacht San Toy 
won the race for her class at the regatta 
of the Barrington Yacht Club Saturday 
afternoon, 

Joseph Baker, Jr., foreman of the die 
department of the Gorham Mfg. Co., has 
been elected president of the Suburban 
Sowling League. 

Owing to the excessive heat of last 
Wednesday the Bassett Jewelry Co., 101 
Sabin St., closed its factory at 4 o’clock 
in the afternoon. 

Frank C. Miller, of the E. A. Potter Co., 
has been enjoying an automobile vacation 
trip during the heated spell of the past 
week on Cape Cod. 

George N. Steere, secretary and man- 
iger of the Payton & Kelley Co., was in 
New York last week on business con- 
iected with the firm. 

Howard D. Wilcox, of D. Wilcox & Co., 
was team captain of the State Rifle Team 
it the Interstate military championship 


competition at Wakefield, Mass., last week. 

Jerome Fitzgerald, with the Tilden- 
Thurber Co., was one of the aides to the 
chief marshal at the Fourth of July parade 
at Bristol on Tuesday. 

D. H. Keene, Fort Worth, Texas, has 
been calling upon the manufacturers in 
this city and Attleboro, and placed several 
good orders last week. 

The bronze statue of Col. Henry H. 
Young recently cast at the Elmwood works 
of the Gorham Mfg: Co., is to be dedicated 
in this city in a few days. 

rank F. Carpenter, San Diego, Cal., has 
been engaged to take charge of the office 
and selling force of the Richter Mfg. Co.’s 
plant on Canal St., this city. 

Albert Woodock, of William R. Brown 
& Co., and family have taken a cottage at 
Narragansett Terrace, on the east side of 
Narragansett Bay, for the Summer. 

Manuel F. Williams has just purchased 
a handsome 40 horse-power touring car in 
which he rides back and forth daily from 
his business to his country home in North 
Scituate. 

Frederick W. Aldred, Henry’ G. 
Thresher, Nathan B. Barton, Frederick D. 
Carr and A. Tingley Wall have recently 
been elected to membership in the Rhode 
island Historical Society. 

Mr. and Mrs. William H. Manchester 
left Thursday for an extended automobile 
trip. They will attend the Masonic con- 
vention at Rochester, N. Y., coming back 
through New York State. 

Nathan B. Barton, of the Ostby & Bar- 
ton Co., has been elected a member of the 
finance committee for “The Orient in 
Providence,” a missionary exposition to be 
held here the latter part of September. 

George F. Miller, who represents the 

Gorham Mfg. Co. in the important cities 
of the Pacific Coast, has returned to his 
home after a month in the east, in which 
business was combined with his annual 
vacation. 
' Manufacturing jewelers in this city and 
vicinity were much surprised and grieved at 
the news of the death of Alfred Krower, 
Albert S. Lorsch & Co., in New York. He 
was well known and very popular through- 
out the trade here. 

Friday was the first half holiday for the 
department stores, retail jewelry and other 
places of business, and it was very ac- 
ceptable on account of the severe heat. 
These stores will close every Friday at 
noon until September. 

Extensive alterations and additions are 
being completed at the power plant of the 
Gorham Mfg. Co.’s works at Elmwood. 
A new range of boilers has been added 
and to carry these a new chimney 140 feet 
in height is being erected. 

Joseph Auty, foreman for Henry A. 
Kirby, is in camp with the Rhode Island 
National Guard at Fort Getty, Narragan- 
sett Bay, this week, for the annual tour of 
duty. He is first lieutenant of the Seventh 
Co., First Artillery District, C. A. C. 

A. T. Cross, manufacturer of fountain 
pens, etc. at 53 Warren St., this city, is 
taking a novel method of spending the 
Summer. With his family he started last 
week on a house boat cruise of Narragan- 
sett Bay, to last for a couple of months. 
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The first match of the seventh annual 
tournament of the New England Military 
Rifle Association at Wakefield, Mass., the 
past week was for a handsome trophy of- 
fered by Brig.-Gen. Herbert S. Tanner, 
the retail jeweler of Westminster St., this 
city. 

The Gorham Mfg. Co.’s baseball team is 
having a most successful season in the 
local Manufacturers’ League. There is a 
triple tie at present for first place, the 
Gorham Co., the Sayles Bleachery and 
Lorraine Mfg. Co. nines each having won 
six and lost four games. 

Charles F. Irons, of Irons & Russell, is 
on an extended pleasure trip through the 
west. He reached San Francisco last 
week, having been some time in the Yose- 
mite Valley. He will proceed in a few 
days to Yellowstone Park, being accom- 
panied by a party of friends. ; 

The seventh annual field day of the Bos- 


ton Store Employes’ Association was held’ 


Friday afternoon at Rocky Point. The 
party left the store immediately after the 
noon hour on special electric cars. A 
Rhode Island clam dinner, games and 
dancing were included in the program. 

The Shartenberg & Robinson Relief As- 
sociation of Pawtucket held its annual 
Summer outing to Rocky Point on Narra- 
gansett Bay, Friday afternoon. A special 
steamer conveyed the party and after a 
dinner the party proceeded to Newport. 
While at Rocky Point games were en- 
joyed. 

Sylvester K. M. Robertson, with the S. 
K. Merrill Co., was overcome by the ex- 
cessive heat of the Fourth and had to be 
removed to his home at Lakewood. He 
was one of the aides to the chief marshal 
of the big firemen’s parade in the fore- 
noon and became overheated by the long 
march, 

Among those who were  prostrated 
Thursday by the excessive heat was 
Michael Fitzgerald, 73 years of age, one 
of the pioneer manufacturing jewelers of 
this city, who suffered a slight seizure of 
apoplexy and a hemorrhage. He had not 
been feeling very well lately and his con- 
dition is considered serious. 

Matthew J. Dunn, of Dunn & Rosen- 
berg, manufacturing jewelers, 14 Blount 
St., has purchased from P. J. McCarthy 
21 lots of land with buildings thereon on 
Eddy, Baker and Johnson Sts. While no 
immediate plans have been considered the 
firm intends to eventually use the prop- 
erty as a site for a manufacturing build- 
ing. 

Among those who were drawn for jury 
duty by the Board of Aldermen of this 
city on Thursday evening were Adelbert J. 
Lewis, Walter H. Durfee, Max Herzog, 
Vernon A. Keach, G. Frederic Beane, J. 
Perry Carpenter, Emery J. San Souci, 
Walter C. Shurtleff, Sylvester K. Merrill, 
Arthur O. Ostby, William H. Draper and 
George M. Baker. 

A most impressive and important pour- 
ing will occur at’ the bronze foundry of 
the Gorham Mfg. Co. at Elmwood to-day 
at 3:30 o'clock, when Henry H. Kitson’s 
magnificent statue of “Puritan” will be cast 
for the city of Salem, Mass. Five thou- 
sand pounds of metal will be required and 
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Increasing Popularity of 


String Pearls 


Warrants a complete stock 







You know, no matter how much jewelry a woman We manufacture in Paris and control exclusively 
has, she wants a string of pearls. four qualities: 
tri l r i 
Our string pearls so closely resemble the genuine Perlies de Indies (indestructible) 


that experts can hardly distinguish the difference 
—yet sell at a price within reach of all. Gold Medal Orientals 


Establish a reputation of handling only pearls with M. L.T. Specials 
our guarantee back of them. Quality 71 


Trade-Bringers from Satisfied Customers 


Our trade-help plan is in line with the most mo!ern merchandising methods. We want you 
to handle our goods. Write for further particulars; it costs you nothing. 


THE LOW-TAUSSICGC-KARPELES Co. 


Precious and Imitation Stones 
PROVIDENCE: 56 Pine St. PARIS: 197 Rue du Temple NEW YORK: 14 Maiden Lane 





Address all correspondence to Providence 











B. fu C. MAZZA 


MANUFACTURERS AND IMPORTERS 
OF CORAL AND SHELL 


68 NASSAU STREET 





NEW YORK 
Branches 
- Telephone Pfaffendorferstrasse 24, Leipzig, Germany 
= 1935 John London, England 





Factory, Torre del Greco, Italy 





Established 1856 














WATCHES OF PRECISION WATCHES DEMACNETIZED 


Mathey Bros., Mathez & Go. 


Manufacturers and Importers of 
SUPERIOR, PLAIN AND COMPLICATED 


WATCHES 


Sole Agents tor CHAS. H. MEYLAN Small ye 











12 SIZE MOVEMENTS Brassus, Switzeriand 15-19 Maiden Lane, New York 12 SIZE SPLITS 
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statue is to be cast in one piece ex- 
pting the head. 

\lr. and Mrs. Erling C. Ostby are at their 

mmer home at Wickford for the season. 

\ir. and Mrs. Fred D. Carr are regis- 

ed at the Arlington at Narragansett Pier 

- a few weeks’ stay. 

Through the efforts of the Providence 
Board of Trade all the larger downtown 
department and retail stores of this city 
were closed Monday afternoon because of 
the excessive heat, the thermometer regis- 
tering 9&8 in the shade. 

Hawkins Bros.’ Bay Shore Pavilion at 
Warwick awas the scene last Sunday after- 
noon of the annual outing of the foremen 
from the several departments of the Brown 
& Sharpe Mfg. Co. The party went down 
the river in five motor boats, and a clam- 
bake and games were enjoyed. 

Clarence M. Dunbar, of the Cook, Dun- 
bar, Smith Co., and Albridge G. Pearce, of 
the Frank T. Pearce Co., were special rep- 
resentatives from Palestine Temple of the 
Mystic Shrine attending the sessions of 
the Imperial Council at Rochester this 
week. Several manufacturing jewelers 
were among those who attended the ses- 
sions. 

The members of the Ostby & Barton 
Mutual Beneficial Association, to the num- 
ber of 360, attended the annual outing Sat- 
urday, going to Sandy Beach, near Fall 
River, where lunch was served and games 
enjoyed until later in the afternoon, when 
dinner was served. Each one of the ex- 
cursionists was provided with a Japanese 
umbrella, and with a band at its head the 
line made an attractive appearance as the 
men marched to the boat. 

Among the foreign importations re- 
ceived through the Providence Custom 
House last week were the following 
articles of interest to the jewelry indus- 
try: From Bremen, seven packages of 
imitation precious stones, one of manu- 
factures of metal; from Hamburg, eight 
packages of glassware; from Havre, two 
packages of manufactures of metal, one 
of imitation precious stones; from Liver- 
pool, two packages of manufactures of 
metal. 

\ bill in equity has been filed in the 
Superior Court of Providence county by 
Carlton F. Sturdy, now of Hopedale, 
Mass., son of the late Frank M. Sturdy, 
against the J. F. Sturdy’s Sons Co., Attle- 
boro Falls, Mass., who seeks an account- 
ing and also a restraining order to prevent 
Mary C. and Isabelle E. Sturdy from trans- 
ferring certain notes and the consumma- 
tion of a deal whereby they have attempted 
to dispose of 66% shares of stock of the 
J. F. Sturdy’s Sons Co. An order re- 
straining Mary C. and Isabelle E. Sturdy 
from transferring these certain notes which 
they have received in part payment for 
the stock has been issued by Judge George 
T. Brown to hold in force until a hearing 
next, week. There are 300 shares of the 
ompany of $1,000 each, and the complain- 
int claims that his father owned 100 shares 
f the stock, and that when he died the 
shares fell to himself and two sisters, each 
getting a third portion. He claims that 
l'rederick E. and Herbert K. Sturdy are 
in control of the J. F. Sturdy’s Sons Co., 
ind that they have paid themselves salaries 








with the idea of not declaring any divi- 
dends, so that he will be frozen out. He 
claims that his two sisters sold their stock 
to the corporation, and that the $33,333.33 
which is to go to each of them will be paid 
in notes of $5,000 each. The complainant 
further claims that they had no right to 
sell their stock, under the by-laws of the 
corporation, unless with the consent of all 
the other stockholders. He claims that one 
note has already been paid to each girl, 
the notes having been made, he claims, 
without his consent. It is alleged that at 
the end of the last fiscal year of the cor- 
poration in May the corporation had on 
hand $71,868.71 and might have paid a divi- 
dend, but that none has been paid. 








Connecticut. 

The ninth annual outing of the R. Wal- 
lace & Sons Mfg. Co.’s Fire Brigade, Wal- 
lingford, was held at Mansfield Grove, July 
1. Athletic games were enjoyed during 
the day and an excellent dinner served. 

At the annual meeting of the corporation 
of the National Savings Bank, New Haven, 
which was held recently, Edward P. Root, 
of the New Haven Clock Co., was elected 
a member of the board of directors. He is 
also secretary and treasurer. 

Two large concerns were active last week 
in the “Made in New Haven” campaign 
when they made handsome window displays 
of articles manutactured in that city. The 
New Haven Clock Co. had a handsome 
display of clocks in a large show window 
at State and Chapel Ss. 

Arthur H. Alden, who was taken =siid- 
denly ill in the E. Day Co.'s factory 1n 
Seymour last week, where he was eni- 
ployed, died in that city two days later. 
Mr. Alden was well known and greatly in- 
terested in athletics. He is survived by a 
wife and three daugh‘ers. 

Miss Elizabeth Peet, daughter of Mr. 
and Mrs. Frank S. Peet, of Kent, was 
married at that place last week to Henry 
B. Smith, a prominent optometrist and op- 
tician in Leominster, Mass. The wedding 
took place on ‘he spacious lawn surround- 
ing the bride’s home, which was handsome- 
ly decorated with flowers. A great many 
relatives and friends of the couple at- 
tended the ceremony. The honeymoon will 
be spent in Maine, and Mr. and Mrs. Smith 
wll return to Leominster about September. 

Charged with a number of thefts from a 
New Haven concern, where he was em- 
ployed, Pasquale Libutto was arrested in 
New Haven last week. The pol ce learned 
of the thefts from a companion of Libut 
to's, who brought them a number of ciock 
movements and charged that Libutto had 
stolen them and left them in his room. 
When arraigned on the charge the prisoner 
was fined $5 and costs. Libutto claimed 
that the charge was ‘trumped up agains! 
him by someone for spite. 

Daniel H. Blinn, well known jeweler and 
yptician of Hartford, died suddenly at that 
place: July 3. When Mr. Blinn arose he 
complained of not feeling well, and a few 
minutes later he collapsed and died almost 
instantly. A physician, who was sum- 
moned, said that death was due to shock 
brought on by the intense heat. Mr. Blinn 
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was borr in Cromwell in 1860 and lived 
in Cromwell the eariy part of his life, 
coming to Hartford about 20 years ago. 
He is survived by his widow ,his mother, 
a bro.her and two sisters. 








Lancaster, Pa. 





Last week the local jewelers started their 
Friday half holidays. 

Charles S. Jacobs and family have gone 
to Cape May for a few weeks. 

P. J. Boyd, Nashville, Tenn., is spend- 
ing a two weeks’ vacation in this city. 

Maurice Zollen has gone to New York 
to spend a week’s vacation with friends. 

G. William Reisner, manufacturing jew- 
eler, has been traveling among his trade 
in eastern Pennsylvania. 

Charles F. Miller, president of the Ham- 
ilton Watch Co., and wife, are off on a 
trip to Niagara Falls, Chautauqua Lake 
and Sheffield. 

Patrick P. McCormick, Baltimore, Md., 
was in Lancaster, last week, for a few 
days, having come here to attend a rela- 
tive’s wedding. 

John C. Bair, with the McCormack Jew- 
elry Co., Sumter, S. C., was married, July 
6, to Miss Mabel C. Harnish, of Lancaster. 
They left next day for Sumter. 

The body of Elmer Stockton, who died 
early in the month at Los Angeles, Cal., 
was brought here on July 6 and interred 
near Lancaster in the burial ground on the 
old homestead. 

Among the jewelers who lately visited 
Lancaster were Arthur Kirk, Quarryville, 
Pa.: Jacob Fisher, Elizabethtown, Pa.; 
George Hepp, Lititz, Pa.; J. H. Sensenig, 
New Holland, Pa.; H. W. Drew, with 
P. G. Deiner. Harrisburg; John Houck, 
Pittsburg and Jerome Vanleer, Cleveland, O. 

Cecil Litschert, son of R. J. Litschert, 
Winchester, Ind., a student of the Ezra F. 
Bowman Technical School, has gone home 
for a few weeks. B. R. Baxter, a brother 
of J. O. Baxter, New Bern, Pa., has re- 
turned to the school for an advanced 
course in engraving and watchmaking. John 
Cayton, Erie, Pa., having finished a course 
in engraving and watchmaking, has gone to 
Warren, Pa, to take a position with Adolph 
Anundson., 

F. A. Peters, of the H. S. Meisky Co., 
recently had a narrow escape from being 
run down by an automobile at the corner 
of N. Queen and Orange Sts. While cross- 
ing the street, his attention was momentar- 
ily distracted, and the machine was upon 
him before he realized ‘it. A quick leap 
was all that saved him from injury. W. F. 
Meisky, of the same firm, obtained fame 
last week as the champion tradesman bass 
angler, having landed one that weighed 
three pounds. 

David W. Wohl, 16 years of age, for- 
merly employed by Marcus Edelstein, 161 
N. Queen St., was arrested last week in 
Philade!phia by a Lancaster detective on 
the charge of robbing Mr. Edelstein’s store 
of two diamond rings, a gold watch and a 
number of lodge emblems. After being 
discharged from his position suspicion fell 
upon him, and when the boy went to Phila- 
delphia his arrest followed. When ar- 
raigned before Alderman Ealy he made a 
full confession and was held for trial. 
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14-K. and Platinum Bag 


TRADE MARK 





Geld Bop. Engraved, Pierced and Engine-turned 
e 


New cts in Shirred and Herringbone Mesh Vanity Cases in all Sizes—and Various Compartments 
Our New Line of 
MESH BAGS CHATELAINES LORGNETTE CHAINS 
PURSES LORGNETTES VANITY CASES 
PUFF BOXES CARD CASES CIGARETTE CASES 
ETC. —— 


In 14:Karat Gold, Sterling Silver and Platinum 


Will be ready August First. Our Gold Novelties, designed especially for 
the coming season, merit your inspection. 


S. COTTLE COMPANY 


Goldsmiths and Silversmiths 
31 East 17th Street - - NEW YORK 


I. N. LEVINSON, President Established 1865 H. S. MORRIS, Sec’y and Treas. 





BRANCH OFFICES: PARIS—28 Rue d’Hauteville CHICAGO—H. M. HEYMANN, 1104 Heyworth Bldg. 
SAN FRANCISCO—A. E. LEE, Shreve Bldg. 

















THE HOUSE OF PROGRESS 


Our New Scarf Pin Line is Now Ready 


Twelve Handsome Patterns With Choice of Amethyst, Topaz, Garnet, Catseye, Jade, Moonstone 





VO9 sist ROT 


I4 K 
100 OTHER STYLES FROM $2.00 TO $20.00 
This is a Strong Addition to Our Already Great Line of Quick Sellers and Profit Makers for the Dealer. 


*9 Chicago Office, Room 601, Columbus Memorial Building 





Main Office and Factory, 530 and 532 Mulberry Street, Newark, N. J. 
K KREMENTZ CO New York Office, Maiden Lane Safe Deposit Co., 170 Broadway 
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Philadelphia, 


John S. Graham has taken bench room 

1407 Filbert St. 

Mrs. A. F. Dorn is visiting friends in 

ltimore and Washington. 

William G. Earle, retail jeweler, 13 N. 

h St. celebrated another birthday July 6. 

\be Sickles, of M.. Sickles & Sons, has 
returned from a pleasure trip to Europe. 

Ira Seebacher, of M. Sickles & Sons, left 
Saturday for an extensive trip through the 
south. 

‘harles Koshland, 702 Chestnut St., left 
Saturday for a business trip through the 

uth, 

Mr. and Mrs. Fred T. Barry were the 
guests of friends on a motor trip over the 
oliday. 

Joseph Fisher, diamond broker, moved 
nto his new building, 722 Sansom St., 
July 6. 

rhe Bailey, Banks & Biddle Co., is mak- 
ing extensive alterations and improvements 
in its store. 

W. L. Gsand, jeweler, 9th and Chestnut 
Sts. spent July 4 at Atlantic City with 
Mrs. Gsand. 

Samuel Chestnut, of M. Sickles & Sons, 
will spend his vacation with his family at 
Cohoes, N. Y. ‘ 

Harburger Bros., 808 Chestnut St.. will 
remove to their attractive new store, 1014 
Chestnut St., next week. 

Frank J. Ryder was a visitor during the 
week in the interest of the Walter E. Hay- 
ward Co., Attleboro, Mass. 

R, W. Kuhn, formerly in the jewelry 
business in Pittsburg, is lookjng for a lo- 
cation in West Conshohocken. 

J. W. Armbruster called on the trade 
recently. Mr. Armbruster is the repre- 

sentative of the Illinois Watch Co. 
Samuel Jacquette, in charge of the sil- 
ver section of the Bailey, Banks & Biddle 
Co., is ill at his home with tonsilitis. 

Robert L. Coates was the guest of honor 
at a fishing party which was given by An- 
drew Smith at Fortesque, the week end. 

A. F. Dorn, a Camden jeweler, furnished 
the attractive silver badges for the Elks’ 
convention, which 1s to take place at At- 
lantic City. 

J. S. Cunningham, who makes his home 
in this city, will start shortly on his west- 
ern trip for the E. L. Spencer Co., Provi- 
dence, R. I. 

Mr. and Mrs. Ernest Block are visi-ing 
in this city. Mr. Block is the Western 
representative for Louis Stern & Co., 
Providence, R. I. 

Mrs. J. Levant, Windber, Pa. and her 
son Charles are visiting her parents in 
Philadelphia. They will also visit Atlantic 
City for eight weeks. 

The building of Joseph Fisher, at 722 
Sansom St., was recently remodeled, and 
Mr. Fisher has taken possession. He will 
sail, Aug. 2, on the Mauretania, for a 
visit to the diamond markets in Antwerp. 

The building at 729 Sansom St., in the 
uurse of erection for Joseph B. Bechtel 
& Co., Inc., is so far completed that many 
f the rooms have already been taken pos- 
session by those interested in the trade. 

Frank F. Hurd, manufacturing jeweler, 
enver, Colo., stopped off in this city on 
is way to Europe. Mr. Hurd will tour 
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Europe with Mrs. Hurd, and will spend 
some time in Switzerland at the home of 
his father. 

John Smith, George H. Leopold, George 
W. Hurlburt and George Morrill, repre- 
sentatives of H. O. Hurlburt & Sons, have 
started on their Summer vacations. Fred 
B. Hurlburt spent Sunday at Atlantic City 
with friends. 

Louis Stern, of Louis Stern & Co, 
Providence, R. I. has left Atlantic City 
with his family, for the Adirondacks, 
where he has taken a cottage for July and 
August. Mr. Stern will motor to the moun- 
tains in his new automobile. 

John Brady and Joseph Halpin, both 
youths and residents of this city were ar- 
raigned before Magistrate Yates at the 
House of Detention, Monday morning, 
charged with robbing the pawnshop of 
John P. Robinson, 1506 Market St. After 
the hearing the boys were held in $500 bail 
for a further trial. 

The following jewelers were visitors to 
this city, during the week: Howard Fitz- 
simmons, West Chester, Pa.; Jediah A. 
James, Swedesboro, N. J.; D. N. Krause, 
North Wales, Pa.; E. K. Bean, Lansdale, 
Pa.; Burt H. Snowden, Pittston, Pa.; W. 
L. Roberts, Wilmington, Del.; S. Baugh, 
Riverside, N. J., and E. L. Ostrander, Pit- 
man, N. J. 

In an address to the members of the 
Sansom St. Business Men’s Association, 
an organization recently formed, E. J. Ber- 
let, president of the Walnut St. Business 
Men’s Association, admonished the mem- 
bers against participating in local politics. 
He advised the elimination of all such affil- 
iations, declaring that better results would 
be derived from a helpful business view- 
point. 

It was reported here last week that Ralph 
Marchione, Camden, N. J., had settled with 
his creditors on a basis of 33% per cent.— 
30 per cent. cash and 3 per cent. by note. 
The principal creditors are J. B. Bechtel, 
Aisenstein & Gordon, I. Bogdanoff and the 
Manhattan Jewelry Co., of New York. The 
iabilities are placed at $1,024. Marchione 
recently informed his creditors that while 
on a trip to New York he was held up and 
robbed. 

Philadelphia jewelers will be well rep- 
resented at the Shriners’ convention in 
Rochester, and also at the Elks’ conven- 
tion at Atlantic City. Among the mem- 
bers who will attend these conventions are: 
L. P. White, W. L. Gsand, Sol Sickles, J. 
Warner Hutchins, J. G. Buseman, Charles 
Kranich, Elmer Horn, Charles F. Rudolph, 
Charles Teil, Robert Russell, E. Williams, 
Richard Hadley and others. The Elk mem- 
bers also include many of the above. 

M. Cohen & Co., N. 2d St., have offered 
a settlement of 35 cents on the dollar, of 
which 10 per cent. is cash, 12% per cent. 
in four months, and i2% per cent. in seven 
months. The notes are to be endorsed by 
responsible parties. The settlement is 
recommended by a Council of Creditors 
who find assets to include: Stock, $8,000; 
fixtures, $1,680; accounts _ receivable, 
$4,636. The liabilities are $19,608. The 
trouble is largely due to outstanding instal- 
ment accounts. 

Kneeling in prayer at the grave of his 
mother, who was recently buried in Bal- 
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timore, Walter B. Chaney, an electrician 
by trade, and who is wanted in this city 
to answer to the charge of stealing $1,100 
worth of jewelry, was found by Detectives 
Brady and Day. After he was a respect- 
ful distance from his mother’s grave he 
was arrested. Frotesting his innocence, 
Chaney refused to say whether he would 
return to Philadelphia. The local authori- 
ties were telegraphed of his arrest, and sent 
word that they would send at once for the 
prisoner. 

A highly succeessful meeting of the San- 
som St. Business Men’s Association, which 
includes many members of the _ jewelry 
and kindred trades, was held on the even- 
ing of June 27 in the salesrooms of D. V. 
Brown, 740 Sansom St. The night was 
very disagreeable, nevertheless there were 
over 50 present. President D. V. Brown 
was in the chair, and J. F. Neill, the secre- 
tary, in charge of the books as usual. A 
number of the members made motions rela- 
tive to the necessity for better lighting and 
more adequate police protection in the 
district, as well as for cleaner streets, and 
there was expressed a wish for a general 
opportunity for all business interests to 
get better acquainted. After this the meet- 
ing was addressed by E. J. Berlett, of the 
Walnut St. Business Men’s Association, 
and Francis J. Gallager, of the Chester 
Ave. association. After refreshments had 
been served the meeting adjourned. 








Bballimore. 


Jacob Poland has succeeded Frederick 
Collins as watchmaker with I. J. Braun. 

R. B. Smith is spending the week’s end 
at Ocean City, Md. Mrs. Smith is there 
for the Summer. 

Frederick Collins, for a long time with 
I. J. Braun, has joined the watch repair- 
ing forces of J. Levi. 

Henry Lewis Lemhuhl, who died July 5, 
aged 66 years, was interred, July 7, in 
Greenmount Cemetery. 

Stanley R. Kramer, of Berlin, Germany, 
was married to Miss Elsie Margaret Engel- 
hart, cousin of Wm. H. Roeth, July 3. 

John Hampton, jeweler and optician, has 
opened a small store at 112 E. Hughes St. 
Repairing and adjusting compasses is his 
specialty. 

Some time ago, on July 8, a thief with 
a skeleton key opened the show case in 
front of G. H. Glenn’s store and re- 
moved therefrom an assortment of small 
jewelry, consisting of breastpins, silver- 
plated buckles and brushes. The thief was 
evidently frightened away before he had 
completed the job, as several other articles 
in the case were not disturbed. 

The Prudential Loan Society, capital 
$1,000,000, has leased and is now occupying 
quarters on the ground floor of the Mary- 
land Casualty building, Fayette and North 
Sts. This is one of the branches of the 
society which has its executive offices in 
the Odd Fellows’ Temple, Philadelphia, 
with branches in Washington, Pittsburg, 
Buffalo and Rochester. The president is 
Gustav Mayer; vice-president, Wm. Roden- 
hausen; secretary and treasurer, Louis 
Mayer, and general manager, H. W. Stoll. 











G. W. Wallace, Villa Grove, has moved to 
Newman. 
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No. 5000 —‘* WATER SILK”: TOILET SET 
Thin Model — Patent applied for 


The “Water Silk” Thin Model pattern is an innovation in silverware design. The 
form is new, and the moulding constituting the border terminates in a thin edge, a pleas- 


ing departure from the ordinary thin model shapes. 


It is in the engine turning, however, that the most distinctive feature consists. Never 
in the history of engine turning has so elaborate and attractive a design been developed. 
The surface has the figure, as well as the characteristic shimmer and changefulness of 
water or moire silk, giving a different and more enticing effect from every new angle 


of view. 


The massive burnished shield, with its scrolls and leaves breaking into the engine 
turned background makes a wonderfully strong and effective contrast. 


The Homan Manufacturing Company 


Office, Factory and Salesroom: Cincinnati, O. 


New York Salesroom Boston Salesroom 
15-17 Maiden Lane 373 Washington Street 


Chicago Salesroom 
Silversmiths Bldg. 
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Pittsburg. 





Ben Vey has gone with his family to his 
Summer cottage at Rye Beach. 

Mr. and Mrs. Charles Glenn Sipe spent 
last week at Cambridge Springs. 

Hugh Stouppe, with the Hardy & Hayes 
Co., is spending a two weeks’ vacation on 
a farm. 

The Pittsburg Association of Optome- 
trists has adjourned for a vacation until 
Sept. 1. 

William J. Van Essen, with the Theodore 
Frey Co., is spending a two weeks’ vacation 
at the Mukoga Lakes, Can. 

A receiver has been appointed for the 
French Novelty Co., of this city, in pro- 
ceedings brought in the State courts. 

Thomas A. Ladson, with the Hardy & 
Hayes Co., is spending a two weeks’ vaca- 
tion at Baltimore, Md., and Washington, 
oe e 

E. Grafner, of Grafner Bros., has gone 
to St. Paul, Minn., on a vacation trip and 
will be absent from Pittsburg for about 
two weeks. 

Jessie E. Ludenburg, formerly with West, 
White & Co., was married on Wednesday, 
June 28, to Harry E. Taylor, general agent 
for the American Express Co. 

D. L. Cleland, Butler, stopped over in 
Pittsburg for a few days during last week. 
He then proceeded to Markleton, where h: 
is now spending a Summer vacation. 

Miss Minnie Breitweiser, private secre- 
tary of John M. Roberts, sailed for Eu- 
rope this week, where she will spend three 
months touring the various countries. 

Raymond C. Lake, formerly of the Rod- 
ney Pierce Optical Co., has gone to Lowell, 
Mass., his native town, where he expects 
to engage in the optical business on his 
cwn account. 

J. J. Stadtmiller, Indiana, Pa., spent sev- 
eral days in Pittsburg during the weck. 
He was on his way to Georgian Bay, Can., 
where he will spend several, weeks in hunt- 
ing and fishing. : 

Among-the out-of-town buyers in Pitts- 
burg during the week buying stock were 
the following: J. W. McCain, Woodlawn; 
FE. M. Meyer, Monessen; Oscar Federbusch, 
Monongahela City. 

Nilliam M. Stieren, president of the 
William M. Stieren Optical Co., who was 
shot by burglars at his home three weeks 
ago, is again able to be at ‘the store of the 
company for a few hours each day. He its 
recovering rapidly from the efects of the 
bullet wounds. 

M. Kingsbacher, of Kingsbacher Bros., 
accompanied by Mrs. Kingsbacher, has 
gone to Charlevoix, Mich. He will re- 
main for one month. Mr. and Mrs. A. 
Kingsbacher have returned from Atlantic 
City, N. J., where they spent a three 
weeks’ vacation. 

J. A. Zahringer, with the Hardy & Hayes 
Co., was overcome by the intense heat 
while walking on the streets of the East 
End last Saturday. He fell prostrated to 
the pavement and had to be taken to his 
home, where he was ill for several days. 
He is again able to be back at the store. 

J. C. Crawford, with W. W. Wattles & 
Sons, has returned to Pittsburg from 
Clarion by canoe. He drifted and paddled 
down the Clarion River a distance of 100 


miles. He describes the trip as delightful, 
and is enthusiastic in his description of the 
beautiful scenery along the banks of the 
Clarion River. 

C. W. Wattles and Charles Stevenson, 
both of W. W. Wattles & Sons, have left 
Pittsburg for an extended western trip. 
Yellowstone National Park will be one of 
the points of interest which they will visit. 
Harvey Wattles, of the same firm, has re- 
turned from Lake Chau‘auqua, N. Y., 
where he spent his vacation. 

Word has been received in Pittsburg 
from Carl B. Gillespie, of Gillespie Bros., 
who has been traveling in South America 
since January, that he is about to cross the 
Andes Mountains. Recently Mr. Gillespie 
visited the diamond mines of Brazil. He 
writes that he is enjoying a fine trip and 
expects to return to Pittsburg about Sept. 1. 

J. H. McCormick, with West, White & 
Co., won third place in the two-mile open 
race at the field meet given on July 4 by 
the Bellevue Y. M. C. A. at the Bellevue 
Athletic Field. He was awarded a hand- 
some bronze medal. G. S. Voorhees, of 
West, White & Co., has returned from the 
Shenandoah Valley, where he spent a two 
weeks’ vacation rusticating and hunting. 

Sam F. Sipe, accompanied by Mrs. Sipe, 
will sail from New York this week for 
London, England, on the George Washing- 
ton. After visiting London, Mr. and Mrs. 
Sipe will spend some time in Paris, going 
from there to Amsterdam, where Mr. Sipe 
will purchase a stock of diamonds for his 
Pittsburg establishment. This trip will be 
Mr. Sipe’s 19th annual trip to Europe for 
the purpose of purchasing diamonds. 

Word has been received in this city of 
the sudden and mysterious disappearance 
of Roy Kuhn, son of C. L. Kuhn, and a 
member of the jewelry firm of C. L. Kuhn 
& Son, of Scottdale. It appears that the 
younger Kuhn left Scot:dale unexpectedly, 
leaving behind no intimation of his desti- 
nation. The boy’s father, a well-known 
business man, is heartbroken over the con- 
duct of his son. Mr. Kuhn, Sr., had given 
his son the benefit of a good education 
and had sent the boy away to learn watch- 
making. Later he opened the sore in 
Scottdale for the boy, and a_ successful 
business had been established. 

Friday, July 14, is the date fixed for the 
team shoot for the Heeren Trophy, which 
will be presented by Heeren Bros. & Co.. 
Pittsburg, to the team making the best 
showing in marksmanship in the 14th Regi- 
ment, National Guard of Pennsylvania. 
The competition is open to ‘eams repre- 
senting each company, the fieid staff and 
the non-commissioned staff, four men to 
constitute each of the respective units. The 
trophy, which was described in the last 
issue of THE JEWELERS’ CIRCULAR-WEEKLY, 
is one of the finest ever offered to marks 
men of the local commands of the Na- 
tional Guard. The competition between the 
teams is keen. 

In the case of the Western Clock Mfg. 
Co. against Theodore Frey, a jeweler of 
the North Side, in which the complainant 
asks for an‘injunction to restrain the de- 
fendant from alleged infringements on 
their trade-mark and from the use of the 
name “Big Ben,’ no answer has been filed 
by the defendant in the United States 
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Court. July 3 was the limit of the time in 
which the defendant was allowed to file an 
answer in accordance with the rules of the 
court, and it is consequently now too late 
for the defendant to take any further ac- 
tion in the case. Attorney Joseph Stadt- 
feld, who represents Mr. Frey, stated to 
the Pittsburg correspondent of THE JEw- 
ELERS’ CIRCULAR-WEEKLY that the case had 
practically been settled and that an under- 
standing had been arrived at between the 
complainant and the defendant. He said 
that it is likely that no further action will 
be taken by either side. A preliminary in- 
junction was granted by the court several 
weeks ago to restrain the defendant from 
the acts complained of in the complainant's 
bill, and Mr. Frey was allowed until July 3 
to file an answer to the bill. As the case 
now stands, the complainant is entitled to 
file a praecipe asking for a decree granting 
a perpetual injunction, and after 30 days 
the court could formally grant the decree 
as requested. 

The confession made in Chicago Monday 
of last week by Edward Taylor, an ex- 
convict, in which he threw some light on 
the robbery of valuable jewels from the 
home of Mrs. William Thaw, Jr., of Pitts- 
burg, caused a stir in local police circles. 
Detec:ive Robert A. Patten, of Pittsburg, 
was present when Taylor confessed. Al- 
though the Pittsburg police were reticent 
and not inclined to give out much informa- 
tion about the confession, it is thought 
that informa‘ion was secured which will 
aid materially in clearing up the jewelry 
robbery. Martin Thorsen, now in jail for 
the daylight hold-up of mdward Alberti’s 
Chicago jewelry store, was named by Tay- 
lor as the moving spirit in the Thaw bur- 
glary, as well as the Alberti hold-up, where 
$20,000 worth of jewelry was taken after 
a dozen customers and clerks were bound 
and gagged. Taylor, who is also known 
as Frank Edwards, agreed to take the po- 
lice to the “fence,” the owner of which has 
bought much of the loot of the robberies. 
He also offered to discover the cache 
where unsold jewels have been hidden by 
Thorsen. Taylor was taken to the State 
Attorney’s office to be questioned af‘er he 
had written a letter to the Pittsburg police 
stating that he knew the names of the 
members of the gang who last Winter 
robbed Mrs. Thaw’s residence. 








One of the most beautiful jewelry stores 
of the south was recently opened at Char- 
lotte, N. C., by Garibaldi, Bruns & Dixon, 
who, July 1, moved to their magnificent new 
building on S. Tyron St., opposite the Cen- 
tral Hotel in that city. The building rep- 
resents an outlay of $85,000, and the stock 
of jewelry and silver installed in the new 
establishment amounts to about $50,000. 
The concern’s new building is 45 feet wide 
by 50 feet deep. The jewelry firm occu- 
pies the entire lower floor, the second and 
third floors being devoted to cffices. The 
walls of the building are pressed steel in 
two tones of blue. The floor is hardwood, 
exquisitely laid. The showcases and fix- 
tures are of mahogany. It was just 15 
years ago, June 30, that Joseph Garibaldi 
and W. L. Bruns organized the present 
business. Harry Dixon was taken into 
partnership in 1907. 


REE 


















































76 THE JEWELERS’ CIRCULAR-WEEKLY July 12, 1911. 
A 
\ SS 1 a 
HI ee ~ : Hl 
é) jE c=) 
Mad STERLING Nees 
, 
Known the World Over 
MZ No other silverware inspires the same confidence— 
<y excites equal admiration or sells as readily as the 
| sterling productions of The Gorham Company. Recog- 
nized everywhere as the supreme TRADE MARK 
embodiment of the best design, work- Nr (G) 
- manship and quality of metal— 
925/1900 fime—guaranteed by this mark ~— STERLING 
Jewelers who show 
Gorham Silverware 
| enjoy the distinction of being the best and safest store 
in town at which to purchase precious gifts. 
By selling Gorham Silverware you eliminate com- 
petition and at a fair profit, quote prices that, quality 
considered, will be much more attractive than the offers 
of department stores and mail-order houses. 
Write us for further information. We sell only legitimate jewelers. {= 2 
[he Gorham Co. 
TRADE MARK , 
Silversmiths ea’ Goldsmiths rrareoeee 
eS Fifth Avenue ond 36th Street, New York ALO 
STERLING Branches : sreduine 
| NEW YORK SAN FRANCISCO ation 
CHICAGO . 15, 17, 19 Maiden Lane 140 Geary Street) {LONDON 
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WerkKs : Providence and New York 
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Another Letter from() UR strange cor- 

the “Penny- r respondents, the 
weight” Thieves. 22!" of pennyweight 
thieves 
been sw:ndling the jewelers in various parts 
of the country, who recently wrote us along 
letter (published in the issue of June 28) 
containing much interesting information 
about themselves, wrote us another letter 
last week under date of July 5, in which 
they again paid their respects to the jew- 
elry trade in no flatiering terms, also 
heaped abuse upon the pawnbrokers and 
incidentally forwarded to us a pawn ticket 
for a ring stolen from a Jersey City, N. J., 
jeweler. These thieves, who state plainly 
what their previous letter indicated, that 
they bear no malice against THe JEWELERS’ 
CrrcuLar-WEEKLy for exposing their meth- 
ods and practically putting them out of 
business,. but do hold a grudge against the 
jewelry trade, evidently enjoy seeing their 
effusions in print, and appear anxious that 
the thefts which they have committed and 
are still undiscovered should become 
known, for in forwarding the pawn ticket 
for the ring stolen from the Jersey City 
jeweler they said that he probably did not 
know of the robbery. An investigation by 
THe JEWELERS’ CIRCULAR-WEEKLY proved 
this to be true, for though the jeweler, two 
months ago, had discovered a strange ring 
in one of his trays, he did not know of the 
loss of a $236 ring taken by the “penny- 
weight” thief, or “switcher,” until he had 
been notified by this journal and had again 
taken stock of the rings in the tray. On 
going to the pawnbroker with whom the 
ring had been placed, the jeweler identified 
his property and arranged for its return. 

The writer of the second letter, which 
appears in full in another column of this 
issue, on page 55, shows the same sense of 
humor as he did in the first epistle, which 
appeared June 28. His ire was evoked this 
time by the pawnbroker, who refused to 
give him but $125 on the stolen ring after 
previously giving him $150 for the same 
article, and his letter is partly due to his 
desire to get revenge upon the pawnbroker, 
partly to vent his grievance, and partly to 
make public and get credit (?) for a crime 
which had not been discovered until after 
the letter was received. This letter, which 
he says in his last to us, will undoubtedly 
be read with a good deal of interest by all 
who have been following the account of 
the work of these thieves and their cor- 
responderice with this journal. 

It should be mentioned that the Jersey 
City jeweler, when questioned, recalled the 
visit of the thief to his store, remember- 
ing that a man came in without a hat, and, 
saying that he was employed by a trading 
stamp concern on the floor above, looked 
over various rings. This, however, took 
place over two months ago, before the 
methods of this swindler and_ his 
companion had been exposed in THE JEw- 
ELERS’ CIRCULAR-WEEKLY, and nothing was 
thought of the circumstances at the time. 
It will be recalled that in the previous let- 
ter in this journal these thieves disclosed a 
robbery perpetrated on a 125th St., New 
York, jeweler, which had not been made 
public, as the jeweler had not told anyone 
about it. This man was robbed after the 
thieves had called him up on the telephone 


that have 





The day of untruthful advertising in 
the responsible publication is passed. 
Advertising in the high class trade 
journal nowadays may be depended 


upon. This means that you are safe 
in answering advertisements even to 
the extent of sending money in ad- 
vance. 


— Frank Farrington, Author of 
“Store Management Complete,” etc., etc. 


and learned from him that he was not a 
subscriber ta THE JEWELERS’ CIRCULAR- 
WEEKLy and consequently had not read of 
their previous operations. 





HE importations 
of gems during 
June just passed not 
only kept up to the 
record established by previous months, but 
the total value of the precious stones 
which came through the port of New York 
in the 30 days ending June 30 was the 
greatest on record for any June since 1906, 
and was but about $30,000 less in amount 
than the figures of that year, which were 
the greatest ever recorded by the customs 
officials for the month. In all, the precious 
stones imported last month amounted to 
$3,856 816, as against $3,027,410 a year ago. 
Of this, the value of the cut stones and 
pearls is placed at $3,226,866, as against 
$2,562,697 a year ago, and the value of the 
uncut stones (principally diamonds) is given 
as $629,949, as against $464,712 in June last 
year. 

How the importations of gems last month 
compared with those of June in previous 
years may be seen at a glance from the 
figures below: 


Large Gem Imports 
Continue. 


Uncut. Cut. Total. 

pume; TPE. 2 io 65s: $629,949 $3,226,866 $3,856,816 
7 CO ee 464,712 2,562,697 3,027,410 
= Beis ass ass 816,886 2,809,475 3,626,362 
- Dias oss 264,475 437,394 701,869 
” 1907........ 665,012 1,749,555 2,414,367 
o PR or 632,007 8,255,886 3,887,893 
ee 834,537 2,607,505 3,442,043 

” | PR: 950,766 1,053,682 2,004,448 
*. OBR s.3.006 781,190 1,879,486 2,660,676 
" 1902........ 568,399 1,786,626 2,355,026 
ag eee 149,097 1,943,922 2,095,019 
% 1900........ 390,849 1,081,375 1,472,224 
“7 rere 576,732 1,523,718 2,100,450 
Ree s606%e 265,549 421,191 686,740 


With June the fiscal year ended, and the 
import figures which are now available 
show that the total value of gems brought 
through the Port of New York this year 
amounted to $38,374,891. This, of course, 
is a considerable drop from the figures of 
the fiscal year ended June, 1910, when the 
total reached $44,885,057, but nevertheless 
it will cause the year just passed to stand 
among the high years of the past decade. 
The value of the cut precious stones and 
pearls imported in the year is given as 
$29,920,382, as against $34,120,623 last year, 
and the value of the uncut stones (princi- 
pally diamonds) was this year $8,454,508, 
as against $10,764,433 a year ago. 

The total importations for the fiscal years 
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AUTUMN 
IS ON THE WAY 


AND OUR TRAVELERS GO TO MEET IT 











WE SHALL SEE you soon through 

our representatives, whose grips 
are packed. We hope the pleasure 
will be mutual. 


This is how they will scatter over the 


map. Mr. Frank Shadbolt goes West. 
The South will be visited by Mr. Louis 
Zahn. Mr. C. W. Koehler will make a 
circuit of Atlantic coast states. The 
Middle West will be visited by Mr. W. H. 
Warrington. And Mr. H. R. Conklin 


will follow over a special territory. 


Needless to say, they will show you 
a number of good things for the coming 
season. 


This Fall we will show as a SPECIAL 
the best and thinnest model \2-size watch. 
Adjusted 17 jewel movement, in 1|4-kt. 
filled and solid 14-kt. cases. Special 


Rating card with every movement. 


Note also our loose DIAMONDS and ° 


DIAMOND MOUNTED JEWELRY. 








CROSS & BEGUELIN 


Wholesale Gems, Jewelry, Watches 
and Jewelers’ Supplies 


23 MAIDEN LANE - - - NEW YORK 





since 1899 are as follows: 
Year ended June 30, 1911.......... $38,374,891.00 
4: ~ = + | Pvinns ade 44,885,057.25 
1909.......... 27,354,008,91 
ee 15,557,866.47 
Per 41,112,371.00 
Waa ace:s cco 40,217,542.78 
ts «4. nin-c kb 4-2 33,225,164.59 
Di iccétseeh aes 21,843,119.17 
aa a = | EE 27,318,642.13 
« _ m a “sae 22,938,531.62 
- - = PR eeotseoeene 21,919,053,86 
ee ey 14,984,110.57 
oe - 7 oe Ns <td anne 18,035,801,94 


ROM letters re- 
ceived recently 
is evident that 
some jewelers. are 
not aware of the danger which they run in 
using photographs of strangers for display 
purposes or in advertisements, and for the 
sake of those who are apt to be careless in 
this regard it is well to call attention to 
the fact that certain States, New York 
among others, have laws which make it a 
penal offense to use the photograph of a 
person for advertising purposes without 
his or her consent. Other States, which 
have no criminal laws touching on the 
subject, have emphasized the right of the 
subject of a photograph to protect himself 
or herself by obtaining an injunction and 
damages against those who wilfully use the 
portrait without permission. 


Danger of Using 
Portraits With- 
out Permission. 


This applies to children’s pictures as 
well as those of adults, as will be noticed 
in the case recently tried in Kansas City, 
where a child five years old, suing through 
its guardian, finally obtained a judgment 
against a jewelry firm on the ground that 
it had “invaded its right of privacy by ma- 
liciously circulating its picture for adver- 
tising the defendant’s business,” the higher 
court practically sustaining the contention 
of the plaintiff that the defendants had 
wrongfully published a defamatory libel. 
The decision of the court in this case is 
interesting in that the court holds that one 
has the exclusive right to his own picture 
as a property right of material profit, and 
unless he has consented to its use by others 
he may sue for damages for an invasion 
of the right; also, it holds as immaterial 
the fact that the plaintiff was a child only 
five years old. The judgment which in the 
lower court had been rendered for the de- 
fendant firm was reversed on these very 
logical grounds. 

Jewelers who desire to use photograhs 
of people for display or for advertising 
purposes should therefore see to it that 
they first get permission so to do,-or as- 
sure themselves that the laws of their 
State do not hold them liable for dam- 
ages to the subject of the photograph, as 
do the laws of other commonwealths. 








Market Prices for Silver Bars. 

The following are the quotations of sil- 
ver bars in London 4nd New York as re- 
ported last week: 

New York 
selling price, 
London. .999 Basis. 


July Riaaerenae 24 5-16d. Holiday. 
oy ee eee oe 24 7-16d $0.55 

. — ee ere ers 24 3-8d. 54% 

Pi tobtdiewateanes oie 24 5-16d 54% 
s 24 3-8d. 55 

Pot aditdeviseake ee 24 7-16d., 55% 
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New York Notes. 





Henry D. Clark & Son, formerly of 42 
Maiden Lane, have moved to room 509, 45 
John St. 

C. H. Ingersoll, of Robert H. Ingersoll & 
Bro., 314 Fourth Ave., New York, sailed 
for Europe on Saturday. 

Michael Dreicer, 560 Fifth Ave., has sold 
his property at 24 and 26 E. 48th St., which 
is the southwest corner of Madison Ave. 
and 48th St. 

C. D. Davis, manager for M. O. Nobbe 
& Co., Grilveston, Tex., was in town dur 
ing the past week, visiting firms in the 
Maiden Lane district. 

A. S. Hawley, representing Robert H. 
Ingersoll & Bro., 315 Fourth Ave., has been 
calling on the retail trade in Cleveland, 
O., during the past week. 

R. A. Breidendach, 51 Maiden Lane, re- 
turned to this city on July 2 on the Celtic 
after a trip to the diamond and precious 
stone markets of Europe. 

Charles L. Power, of Power & Allen, 
Inc., 2 Maiden Lane, has returned from a 
visit to the European diamond markets. 
He reached this city last week on the 
George Washington. 

Harry A. and E. IF. Herzberg have 
started in business as jobbers in jewelry 
at 530 Broadway. They will handle gold- 
filled and imitation jewelry under the 
name Herzberg Bros. 

J. N. Provenzano, 112 W. 30th St.., 
sailed last Wednesday on the America of 
the Italian Line La Valoce, and will visit 
Italy, France and England He expects to 
return early in September. 

Wm. I. Rosenfeld 1 Maiden Lane, has 
sold the four lots at the intersection of 
153d St. and St. Nicholas Pl. to a builder 
who will immediately improve same with 
a high grade apartment house. 

Frank F. Hartmann, formerly with the 
Wagner Comb Mfg. Co., is now connected 
with Fishel & Co., manufacturing jewelers, 
126 W. 22d St., and will travel for them 
through the middle west and east. 

Erle R. Sheppard, manufacturers’ agent, 
9 Maiden Lane, is traveling through ‘the 
west with the Leedin Novelty Co. line, of 
Newark, N. J. He also has the Gebhard 
& Co. line of signet rings and jewelry 

Perry W. Stifft, of Charles S. Stifft, 
Little Rock, Ark., was among the out-of- 
town jewelers in this city during this week. 
He made his headquarters with the Jew- 
elers Co-Operative Syndicate, 68 Maiden 
Lane. 

Arthur Silberfeld, importer of diamonds 
and manufacturer of jewelry, 15 Maiden 
Lane, returned last week from Europe on 
the Kaiser Wilhelm II. While abroad he 
visited the diamond markets of Amster- 
dam and Antwerp. 

William T. Gough, of Carter, Howe & 
Co., 13 Maiden Lane, sailed on Saturday, 
July 1, on the Caronia for Europe. He 
was accompanied by his son, R. S. Gough. 
They will visit London and Paris and ex- 
pect to return about August Ist. 

The gold bars sold over the counter by 
the Assay Office in June amounted to 
$2,432,868 as compared with $2,530,508 in 
May and $2,432,435 in June, 1910. The 
June just past was the best in four years, 
indicating a steady increase in the de- 








mand for gold for the arts. For the first 
six months of the year the amount was 
$13,865,948. 

Harry E. Hart, western representative 
of Albert Lorsch & Co., was married June 
20 to Miss Rena Steigerwald, of this city. 
Mr. Hart will leave shortly on his regular 
western trip and will reside permanently 
in Chicago, where he will make his head- 
quarters. 

\t a recent special meeting of the Na- 
tional Executive Committee of the Assur- 
ance League of America, held at the home 
office of the League, 100 William St., the 
resignation of the secretary, F. A. Mar- 
sellus, was accepted and James E. Kerr 
elected to succeed him in that office. 

There has.been on display in a John St. 
store during the week the trophies for the 
\thletic Carnival of the St. Agnes Athletic 
Club, which will be held at Washington 
Park, Saturday, July 29. The trophies for 
the South Paterson Athletic Club contest, 
which will be held at Williard Park, July 
22, have also been on exhibition. They in- 
clude fobs, stick pins and other prizes. 

The worst fire that Riverhead, L. I., has 
suffered in over 20 years broke out at 4 
o'clock last Thursday morning, and before 
it was under control it ruined practically a 
block of buildings in the business section 
of the town and caused damages to the ex- 
ient of $80,000, covered in part by insur- 
ance. Among the places which were gutted 
hy the fire was the jewelry store of W. N. 
Burnite. , 

The Keppler & Haas Co., of this city, is 
reported by the Jewelers Board of Trade 
io have been closed out by a sheriff. This 
business was established in 1899 by George 
Keppler at his residence. In August, 1902, 
he opened a small shop in this city with a 
partner under the style of Keppler & Monk 
The latter soon withdrew, and Mr. Kepple: 
-ontinued alone until Nov. 30, 1906, when 
he was succeeded by the present corpora- 
tion. 

Preparations are well under way for the 
Ninth Annual Exhibition of jewelry to be 
held at the office of Powers & Mayer, in 
the Murray Hill building, 8 W. 38th St., 
from Aug. 28 until Sept. 2, inclusive. The 
exhibition last year was the best ever at- 
tempted by this concern and was visited 
by jewelers from all parts of the country. 
This year many new novelties will be 
shown together with a larger and more 
interesting exhibition of jewelry than 
ever before. Among the exhibits will be 
a patent interchangeable enamel watch 
called the “Phenomena.” 

The will of William S. Ginnel, formerly 
of the firm of Henry Ginnel & Co., 15 
Maiden Lane, who died at his country 
home in Garden City, L. I., June 17, was 
filed in the Surrogate’s office at Mineola, 
L. I., July 5. The will disposes of an 
estate valued at $150,000. A son, Henry 
A. Ginnel, was left $5,000, which he is to 
receive at the age of 21; his mother, Ella 
A. Ginnel, being appointed guardian of his 
person and estate. The residue is left to 
the widow. A codicil leaves to William 
S. Ginnel, another son, a similar amount 
under the same conditions. 

The annual fiscal statement of Collector 
Loeb for the year ending June 30th shows 
the value of gold and stiver imports for 
that period was $35,680,266, more than 
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double that of the previous 


year, when the 
total was $16,685,552. The exports were 
$48,806,577 in the last year and $116,635,- 


636 in 1909-1910. Imports for the year 
just ended show a decrease of $48,222,750 
The value of the appraised merchandise 
for the year is $887,768,434, and in the 
previous year the total was $935,991,184. 
The duties collected are reduced 


: corre- 
spondingly, the amount for 1911 being 
$204,602,729.42, as compared with $218, 


669,817.86 for the previous fiscal year. 

Duveen Bros., art dealers of New York 
and London, have acquired the famous 
collection of the late Charles Wertheimer, 
‘ncluding priceless treasures in early Brit- 
ish masterpieces and decorative triumphs 
of the Renaissancee The W. H. 
Wertheimer 16th century jewels are now 
in the hands of these dealers. Jewels re- 
miniscent of papal magnificence and 
princely splendor are among the trophies 
acquired by this deal. One example is an 
exquisitely enameled gold pendant of a 
sphinx, with outstretched wings, decked 
with precious stones, the chains having 11 
beautifully enameled cartouches, formerly 
the property. of Countess Boutasska. An- 
other is pendant fashioned as a mermaid 
holding a mirror. 

An adjourned first meeting of creditors of 
Patteck & Berman, against whom an invol- 
untary petition in bankruptcy was recently 
filed, was held at the office of Referee Town- 
send, 45 Cedar St., last Thursday. The attor- 
ney for the creditors called Mr. Berman for 
examination, but Mr. Berman made it 
known that he did not speak English well 
enough to be examined in that language 
and asked for an interpreter. As no in- 
terpreter could be obtained immediately 
Mr. Patteck was called to the stand. He 
was questioned regarding the methods that 
he and Mr. Berman pursued in conduct- 
ing the business and in regard to the books 
of the firm. The witness stated that the 
firm kept two books, one small book for 
the record of sales and a receipt book in 
which a record was made of goods that 
had been shipped. An adjournment was 
taken until Sept. 6. 

Following the death of Alfred Krower, 
of Albert Lorsch & Co., 37 Maiden Lane, 
which occurred Monday, July 3, the Jew- 
elers Board of Trade sent out the follow- 
ing notice: “The directors of the Jewelers 
Board of Trade have learned with deep 
sorrow of the untimely death of their col- 
league and friend, Alfred Krower, untiring 
and unselfish in his efforts to shield the 
weak and help those who were less fortu- 
nated in the struggle for existence. He 
leaves a memory which will ever be an in- 
spiration and an example to those who had 
the good fortune to know him so well; 
may the recollection of his simple, useful, 
honorable life serve to soften the pain and 
ease the sorrow of his bereaved kinsmen 
and friends. (Signed) Directors Jewelers 
Board of Trade. M. D. Rothschild, Presi- 
dent; E. N. Stone, Secretary.” Formal 
resolutions will be passed at a meeting of 
the Board to be held to-morrow. 

Simon Adler, of Rosenbaum & Adler, 
65 Nassau St., and family left for Europe 
yesterday on the Kaiser Wilhelm II. Mr. 
Adler will visit the European diamond 


























a 


= 


~ 


VRE LS... TE 


) 





80 THE JEWELERS’ CIRCULAR-WEEKLY 


July 12, 1911. 








LIBERTY 


NATIONAL BANK 


OF NEW YORK 
DIRECTORS 


Epmunp C, Conversz 
Georce B. Cass 
Henry P. Davison 
Zounetu S. FREEMAN 
Tuomas A, GILLESPIZ 
Francis L. Hine 
ArtHur F. Luxe 
Howarp W. MaxwegLi 
Cuartes A. Moore 
AmBrROsE MONELL 
Danigt G. Reip 
CuHarces W. RIecks 


OFFICERS 
Farsp’x B. ScHenck, 
President. 


Danizt G. Rep, 
Vice-President. 
ZoustH S. Freeman, 
Vice-President. 


Cuartes W. Riecxs, 
Vice-Pres. and Cashier. 





Frev’x P. McGiyny, 


Assistant Cashier. Freo’x B. ScHENCK 


Cuartes H. Stout 
Henry S. Bartow, Henry C. TInKEr 


Assistant Cashier. 
CAPITAL, SURPLUS AND UNDIVIDED PROFITS 


$3,700,000.00 


Henry P. Davison, 
Chairman Exec. Com. CHartes H. Warren 





Increased Capital 
means 
Increased Capacity 














The recent increase in capital and surplus to 
$2,000,000.00, and becoming members of 
N. Y. Clearing House, enables us to broaden 
our business; your account will receive an 
obliging and efficient attention. 
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markets and will be gone abotit six 
weeks. 

Nathan B. Levy, Scranton, Pa., was in 
this city one day last week visiting rela- 
tives. 

Marcel M. Mirabiau, of Lissauer & Co., 
54 Maiden Lane, is serving on a local 
grand jury. 

Fred Kline, with Harrison Bros., 14 
Maiden Lane, has returned from a trip to 
Yellowstone Park. 

Harry Ellis, of H. B. Ellis & Son, Tor- 
onto, Can., arrived in this city last week 
to do his Fall buying. 

Henri E. & Jos. E. Judels, 170 Broad- 
way, have opened offices at 6 Ave. de Key- 
ser, Antwerp, Belgium. 

The firm of A. Spiegel & Co., 108 Park 
Row, New York, has been dissolved. Each 
member is continuing in business. 

Daniel Pickering, salesman for C. G. Al- 
ford & Co., 11 John St., has returned from 
a month's vacation spent in Canada. 

The business of Philip Kramer, 254 
Grand St., has been incorporated as the 
Philip Kramer Diamond & Jewelry Co. 

W. L. Beatty, Oklahoma City, Okla., is 
spending a short time in this city and will 
later go from here to Atlantic City, N. J. 

The business formerly conducted by 
Moses Back, 327 Ninth Ave., has been in- 
corporated as the Progressive Jewelry Co. 

Jason Weiler, Boston, Mass., sailed 
from Hoboken Thursday of last week on 
the Bremen. He will visit the European 
markets. 

Sidney Lee, of T. H. Lee & Son Co., 
Toronto, Can., returned to this city Thurs- 
day after a short trip to Bermuda. He has 
been buying goods. 

Alfred G. Stein, of Patek, Philippe & Co., 
65 Nassau St., arrived on La Savoie last 
Saturday after spending a six weeks’ busi- 
ness and pleasure trip abroad. 1 

David Mayer, 14 Maiden Lane, returned 
Monday from the European diamond mar- 
kets on the Lapland. He will remain here 
for a short stay and then return to Eu- 
rope. 

Col. John L. Shepherd, of the Keystone 
Watch Case Co., 23 Maiden Lane, is to 
give “a mother hubbard” talk at the sixth 
annual convention of the Wisconsin Retail 
Jewelers’ Association this week. 

Warren Granbery, of J. A. & S. W. 
Granbery, 13 Maiden Lane, returned 
Thursday morning from Bermuda, where 
he has been spending a vacation. He made 
the trip in his power boat, Berney. 

A. L. Fuller, of the local office of the 
Towle Mfg. Co., 15 Maiden Lane, attended 


the annual convention of the Ohio 
Retail Jewelers’ Association at Cedar 
Point. 


In honor of the 65th birthday of Ignazio 
Castagnetta, of the firm of I. Castagnetta 
& Son, 51 Maiden Lane, his friends will 
tender him a banquet, Sunday, July 16, at 
2 p. m., in the Hotel Bella Napoli, Surf 
Ave., Coney Island. 

F. K. Huff and S. B. Ross, both repre- 
senting F. K. Huff & Co., 6 Maiden Lane, 


sailed on the Celiic, Saturday, for Europe. 
While abroad they will visit the diamond 
and pearl markeis of London, Paris, Am- 
sterdam and Antwerp. 

Jacob Strauss, of Jacob Strauss & Sons, 
was operated upon on July 3 at Dr. Stern’s 
Hospital, for a double hernia. His im- 
provement has been rapid and favorable, 
and he will probably be sent home in an- 
other week and will have to stay there sev- 
eral weeks longer. 

Adolf J. Grinberg, of Adolf J. Grinberg 
& Son, 29 Maiden Lane, returned yester- 
day on the Kaiser Wilhelm der Grosse after 
several months spent in the European mar- 
ket. Ira R. Grinberg, who went to Europe 
the first part of March, will remain there 
several months longer. 

A man who gave the name of William 
Owens, was held last Wednesday in the 
Adams St. Court, Brooklyn, in $500 bail 
for the Court of Special Sessions. He is 
accused of having switched a signet ring 
valued at $10 for a cheap ring worth about 
98 cents at a Brooklyn department store. 

Among the many attractions of the Ma- 
sonic Home Chapel, which was dedicated 
at Utica recently, none received more fa- 
vorable attention than the stained glass 
memorial windows which were executed by 
the Gorham Co. They were 13 in number, 
all originals, and are masterpieces of the 
subjects treated. 

Creditors of the bankrupt firm of Schick- 
erling Bros. & Co. are notified that a sec- 
ond dividend of four per cent. has been 
declared by Macgrane Coxe, referee in 
bankruptcy. On application, on and after 
July 17, creditors whose claims have been 
approved can receive a warrant for the 
dividend. Robert C. Morris is the trustee 
in bankruptcy. 

Brooklyn manufacturers in various lines 
met one day last week in the Borough 
Hall to discuss a plan for an exhibition of 
Brooklyn made products. Several of the 
watch case and clock manufacturers doing 
business in Brooklyn are interested in the 
idea and will probably have exhibits if the 
affair is held this Fall. The call for the 
meeting was sent out by Borough Presi- 
dent Steers. 

The Pairpoint Corporation, 38 Murray 
St., will have a display at the American 
National Retail Jewelers’ Convention at 
Richmond, Va., the first week in August. 
The exhibit, which will be shown at the 
Hotel Jefferson, will be in charge of C. A. 
W. Best, southern representative, assisted 
by Geo. E. Sherman from the New York 
office and H. Frank Thompson, New Eng- 
land representative. 

The Fishel Nessler Co., manufacturing 
jewelers, 79 Crosby St., is exhibiting at 
the American Shoe and Leather Fair at 
Madison Square Garden an extensive as- 
sortment of shoe buckles, slides, heal orna- 
ments, etc., in sterling silver, set in white 
and colored stones, and others in enamel, 
gold, silver and gun metal finishes. This 
branch of the concern’s business has 
grown to large proportions and it is at 
present supplying some of the largest shoe 
factories in this country with exclusive 
designs. The exhibition is on the main 
floor at Madison Square Garden, booth 25. 

Moses H. Harris has brought an action 
in the United States Circuit Court in this 
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city against Sylvan Pollak and Louis 
Michaels, of the firm of Pollak & Mich- 
aels, 51 Maiden Lane, alleging an infringe- 
ment of a patent on certain improvements 
in nose-pieces for eye glasses. An injunc- 
tion is asked for and the court is. also 
asked to compel the defendants to pay 
over to complainant all profits from sales 
of the merchandise in question, together 
with damages. It is stated in the bill of 
complaint that on Nov. 3, 1903, a patent, 
No. 743,175, was granted to William F. 
Kornemann as the original inventor of 
certain improvements in nose-pieces for 
eyeglasses. Mr. Kornemann assigned his 
rights in the patent to Mr. Harris, May 1, 
1908, according to the complaint. It is al- 
leged that Pollak & Michaels have been 
selling eyeglass holders which infringe the 
patent. 

L. Kramer, a retail jeweler at 514 Wash- 
ington St., Hoboken, N. J., reported to the 
police Monday, that two suspicious per- 
sons visited his store, and but for his 
watchfulness would have walked away 
with two diamond rings. He reported that 
he was first visited on Wednesday of last 
week by two men. One of them asked to 
see some engagement rings, and after 
examining two rings valued at $255 and 
$295, respectively, went away saying he 
would return later with his sweetheart. On 
Monday one of the two men returned, ‘ac- 
companied by a woman who, he said, was 
his mother. They looked at the rings, and 
the man, according to the jeweler, put them 
on his fingers and was about to leave the 
store when Mr. Kramer stopped him and 
demanded payment or the return of the 
rings. The man, according to the jeweler, 
said that the woman had the money to pay 
for the jewelry, but she said that the man 
had it. Finally, the man said he wanted 
to show the rings to another jeweler be- 
fore buying, but the jeweler would not 
agree to this and obtained possession of 
his property. The two callers left his store 
and have not been seen since, although the 
man told the jeweler, so he says, that the 
money was on deposit in a bank and that 
he would go for it. Mr. Kramer describes 
the men as being about 23 and 21 years 
old, respectively. The older has dark hair 
and eyes. His companion is of light com- 
plexion. The younger man could not speak 
English, and it was he who returned the 
second time in company with the woman. 
Mr. Kramer warns other jewelers to be- 
ware of these people. 








Jewelers’ Gold Bars Withdrawn and Ex- 
changed at New York. 


Week ended July 8, 1911. 
The U. S, Assay Urfice reports: 





Gold bars exchanged for gold coin......$142,363,51 
Gold bars paid depositors.............. 144,623.60 
pe Oe re oe er ere eres $286,987.11 


Of this gold bars exchanged for gold coin are 
reported as follows: 


JORG Ba visio S a kee win ne 06004000 6b .0 $15,545.22 
mm ccd Wc & oat hea paid bien a<ae eee +? 30,485 67 
r Gis vcwehseecsisevcterbeoncdurevds 64,347.84 
a: Pecimedesedcesies neseueredewendas 20,680.87 
” Bocce cobs duerc covesdevncévedes 11,303.91 

lig al ow Sei acorgh pub iW eee $142,363.51 
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ANNOUNCEMENT 


To Visiting Buyers of Sterling Silverware 








Q Our Mr. Alexander will again conduct a superb display of Sterling 
Silver Hollow and Flatware at the Hotel Marlborough, New York 
City, from August 15th to September 15th, inclusive. 


@q DON’T MISS THIS EXHIBIT, it will contain many new and 
desirable designs. 


FRANK W. SMITH CO. 


Manufacturers of Sterling Silverware 


GARDNER, MASS. enind’ Sea 














IF IT’S A 


Gems and 
Precious Stones 


THEIR 





TRADE MARK REGISTERED 


IT’S STANDARD Characteristics, Locali- 


ties of Production, 
Tests and Some Cur- 
rent Literature. 





“ 


ROY WATCH 
CASE CO 





24-23 Maiden Lane, New York 
704 Market St., San Francisco A new book on a new plan 


Tabulated, concise, authoritative. 

















A handy manual for every 


ATTENTION — Jobbers_and Manufacturers Sunaloe 


| have cash to buy Jewelry Jobs of every description. If you have 
any to sell, communicate with 


I. S. SCHOENFELD 


NEW YORK CITY 








Flexible Covers, Postpaid, $0.50 











30 Maiden Lane 








PUBLISHED BY 


JULES JURGENSEN SOLE The Jewelers’ Circolar 


RUDOLPH & SNEDEKER 
Watches and Chronometer 6 assis st. New York Poblishing Co. 
11 John Street New York 


PARIS —‘*‘ THE GRAND PRIX ’*’—1900 AGENTS 
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Los Angeles. 





Frank Whiting, of the Whiting & Davis 

.. Plainville, Mass., is here calling on the 
rade. 

C. T. Dunsmoor, treasurer of the Whit- 
ey Jewelry Co., spent July with his family 

t Catalina Island. 

Geo. W. Miller, of Brock & Feagans’ 
silver department, went to Mt. Lowe, July 
; and spent the Fourth there. 

Geo. O. Brandenburg reports that there 
is a steady improvement in business at his 
new branch store at Ocean Park. 

J. Levinson, wholesaler in the Broadway 
Central building, has returned from a suc- 
cessful business trip to San Diego. 

Mr. Kelly, who recently opened a store 
on 4th St., near the Angelus Hotel, has 
gone on a trip to Salt Lake and Denver. 

\lfred Haas, shipping clerk for Mont- 
gomery Bros., has returned to the store 
after two weeks spent in San Francisco. 

Geo. L. Penniman, when last heard from, 
was at Ogden, Utah. He reports that he 
had a good trip through Arizona and New 
Mexico. 4 

Chas. Cameron, head watchmaker with 
the Ernsting Co., San Diego, has been 
spending some time here on a business and 
pleasure trip. 

Emil Shostrom, salesman for the Dona- 
van & Seamans Co., went to Banning, Cal.. 
on Saturday, July 1, and remained until 
after July 4. 

A. J. Dutton, Downey; J. S. Guard, Mari- 
copa, and Joseph Davis, San Bernardino, 
are among the outside jewelers who have 
been here recently. 

Jacob Miller returned a few days ago 
from a tour through Southern California 
for the E. Bastheim Co., and has now gone 
on a trip through the north. 

The Carl Entenmann Jewelry Co. closed 
its shop from Saturday, July 1, at. noon, 
till Wednesday, July 5, at 8 a. M., to give 
the employes a chance to celebrate. 

The Whitley Jewelry Co. is displaying 
in one of its windows a dozen or more 
handsome silver trophy cups which have 
been furnished by it for various purposes. 

D. A. Wilkins and Ira W. Smith, manu- 
facturers’ agents, are now located in their 
new quarters, 1008 Broadway Central build- 
ing. They are partially settled, but will put 
in some additional new fixtures. 

E. L. Dayton, of the material department 
of the E. W. Reynolds Co., has returned 
from his outing with his family at Camp 
Rincon. Miss E. June, of the same house, 
has gone to San Diego for a vacation. 

Hambright & Walsh have arranged with 
A. H. Curry to* take their lines through 
California, Washington, Oregon, Montana, 
Colorado, Nevada and Arizona. He has 
just started on a trip through those States. 

S. J. Furman, city salesman for the E. 
W. Reynolds Co., has gone to the High 
Sierras on a fishing trip. Ed. and Arthur 
Turner, outside salesmen for this company, 
have gone to Camp Rincon with their 
families. 

The Fourth of July was celebrated quiet- 
ly here, many of the residents going to the 
beaches or the mountain resorts. Mont- 
gomery Bros. and Brock & Feagans were 
among the comparatively few business 
houses that were decorated with the Stars 
and Stripes. 





Birnbaum Bros., who recently sold their 
store on S. Spring St. and went into the 
real estate business, are taking an extended 
pleasure trip through the east, intending to 
visit New York, Montreal, Chicago and 
other places of interest, returning by way 
of the Canadian Pacific route. 

Harry Foy and W. C. Allen, of S. Nord- 
linger & Sons, have returned from their 
vacation trip to San Francisco. J. V. 
Rousefell, of the diamond department, has 
now gone to the same city for a brief vaca- 
tion. B. W. Buxton, of the stationery de- 
pirtment, is also away for a few days. 

W. L. Elbe, head of the manufacturing 
department of the Whitley Jewelry Co., 
has gone on an automobile camping trip 
with his wife and father and mother, in- 
tending to go as far as San Francisco, 
taking the Coast route via Santa Barabara, 
Monterey and other points of interest. He 
expects to: be gone two weeks. Henry 
Winston, of the same store, is also taking 
a short vacation. 

According to the latest information re- 
ceived by G. F. Hambright from his part- 
ner, Paul D. Walsh, the latter is recovering 
satisfactorily. He is out of the hospital in 
San Francisco, where he underwent an op- 
eration for a sciatic affection, and had a 
plaster cast on his back for some time. It 
was expected that the cast would be re- 
moved soon, and that he would be able to 
come home in a short time. 

The dead body of Arthur G. Perham, 
who retired from business in this city a 
few weeks ago, was found in Westlake 
Park, this city, a few days ago. Mrs. Per- 
ham told the coroner that her husband had 
been very melancholy during the past few 
months and threatened to take his life with 
cyanide of potassium. He had had a va- 
ried business career, and recently had had 
severe reverses from which he saved noth- 
ing but his home. Mrs. Perham waived an 
investigation by the coroner, though no 
package or bottle which might have con- 
tained poison was found near the body. 
Mr. Perham bore a good reputation. He 
had beer in business in a number. of cities 
on this Coast. 





Harrisburg, Pa. 





Charles B. Cummings visited relatives in 
Reading last week. 

L. Kamsky made business trips to Will- 
iamsport and Sunbury last week, and ex- 
pects to be in New York this week. 

L. A. Faunce made his first big trip in 
his new auto this week, driving his machine 
to Atlantic City, where he will par‘icipate 
in the big Elks’ reunion. 

R. S. Gitt has sold his jewelry store on 
Market St., near 13th St., to John Gitt, of 
Hanover, Pa., a nephew, but will retain the 
optical end of the business. 

Fred. Robin, watchmaker for Kolb Bros., 
Williamsport, has been given an extended 
leave of absence, and is with his family in 
the city endeavoring to recover his former 
good health. 

Harrisburg friends attended the wedding 
at Lititz last week of Warren E. Broome, 
an attache of the Hamilton Watch Co., 
Lancaster, and Miss Sara T. Felker,” of 
Lititz. The reception was followed by an 
eastern wedding trip. 
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Local jewelers are warm in their praise 
of the great good accomplished by THE 
JEWELERS’ CIRCULAR-WEEKLY in making it 
so uncomfortably hot for the pair of pen- 
nyweignt thieves operating in this portion 
of the country that these “undesirabies” 
have abandoned their illegal practice. They 
had several victims in this vicinity. 








Canada Notes. 





Alfred Knowles, West Lorne, has given 
a chattel mortgage to W. H. Bole and J. 
Ward for $2,000. 

The’ first meeting of the creditors of the 
Helmsley Mfg. Co., St. James St., Mon- 
treal, was held on Friday and while it 
was stated afterward that the business 
would continue as usual, no definite an- 
nouncement could be made then as to the 
basis upon which the business would be 
run. 

Edward Reid and Patrick Knowles have 
been remanded by the Police Court Judge 
of Montreal on a charge of having broken 
into the store of R. Watson, Peel St., Mon- 
treal, and stolen .a quantity of jewelry, 
some of it of an antique character, valued 
at $1,000. When caught after an exciting 
chase, Reid told the police that the packet 
of jewelry, worth about $150, which he 
was seen to throw away, had been given to 
him “by a kind stranger who was handing 
out these valuable presents through a gen- 
erous ‘ impulse.” 

Henry Birks & Sons, Ltd., Montreal, are 
making in their workshops on St. Phillip 
Sq., the pectoral cross which Right Rev. 
Bishop-Elect Power, of Bay St. George, 
West Newfoundland, is to be given by the 
priests of the diocese, July 25. The cross 
is three and a half inches long, made of 
14-kt. gold throughout, and mounted at the 
extremities with four rich Siberian ame- 
thysts. The edges of the cross are bev- 
eled and raised. The center consists 
of a beautiful “Agnus Dei” handsomely 
modeled in gold and surrounded by fine 
gold tracery with trefoils facing centers 
on each arm. The top is surmounted by 
a bishop’s mitre, from which the support- 
ing gold chain extends around the neck. 








Notes for Exporters. 





A prominent import firm in Asiatic, 
Turkey, has informed an American con- 
sulate that it desired to communicate with 
American manufacture and exports of 
clocks and watches. Correspondence can 
be in English. Further information can be 
had from the Bureau of Manufactures by 
reference to the file number, which is 
6938. 

A business man in the Netherlands has 
informed an American consulate that he 
wishes to get the general agency for the 
Netherlands and the colonies of various 
lines of articles, among them being 
watches. In applying for further informa- 
tion to the Bureau of Manufactures, the 
file number, which is 6949, should be men- 
tioned. 








Robert B. Donaldson has succeeded to 
the business of Edward M. Potter, La 
Farge, Wis. 
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NEWARK, N. J. 


The Greatest Gold and Platinum Jewelry Manufacturing City 


in the World 





Krementz & Co. 


Platinum and 14-K. Diamond and Enamel Jewelry 
Krementz Bodkin Stud and Vest Buttons 


Silversmiths 
Toilet Articles, Novelties and Mesh Bags 
N.Y. Office, 15 Maiden Lane 


EASTWOOD-PARK CO. @: 
eo) 


Austin and Murray Streets 


Frank Krementz Co. 


Makers of 14-Karat Jewelry 
532 Mulberry Street 











Harris & Weisgerber 
14-K. Jewelry and Rings for Jobbing Trade only 
112-116 Ariington Street 


Kohn & Company 
Makers of the Celebrated 
10-K. Line with the 14-K. Appearance 


Camp and Orchard Streets 


Garland, Fisher Company 
10-K. Mesh Bags and General Line 


N.Y. Office, 


9 Maiden Lane 
530 Mulberry Street 





Andrew C. Kiefer 


10-K. Profit-to-the-Dealer Rings 
61 Arlington Street 








Meyer & Cross 





Business Builders 


Layman-Van Ness Co. 


Makers of High-Grade Rings 





Guaranteed in Every Respect 


22 Creen Street 





401-407 Mulberry Street 
areteMay, 
91 Oliver Street Y 
Moore & Son 
Gold Rings and Jewelry 
Osmun-Parker Mfg. Co. 
Makers of Fine Pearl and Diamond Jewelry 
338 Mulberry Street 





*S\ Thurstans & Waters 
’ Makers of Gold Bar Pins with 
Self-Locking Catch 


50 Columbia Street 





Bippart, Criscom & Osborn 
14-Karat Jewelry 
2-8 Carden Street 





Goldsmith-Koch Co. 
Mesh Bags, “Something Different,’’ Every Link Sol- 


dered at no advance in price over the former 


Unsoldered 103-109 Oliver Street 





Taylor & Co., Inc. 


10-K. Jewelry — In make and finish unsur- 


passed by goods of any higher quality x] K 


47 Chestnut Street ““"““ 





Battin & Company 4 9 
Smal] Wares—Gold and Silver « 
Salesroom, 320 Fifth Ave., N. Y. 
106 Ogden Street 








The Keller Jewelry Mfg. Co. 


10-Karat Jewelry 
New York Office 
64 Nassau Street 


Factory 


251. N.J.R.R. Ave. 





Charles C. Wientge Co. 


Artistic 14-K. Gold Jewelry, Novelties and Silverware 





Burstow, Kolimar & Co. 
Bracelets and Bead Necks 
18 Columbia Street 


OVER $8,000,000 


is invested in the manu- 
facture of Jewelry in this 
city. 

Nearly 200 factories, em- 


ploying over 4000 persons, 
are daily putting out 








The Finest 
Specimens of 


Jewelry Art 


Anything in 10 to 14-K. 
Gold, Platinum, Diamond 
Goods, Silver Novelties 
and Silverware can be 
supplied by the manufac- 
turers here, made by the 


Most Expert 
Artisans in the 
Jewelry World 








Abig & Wagner 


Specialty : 


10 and 14-K. Bracelets and LaVallieres 
50 Columbia Street 





Weizenegger Bros. 


Sterling Silver Mesh Bags 
358 Halsey Street 





Hagerstrom & Chapman Co. 


* The 


— the Most Inexpensive Platinum 
d Gold Jewelry in America 


House of Originality "” 


sh 


85 Columbia Street 





Riker Brothers 


Manufactu 


TRADE 


ring Jewelers—1!4-Karat Only i” 
42-4-6 Court Street 


MARK 





Bride & Tinckler 


Choicest Whole Pearl Line 
336 Mulberry Street 





14 


Courtois, Bush & Garrigus 
Sporting Jewelry, Vanity Cases, Etc. 
473 Washington Street 





14K 


L. Fritzsche & Co. 
Fine Gold Jewelry 
Patented Nail Bracelet 


480 Washington Street 


10K 





Van Moppes & Son 


Diamond Cutters and Polishers and Importers 
of Rough Diamonds for Mechanical Purposes 


671 Broad Street (Wiss Bldg.) 





La Pierre Mfg. Co. 


Candlesticks 


Silversmiths 
30 Columbia Street 





Eckfeldt & Ackley 


14-K. only—Lockets, Links and Novelties 


98-104 Murray Street 





WORDOLEY, ALLSOPP & BLISS CO. 


14-K. only — 


Clasps, Scarf Pins, Bar Pins, 


Bracelets, Link Buttons, Tie 


Ws 


andy Pins, 


Gold and Enamel Lockets, Necklaces, Coat Chains 


33 East Kinney Street_ 





STROBELL & CRANE 
Bracelets, Lockets, La Vallieres 
Plain, Engraved, Jewele 


See our | 


ine before buying 

















400K 32 Marshall Street Trade-Mark: $ 14 C 
Lee-Dodd Company, Inc. Link & Angell, Inc. opp <> Allsopp & Allsopp 
14-Karat Jewelry—Christian Science Jewelry 14-K. Jewelry Maan Platinum Goan Jewelry 
13 Franklin Street 13 Franklin Street 18 Columbia Street 
WILLIAM LINK COMPANY a Henry Ziruth 
Frederick B. Weiss, Inc. Profit-making, Distinctively Designed 14-K. ress \e2V Unbreakable a, See Grade 10 and 
The Up-to-Date 10-Kt. Line Brooches, Bor Pins, Por = — Lapel “{K 4-K. Gold and Platinum Chains 
| ™ ains aldemar ains an ameos. 
CW>IOK 473-475 Washington Street 401-407 Mulberry Street 30 Court Street 
a anngrrvapeer bia Day, Clark & Co. reapy | “finde in Geld snd Platnum EASY 
peciaities-—Doxes, Uigareite, t 
Se |e on Ree To | Arch Crown Mig.Co. | .7°, 
N.Y. Office, 341 Fifth Ave. 306 Market St. ecklaces ustingten Strest SET | Camp and Orchard Streets 
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Newark. 





M. T. Goldsmith has just been granted a 
patent on a new safety pin. 

E. H. Ackley, of Eckfeldt & Ackley, is 
spending the month of July in Sullivan 
County, N. Y. 

Mr. and Mrs. William Riker, Jr., Cleve- 
land St., will spend the remainder of the 
Summer at Spring Lake. 

Many of Newark’s jewelry factories 
opened on Monday after having been closed 
10 days for general repairs. 

Benjamin Sinsheimer, of the Lowres Op- 
tical Co., 126 South St., has been spending 
the past two weeks at Portland, Me. 

Philip Krimke has purchased a new 
touring car and will take a trip through 
the New England States the latter part of 
July. 

Among those registered at the Norwood, 
Allenhurst, N. J., are Carl H. Lebkuecher 
and family, and George Krementz and 
family. 

Robert H. Woodrow, assistant manager 
of the Eastwood-Park Co., ‘Austin and Mur- 
ray Sts., left on Saturday for his vacation, 
which will be spent at Pittsfield, Mass. 

The family of E. F. C. Theurer, of the 
jewelry manufacturing firm of Crane & 
Theurer, is at Asbury Park, N. J., for the 
month of July. Mr. Theurer spends his 
Sundays and holidays there. 

Work has been started on the new office 
building which is to be erected by the Bal- 
bach Smelting & Refining Co. at 578-582 
Market St. This will be a three-story brick 
building and will cost $23,749. 

W. B. Michaels, of Garven Spence, Inc., 
retail jewelers, 895 Broad St., is spending 
a three weeks’ vacation with his family in 
the Pocono Mountains, in Pennsylvania, 
and at Cromwell-on-the-Hudson, N. Y. 

A. Gerstensang is on a trip through the 
northwest in the interests of Meyer & 
Gross, ringmakers, Reusch building, Mul- 
berry St. Benjamin Gross, of the same 
firm, is on a trip through the middle west. 

George R. Howe, of Carter, Howe & Co., 
manufacturing jewelers on Mulberry St., 
who was seriously affected by the sun at the 
unveiling of the Lincoln Monument on 
Memorial Day, is considerably improved in 
health. 

B. M. Shanley, Jr., president of the 
Speedway Gun Club, donated a handsome 
prize for an open-shoot tournament for 
amateurs and professionals which was held 
yesterday at the Speedway traps. At the 
shoot held at the traps on July 4, Mr. Shan- 
ley captured high gun honors. 

Notice from Strauss & Strauss, manu- 
facturers of gold rings, 9 Clinton St., states 
that their traveling territory will be cov- 
ered as follows: Norman L. Strauss, east 
and middle west; William M. Strauss, 
south and far west; H. E. Cohen, north- 
west; Lawrence M. New, east and south. 

Richard F. Faux, of the Wheeler Jewelry 
Co., has secured a part interest in the 
Metallic Art Co., makers of brass novelties, 
at 125 New Jersey Railroad Ave. Mr. 
Faux is acting as superintendent of the 
factory. He still retains his interest in the 
Wheeler Jewelry Co., which will act as 
sales agent of the Metallic Art Co. 

Louis V. Aronson, president of the Art 
Metal Works, is a member of the com- 
mittee in charge of the 250 Shriners of 





Salaam Temple who, with members of their 
families, left Newark on Monday for a 
pilgrimage to the Imperial Council of 
Rochester, N. Y. Philip Krimke, of Acad- 
emy St., was also a member of the party. 

The partnership heretofore existing be- 
tween Joseph R. King and Ernest Dreher, 
manufacturers of jewelry, has been dis- 
solved by mutual consent. Mr. Dreher has 
purchased Mr. King’s interests in the busi- 
ness and has assumed all liabilities, and 
all accounts receivable are payable to him. 
He will conduct the business at the old 
address, 42 Walnut St., with his son, Er- 
nest A. Dreher, Jr., under the firm name 
of E. A. Dreher & Son. 

The funeral of Joshua Birkin, 14 Union 
Sq., Irvington, was held on Tuesday after- 
noon of last week from the Trinity Epis- 
copal Church. Interment was in Clinton 
Cemetery, Irvington. Mr. Birkin died on 
the preceding Saturday in St. Barnabas 
Hospital of this city, following an opera- 
tion for stomach trouble. He was in his 
72d year and was born in Birmingham, 
England. He had been a resident of Ir- 
vington for 45 years and was for many 
years a jeweler in this city. 


Attleboro. 


F. W. Weaver is spending the Summer 
at Onset on the Cape with his family. 

Emerson A. Slade has purchased the in- 
terests of A. E. Andrews in the A. E. 
Andrews Co., manufacturing jewelers on 
Union St. 

Owing to the intense heat last Thursday 
the J. M. Fisher Co. closed its factory at 
3 o'clock. The C, O. Sweet & Son Co. put 
a new schedule in effect, whereby the help 
did not go to work until 1.30 o’clock. 

Thomas J. Ryan, who has been connected 
with the C. M. Robbins Co. for some time, 
has resigned his position and will enter 
business for himself. After attending the 
Elks’ convention at Atlantic City and the 
Moose convention at Detroit, he will start 
active business operations. 

Frank C. Tappan, son of Charles H. Tap- 
pan, of the D. F. Briggs Co., was married 
last Wednesday to Miss Edith Wiggmore, 
a prominent Attleboro resident. Mr. and 
Mrs. Tappan will spend several months in 
Maine and will make their home in their 
handsome new residence on Tappan Ave. 

H. M. Cummings, treasurer of the P. J. 
Cummings Co., has filed the following cor- 
poration report: Machinery, $28,931; cash 
and debts receivable, $4,562; manufactures 
and merchandise, $500; furniture and fik- 
tures, $1,071; patent rights, good will and 
trademarks, $55,000; profit and loss, $11,- 
371; total, $101,435. Capital, $65,500; ac- 
counts payable, $16,441; floating debt, $19,- 
494; total, $101,335. 

Burglars looted the factory of Walker 
& Davison, manufacturers of gold pens at 
Mansfield last Monday evening and secured 
property valued between $900 and $1,000. 
The thieves took from $400 to $500 in gold 
pens which was to have been shipped on the 
following day. To reach the plunder the 
burglars had to blow the safe. This they 
did successfully and with such a heavy 
charge of nitroglycerine that the heavy 
doors were shattered, being blown into the 
different parts of the factory. The State 
police have investigated the matter and de- 
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clared that the work was that of profes- 
sionals. 








North Attleboro. 


J. O. Copeland has returned from a trip 
to the Bermudas. 

Frank Waite has gone to Ottawa on a 
trip in the interests of the G. K. Webs- 
ter Co. 

Louis Blackinton, salesman for the W. 
& S. Blackinton Co., was at the factory 
last week. : 

Harry Kip, salesman for the H. F. Bar- 
rows Co., is enjoying a vacation at the Ber- 
muda Islands. 

Percy Clap returned last week to New 
York for a few days’ stay in ‘the inter- 
ests of his concern. 

Walter C. Dabol, New York salesman for 
C.-C. Hudson & Cot, has been spending a 
few days at the factory. 

The Paye & Baker Mfg. Co. resumed 
operations on Monday. morning after their 
annual shut-down for repairs. 

George S. Semple, salesman for the W. 
& S. Blackinton Co., arrived in town last 
Saturday for a few days’ stay. 

William H. Bell and Carl Hemple wilt 
attend the outing of the Board of Trade 
down the Providence River this week. 

Charles T. Paye returned on Saturday 
evening from a week’s stay in New York 
in the interests of the Paye & Baker 
Mfg. Co. 

Clarence Ware, New York representative 
of T. G. Frothingham & Co., returned to 
New York, last week, after spending a few 
days at the factory. 

Orin Clifford, Samuel E. Fisher, J. Frank 
Mason, William A. Miller, C. Ray Ran- 
dall, John E. Tweedy, Harry F. Barrows 
and Frank L. Shepardson, who are con- 
nected with the jewelry industry, have been 
placed upon the jury, list. 

The North Attleboto and Plainville Fire 
Departments both received liberal checks 
from the Whiting & Davis Co: and the 
Plainville Stock Co. for the effective work 
done at the recent Plainville fire. It was 
only through the fine work of the firemen 
that these two concerns were saved from 
the flames. 

Frank L. Baker, treasurer of the Paye 
& Baker Mfg. Co., has filed the.following 
corporation report with the State treas- 
urer: Real estate, $42,076; machinery, $68,- 
880: cash and debts receivable, $44,207; 
manufactures and merchandise, $101,987; 
good will, $20,000; total, $277,150. Cap- 
ital, $80,000; accounts payable, $70,486; 
floating debt, $42,290; surplus, $41,795; re- 
serve for depreciation, $42,579. Total, 
$277,150. 

Though no official announcement has yet 
been made, it is practically decided to re- 
build the burned factory at Plainville at 
once. All the firms have agreed upon the: 
insurance settlements, and the work of 
cleaning up is now being rapidly pushed. 
Robinson Bros. have decided to remove to 
Providence, and this week commenced to 
get their machinery ready for removal. 
Scofield, Melcher & Scofield have leased 
the second floor in the Union Power build- 
ing until the new building at Plainville is 
completed, when they will return. They 
commenced to move on Monday of this 
week-- -- cnenee 
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The “Breakless” Bar Pin 


| Pasa us send you, without cost or obligation on 

your part, a dozen of our now famous 
“BREAKLESS” BAR PINS. Display them for 
thirty days—then return all unsold pins at our 
expense or pay for them—whichever you wish. 

The point is this: If you display them for 
thirty days you will have none to return, and it is 
the re-orders that will pay us both for our trouble. 
Write for this sample pad to-day. 
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Fishel Nessler Company 


Manufacturing Jewelers 
79-81-83-85 Crosby St. NEW YORK 


Established over a quarter of a century 
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TYLER & GREGORY 


Auctioneers 





Diamonds —Art—Jewelry— China 


Room 1102, 37 South Wabash Ave. 
CHICAGO, ILLINOIS 


We beg leave to announce that we have formed 
a permanent partnership as auctioneers. Each 
has contributed to the partnership a reputation 
acquired by years of experience, square dealing and 
honorable treatment. 
The advantage of such a combination will become 
apparent to the trade when we state that we will send 
no substitutes and that all contracts call for the 
personal services of both of us. 
More hours for selling, better service on the floor, 
less monotony of voice and personality, all of which 
mean increased profit, are sure to result from such 
personal attention. 
We positively maintain no busin¢ss relations with 
other auctioneers or auction houses. 
We are now negotiating dates for Fall sales. When 
writing us, state amount of stock and size of store. 


We invite the most careful investigation. Ask your 
jobber about us. 
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Boston. 


Abbott T. Maynard, of Maynard & Co., 
is at Rockland, Me., for the month of July. 

Walter B. Snow, of the Poole Siiver Co., 
has been on a business trip to New Yorh 
City. 

E. W. Byram, sales agent in Boston for 
the Gilbert Clock Co. is in Maine for the 
current fortnight. 

George E. Homer accompanies the Mys- 
tic Shrine contingent this week from Bos- 
ton to Rochester, N. Y. 

Daniel D. Burns, traveling salesman for 
A. Paul & Co., was married July 3 to Miss 
Martha, O’Connor, of Revere. 

E. E. Hardy and George E. Homer mo- 
tored to the White Mountain region of 
New Hampshire over July 4. 

John S. Martin, salesman for D. C. Per- 
cival & Co., goes this month on his annual 
outing to Vineyard Haven, Mass. 

Frank Lougee, of the optical uepartment 
of the E. B. Horn Co., is taking his Sum- 
mer outing at the White Mountains. 

Gen. H. S. Tanner, Providence, R. L, 
has been at the rifle range contests at 
Wakefield, Mass., during the pas: week. 

Edward M. Wilder, engraver to the 
trade, accompanied by his family, has gone 
to the Belgrade Lakes at Belgrade, Me. 

A. Cavallo, manufacturing jeweler, 345a 
Washington St., Boston, Mass., has en- 
larged nis factory and employed more help. 

J. Charles Stever, of the E. B. Horn 
Jewelry Co., has just moved into a new 
residence built for him at Braintree, Mass. 

Walter W. Austin, of 977 Boylston St., 
Boston, has bought a house on School St. 
in Brookline, with a view of having it re- 
modeled for his own occupancy. 

James S. Blake, of Kettell & Blake, who 
is past potentate of the Boston Mystic 
Shriners, is at Rochester, N. Y., attending 
the 37th annual session of the order. 

Fred W. Ruggles, of the Jewelers’ build- 
ing, was at his country place in Roxbury, 
N. H., near Keene, over the holidays ‘and 
the hot spell of the first week in July. 

Wilbur O. Lema, with Maynard & Co., 
is in New Hampshire at the mountains, 
and Ira C. Nye, of the firm’s diamond de- 
partment, is in northern Maine for an 
outing. 

The auction sale at the store of the 
Studio Jewelry Co., which ram for several 
weeks, is ended. Samuel U. Goldberg, the 
proprietor, has restocked the establishment 
and will continue in business. 

F. W. Hawkes, salesman for the Ripley- 
Howland Mfg. Co., is taking a rest from 
his travels on the road at Bridgewater, 
N. H., and A. F. Adams, representing the 
same concern, is at Castine, Me. 

Herbert Slater, representing Whiteside 
& Blank, was about the only traveling 
salesman reported in town up to Thursday, 
a distinction to which he owes ihe booking 
of an unusually good list of orders. 

George H. Pike, retail jeweler at Brook- 
line, Mass., is moving his house back from 
the front of the lot on Harvard St., and 
will build two brick stores on the stree 
line adjoining his present store for invest- 
ment. 

Henry A. Merhoff, engraver to the 
trade. was at Nantucket over the Fourth, 
where the thermometer registered only 66 


degrees, with an ocean breeze blowing, 
while the rest of New England was en- 
during 100 degrees. 

Buyers ‘n town during the week in- 
cluded: C. H. Sinclair, Concord, N. H.; 
H. S. Hewitt, Brockton; Samuel W. Baker, 
Rockland; C. P. Forbes, Greenfield; S. P. 
Bailey, Lowell; Loring Smith, Brockton; 
Merton R. Dean, Greenfield, Mass. 

John E. Stephens, Rumford Falls, Me., 
who occasionally varies the monowny o2 
selling jewelry by taking a spin over the 
road to show off the merits of an automo- 
bile to a prospective buyer, was in town 
last week to select his 50th machine for his 
list of sales in that line. 

The New England Watchmakers’ Club 
is making prepara.ions for a day’s outing, 
to occur later in the month, in which mem- 


bers and their families will participate. 
The aftair will be somewhat similar in 
character to the very successful outing 


which the club enjoyed at the shore about 
a year ago. 

Arthur W. Kennard, president of the 
Hodgson & Kennard Co., State and Devon- 
shire Sts., has been at Magnolia, Mass., 
most of the time since the beginning of 
July, having opened the company’s summer 
store there. Mr. Hodgson also motored 
o Magnolia July 5. Mr. Kennard will stay 
at the branch for the greater part of the 
season. 

Several of the large retailers closed their 
places of business Thursday at 2 P. M. on 
account of the extremely high temperature, 
among those granting a_ half-holiday, 
practically, to their help being nearly all 
of the large department stores in the city, 
also A. Stowell & Co., F. Vorenberg, the 
Smith-Patterson Co., the Thomas Long 
Co. and a number of others. 

Charles W. Sweetland, of C. W. Sweet- 
land & Son, has gone to his Summer home 
at Friendship, Me., with his family for the 
remainder of July aiid the mon.h of Aug- 
ust. His son and partner, Auguste Sweet- 
land, who travels the greater part of the 
year in New England and New York ter- 
ritory, will be at the home office’ during 
the absence of Mr. Sweetland, Sr. 

Russell & Sime, diamond cutters, of the 
Jewelers’ building, are among the old-time 
John B. Humphrey employes who retain 
very pleasant recollections of their late 
former employer. Mr. Russell was orig- 
inally with Morse, the pioneer of Amer- 
ican diamond cutters, but later with Mr. 
Humphrey, and Mr. Sime learned the art 
under Mr. Humphrey’s tutelage. They pay 
high tribute to Mr. Humphrey, both as a 
gentleman in the true sense of the word, 
and as an employer. 

Commercial travelers are encouraged in 
their campaign for interchangeable mile- 
age over the railroads of New England 
that are controled by the New York, New 
Haven & Hartford, a representative of the 
president of the system having conferred 
at Springfield, Mass., one day last week, 
with officials of the United Commercial 
Travelers on the subject. This was 
brought about as a result of the recent 
convention of the traveling men of New 
England at New Haven, when a commit- 
tee on the matter was appointed. 

The E. Howard Clock Co. recently in- 


THE JEWELERS’ CIRCULAR-WEEKLY 87 





stalled special clocks as follows: Watch- 
man’s system for the Lehigh Mfg. Co., 
Philadelphia; interior timepiece for the 
Metropolitan Museum of Art, New York 
City; electric master clock and _ watch- 
man’s system for the Ponemah Mills, Taft- 
ville, Conn.; a special regulator for the 
Western Eleciric Co., New York City; in- 
terior clock for the Apawamis Club, Rye, 
N. Y.; interior clock for the Munsey 
building, Baltimore, and a watchman’s 
clock for the United States Finishing Co., 
Passaic, N. J. 

The traditional “bull in a china shop” 
had close rivals last Wednesday morning 
in the jewelry store of F. A. Colburn at 
Harvard Sq, Cambridge, when two cows 
from a herd of 20 that were driven from 
the Brighton cattle market through the 
square to Arlington broke away from the 
drover and took refuge, when pursued, in 
Mr. Colburn’s store. The efforts of the 
drover to get them out, aided by two 
clerks, John Simpson and H. Sorenson, 
were far from successful at the outset, and 
before they were ejected the show case was 
smashed, as well as the glass in the door. 

G. Willard Frost, who recently closed 
out his jewelry stock in Chelsea at auction, 
going out of business there, has taken a 
position as salesman with Alfred E. Myers. 
Mr. Fros', who was formerly a salesman 
for A. Paul & Co., succeeded Nelson Bros. 
in Chelsea prior to the great fire of a few 
years ago,and his place was burned out. 
He re-established the business, but was 
handicapped by the removal of many of the 
store’s former customers from Chelsea and 
by the unfavorable conditions attendant 
upon the rebuilding of the city. A. Par- 
sons, optician, who was with Mr. Frost in 
the Chelsea store, is row with Edmund H. 
Hurst & Co. 

A handsome memorial tablet to the 
Revolutionary War “minute men” of 
Wellesley, Mass., once known as West 
Needham, was unveiled July 4 at the 
Wellesley College gate on Washington St., 
opposite the beautiful East Lodge at the 
entrance to the college grounds. It is of 
bronze on a granite backing, the tablet be- 
ing cast by the Murdock-Reed Co., of Bos- 
ton. The foundation is of stones from the 
old Bullard’s tavern, formerly standing on 
the site. There the “minute men” gathered 
for their march to Concord. The memorial 
is the gift of Mrs. Henry F. Durant, widow 
of the founder of Wellesley College. 

Friday’s daily papers here contained a 
long “heat-wave story” to the effect that 
on Thursday afternoon a demented in- 
dividual was taken to one of the po ice 
stations and afterward sent to the city's 
hospital at Austin farm, as a result of his 
activity in making out checks for liberal 
amounts and distributing them gratis to 
casual acquaintances. No names were 
given, but the statement appeared in print 
that the man had filled out a check for $1,- 
00,000 in a Tremont St. jewelry store to 
pay for some diamonds shown to him 
there. Inquiry failed to locate the jewelry 
estaDlishment, however, and the presump- 
tion is that someone was affected by the 
heat besides. the hero of the story, which 
contained abovt 90 per cent. fiction, based 
upon pe-haps 10 per cent. fact. 
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A reproduction of this famous original 
painting by William Herndon Foster will 


be sent on request. 
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Chicago Notes, 





Arthur H. Jacobs is spending a few days 
at Ottawa Beach, Michigan, with a party 
of friends. 

M. H. Lebolt, of LeboJt & Co., left this 
week for New York, where he will be for 
two weeks. 

C. Hanley, of the Chicago office of 
Simons, Bro. & Co., is enjoying a vacation 
in Michigan. 

Geo. H. Thomas will have his line at 
Milwaukee next week at the Wisconsin Re- 
tail Jewelers’ convention. 

J. F. Smart, with J. W. Neasham, Ot- 
tumwa, Ia., stopped over here en route to 
northern Wisconsin on a vacation trip. 

Emil Noel has returned from his trip to 
Europe and has resumed business at his 
old location in the Heyworth building. 

Alex. M. Thanhauser, Chicago represen- 
tative of the Chas. E. Hancock Co., is 
making a trip in Wisconsin and Minnesota. 

A. E. Madsen, of Rettig, Hess & Mad- 
sen, and manager of the Minneapolis office 
of the firm, was a recent visitor in Chicago. 

R. A. Allen, president of Nordmann 
Bros., San Francisco, stopped over here 


last week on his way home from New, 


York. 

E. D. Lambert, watchmaker, formerly 
with Frank Whitford, 112 Clark St., has 
gone with S. C. McKnight, 63d St. and 
Stewart Ave. 


S. E. Edwards, of the Chicago office of 
Reed & Barton, and Edw. Hatzfield will 
go on an outing together next week at 
Lawton, Mich. 

Allyn S. Margan, Winona, Minn., accom- 
panied by his wife, are enjoying an auto- 
mobile trip, stopping in Chicago, recently, 
on their way to Buffalo. 

W. A. Foy, western representative of 
Potter & Buffinton Co., is taking a three 
weeks’ outing in northern Wisconsin. His 
family accompanies him. 

B. A. Ballou, of B. A. Ballou & Co., re- 
cently visited the Chicago office, after hav- 
ing spent some time going over the battle- 
fields in the Southern States, which he had 
not seen since his soldier days in the 60’s. 

Geo. A. Armstrong, western representa- 
tive of the Paye & Baker Mfg. Co., is mak- 
ing a trip to Mississippi River points. Rob- 
ert H. Martin, traveler from the same of- 
fice, is making a trip to Minnesota and the 
Dakotas. 





Harry Arnes, traveling for the Chicago 
office of the American Silver Co., leaves 
this week for his territory in Oklahoma 
and Texas; J. M. Lane, traveling for the 
same office, will leave shortly for his ter- 
ritory in Iowa, Kansas and Nebraska. 

E. J. Peck, Joliet, will continue in busi- 
ness under the style of the Peck Jewelry 
Co. King & Eisele, Buffalo, N. Y., who 
held a chattel mortgage on Mr. Peck’s 
stock recently foreclosed, taking stock in 
settlement and gave Mr. Peck a release. 

Albert Cohn, western representative for 
the Lyons Mfg. Co., immediately on his 
return from a western trip was taken ill 
and was operated on at the Michael Reese 
Hospital for hernia. The operation was 
successful and Mr. Cohn is getting along 
very well. 

While Adolph Braude was attending a 
funeral of a neighbor recently, and was 
about to enter a carriage, a pickpocket 
took his pocketbook. John S. Braude, who 
was close by, recovered the pocketbook and 
gave the thief a few swift punches in the 
face in exchange. 


John M. Athey, Blairstown, Ia., who re- 
cently came to grief in Chicago, bought 
goods of Lebolt & Co., amounting to $100, 
for which he gave a_ check, which 
proved to be worthless. But, unlike most 
incidents of this kind, Athey dater raised 
the money by mortgaging his farm and 
made good. 

In the case of the Jackson Jewelry Co., 
against which a petition in bankruptcy was 
filed in the early part of June, the receiver 
has been discharged and the company is 
now in the same position as before the 
petition was filed; that is, the offer of a 
compromise settlement at 50c. is now ef- 
fective. It is understood that this com- 
promise has been generally accepted by the 
creditors. It provides that the 50 per cent. 
be in unsecured notes. Of the notes, five 
per cent. is to be due Aug. 1, five per cent 
Oct. 15; 15 per cent. Jan. 1, 1912; five per 
cent. April 1, five per cent. July 1, five per 
cent. Oct. 1, and 10 per cent. Dec. 31. 
Under the proposed settlement at 50 per 
cent. all creditors having claims of less 
than $200 are to receive the amount with- 
in 30 days after the final acceptance of 
the proposition, but rent due will have to 
be paid in full in order to keep the leases 
in force and prevent a forfeiture of the 
deposit. A bank claim for $6,500 is also 
to be paid in full in instalments. 





Milwaukee. 





News has been received from Sheboygan 
Falls, Wis., that Ben Flipse, connected 
with the jewelry store of Adam Imig & 
Son, has been seriously burned in an ex- 
plosion of gasoline. 

Among the many out-of-town jewelers 
in Milwaukee recently were the following: 
F. P. Beswick, Racine; J. B. Kimball, 
Waukesha; F. H. Coburn, East Troy, and 
Henry Bayer, Whitewater. 


Edward D. Harrington, Viroqua, Wis., 
has just completed a course in watchmak- 
ing and repairing in Milwaukee, and will 
return to Viroqua, where he will soon en- 
gage in the jewelry business. 

George Durner, 745 3d St., has returned 
from an extensive trip through the east. 
Mr. Durner attended the national conven- 
tion of the Travelers’ Protective Associa- 
tion in Philadelphia, and later made a tour 
of most of the large eastern cities. 

Hiram J. Smith, Racine, Wis., who was 
elected commander of the Wisconsin de- 
partment of the G. A. R. recently, was ten- 
dered a reception at his home some time 
ago by posts of Racine, Kenosha and 
Union Grove and the auxiliary societies. 








Oklahoma City. 





Articles of incorporation have been 
granted by the Secretary of State to the 
Merry Optical Co. of Oklahoma. The 
company is composed of C. L. and Fred C, 
Merry, Kansas City, and James S. Gladish, 
Oklahoma City. The articles propose that 
the company shall erect and operate a 
plant for the manufacturing of all things 
pertaining to the optical business. The 
capital stock is placed at $10,000. 

Jewelers of Oklahoma City met last 
week with the merchants to discuss the 
question of Saturday night closing. Agree- 
ment was reached, by which hardware 
merchants close, but other merchants and 
jewelers give their employes one day’s va- 
cation during the week instead, in, the ma- 
jority of cases. The matter, however, was 
left as an individual concession on the 
part of the employer, with nothing binding 
in the resolution. 








Gauss & Simons, Shenandoah, Ia., have 
not been succeeded by W. C. Tuhlke as 
was recently reported in some quarters. 
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“The Seal of 
Superior Service’’ 
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The Vacation “Daze” 


ON’T let these vacation days become a “vaca- 
wm] tion daze” with you. Beware the sleeping 
sickness! There is no Summer dullness— 
only faint hearts and sleepy minds. 











— 


While humanity breathes there ts business. There 
are July gift occasions and buying requirements 
in your line. Diamonds to be sold to vacationists, 
for instance — catch them going and coming! 


Our June and July issues of “Diamond Dig- 
gings” sparkle with seasonable suggestions for 
getting Summer business. If you haven’t a copy 
— ask. 


The Allen Superior 
Diamond Service 





is peculiarly fitted to the conditions and requirements of the July 
jeweler. Keep your stock filled — with ample assortment, if not 
quantity. Lose no sale through not having the particular character 
of stone or mounting desired. And in every emergency, “flash a 


C. 2. D. to Allen.’’ 


There’s a pretty profit, a fine co-operation and a superb service 
awaiting every July jeweler’s inquiry Allenward for prices, stock 
order or special memo. request. 


Herbert W. Allen & Co. 


Importers 


Diamonds of Character and Ail Other Precious Stones 
Loose and Mounted 


31 North State Street P. O. Box 353 
Chicago, U.S. A. Cincinnati, Ohio 
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Cincinnati, 


Joseph W. Smith, of the Geneva Op- 
tical Co., is spending his vacation in Wash- 
ington, D. C. 

Robert J. Siefert has gone into Kentucky 
for Albert Bros., and H. M. Chaffee 
through Ohio. 

Norman Schweeting, son of F. A. 
Schweeting, jeweler, Oxford, O., has 
started for a four months’ tour of Europe. 

S. Lindenberg has come in from a trip 
through Indiana. August Neustedt, also 
of Lindenberg, Strauss & Co., is touring 
the south. 

Edwin Gebhardt, of Gebhardt Bros., is 
now out on a three weeks’ tour through the 
north, during ‘which he will touch at 
Mackinaw Island. 

Tom Pritchett, of Henry & Pritchett, 
Hawkinsville, Ga., spent several days in 
Cincinnati, last week, on business, leaving 
Saturday for New York to spend his vaca- 
tion there. 

Henry Fox and Mrs. Fox, of Fox Bros. 
& Co., have left to spehd the Summer at 
Charlevoix, Mich. Sol Fox is expected 
back next month from the diamond mar- 
kets of Europe. 

Hugo Lindenberg, of Lindenberg & Fox, 
is going through the south. Joseph Rosen- 
baum is making Kansas and Colorado; 
Lee Horn, North and South Carolina, and 
Lee Kahn, Virginia. 

A. C. Wallenstein, of Wallenstein, Mayer 
& Co., returned Saturday from a trip 
through the south. W. Mayer is now go- 
ing through the west, and Elmer Wallen- 
stein is making the southwest. 

Julian G. Schwab, of A. G. Schwab & 
Sons, is back from his Ohio trip. Herbert 
C. Schwab has come in from Indiana and 
Illinois. Isie Schrodeder is making the 
south, C. L. Morris is in Indiana, and Jo- 
seph H. Arnold is touring Texas. 

The E. J. Fox loving cup, a handsome 
trophy presented for the fourth time by 
E. J. Fox, of Lindenberg & Fox, for the 
open field championship held annually at 
Cincinnati, was taken by the Cincinnati 
Gymnasium Club. The Gym has won the 
cup every year. 

Among out-of-town buyers in Cincinnati 
last week, were: P. W. Starks, Manches- 
ter, O.: C. M. Wallace, Huntington, W. 
Va.: F. L. Horning, Brookville, Ind.; J. 
E. Zimmerman, Bellaire, O.; Tappan & 
Gardner, Earlington, Ky., and John Hes- 
selbrock, Liberty, Ind. 


Lucien and Sam Bingaman, of Bingamaa 
& Co., left Monday night for a month in 
Canada. S. C. Bingaman spent several 
days last week at his big farm at Chilli- 
cothe. The windows of the newly re- 
modeled store are being equipped with re- 
volving trays, the idea of Sam Bingaman. 

J. W. Soler, of the E. & J. Swigart Co., 
left Saturday to put in his vacation at 
Mackinaw City. On Monday John S. Fran- 
cis, of the same firm, left for the south, 
H. P. Neher for the west, and Charles 
Davidson for the east. George Selmeier 
has returned from his vacation spent in the 
Kntucky Highlands. 

Mr. and Mrs. Frank H. Herschede have 
set out with Misses Helen, Adele and Mil- 
dred for a tour of several months through 
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Plans are 


Yellowstone Park and Canada. 
now being drawn for a remodeling of the 


interior of the Frank Herschede store. 
Showcases and partitions will be shifted 
about to give the largest amount of space 
possible. 

In their last game the Regents, cap- 
tained and owned by E. J. Fox, of Linden- 
berg & Fox, defeated the Star Distillery 
team 17 to 3. Mr. Fox pitched six innings 
without allowing a hit, and then retired. 
Oscar Fox, of Fox Bros. & Co., played a 
star game at second base. The record of 
the Regents for the season is 15 won and 
four lost. , 

Charles Swigart returned last week with 
Mrs. Swigart and his son from the retail 
jewelers’ convention at Cedar Point. J. A. 
Oswald, of Charles Swigart & Co., spent 
Sunday in his old home, Crawfordsville, 
Ind. A. B. Catchadall, of Charles Swigart 
& Co., returned to Cincinnati last week 
from the funeral of his father, Samuel 
Catchadall, who died at Haverhill, Mass., 
the last week in June. 

Julius D. Jacobs, of the D. Jacobs & 
Sons Co., returned Saturday from a trip 
through northern Indiana. Arthur C. Ja- 
cobs left home Monday for three weeks 
through Missouri and Iowa. A. Strauss is 
out on a six weeks’ jaunt through Illinois. 
Edwin B. Jacobs, of the D. Jacobs & Sons 
Co., is playing shortstop with the Cincin- 
nati Gymnasium team in the Athletic 
League and making an enviable record for 
his first season with the Gym. 

Leonard J. Fox, of the Gustave Fox Co., 
left for Pittsburg Monday. Mr. and Mrs. 
Gustave Fox are spending a month at 
Atlantic City. A new Pacific Coast sales- 
man has been secured by the Gustave Fox 
Co. in Mr. Elston, of San Francisco. He 
will tour the Coast exclusively. Robert 
Jansen, bookkeeper of the firm, has left 
for a two weeks’ trip over the Great 
Lakes. The baseball team of the company 
has disbanded because of inability to get 
games with other organizations. 

A settlement at 33% per cent. was agreed 
upon by a majority of the creditors of 
Theodore Neuhaus & Co., last week. The 
report was made to the United States Cir- 
cuit Court by Bankrupicy Referee Whit- 
taker, and the date of settlement will be 
announced the first of the week. The 
firm is not declared bankrupt under the 
recent amendment to the bankruptcy laws, 
which provides that creditors can, before 
adjudication, submit terms of composition. 
Among the largest creditors noted in the 
schedule filed by the referee were: Geb- 
hardt Bros., $1,053; Goodfriend Bros., 
$101; Heyman & Kramer, $116; G. W. 
Siegfried, $771; J. R. Thieses & Co, 
315; Joseph Noterman, $81; Interna- 
tional Silver Co., $106; E. & J. Swigart 


Co., $111; Peck, Selmeier & Peck, $192; 
Arnstein Bros., $198, and Gebhardt Bros., 
$118. 








Dale Grubbs, 12-year-old son of a Green- 
ville, O., jeweler, killed himself recently at 
his father’s home. The boy procured his 
father’s revolver in some manner and a 
short time later was found sho: through 
the stomach. It is said that he was angry 
at being punished and commiited the act 
during a fit of temper. 








Umaha. 


R. M. Scott, with Albert Edholm, has 
gone on a western trip for two weeks. 

R. E. Young, with the Sol Bergman 
Jewelry Co., has gone on a western trip. 

R. J. Kewin, Griswold, Ia, was in 
Omaha last week on his way to British 
Columbia. 

Fritz Jacobson, of Fred Brodegaard & 
Co., has gone to Hot Springs, S. Dak., for 
two weeks. 

James P. Byrne, of the A. F. Smith Co., 
is home from his wedding trip to Yeilow- 
stone Park. 

The Omaha Jewelers’ Club has decided 
cn Thursday, July 20, for their picnic at 
the Happy Hollow Club. 

While at the convention at Mitchell, S. 
Dak., President T. L. Combs organized a 
local jewelers’ club in that town, every 
jeweler in Mitchell agreeing to be a mem- 
ber. 

The hot weather of last week couldn't 
stop the following jewelers from coming 
to Omaha: John Wehrle, Missouri Valicy, 
la.; B. S. Harding, Glenwood, Ia.; Cash 
Austin, North Platte, Nebr.; J. L. Peter- 
son, Lyons, Nebr.; L. Robinson, Stuart, 
Nebr., and Chas. Edwards, Oxford, Nebr. 

The Ryan Jewelry Co. was fortunate in 
getting an order from the Field Club of 
Omaha for over $1,000 worth of trophies 
to be given as prizes for the coming Clay 
Court tournament of the United States to 
be held at the Field Club Aug. 5 to 10. 
The two principal prizes were a sterling 
silver water set and a pair of massive 
sterling vases. 











Cleveland. 
Mr. Stebbins, Ashtabula; G. F. Elgin, 
Kent, and W. W. Wells, Lodi, O., visited 


Cleveland last week. 

R. E. Burdick and his son Carlton have 
departed for Europe, the former going on 
his annual diamond buying trip. They ex- 
pect to be gone about two months. 

The large street clock in front of Sigler 
Bros. Co.’s store suffered severe damage 
when a wagon backed into the iron post 
which supports the clock Saturday of last 
week, 

A. E. Oyster, formerly of Alliance, O., 
but at the present time engaged in the 
real esta‘e business in Los Angeles, was in 
Cleveland last week calling on his many 
friends in the trade here. 

T. H. Park, who for several years was 
located in Manuta, O., and who was com- 
pelled to close up his store and go west 
about a year ago on account of ill health, 
died in Oklahoma City July 6. 

Despite an ordinance limiting the length 
of hatpins Cleveland doctors are called 
upon daily to dress wounds received in ele- 
vators, cars and other public places. Phy- 
sicians last week advocated a general pro- 
test against laxity in enforcing the jaw 
framed to protect innocent bystanders from 
the sweeping stroke of the 
weapon. 


women’s 








C. H. Meyers, formerly of Hayard, Ky., 
has opened a jewelry store and repair shop 
in Whitesburg, Ky. 
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Buy in Cincinnati 


The Great Western Market 





Established 1868 Incorporated 1909 


») The Thoma Bros. Co. 


Trade-Mark Trade-Mark 


Wholesale Distributors to Retail Jewelers 
128-130 Fourth Ave. East, CINCINNATI, OHIO 


We are now located in our New and Larger Quarters with every Facility for Prompt and 
Thorough Attention to your Wants 
MOVEMENTS CASES Lockets 


Hampden, Illinois, Hamilton Fahys—Dueber Fob Charms 
and 14-H. Gold Bracelets, Etc. 


TOOLS AND SUPPLIES 

















IC ee 


A customer 
always takes pleasure 
in buying jewelry of qual- 
ity and a jeweler |promotes 
sales, increases his profits 
and gains prestige by sell-/ 
ing quality jewelry. 





The Line of Quality 
LL. GUTMANN 


A. & Js PLAUT’ |") cuTALOGUE FREE 


To Send to Their Customers 








Leaders in Popular Priced 
Snappy :: Bright :: Interesting 


Gold and Gold Filled Jewelry Particulars on Application 
Diamonds, American Watches Se 


Richter & Phillips 


Wholesale Jewelers 
N. W. Cor. Sth and Vine Sts., CINCINNATI, O. 


128-130 East Fourth Ave. (Third 
Cincinnati, Ohio 
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Retail Jewelers from all parts of the 
U. S. will find a greater assortment of 
E good Jewelry here than in any other “ 
city. Try Cincinnati for all your Jew- 














LINDENBERG & FOX 


; Wholesale Jewelers 
31-39 E. $th St., CINCINNATI, O. 





SPECIAL AGENTS 
Illinois Watches 
Dueber:-Hampden Watches 
Wadsworth Cases 
' Fahys Cases 





Diamond s-Loose and Mounted 
and 
A Great Line of Jewelry 





Emblem Jewelry 


Masonic :: Elk :: Eagle :: K. of C. 
Moose ::_ K. of P., etc. 





Artistic, modern emblem jewelry—Bristling with 
Talking Points—Clean cut and snappy. 


Just the thing for the discriminating buyer, and 
that particular customer. Fall in with the leaders. 


Millerize and Prosper. 


THE MILLER JEWELRY CO. 


Cincinnati, Ohio 















The demand for 
our jewelry was created 
by the jewelrv itself. End- 
less in variety, high grade 
throughout, it is de- 
rg signed to meet the 
popular demand, 














Long Distance Phone, Main 2536 


The Dorst Company 
THE SPECIAL 
Manufacturing Jewelers 


for the 


Retail Jewelry Trade 


S. E. Cor. Fifth and Elm Sts., Lion Building 
CINCINNATI, O. 


OUR SPECIALTIES: — Diamond Mounting, Jewelry and Case 
Repairing, Emblem Goods and Jewels, Medals, Badges and 
Class Pins, Engraving and Enameling. 











JOS. NOTERMAN & CO. 


DIAMONDS 





Manufacturing Jewelers 
Makers of Fine Jewelry 
Diamonds Recut 


CINCINNATI : : OHIO 








Every Record for 
Dalue Giving 


is being broken by us this season. 
We carry everything in 


Watches, Jewelry and Diamonds 


Send for Our Catalogue 
and let us prove what we say 


Wallenstein, Mayer & Co. 


39 E. 4th St., Cincinnati, O. 
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ETWIN CITIES 
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SISCHO & BEARD 


Tools and Material, Jewelers’ 
Findings, Jewelry 
Manufacturing Opticians 


ALBERT L. HAMAN 


Exclusively 
Watches and Diamonds 











LEWIS FINKELSTEIN 
WHOLESALE 


Watches, Diamonds 
Jewelry, Silverware 





Watch Material, Tools 
and Jewelers’ Supplies 
Exclusively 


BEARD BROTHERS 









MINNEAPOLIS 





BIRKENHAUER- 
THOMSEN CO. 


Jewelers’ Supplies, Jewelry, 
Optical Goods, Tools and Materials 


BENJ. F. SIMPSON CO. 


716-717 Lumber Ex. 
Diamonds—Star Watch Cases 
Complete Stocks 








THE H. E. MURDOCK 
JEWELRY CO. 


Wholesale Jewelry 
The Nugget 





REED-BENNETT CO. 


Watches, Jewelry, Diamonds 
Tools, Materials and Findings 








S. H. CLAUSIN & CO. 


Watches, Diamonds, Jewelry 
Tools and Material 





F. L. BOSWORTH CO. 


Silverware, Cut Glass, Clocks 
Fancy Novelties 





J. A. LIGHT & CO. 


Wholesale Jewelers 
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Detroit. 

H. J. Schulz, of Kunz & Rogers, has re- 
turned from a visit in Chicago and La 
Salle. 

H. J. Luths, of the Luths, Dorweld, Hal- 
ler Co., has returned from a two weeks’ 
vacation spent at Waller Lake. 

F. S. Ewing, Grand Ledge, Mich., has 
gone into bankruptcy. No details of his 
financial condition are known to Detroit 
creditors. 

C. L. Fuller and Allan Herschberger, 
travelers with the C. A. Berkey Co., have 
returned from their vacations, and next 
week avill start on their Fall trips. 

John K. Godfrey, who has been a mem- 
ber of the traveling force of Mathauer & 
Koester for more than a year, left that 


firm’s employ, last week, to engage in 
business in Battle Creek. 
Charles R. Church, Homer, passed 


through Detroit on his way to Marquette, 
where he was a delegate to the Masonic 
convention. He stopped off here long 
enough to call on the lotal wholesalers. 

It is generally reported here that there 
is a good opening in this city for a dia- 
mond and gem _ setter, particularly one 
clever at setting small gems, as there is 
only one here at present with a shop of 
his own, who takes work from the various 
local stores. 

C. H. Kellar and Munroe Tuthill, of 
Noack & Gorenflo, have returned from a 
trip through the Great Lakes, made on one 
of the large freighters. The trip started 
at Loraine, O., a Lake Erie port, and in- 
cluded Milwaukee and Duluth. The re- 
turn trip consumed two weeks. 

The following jewelers visited the city, 
last week: J. P. Walton, Durand; John 
Turck, Wayne; H. W. Baxter, Birming- 
ham; Max Jennings, St. Clair; J. S. 
O’Rourke, Richmond; C. W. Mosher, Port 
Huron; O. F. Hanks, Whittaker; W. T. 
Blashill, Oxford; J. St. John, Milford; J. 
C. Bater, New Haven, and A. A. Clark, 
Capac. 

Quick work on the part of the police 
was responsible for the recovery of con- 
siderable jewelry stolen from the store of 
Joseph H. Jose, at 2489 Jefferson Ave., at 
an early hour Wednesday morning, and 
the arrest of the thieves. A resident in 
the vicinity heard the men enter the store, 
and notified the police, who responded in 
the new auto patrol. ‘They arrested Henry 
Paron and James Murphy in a nearby sa- 
loon. The men had considerable of the 
missing property in their possession, con- 
sisting of watches, pins, lockets and rings. 

The annual convention of the Michigan 
Retail Jewelers’ Association will be held 
in Detroit, July 19 and 20 at the Hotei 
Tuller. The afternoon and evening of the 
first day will be devoted to regis‘ration and 
social features, while the second day will 
be entirely devoted to a business session 
with the exception of a few addresses on 
important topics will be delivered by com- 
petent speakers. The present officers of the 
association are: President, A. B. Hull, 
Belding ; first vice-president, J. H. Garlick, 
Detroit; second vice-president, J. W. 
Grant, Saginaw; treasurer, W. F. King, 
Jr., Adrian; secretary, J. G. Davenport, 
Battle Creek. The Detroit Jewelers’ Club 


has named a committee to look after the 
entertainment of the visitors. 








Minneapolis and St. Paul. 





Henry W. Klopf, Neilsville, Wis., visited 
friends in St. Paul, recently. 

Samuel Lindquist, Camden PIl., a suburb 
of Minneapolis, has added a picture framing 
caepartment. 

Many of the retail stores of Minneapolis 
closed Friday afternoon, July 7, on account 
of the Minneapolis Civic Celebration. 

C. W. Heidbrink, White Rock, S. Dak., 


passed through the Twin Cities, after 
spending a week visiting at Ellsworth, 
Wis. 


Visitors in the cities during the week in- 
cluded: L. A. Martin, Superior, Wis.; 
Chas. Abeles and wife, Milnor, N. Dak.; 
Paul Hunziker, Jordan, Minn. 

Joseph Falk, who recently opened a re- 
tail business at Sixth Ave. N., and Lyn- 
dale, has admitted a partner, the new firm 
style becoming Falk & Rosenbloom. 

Peter Johnson, Twentieth Ave. N., and 
Washington, Minneapolis, is closing out his 
stock and will retire from business. He 
anticipates doing work for brief periods, 
through country districts. 








Denver. 





The Hoffman Jewelry Case Co. has just 
completed a new addition to its present 
quarters. 

H. L. McLaughlin, with the above firm, 
has left for an extensive trip to the coast 
and northwest. 

Fred Syman, of Syman Bros Jewelry 
Co., has left the city for a few days on a 
recreation trip. 

Franklin Hardinge and wife, of Har- 
dinge Bros., Chicago, have been spending 
several days in Denver. 

Jos. Hamilton, of the W. W. Hamilton 
Jewelry Co., is back at his work again after 
a long and severe sickness. 

Alfred Swanson, South Denver, has just 
received the agency for the Eastman 
Kodak for that section of the city. 

Roy L. Smith, Del.a, Colo., was in the 
city last week to meet his wife and child, 
who were returning from a visit to the 
east. 

The Enterprise Jewelry Co. is making a 
beautiful and elaborate display of Bonita- 
Ora-Loga ware (meaning “beautiful gold 
china”). 

J. I. Hansen was called very suddenly 
east on account ot the illness of his mother, 
who is said to be in a critical condition. 
O. Hobericht is managing his store during 
his absence. 

Ed. Kleiger is now working for him- 
self, having quarters with the Brilliant 
Jewelry & Mercantile Co. Mr. Kleiger 
was formerly with H. B. Kortz, and is 
waiting in a location in Trinidad, Colo. 

The deal has just been closed with the 
H. L. Kortz Jewelry Co., 805 15th St., mak- 
ing H. Zalinsky president and J. Zalinsky 
secretary and treasurer. Business will con- 
tinue under the name of the H. L. Kortz 
Jewelry Co. 

The Raymond Jewelry Co., formerly 
owned by H. B. Kortz, has been sold to 
Morris and Harry Berry, two brothers 
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from the east. The store was sold for 
$9,082, paid in full with Denver real es- 
tate. The new owners have a clear title 
to the store. The deal was closed July 7. 
Business will continue under the same 
name. 

The ‘following out-of-town jewelers were 
in the city last week: I. C. Dunn, Victor ; 
E. L. Allen, Trinidad; L. H. Hall, Trini- 
dad; Henry Miller, Lyons, D. J. Kramer, 
Salida; Jno. Rushmer, Pueblo; W. H. 
Brannan, Loveland; O. B. Melia, Love- 
land; H. H. Thurlby, Greeley; Jos. Bitter- 
ly, of A. W. Snyder, Victor; Alvin Her- 
man, Brighton, Colo. 








Pacific Northwest. 





Alvin T. Powers has opened a new store 
in the Bligh block on State St., Salem, Ore. 

Wilber Gibbs, Bellingham, Wash., has 
returned from a two months’ trip in the 
east, during which he visited his old home 
at Providence, R .I. 

Frank T. Faine, formerly of California. 
but now a resident of The Dalles, Ore., and 
Miss Glissie B. Ware, of Hood River. 
were married recently. 

William Beck, of Hayes & Beck, Kelso, 
Wash., has purchased the interests of his 
partner, Tom Hayes, and will conduct the 
business alone in the future. 

The building at Bellingham, Wash., oc- 
cupied by the L. L. Berens Co. has been 
sold to Roehl Bros., and the jewelry firm 
does not know whether possession of the 
property can be had for any extended time 
or not. 

A bold attempt was recently made by a 
burglar to enter David Lindquist’s store at 
The Dalles, Ore. The would-be burglar 
attempted to enter the place through a sky- 
light and was shot at, but succeeded in 
making his escape. 

Emanuel Hoeslech, Seattle, Wash., has 
been arrested on the charge of falsely 
stamping rings made by him. It is alleged 
that he made rings of base metal and, 
after washing them lightly with gold, 
stamped them “14-kt.” and disposed of 
them to customers. 

Wilshire Bristow and C. C. Carter have 
purchased the old-established business of 
T. S. Luckey & Co., Eugene, Ore. The 
services of James H. Forbes, the watch- 
maker and repairer, have been retained. 
Mr. Carter has been with the Watts Jew- 
elry Co., of that city, for several years. 

The store of R. C. Wilson & Son, Gar- 
field, Wash., was destroyed by fire recently. 
The loss to stock was comparatively light, 
as much of it was saved before the flames 
reached it. The building was owned by 
the jewelry firm, and steps have been taken 
to erect a fine brick block immediately. 

A voluntary petition has been filed by E. 
Pfund, Aberdeen, Wash., who has been 
under an extension granted by his creditors. 
The business was originally started at 
Everett, from which town Mr. Pfund 
moved to Aberdeen in 1897. For a while 
Mr. Pfund had a branch store in Hoquaim. 

It is reported that the business of H. 
Benno, Portland, Ore., has gone into bank- 
ruptcy. The assets are said to be $1,500 
and the liabilities about $3,000. The busi- 
ness was conducted by the wife of Joseph 
Benno, who has had charge of it. 
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WOODSTOCK-HOEFER WATCH & JEWELRY CO. 


Complete Lines of 
Watches, Silverware, Jewelry, Diamonds, Clocks, 
Novelties, etc. 
No Retail Orders filled from any Catalog published 


to Success sorrroricit —_ 


IN Importer and Jobber of 
Precious, Semi-Precious and Imitation Stones, Diamonds, Coral, Shell 
and Onyx Cameos of all kinds, Jobbing Stones and Doublets 


Selection Package on Request 

















Jewelry 





MEYER JEWELRY CO. 


B u V t nN £ Jewelry Repairing—Special Manufacturing Kansas C ity 


DIAMONDS, TOOLS AND MATERIALS 
Orders filled from all catalogs is 


CLIMBING 














C. B. NORTON JEWELRY CO. 
Everything for the Retail Jeweler 


Clocks, Cut Glass, Tools, Materials, Diamonds, Watches, to th e top as the 
Silverware, etc. pr inc ipa / 


EDWARDS & SLOANE JEWELRY CO. JEWELRY 
Wholesalers of C E N TE R 


Jewelry, Watches, Diamonds, Clocks, Silverware, Cut 
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Indianapolis. 





Don Patton is home after a visit with 
relatives at Kokomo. 

Clarence Holloway has returned from a 
vacation spent at Benton Harbor, Mich. 

Mr. and Mrs. Frank L. Bryant have 
gone to Tippecanoe Lake for two weeks. 

Charles J. Kiefer and mother, Mrs. L. K. 
Kiefer, have gone to Lake Maxinkuckee 
for a few weeks. 

Charles Cheney, with Julius C. Walk & 
Son, has gone to Auburn, N. Y., to visit 
relatives for two weeks. 

William Springhorn, with Charles Mayer 
& Coa, has gone to northern Indiana and 
Michigan for two weeks. 

Mr. and Mrs. Jefferson H. Reed and 
Miss Helen Reed have gone to Brown 
County for the Summer. 

Charles W. Lauer, Sr., George Kiefner 
and Fred Pahud have returned from a 
fishing trip near Danville. 

J. C. Sipe will sail from New York 
on July 19 and will spend several weeks 
in Amsterdam buying diamonds. 

After a 10 days’ vacation, Joseph E. 
Reagan, of the Baldwin-Miller Co. has 
returned from Ludington, Mich. 

Aaron Pursel, Noblesville; E. O. Collins, 
Franklin, and John W. Hudson, Fortville, 
were ainong retail jewelers who were in 
the city last week. 

Mr. and Mrs. Charles B. Dyer left Sat- 
urday for a vacation trip of several weeks 
through the east, and will visit a number 
of seashore resorts. 

F. H. White, formerly identified with 
eas‘ern manufacturing jewelers, has taken 
a position as traveling salesman with the 
I. Grohs Jewelry Co. 

On July 5 all downtown retail jewelers 
began closing their stores at 5 Pp. M. daily, 
and will continue to do so until the first 
Monday in September. 

The Smith Jewelry Co. has closed the 
auction sale of its wholesale stock in North 
Pennsylvania St., and is continuing its re- 
tail business in the Claypool building. . 

Mrs. Lon R. Mauzy has gone to Cali- 
fornia for the Summer. She will be joined 
about Aug. 15 by Mr. Mauzy, who expects 
to be away from Indianapolis for a month. 

I. Grohs, president of the I. Grohs Jew- 
elry Co., will leave in a few days tor St. 
Louis, where he will spend six weeks 
meeting his western and southwestern 
trade. : 

A retail jewelry store has been opened 
at 503 I. O. O. F. building by Charles P. 
Murphy, for many years employed by 
George S. Kern. Mr. Murphy expects to 
carry a large line of jewelry, silver, cut 
glass and will also conduct a jewelry and 
watch repair business. 

Mrs. Rebecca Davis, wife of Mark C-. 
Davis, manufacturing jeweler, died at her 
home, 850 Broadway on Friday evening, 
July 7. Mrs. Davis was 65 years old, 
having celebrated the anniversary of her 
birth the day before her death. Death was 
caused from pernicious anemia, and she 
was ill four months. She was born in 
Cleveland, O., and had lived in this city 
since 1871. Besides the husband, one son, 
Lawrence B. Davis, survives. 

Jacob H. Greisser, a prominent manufac- 
turing jeweler of this city, was found in 





a dazed condition in a barn near Nobles- 
ville a few days ago. He was on a fishing 
trip, and became unconscious as the result 
of a recent sunstroke. Mrs. Gresser went 
to Noblesville and brought her husband 
back to this city. Mr. Greisser is said to 
be recovering nicely. When found, Mr. 
Greisser was unable to taik, but later was 
able to give his name and address. 








San Francisco. 


B. Shemanski, Goldfield, Nev., was here 
recently, selecting stock. 

Morris Cohn, of A. B. Cohn & Bro., Los 
Angeles, visited friends in this city re- 
cently. 

Robert Myers, of the R. & L. Myers Co., 
has returned from a vacation spent at Los 
Angeles. 

Louis R. Thompson, with Rothschild & 
Hadenfeld, plans to leave during the course 
of the next week on a trip along the Coast. 

S. W. Cohn, 1165 O’Farrel St., has re- 
ported to the police that a man came into 
his place recently and made away with a 
tray of goods. 

J. A. Catanich, formeriy with Hammer- 
smith & Co., has gone into business for 
himself and has taken an office in the Jew- 
elers’ building. 

S. Rowland Allen is back from a honey- 
moon trip to New York, and will make his 
home in San Francisco with his bride, who 
was formerly Miss Emile Baker. 

The finishing touches are being put on 
the new store of the Morgan Jewelry Co. 
in the James L. Flood building, and this 
will be ready for occupancy within a short 
time. 

The recently organized Union of Jewelry 
Workers in this city is not meeting with 
much success ‘in its closed-shop movement, 
and but few firms have recognized the or- 
ganization. 

Among the out-of-town dealers here last 
week were: W. E. King and L. J. Mat- 
lock, Stockton, Cal.; W. H. McImoil, Sis- 
son, Cal.; S. Arita, San Jose, and William 
DeLoss, Sacramento. 

The store of L. Marks, 751 McAllister 
St., was entered by burglars recently, and 
watch crystals and parts valued at $45 were 
taken. No attempts were made to open 
the safe, which contained stock valued at 
$3,000. 

Ben Ferstand, Maricopa, Cal., whose 
store was completely destroyed by fire re- 
cently, was in this city last week and an- 
nounced that plans had already been made 
for the erection of a concrete building in 
the oil city and that he would open again 
within a short time. 

Kallmann Bros., who established head- 
quarters at 937 Market St. a few months 
ago, have disposed of their lease there at 
a handsome profit to make way for a large 
theatre. The Fillmore St. store is still 
being maintained, but no location has been 
chosen for the downtown store. 

Several of the traveling men who were 
in Oregon at the time of the recent annual 
convention of retail jewelers took ad- 
vantage of the opportunity to attend this 
meeting. Among those were John Valen- 
tine, of A. I. Hall & Son; E. D. Sturgis, 
of the Dorrance-Battin Co., and Mr. Aben- 
droth, of M. Schussler & Co. Burr W. 
Freer, of the Burr W. Freer Cc., was also 
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there and addressed the assembled retailers. 

E. V. Saunders, treasurer of A. I. Hall 
& Son, is just back from a trip to Portland, 
Ore., and other points in the Pacific north- 
west. A. W. Huggins, president of this 
concern, was away on a short vacation 
extending over July 4. Most of the travel- 
ing men are now in, but are planning to go 
out on their trip again at an early date. 
A. G. Benard has finished a trip up the 
Coast to Eureka and will leave for the 
south within a short time. Mr. Graham, 
who carries the 14-karat gold line, left July 
10, as did Herbert Slaudt. L. H. Smith 
has returned from an extended trip on the 
road and is taking a two weeks’ vacation. 








Kansas City. 





A. M. Bird, with D. B. Ward & Co., has 
returned from a trade trip in Kansas. 

Fred Chamberlain has taken a position 
as house salesman with the C. B. Norton 
Jewelry Co. 

C. L. Abbey, recently of Muskogee, Okla., 
has secured a position as jeweler with the 
Hassig Jewelry. Co. 

J. V. Robinson, manager of the material 
department of the C. B. Norton Jewelry 
Co., is away on a vacation in Nebraska, 

All the traveling men for the Edwards 
& Sloane Jewelry Co. are in the house, 
working over stock and getting ready for 
another trip. 

Nathan Samson and N. Dennis have 
opened a loan office, 21 Central Ave., Kan- 
sas City, Mo., under the name of the New 
York Loan Office Co. 

E. H. Morgan, vice-president of the C. 
B. Norton Jewelry Co., is spending the 
month of July on a vacation and pleasure 
trip at Alexandria, Minn. 

Robert Smart, with the Hassig Jewelry 
Co., took a pleasure trip to Leavenworth, 
the other day, and brought a bride back 
with him. He lived up to his name by 
keeping the matter quiet until after the 
ceremony. 

The following traveling men, represent- 
ing the C. B. Norton Jewelry Co., have 
returned to the road: P. M. Nelson, trav- 
eling in Colorado and the northwest; M. 
S. Murray, Texas, and W. C. Schumann, 
Oklahoma. 

Otto A. Knaul, George Taylor and 
Mr. Firstenberger, who recently took 
unto himself a wife, all traveling men 
for the Woodstock-Hoefer Watch & Jew- 
elry Co., are once more on the road, 
hustling for Fall trade. 

The following jewelers were in town, 
during the week: C. L. Dackhorn, Oska- 
loosa, Kans.; George Young, Moberly, 
Mo.: Mr. Emery, of Buhrman & Emery, 
Springfield, Mo.; J. C. Jones, Tucumcari, 
N. Mex.; T. E. Hernington, Wharton, 
Tex.; A. W. Holmes, Bonners Springs, 
Kans., and J. O. Stott, Paola, Kans. 

Leo Ludwig, vice-president of the Ed- 
wards & Sloane Jewelry Co., is one of the 
Commercial Club excursionists who are 
away on a trade trip down the Missouri 
to Jefferson City on the steamer Chester, 
the pioneer boat of the tunnel-built type, 
which recently arrived from New Orleans 
with the first cargo of steamboat freight 
that has reached Kansas City in nearly 20 
years. 
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Valuable Optical Books 


FOR YOUR 


Optical Department 


We prepay tage to all parts of the world. The prices 
aaa an are net. No books sent on approval. 





THE TRIAL CASE AND HOW TO USE IT. 80 pages, 
26 illustrations, bound in paper. A careful descrip- 
tion in clear, easily understood language, showing 
step by step just what should be done with the trial 
case lenses to correctly fit glasses. Price, 50 cents. 


OPTOMETRY, PRINCIPLES OF. 125 pages, 30 illus- 
trations; bound strongly in paper. A text-book with 
simple diagrams clearly explained, especially for the 
use of those who want a thorough knowledge of 
fundamental principles and the application of the 
same. Study this work and you become a good talker 
on optical subjects to your customer. Each character 
is followed by questions based on the text. Price, 


50 cents. 
SUBJECTIVE TESTS FOR DIFFICULT CASES. 88 
pages. 31 illustrations, strongly bound in paper. 


Strictly practical; a natural outcome of “The Trial 
Case and How to Use It.” The chapters are as 
follows: Reasons for Special Tests; Special Methods 
of Testing; Special Methods for the Detection of 
Astigmatism. Tests for Small Children, Illiterates 
and Others; Muscle Tests; Tests for Malingeres; 
Spasm of the Accommodation. Price, 50 cents. 


SKIASCOPY WITHOUT DRUGS. 112 pages, 38 illus- 
trations; bound strongly in paper. It is written in 
the author’s well known clear, interesting and ex- 
plicit style, and is the result of personal investigations 
and experiments. No optician can afford to be with- 
out this latest and best practical work on the ob- 
jective method. Tells you just what to do. Price, 
50 cents. 

FRAMES AND LENSES. 88 pages, illustrated and 
bound in paper. A manual which takes up the me- 
chanical side of the practice of the art of optometry. 
The chapters in their order are: Lenses and Their 
Manufacture; Frames and Mounting; Facial Measure- 
ments and the Frame Prescription, Adjusting; Neu- 
tralizing and Testing Lenses. Price 50 cents. 


TRANSPOSITIONS. 32 pages, 39 diagrams, bound 
strongly in paper. A clear and practical exposition 
of transpositions of lens values. Price, 25 cents. 


DISEASES ms. 4 THE EYE AND HOW TO RECOG- 
HEM. A book specially written for the op- 
——&., and those who examine eyes. Profusely il- 
Beew with original drawin and photographs. 

. W. Talbot, M.D. Price, $1.00, 


ADVERTISING MANUAL FOR OPTICIANS. The 
most novel and complete exposition of the art of 
advertising from the viewpoint of the optician that 
has ever been published. Fifteen chapters, profusely 
illustrated. Price, 50 cents. 


ENCYCLOPEDIC OPTICAL DICTIONARY. By Jas. 
J. Lewis, Oph.D. A complete dictionary of the terms 
used in aeggeg and ophthalmometry. Practical 
Hints, things to be remembered and questions and 
answers for those contemplating present or future 
State examinations. Third edition. Price, $1.25. 

WEATHER AND WEATHER INSTRUMENTS. The 
finest book of its kind yet issued. Fully describes all 
ordinary meteorological (weather) instruments and 
—— indications. Fully illustrated. Price, 50 cents 
eac 

DISEASES OF THE Ere MANUAL OF. By Charles 
H. May, M.D., New York. For Students and gen- 
eral qransidionsea. with 360 original illustrations, in- 
cluding 21 plates with 60 pe men figures. Sixth 
edition, revised. Cloth, 390 pages. Price, $2.20. 

OPTICAL ENCYCLOPEDIA-DICTIONARY and Ref- 
erence Handbook of the Ophthalmic Sciences. Indis- 

nsable to every optician. An invaluable text book 
in preparing for State examinations. Buckram, 200 
pagés, 7 x 10 inches, fully illustrated. Price, post- 
paid, $2.50. 

LIGHT. FOR STUDENTS. By Edw’d Edser. 580 
pages. Profusely illustrated. Petes, Cloth, $1.50. 
GENERAL AND PRACTICAL OPTICS. By Lionel 
Laurance. Most complete work on the subject. 413 

pages, cloth. 2.50. 


All of the above books are kept on sale, or can be ob- 
tained from 


The Optical Publishing Co. 
15 Maiden Lane NEW YORK 











John S. Graham has taken bench room 
at 1407 Filbert St. Philadelphia, Pa. 

John K. Godfrey has started in business 
on his own account in Battle Creek, Mich. 

Charles P. Murphy has opened a store at 
503 I. O. O. F. building, Indianapolis, Ind. 

A jewelry store and repair shop has 
been opened by C. H. Meyers at Whites- 
burg, Ky. 

The New York Loan Office has opened 
a new establishment at 21 Central Ave., 
Kansas City, Mo. 

The Merry Optical Co., Oklahoma City, 
Okla., was recently incorporated with a 
capital of $10,000. 

Herzberg Bros. have started in business 
at 530 Broadway, New York, as jobbers in 
gold-filled and imitation jewelry. 








Items from Here and There. 





P. A. Hern, Lacombe, Alta. has moved 
to Erskine. 

John Gitt has succeeded Robert S. Gitt 
at Harrisburg, Pa. 

Casper Summerfield, Abington, Va., has 
moved to Baltimore, Md. 

J. M. Elliott has opened a store on the 
main street of Redondo, Cal. 

Casper Summerfield, Norton, Va., has 
been succeeded by H. O. Ballou. 

Isadore Paull, Cresson, Pa., has asked an 
extension or will settle at 45 per cent. 

A. W. Cornwell is the successor to the 
estate of J. R. Janney, Purcellville, Va. 

The Everett Optical Co. has succeeded 
the Baker Optical Co., Everett, Wash. 

The jewelry store of Wm. Stibal, Foley, 
Minn., has been remodeled and new fix- 
tures have been put in. 

Walter J. Owells, Manson, Ia., was mar- 
ried recently to Miss Edith Shockley, of 
Humboldt, Ia. 

The Sterling Silver Mfg. Co., 150 Chest- 
nut St., announces that its factory will be 
closed from July 1 until July 10. 

R. D. Wreiesoer, formerly with Gust 
Chellin at Litchfield, Minn., has bought the 
business of John K. Kahmeyer, at Dassell, 
same State, and is now located there. 

L. R. Erhard, Bastrop, Tex., is remodel- 
ing the new building which he ‘recently 
bought at that place and will move his 
jewelry stock there when alterations are 
completed. 

The London secretary of the De Beers 
Consolida‘ed Mines, Ltd., last week re- 
ceived a cable from the head office at Kim- 
berley to the effect that the directors have 
declared a dividend of 20 per cent., less in- 
come tax, on the préference shares. 

S. W. Robinson and Mark Rideout, of 
Owatonna, Minn., have purchased the jew- 
elry store of M. A. Gaskill at Rochester, 
Minn., and will take possession Aug. 1, 
with Mr. Riedout in charge. Mr. Gaskill 
will enter the firm of the C. F. Massey Co. 
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Special Notices. 


Payable invariably in advance. 

Rates, 75c. per insertion for notices not exceed- 
ing 35 words; additional words, 2c. each. 

SITUATIONS WANTED, Ic. a word each in- 
eertion; minimum charge, 25c. 

Heavy type, 5c. a word; minimum charge, $1.25. 

Display cards, $2 00 per inch. 

In all cases, if answers are to be forwarded, 16c. 
extra to cover postage must be enclosed. 








All answers to advertisements 
addressed care The Jewelers’ Circu- 
Jar-Weekly, should be sent to the 
New York Office, unless the Chicago 
Office is specifically mentioned. 


Situations Wanted. 


BOOKKEEPER, typist, office assistant, experi- 
enced; best references. Miss B. Schleif, 227 
Snediker Ave., Brooklyn, N. Y. 

















A YOUNG MAN wishes to learn jewelry busi- 
ness; salary no object to begin with. — 
J. Rosenberg, 411 Ocean Ave., Brooklyn, N. 


WATCHMAKER AND OPTOMETRIST wishes 








steady sition at once; Michigan only. d- 
dress F. L. W., 203 Superior St. Albion, 
Mich. 

YOUNG MAN, six years’ experience with jobbing 
house, wishes position ; Al references. Address 
“Hustler, 4675," care Jewelers’ Circular- 
Weekly. 





ENGRAVER, can assist watchmaker, clock and 
jewelry re irer, wants a congenial position 
south. Address “E, W. J., 4542,” care Jewelers’ 
Circular-Weekly. 


FIRST-CLASS WATCHMAKER, competent to 
take entire charge, desires permanent position; 
30 years old, married; salary $25. D. B. Whit- 
ney, Tilden, Neb. 








FIRST CLASS manufacturing jeweler and dia- 
mond setter, desires position south; best of 
references. Address “B. F., 4681,” care Jew- 
elers’ Circular-Weekly. 


YOUNG LADY BOOKKEEPER desires to make 
change; five years’ experience in the jewelry 
trade; references. Address “Box 4498,” care 
Jewelers’ Circular-Weekly. 


GENERAL ENGRAVER and die cutter wishes 
a steady position in or out of town; no ob- 
‘ection to a small town. M. S. Siegel, General 
Delivery, Los Angeles, Cal. 











ABOUT OCT. 1, first class watcnmaker and en- 
gtaver, experience on railroad watches; 24 years 
old, seven years’ experience. Address “P., 
4696,” care Jewelers’ Circular-Weekly. 





YOUNG MAN, 22, wishes positfon as salesman 
with manufacturer, for New York and vicinity, 
on commission; references. Address “Hustler, 
4694,” care Jewelers’ Circular-Weekly. 


SILVERWARE SALESMAN; well known high- 
class man open for position to represent a 
manufacturer in middle west. Address “W., 
4507,” care Jewelers’ Circular-Weekly. 








WANTED, position as watchmaker and jeweler; 
five years’ experience; can furnish best of ref- 
erences; have own tools; open for position about 
Aug. Ist. C. Larmor, Morgan City, La. 





YOUNG MAN, 26, single, good watchmaker and 
plain engraver, six years’ experience, desires 
onl position at once; good habits, good 
references Robert Riley, Gadsden, Ala. 





ENGRAVER, first class on monograms, inscrip- 
tions and general lettering: six years’ experi- 
ence; best of refererce; O. K. habits; state 
wages. Chas. Glover, Box 351, Effingham, III. 





A YOUNG MAN, experienced salesman _ with 
manufacturers’ line of jewelry novelties, de 
sires position; .excellent references. Address 
“Hustler, *4673," care Jewelers’ Circular- 
Weekly. 





Al SALESMAN and _ window-dresser, with 16 
years’ experience, desires permanent position; 
understands some optics; capable of managing 
store or department. Address “Capable 4630,” 
care Jewelers’ Circular-Weekly. 





DIAMOND SALESMAN, at present in position, 
desires to make a change; geod trade in Greater 
New York selling loose and mounted goods, 
Address “Hustler, 4578,” care Jewelers’ Cit- 
cular-Weekly. 


SIRST-CLASS WATCHMAKER and jewelry re- 
pairer; German; can do some engraving also; 14 
years’ experience with good firms; best of refer- 
ences. Address “Box 4608,” care Jewelers’ Cir- 
cular Weekly. 


BOOKKEEPER AND MANAGER desires position 
in wholesale jewelry house; understand jewelry 
business thoroughly; can furnish excellent refer- 
ences, Address “M., 4693,” care Jewelers’ Cir- 
cular-Weekly. 





— 








JEWELRY SALESMAN, experienced traveling 
man with trade, would like to connect with 
good jobbing house; can furnish best of ref- 
erences, Address “D., 4672,” care Jewelers’ 
Circular-Weekly. 





WANTED, a manufacturer’s line of gold jewelry 
for Baltimore, Washington and the south by 
young, single man with good following in south- 
ern territory. Address “South, 4684,” care 
Jewelers’ Circular-Weekly. 


WATCHMAKER desires position as head of de- 
partment; 25 years’ experience; first-class refer- 
ences as to character and ability; state salary in 
first letter. Address “H. E. L., 4324,” care 
Jewelers’ Circular-Weekly. 








YOUNG MAN, 22, desires position as jewelry 
salesman; do ‘all kinds of watch, clock and jew- 
elry repairing; own tools; best of references; 
take charge of store. Address “Box 4646,” care 
Jewelers’ Circular-Weekly. 





YOUNG LADY, 20 to 25 years, for general office 
work; must understand and take charge of a 
large watch stock and do first class work on 
Remington typewriter. Address “R., 4697,” care 
Jewelers’ Circular-Weekly. 


FIRST CL. ASS WATCHMAKER and engray 
15 years’ experience, familiar with railroad i: 
spection; good salesman, married, age 33, good 
health and appearance; all tools; rapid and tho: 
ough, desires Position in city not under 20,000 
salarv. $30 Address ‘‘Watchmaker,” 2330 Grove 
St., Denver, Colo. 


WOULD LIKE POSITION with eastern firm as 
representative in Chicago and middle west; 
well acquainted with retail and jobbers; at 
present manager for Atlantic City jewelry store; 
will be ready Aug. 1st or Sept. 1st; very high 
references, . Granet, Preston Bldg., Penn, and 
Atlantic Aves., Atlantic City, N. J 


SALESMAN WANTS POSITION; have covered 
the New England and southern States for well 
known manufacturer; 21 years with the one 
house and changé in management reason for 
being no longer its representative. Address “( 
F. B., 4319,’ care Jewelers’ Circular-Weekly 


EXPERT WATCHMAKER wishes position with a 
reliable firm in Cleveland, O., or Detroit, Mich ; 
16 years’ experience on high grade complicated 
watches in this country and abroad; can take 
full charge of se ogra department; best of refer- 
ences; $25 a week to start. Address “A. B. C., 
4645,” care Jewelers’ Circular-Weekly. 


RELIABLE SALESMAN, having successful expe 
rience with many kinds ‘of goods and acquainted 
with the good trade in various parts of the coun- 
try, wishes to represent manutacturers or im 
porters; highest references and recommendations 
furnished; able to produce results. Address 
“Box 4649,” care Jewelers’ Circular-Weekly. 

















LIVE, hustling salesman, 22, seven years’ experi 
ence in Maiden Lane and on the road, with 
thorough knowledge of all branches of trade 
from plated goods to loose goods open to con- 
nect with live manufacturerer or large jobbing 
house, inside or outside; best trade references 
furnished, Address “Experienced, 4652,” care 
Jewelers’ Circular-Weekly. 





WATCHMAKER, 20 years’ experience, highly 
qualified, plain and complicated work; large ex- 
perience in charge of repairs; will make early 
change; references. Address “‘Competent, 4656,” 
care Jewelers’ Circular-Weekly. 





SITUATION as manufacturing and jobbing jew- 
eler, do stone setting, gold coloring, etc., and 
some watch work and engraving; 20 years’ expe- 
rience; New York City only. Address “E., 
4676,’ care Jewelers’ Circular-Weekly. 





WANTED, position as optician, registered, or op- 
tician aul watchmaker; first class, good ap- 
pearance, by July 15th or 20th; good references; 
eight years’ experience in either. H. S. Bos- 
tock, 718 Market St., Beatrice, Nebr. 





FIRST CLASS watch repairer, jewelry repairer, 
plain engraver; go to any State; industrious, no 
bad habits; all tools; neat, married; only gen- 
tlemen need apply; can come at once, Conrad 
Kohler, Potter can Bowling Green, Ky. 





Al WATCHMAKER, fine engraver and optician 
will be open for a position Aug. 1; can take 
full charge of store; want steady position with 
responsible firm; Al references furnished. Ad- 
dress “E. H, W., 4571,” care Jewelers’ Circular- 
Weekly. 





FIRST CLASS WATCHMAKER and plain en- 
graver desires permanent position at once with 
reliable firm; age 27; steady worker, strictly 
temperate; own all up-to-date tools; can furnish 
good reference. Charles Miller, 528 E. State St. 
Mason City, Ia. 





JEWELER and assistant watchmaker, two years’ 
experience on watch, clock and jewelry repair- 
ing; five years manufacturing jeweler; good 
set of watchmaker’s and jeweler’s tools; no 
bad habits. Address “Useful, 4549,” care Jew- 
elers’ Circular-Weekly. 





AM LOOKING for a position as traveling sales- 
man; have best acquaintance with the retail and 
pawnbroker trade, but only in Greater New 
York; experienced in general line an d also dia- 
mond mounted goods. Address “Box 4577,” 
care Jewelers’ Circular-Weekly. 





WANTED, position as watchmaker; can also do 
clock and jewelry repairing; wanted position by 
July 12th; salary $18 per week, steady posi 
tion, married man, 15 years’ experience, age 
35, temperate; not an engraver. S. S. Alley, 
15 Rosbury St., Keene, N. H. 





ENGRAVER AND DESIGNER, first class all 
around man; monograms, heraldic, ornamental 
and general lettering; fully capable of taking 
charge of large or small engraving department; 
can furnish best of reference. Address “Box 
4637,’ care Jewelers’ Circular-Weekly 








WANTED, by a first-class watchmaker and fine 
engraver of 23 years’ experience, position in 
Illinois or Indiana; American, good — 
ance, strictly temperate; $20 per week; 
doing cheap watc work need not apply; first 
watchmaker onl up-to-date tools; y class 
references. Address A. Hineckel, 407 E. Emer- 
son St.. Bloomington, 





A HIGH GRADE and responsible man 
with best acquaintance with the jew- 
elry trade, having Office in San 
Francisco, desires to represent on 
commission at the Pacific Coast, a 
first class 10K jewelry line. Ad- 
dress “‘L. H. J., 4701,’’ care Jewelers’ 
Circular-Weekly. 





SALESMAN, open for position Jan. 1, 
1912; now employed but wish to 
better myself and reduce size of ter- 
ritory; have been selling the large 
retailer only with manufacturers 
line; well acquainted in Ohio, 
Indiana, Michigan, Wisconsin and 
western states. Address “‘O., 4695,” 
care Jewelers’ Circular-Weekly. 





HIGH GRADE WATCHMAKER and adjuster, 
expert in railrcad and complicated work, fine 
engraver, diamond and stone setter jewelry re 
pairer and optician, with 28 years’ experience 
German, competent to take charge, desires to 
make a change either as combination man ot 
head watchmaker; Pacific coast or great north 
west preferred; Al house, only with opportunity 
to secure interest in the business; salary not 
less than $30 to $35 per week, according to lo 
cality; finest references as to ability, honesty 
and reliability; position must be permanent. Ad- 
dress ‘“‘Box 4520,” care Jewelers’ Circular- 
Weekly. 








Side Lines. 


WANTED, TWO SALESMEN for city and 
west, for side line ‘new article just out, allu 
inum, rhinestone hair ornaments. Call at_or 


to S. Campanella, 141 Sullivan St., New Y: 


COAST REPRESENTATIVE is open for eastern 
lines in and pertaining to the jewelry trade; 
residence Los Angeles, Cal.; correspondence re 
quested from manufacturers lines of merit; n° 
objectién to carrying account on equitable basis 
Address “R. H., 4518,” care Jewelers’ Circular- 
Weekly. 
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Dbelp Wanted. 


WANTED, Al jewelry salesman with references. 
S. Glickauf & Co., 182 N. Wabash Ave., Chicago, 
Ill, 











WANTED, experienced salesman in wholesale jew- 
elry house for New York City and vicinity. Fred 
Kaufman, 565 Broadway, New York. 


ENGRAVER AND WATCHMAKER wanted, ex 
perienced; steady position; wages $18 to start 
with, J. Harry Crafton, Staunton, Va. 








MANAGER, male or female, for store in town 
of 10,000; must be capable and have good busi- 
ness tact. Address “F., 4686," care Jewelers’ 
Circular-Weekly. 





WANTED, young man to assist on watches, re- 
pair jewelry, engrave and wait on trade; state 
salary and give references. The Binder Jewelry 
Co., Greenville, Miss. 





WANTED, jeweler and diamond setter; steady 
work all year; full particulars in first letter. 
Fred G. Frey Mfg. Co., 507 Globe-Democrat 
Bidg., St. Louis, Mo. 


HIGH GRADE traveling man wanted for Middle 
States to sell general Pag line; good salary 
to the right man. Address “C. J., 4448,” care 
Jewelers’ Circular-Weekly. 


WATCHMAKER-OPTICIAN, one who can en- 
grave preferred; must be*reliable and come well 
recommended; bouze fighters exempt. Gotham 
Bros., Columbia, Tenn. 


YOUNG MAN with experience in jewelry and 
clock repairing; good chance to learn watch re- 
pairing; Al references required. A. Krautheim, 
93 Western Ave., Muskegon, Mich. 


WATCHMAKER, engraver, and jeweler; first 
class; permanent position; send engraving 
sample and reference; $20 per week; no 
excessive repair trade. A, Seidensticker, Ham- 
ilton, O 

















WANTED, young man, watchmaker, jeweler and 
salesman; must have recommendation as to hon- 
esty; state salary; nice, permanent position in 
South Carolina. Address W. Green & Co., 81 
Nassau St., New York. 





REFINER, assayer, chemist, wanted, who under- 
stands separating of platinum and gold filings 
thoroughly, also melting of same; state experi- 
ence and salary desired. Address “Box 4670,” 
care Jewelers’ Circular-Weekly. 


SALESMAN WANTED; high grade man with a 
record who has handled a fine plated jewelry 
novelty line; commission basis; none but those 
with long experience considered. “Box G., 
4674,” care Jewelers’ Circular-Weekly. 








WANTED, high class engraver as foreman in 
large establishment; heraldic work, monograms, 
inscriptions and general lettering; must be com- 
petent to design this class of work. Address 
‘Box 4326,” care Jewelers’ Circular-Weekly. 





WANTED, experienced clock and jewelry re- 
pairer; salary according to ability; must have 
references; state salary expected, experience, 
etc., in first reply. Address ‘“‘Central Con- 
necticut, 4508,” care Jewelers’ Circular-Weekly. 





APPRENTICES; we have room for two ap- 
prentices to finish escapement, staff and jewel- 
ing; must have been at trade two years; instruc- 
tion by best known escapement man in U. S. 
Apply S. J. Lyons, 2258 N. Front St., Philadel- 
phia, Pa. 





WANTED, good plain watch repairer, fair en- 
graver and good jewelry repairer; a pleasant 
steady position in a southern town of about 
12,000. Address “Box 4685,” care Jewelers’ 
Circular-Weekly. 





WANTED, high class salesman, calling upon jew- 
elry trade in all parts of country, to handle 
Nassau lighters. upon commission basis; call after 

A. M., or address Nassau Lighter Co., 65 
Nassau St, New York. 





WANTED, experienced optician to take charge of 
optical department: only those having experience 
as salesman in retail jewelry store need apply; 
give age, experience and references; salary to 
commence at $30. Address Chas. S. Stifft, Little 
Rock, Ark. 





WANTED, a good letter and monogram engraver; 
only rapid and experienced men need apply; po- 
sition permanent with leading southwestern jew- 
elry firm; communications confidential; give age, 
experience and reterences. Address “Southwest- 
ern, 4598,” care Jewelers’ Circular-Weekly. 





EXPERIENCED REFRACTIONIST to take 
charge of optical department in jewelry and 
optical store; must have shop experience and 
come well recommended; send references, state 
wages expected, etc., in first letter. : 
Brown, jeweler and optician, Hartford, Conn. 





YOUNG MAN, who understands’ engraving, 
clock and jewelry repairing and wishes to learn 
watch repairing und:r a good watchmaker; to 
one who is reliable and part: ‘a’ i. coi. g his 
work well with a pleasing address and ability 
for the business, can secure a good position 
with R. E. Brigham, Oneonta, N. Y. 





WANTED, young man as second watchmaker 
and clock repairer; must be sober and steady, 
of good address and appearance; must furnish 
Al references as to character and have own 
tools; moderate salary, steady job; a good op- 
portunity for the right man to work up. Ad- 
dress H. Fellman, Woonsocket, R. I. 





ASSISTANT SALESMAN, bright young 
man with city trade experience; ex- 
cellent opportunity for right man. 
M. L. Girdany, 28 West 38th St., 
New York. 





CLEVER SALESMAN WANTED as partner to 
manufacture bronze and small silverware, fine as 
well as useful articles; part of sample line, ready 
now; small capital required; big success assured; 
only salesman who has a follawing among the 
better class of trade considered; Gcerman-speak- 
ing salesman preferred. Address “Box 4595,” 
care Jewelers’ Circular-Weekly. 





WANTED, first class jeweler and en- 
graver or jeweler, engraver and 
watchmaker; state wages, send 
sample of engraving and references. 
Bruns-McGee Co., Greenville, S. C. 





MANUFACTURERS of high grade diamond 
mountings and diamond jewelry, wish an inside 
man to act as bookkeeper, general assistant and 
charge clerk; one who understands bookkeeping 
and banking thoroughly, and thoroughly expe- 
rienced with the inside office detail of manu- 
facturing jeweler; state salary and experience. 
—— “Box 4699,” care Jewelers’ Circular- 

eekly. 





WANTED, at once, high class compe- 
tent man for retail store in large 
western city; must understand 
mounting of goods and take entire 
charge of stock; to right man, good 
salary, part of profits; answer giving 
full particulars. Address “L., 4689,’ 
care Jewelers’ Circular-Weekly. 





DESIGNER, A1, must be creator of 
original designs for fine platinum 
work; none but those worth a high 
salary need apply; a share in profits 
to the right party; communications 
absolutely confidential; enclosure of 
some sample will facilitate matters. 
Address ‘‘N., 4691,’ care Jewelers’ 
Circular-Weekly. 





TRAVELING SALESMAN experienced 
in selling 10 karat solid gold jewelry 
and thoroughly acquainted with New 
York State, Pennsylvania and eastern 
trade; above territory open for one 
of the leading 10 karat lines; all 
communications treated in strict con- 
fidence. Address ‘‘Box 4606,’’ care 
Jewelers’ Circular-Weekly. 





A YOUNG MAN, single preferred, experienced 
salesman and watchmaker as traveling railway 
watch inspector and watch salesman to employes 


on railways of Mexico; Spanish language not 
necessary; delightful climate, easy traveling and 
no watch repairing; salary and expenses; excel- 


lent opportunity to the right man; give full in- 
formation, experience, references and salary ex- 
pected; in first letter enclose photograph. Ad- 
dress H. A. Kinehan & Co,, General Watch In- 
spectors for Railways of Mexico. Apartado No. 
202, Mexico City. References: Waltham Watch 
Co., Illinois Watch Case Co. 


Business Opportunities. 


CASH PAID for surplus stocks of watches, dia- 
monds and jewelry; money sent by return mail; 
best of references. Address Emil Noel, 541 E. 
46th Pl., Chicago, Ill. 


IS IT CASH you must have quick? $200,0C0 
ready cash always on hand will buy your busi- 
ness at once. rooklyn Purchasing Syndicate, 
608 Broadway, Brooklyn, N. Y. 


DO YOU WISH TQ RETIRE? We pay the most 
cash for entire or surplus stocks of jewelry; 
communications confidential, or. lur- 
a Syndicate, 608 Broadway, rookiyn, 
N. Y. 

















OLD ESTABLISHED jewelry store, with new fix- 
tures and long lease; best location in Harlem, 
west side; will sell fixtures or stock separate. 
For particulars address “Box 4636,’ care Jew- 
elers’ Circular-Weekly. 


JEWELRY STORE in suburb of Boston doing 
yearly business of $4,000; established 12 years; 
expenses small, inventory $1,350; will sell for 
$1,000. Answer quick, “H., 4683,” care Jew- 
elers’ Circular-Weekly. 


MANUFACTURER in middle west, established 
three years, would consider a partner with about 
$5,000 to expand the business; salesman with 
established trade preferred. Address “Box 
4014,” care Jewelers’ Circular-Weekly. 


PARTNER WANTED, with $3,000 to $5,000, to 
do a good job lot business; I know how and 
where to buy and how to dispose of the goods; 
have no money but experience. Write “Success, 
4579,” care Jewelers’ Circular-Weekly. 


DO YOU WISH TO SELL part of your entire 
stock of diamonds, watches, jewelry, etc.? We 
purchase quick and pay spot cash, no matter how 
large the quantity may be. Brooklyn Purchasing 
Syndicate, 608 Broadway, Brooklyn, N. Y. 


RETIRING FROM BUSINESS; a complete at 
elry stock, a large Seth Thomas street clock, a 
Hall safe with extra large diamond vault, a 
large assortment of jewelry trays; no reasonable 
offer refused. N. 3 Brann, 231 Eighth Ave., 
New Yrok. 


TO OBTAIN additional capital to increase busi- 
ness, profitable ring manufacturers intend to 
incorporate and will offer seven per cent. stock 
to right parties; will bear closest investigation, 
Address ‘Newark, 4610,” care Jewelers’ Cir- 
cular-Weekly. 


























FOR SALE, one of the oldest and best established 
jewelry houses in central Texas; invoice $25,000; 
will ro $10,000 worth of income property worth 
the money, balance cash or good paper; owner 
wants to retire. Address ““Box 4654,” care Jew- 
elers’ Circular-Weekly. 





FOR SALE, jewelry store in the shopping district 
of Brooklyn’s Fulton St. department stores; 
owner retiring; stock jnventories $7,500, fixtures 
$900, total $8,400; will sell for $4,500; fullest 
investigation invited. Address “Box 4641,’’ care 
Jewelers’ Circular-Weekly. 


HIGH CASH PRICES paid for diamonds 
and watches; immediate returns 
made; bank references. Address M. 
Iralson, Masonic Temple, Chicago, 
Hl. 


DO YOU WISH TO RETIRE; we pay highest 
cash value for entire stock, or part of jewelry, 
diamonds and fixtures; communicate with us, it 
will be to your advantage; ratirg ard references 
of the highest order. Van Praag & Co., 11 
Lispenard St., New York, established 1889. 











DIAMONDS at great bargains, $45 per 
carat and up: mounted rings and 
other diamond jewelry bought from 
private peop'e sold at half the regular 
price; sent on memo. bill to rated 
dealers; sold for cash only. Dan lI. 
Murray, 3 Maiden Lane, New York. 





FOR SALE, at a big discount for cash, a good 
paying and first class jewelry store, including 
stationery, Eastman kodaks and Columbia phono- 
graphs; well selected and worth every cent of 
the inventory, $7,000; small competition; in a 
fine town of 1,200 in the center of the fruit and 
cattle district of Colorado; reason ror selling, I 
am in the wholesale business and cannot con- 
tinue this. Chas. E. Everett, 1725 Arapahoe St., 
Denver, Colo. 





(Special Notices continued on page 114.) 
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Special Notices. 


(Continued from page 113.) 











SUSINESS OPPORTUNITIES—Cont'd. 


$40,000 TAKES the finest store and location in a 
town of 60,000 population in New York State, 
jewelry, optical and inspection for three rail- 
roads; established 25 years; long lease; do not 
answer unless you have the cash and mean busi- 
ness. Address “A., 4335,” care Jewelers’ Cir- 
cular-Weekly. 


1 PAY 20% MORE for your surplus 
stock of watches, diamonds and jew- 
elry than any other cash buyer; na- 
tional bank references. Emil Noel, 
541 E. 46th Place, Chicago, Ill. 











July 12, 1911. 
IN ORDER to have a man directly interested in FRENCH WALL CLOCK striking quarters on 
the business wi'l sell $5,000 worth of stock to two gongs, b.aututul antique, $60; Mexican 
first class watchmaker and engraver; must be antiques and curios, $125; photos on applica- 
young man with energy and push and furnish tien. A. Vaucher, Reading, Pa. 
gilt edge references; old established house in 
north Texas. Address “Box 4647,” care Jew- 


elers’ Circular-Weekly. 


To Det. 


TO LET, part of fine office, suitable for shew- 
room, on second floor. 12-16 John St., New 
ork, 


FLOOR TO SUBLET at Maiden Lane, corner 
William St.; very 7 Inquire at Mayer & 
Miller, 12 and 16 John St., New York. 


FLNE LIGHT bench room with telephone in the 
loop for reliable watchmaker. Address “C.,44,” 
care Jewelers’ Circular-Weekly, Heyworth Bidg., 
Chicago, Ill. 




















Lost. 


LOST, between John and Fulton Sts., paper con- 
taining 19 diamonds i. hing 2% carats; reward 
if returned to M, 4 35 John St., 
New York. 


STOLEN, WALTHAM OPEN FACE, 12 size, 21 
jewel, bridge movement, No. 9,503,772, Crescent 
case; if offered for sale or repair notify “R. 

, 3149,” care Jewelers’ Circular-Weekly. 














LOST, 12 size, open face, Vacheron & Constantin 
movement, No. 349,781, in 18K. sun ray case, 
National Watch — Co., No. 78,101; liberal 
reward. “C, V., 3385,” care Jewelers’ Circular. 
Weekly. 





JEWELRY and optical business in Ohio city of 
16,000 population; splendidly located store, es- 
tablished 18 years; grand opportunity for some 
enterprising man with $5,000 to $7,000 cash; 
stock could be reduced from $7,000 to $5,000, 
but prefer to sell without reducing. Address 
all communications to “A., 4669,” care Jew- 
elers’ Circular-Weekly. 





AN OPPORTUNITY to secure an established 
jewelry business with modern fixtures and 
clean up-to-date stock, located in the best retail 
district in the third city of Virginia, 40,000 

population and still growing rapidly; considered 
the best business city between Chattanooga and 
Washington; ill health the cause of selling. Ad- 
dress for particulars “Z., 4659,” care Jewelers’ 
Circular-Weekly. 





HAND CAN SELL YOUR STORE for 
you without delay; no _ sale, no 
charge; stores for sale in all parts of 
the United States and Canada; high- 
est cash prices paid for all or part of 
your stock or fixtures; strictly con- 
fidential. Write James L. Hand, 14 
Maiden Lane, New York. 


LOFT TO LET; 1,650 square feet; suitable for 
manufacturing jeweler; drop press post and 
cellar for washing barrels on premises; live 
steam and all aan i Enquire Engineer, 
24 Boudinot St., Newark 





HOUSE FOR LUNCH CLUB, second and third 
floors of downtown building located within 100 
feet of Broadway; private street entrance to 
elevator; cafe and restaurant service if desired. 
Address “B., 4467,” care Jewelers’ Circular- 
Weekly. 











for Sale. 


DIES FOR SALE; owing to discontinuing making 
our famous gold jewelry line, will sell at one- 
quarter cost, beautiful, artistic, strictly modern, 
up-to-date, large line of dies for the making of 
cuff buttons, scarf-pins, brooches, la vallieres, 
plaques, hat-pins, tie-‘ lips, lockets, rings, orna- 
ments of all kinds, eic.; highest grade of artistic 
workmanship distinguishes our line of dies and 
the finished products thereof; will sell piecemeal 
or entire lot: impressions and dies Shown upon 
request. Schickerling & Co., 71 Nassau St., 
New York. 











Miscellaneous. 


PORTRAIT MINIATURES copied from any 
photo on watches, dials, brooches and _lockets. 
— Engraving Co,, 45 Maiden Lane, New 

or 











TO THE bear-headed pennyweighter; congratulate 
you on your cleverness and ask you to grant us 
the same favor as that grantea to jeweler in 
Jersey City and inform us where you pawned 
diamond and sapphire ring and cluster ring ex- 
changed by you at store in Fulton St., Brook- 
lyn, Your Victim, Address “Box 4663,” care 
Jewelers’ Circular-Weekly. 














Manufacturers’ Agency 


Manufacturers desiring agency connection: 
with headquarters in Baltimore, under able 
and experienced management. Jewelry and 
kindred lines. Address. “J., 4640,” care of 
Jewelers’ Circular- Weekly. 


























kind published. 


Containing 300 Pages (size, 7'2x10%2 inches), 


A collection of the latest practical receipts on the manufacture and repairing of watches and 
clocks, and on the various processes entering into the manufacture and repairing of jewelry, as 
coloring, polishing, enameling, annealing, oxydizing, etc., in short, a thorough compendium of the 
numerous mechanical departments of the jewelers’ and watchmakers’ shop. 


THIRD EDITION 
1899 





WoORKSHOP NOTES 


For JEWELERS and WATCHMAKERS 


100 Pages New Matter 


This book is the most useful, comprehensive and perfect publication 
for the workman at the bench, and should be in the hands of every 
jeweler and watchmaker in the country. 


PRICE, by mail postpaid, $2.50 


Bound in Cloth, Stiff Covers 


It is the only book of its 
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THE JEWELERS’ CIRCULAR PUBLISHING CO. 


11 JOHN STREET, COR. BROADWAY (Corbin Building), NEW YORK 
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[IN WHICH IS CONTAINED A LIST OF THE LATEST PAT- 
ENTS GRANTED BY THE UNITED STATES AND GREAT 
BRITAIN. THE UNITED STATES PATENTS THAT HAVE 
EXPIRED AND THE REGISTERED TRADE-MARKS.] 





UNITED STATES PATENTS. 


ISSUE OF JULY 4, 1911. 


996,616. TIME-SWITCH. James Mack CuapPeL, 
Dallas, Tex. Filed Sept. 21, 1908. Serial 
458,967. 

In a time-switch, a clock-mechanism, a revolving 
plate actuated by the clock-mechanism and reduced 
on its periphery to form a hub or boss, a dial 
detachably secured to the face of the hub or boss 











and projecting beyond the periphery thereof, said 

dial being graduated into hours and _ fractions 

thereof, rings fitting on said hub or boss between 

the plate and dial and carrying tripping-arms, a 

motor, means actuated by said tripping-arms for 

releasing the motor, and a switch operatively con- 
nected with the motor, 

996,677. BROOCH OR BELT-PIN KEEPER, 
Cart B. Reep, Dysart, Ia. Filed Oct. 7, 1910: 
Serial 585,865. 

A device of the class described comprising a 
back, a penetrating prong pivoted thereto, a pair 
of slotted ears carried by the back, a pivoted 
keeper member traveling over said ears and en- 
gaging the slots, said ears having notches, means 
carried by the keeper member for engaging the 





notches to lock the member over the free end of 
the penetrating prong, and means to raise the 
keeper member when said locking means is released 
from the notches, said locking means adapted to 
raise the free end of the pivoted prong upon the 
release of the locking means. 

996,678. ARTICLE OF JEWELRY HAVING 
INTERCHANGEABLE SETTING. Frep S. 
ReYNOoLps, Cranston, R. I., assignor to the 
Cory & Reynolds Co., Providence, R. I. Filed 
June 16, 1909. Serial 502,471. 

The improved article of manufacture of the 
general character described, the same comprising 
a back or base member having a pair of parallel 
elongated openings therethrough and a raised per- 
ipheral flange or rim formed on its front face, a 
setting member proper adapted to hold a stone 
seated on the face of said base and being circum- 
scribed by the latter’s flange, a pair of rearwardly 
extending lugs or wings integral with the setting 





member projecting through said openings and 
having inwardly bent ends, and a detachable re- 
silient bifurcated locking-key normally engaging 





the rear face of the base and the adjacent sides of 

said positioned lugs within said ends for securing 

the setting member in position. 

996,682. HAT-PIN HOLDER. Rosert W. Tay- 
Lor, Kalamazoo, Mich. Filed Nov. 10, 1909. 
Serial 527,184. 

In a device of the character described, a metal 
casing, a head secured to one end of said casing 
for closing the same, a coil spring arranged within 
said casing and normally having its turns of the 


7 4,4 
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same size, a pin having its end crimped and 
adapted for insertion within the axial opening 
of the coil spring, the crimped portion of said pin 
forcing the turns of the coil spring outwardly to 
engage the casing, and said pin being removably 
held by the spring. 

996,727. WATCH. Witson E. Porter, New 
Haven, Conn., assignor to the New Haven 
Clock Co., New Haven, Conn. Filed April 
21, 1911. Serial 622,544. 

A time-mechanism having one of its movement 
plates provided with an integral pivot-carrying arm 
having a pivot-hole and located within a clearance- 





space adapting it to be bent edgewise in the plane 

of the ‘said plate for changing the position of the 

pivot-hole with respect to the mechanism. 

996,791. HAT-PIN CONSTRUCTION. Crarre 
B. PersHatt, Coeur d’Lene, Idaho, Filed 
July 27, 1910. Serial 574,035. 

In a hat-pin construction, the combination with 
the pin proper, of a ball adapted to extend over 
the end of the pin, a pair of spring tongues se- 
cured within the ball adapted to engage the pin 
and hold the same against casual removal there- 





from, a casing, through which the ends of the 
tongues project and by means of which the 
tongues are released, when the casing is moved 
lengthwise in one direction that portion of the 
casing through which the tongues project being 
square in cross section; and a guide for the casing 
adapted to prevent casual lengthwise movement 
thereof, 

996,937. FOUNTAIN-PEN. Witxiam Reprorp 
Mu tock, Winnipeg, Manitoba, Canada. Filed 
July 20, 1910. Serial 572,835. 

In a fountain-pen, a barrel having an internally 
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threaded open end, a nib-holder having a reduced 
externally threaded portion for engaging the in- 
ternal threads at the open end of said barrel, the 
externally threaded portion of said nib-holder being 
provided with an annular recess, and a soft rubber 





washer seated jin said recess and projecting beyond 

the adjacent threads to engage the internal threads 

at the open end of the barrel when the nib-holder 
is connected thereto. 

997,004. CLOCK. Francesco Antonio Pica, Har- 
rison, N. J. Filed Nov. 12, 1909, Serial 
527,613. 

A clock comprising a clock casing having sides, 
a clock train mounted in the clock casing, a side 
of the casing having a slot therein, a driving gear 
connected with the clock train, a winding gear-ar- 
ranged to propel the driving gear when operated 
in one direction and be released from the driving 
gear when operated in the. opposite. direction, a 




















winding weight arranged to slide within the clock 

casing and adapted ao operate the winding gear 

in both directions and acting to operate the clock 

train by gravity when raised and released, and a 

fingerpiece on the winding weight projecting 

through the slot in the casing whereby the weight 
can be raised. 

997,020. SAFETY-LINK FOR WATCH 
CHAIN. Riccarpo StaAniG, Seattle, Wash. 
Filed Sept, 21, 1910. Serial 583,106, 

A safety device for watch chains and the like, 
comprising a link composed of body and cap sec- 
tions adapted to slide, one upon the other, length- 
wise of the link, the body section being hollow 
and having longitudnally separated parts of un- 





equal diameter connected by a web having a series 
of holes therein, the cap part of the link being 
hollow and embracing the smaller end of the 
body section, a rod entering the smaller end of 
the body section and secured to the inclosing cap 
section, and a series of prongs pivotally connected 
with the inner end of this rod and having their 
points lying within the holes in the web of the 
body section when the two parts are brought to- 
gether, and a spring normally holding said parts 
together. 
997,225. BAND FOR BRACELETS. Harry L 
ALLEN, Sherbrooke, Quebec, Canada, assignor 
to the Peerless Jewelry Co. Filed March 15, 
1911. Serial 614,523 
A band of the type set forth composed of units, 
each unit comprising a front plate, a back plate, 





_. 
eee eS 


= 


ee ee ee 
ore ener. fe we eee 


a 
ME ie De 














< CRN OS 





: 
HI 
a? 
| 
i} 



















116 THE JEWELERS’ CIRCULAR-WEEKLY July 12, 1911. 











Hamilton Watch Company 








Where absolute precision of time 


is required, the HAMILTON 
WATCH is preferred. 





Hamilton Watch Co. 


Lancaster, Pa. 


























July 12, 1911. 


i back and front plates having coacting flanges 
fold connecting the two plates at one end said 
fold being provided with openings registering with 





each other to form a post, and a curved lug in- 
tegral with one of the plates at the end opposite 
the fold loosely surrounding the post of the 
adjacent unit. 

Designs. 
41,532. BADGE, James E, West, Washington, 





D. C. Filed Feb, 15, 1911. Serial 608,857. 
Term of patent 3% years. 
41,533. DISH. Anprew J. Sanrorp, Newark, O. 





Filed Feb. 11, 1911. Serial 608,136, Term of 
patent 14 years. 





UNITED STATES TRADE-MARKS. 


[The following trade-marks have been adjudged 
entitled to publication and registration under the 
Act. of Feb. 20, 1905, and are published in compli- 
ance with Section 6 of said act.] 


TRADE-MARK REGISTERED JULY 4, 1011. 


82,505. WATCH MOVEMENTS. Et cin Na- 
tronaL Watcu Co., Elgin and Chicago. 

Filed Feb. 23, 1911. Serial 54,680, Published 

April 18, 1911. 

82,528. ENGRAVERS’, WATCHMAKERS’ AND 
JEWELERS’ MACHINES, TOOLS AND 
DIES. Apotex Mventmatt, Cincinnati, O. 

Filed Feb. 6, 1911. Serial 54,387. Published 

May 2, 1v11. 





BRITISH PATENTS. 


(ABRIDGMENTS OF SPECIFICATIONS, 1909, From The 
Illustrated Official Journal.) 





ISSUE OF JUNE 21, 1911. 


4,812. CLOCKS. T., Axr. Ges., VEREINIGTE 
UBRENFABRIKEN VON GEB. JUNGHANS UND 
Haier, Schramberg, Wurtemberg, Germany. 


Frc.2.. 





-2 


JL 


[Eg 


fas 


G4 

t 
Feb, 25. (Convention date, Aug. 5, 1909.) 
(Class 139.) 


Pendulums.—In a clock of the kind in which 
the movement is built into the pendulum so as 





— 


to oscillate with it, the pivotal supports of the 

pendulum b are two pins e, f, the points of which 

rest in recesses in a bracket g. 

4,903. TABLE CUTLERY. A. Dorscuet, Sol- 
inger, Germany, and F. Brinker, Raadvad, 
near Copenhagen, Feb. 26. (Class 30.) 

The handles of knives and forks consist of 
lengths a of preferably cold-drawn metal bar 
formed at one end with a recess b to receive a 
necked extension d on the knife blade or pronged 
forked end c, The parts are fitted together, and 




















the handle portion is then subjected to a strong 
pressing or striking action in a die, by which it is 
shaped to the desired form and the permanent 
connection between the two parts effected simul- 
taneously. The Provisional Specification also states 
that the operations of shaping the handle portion 
and connecting the two parts together may be 
performed separately. 
4,936. ELECTRIC CLOCKS, H. B. Swirr and 
W. D. Baxter, London, Feb. 28, (Classes 
88 (v) and 139.) 

Relates to a master-clock of the kind having an 
electrically-maintained pendulum controlled by a 
Hipp’s contact device. An arrangement for peri- 
odically transmitting a current to secondary clocks 
comprises an arm I loosely mounted upon the 
arbor of a ratchet-wheel F driven by the pendu- 
lum; the arm is moved through half a revolution 
by a pin J on the wheel F until it falls round to 


ee | oe 
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FIG.1. eee er 




















the lowest position, whereupon the end of the arm, 
or a cam attached thereto, momentarily connects 
a pair of contact-springs K, or a number of such 
pairs of springs, in the secondary circuit or cir- 
cuits. In order that the impulses given to the 
pendulum by means of the electro-magnet R and 
the swinging armature S may be independent of 
strength of the battery, the magnet is provided 
with a thin core and a large number of turns of 
wire, so that it may be magnetically saturated 
when the battery is at its lowest working strength. 
Specifications 27,269/98 and 7608/01 are re- 
ferred to. 
5,066. CARVING FORKS. T. D. Harries, 
Aberystwyth, March 1. (Class 30.) 
The guard a of a carving-fork is held in open 





or closed position by means of a pivoted catch j 
which has a projection adapted to engage with one 
or other of the recesses f, g, in the boss b of the 
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guard. The catch has an extension j! to act as 

a handle. 

4,679. RESERVOIR PENS. F. T. O’Hanton, 
Belfast. Feb. 24. (Addition to 11,699/09.) 
(Class 146 [iii].) 

The fountain-pen described in Specification 
11,699/09 is modified in that the reduced aperture 
in the end of the barrel E is formed by fitting 
a preferably removable sleeve D in the open bore 








of the barrel, and the piston is provided with 
means for pressing the cup leather A tightly and 
elastically against the barrel. The aperture in the 
sleeve is preferably conical, and receives the pis- 
ton block P. One or two cup-leathers A are 
riveted or screwed to the block P, between which 
and the inner cup-leather is mounted an elastic 
member B, such as a rubber ring of preferably 
rectangular cross-section, cemented or otherwise 
secured to a washer C, or confined between such 
washer and a square shoulder on the block P, A 
layer of fabric may be interposed between the 
rubber and cup-leather to prevent chemical action. 
5,168. BRACELET AND LIKE FASTENERS. 
W. Wincrove, London. March 1. (Class 44.) 
The ends A, B of a flexible bracelet of Milanese 
chain, woven wore, etc, are held together by a 
double loop B! and adjustably fastened by a 
clamp K. This clamp is operable by a handle L}, 
and is mounted on a pin P, revoluble within a 





flattened tube carried by the end A. An eccentric 
part of the lever K bears upon external lugs L; 
and the part P, which slides in slots S in the 
frame C, is forced against the end B of the web, 
thereby clamping it against the top of the 
frame C. 








Importations at the Port of New York. 





Weeks Ended July 2, 1910, and July 1, 1911. 


China, Glass and Earthen Ware: 1910. 1911, 
GRO a éasncechade anak $90,994 $37,814 
Earthen ware <....cccc0¢ 13,356 11,185 
Ne WN a kv dbins 00% 22,476 59,766 
Opteral Wass <0 s.iccccce 274 1,397 

Instruments: 

” ( SI oF 8 a iecnigd& cota 7,528 7,318 
TA Aah o.als badnidod ne 10,545 6,032 
ee 1,231 3,262 

Jewelry, etc.: 

DEE Caba'y cia bax hia00s.ee 25,631 22,298 
Precious stones ......... 482,107 1,225,810 
Pins clk. ob aches 16,242 9,39T 
Metals, etc.: 
Ee ree 491 1,029 
SS es 31,962 14,645 
Date metal. occ cccccias 5,788 1,158 
NS, 5a ail dis. oal ainda 71,180 10,856 
en er 341 1,414 
Miscellaneous: 
Alabaster ornaments..... 434 252 
ME S666 taos0a0 deems 4,260 8,835 
SE,“ siinlicavw, 4 ie-b.3s0aceaniedekoh 8,952 8,302 
re Pere ee 1,855 3,527 
Fancy goods .......sse- 7,813 12,659 
PE nd scntssasamewenes 21,066 13,984 
Ivory, manufactures of.. 29 286 
Marble, manufactures of. 42,809 6,098 
SEES ictacdkeratamina 8,557 889 








The American Optical Co., Southbridge, 
Mass., closed June 30 for 10 days’ vaca- 
tion. 

The Sessions Clock Co., Forrestville, 
Conn., which closed June 29, will start 
up again July 17, after the annual inventory 
has been completed. 
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THE HOROLOGICAL REVIEW 


MNO —TDFDH OMIM 


Ask the Service Bureau 


About Your Individual Specific Watch Repairing Difficulties 


[es letter, which is one of many thousands, clearly 
demonstrates what we mean by Personal Service ren- 


dered by our Service Bureau. 





Dear Sir:—Replying to your several inquiries of 
the 27th ult. 
I — What is the proper test to discover magnetism in a 


watch ? 

The small toy compass, about one-third inch in diameter is the 
handiest instrument for the repairer’s use for the purpose of detecting 
magnetism in watches, Place the compass directly over the 
balance, allow it to rest on the cock dome. When the balance is 
in motion, the needle of the compass will oscillate in unison with 
the balance, if the watch is magnetized. If not magnetized, the 
needle will not be disturbed by the oscillations of the balance. A 
compass with long needle can be used to test single pieces; if any 
piece of steel is polarized, the needle will repel one end and 
attract the other: like repels like; opposites attract. Any unmag- 
netized piece of steel will attract either or both poles of compass. 

2 — Are Elgin balance wheels poised with or without 
collect on ? 

Elgin balances are poised without collect. 

3 — Is it practical to poise hair spring, and how is it done? 
There is a theory that hairsprings have a poising error in motion, 
which may be overcome by attaching little V-shaped weights to 
the coils, but it is rather a fine spun theory and of doubtful 
utility, also the errors are very difficult to determine. What will 
seemingly cure the apparent evil in one hairspring, has no effect on 
another ae 

4 — Is a slight pitting of balance or other endstones very 
detrimental to a good rate in an adjusted watch ? 

A safe rule is to change all endstones which are pitted. but we 





have seen watches with good rates where both endstones were 
pitted slightly. Better refinish or change them. 

5 — In what particular way (except increase of friction) 

do badly pitted endstones affect the watch ? 
A badly pitted endstone usually charges the balance pivot, causing 
the pivot to cut, in turn, the whole jewel, destroying the fork and 
roller adjustment and consequently the conditions necessary to 
timekeeping. 

6 — In what order do you adjust ?—i. e. which is the first 
and following and last adjustments to be applied? 
Adjusting includes temperature adjusting, also position adjusting. 
We first adjust them to tempesature, after which they are adjusted 
to position. If any radical changes are made in process of position 
adjusting, they are re-tested iu temperature. 

7 — Is there any practical difference in the performance 

of a balance which is perfectly true and perfectly 
poised; and one which is slightly untrue and 
perfectly poised? In other words, can slight 
errors in truth be corrected by poising ? 
A balance slightly imperfect in truth, may perform well if 
perfectly poised. A balance perfectly true but out of poise, is very 
liable to make trouble. A balance is seldom true except at the 
temperature at which it was trued. 


Yours very truly, 
ELGIN NATIONAL WATCH CO. 
Service Bureau 








HE Service Bureau in preparing the above 

reply called in for consultation our master- 

watchmaker—thirty-five years in factory ser- 
vice, two finishers with twenty and thirty years’ 
service, one balance truer — twenty-five years 
experience — in all one hundred and ten years of 
experience and skill were brought to bear on this 
watchmaker’s questions. 

This is the kind of personal attention your 
questions will receive, Mr. Watchmaker, when you 
write to the Service Bureau. Exact knowledge, 
ripe experiencc, years of personal study will be 
focussed on the solution of your problems. 


Bulletins will be ready in a short time 


E are sure that with careful perusal of these bulletins together with the 
timely help our Service Bureau will render, your watchmaker will soon be 
If he is an expert now, this kind of service will sharpen his 
If he is a young and ambitious workman, here is the 
very thing he needs, definite, practical suggestions in the details of watchmaking, 


an expert. If | 
experience and verify it. 


HE replies of the Service bureau are not dug 

from the dry-as-dust volumes of a forgotten 

age of watchmaking—the answers to your 
questions will come from men whose minds and 
hands have dealt for years with the things you 
ask about. 


Personal Service is what the Service Bureau 
offers at no cost whatsoever to the jeweler. 


In addition to this personal rendered service, 
we are about to issue a series of bulletins, on 
subjects about which the watchmakers in general 
desire definite questions answered. 


ELGIN NATIONAL WATCH CO, 
Elgin, Ill. 
Dear Sir: 


of consultation with your Service Bureau. 
' It is understood that 
. this service. 


furnished by our factory experts, attested and guaranteed by many years of 


successful experience. 


If you have not already sent in your name to the Service Rureau, please do 


so at once. 
Bulletins which will be ready in a very short time. 


ELGIN NATIONAL WATCH CO. 


ELGIN, ILLINOIS 





Our appeal is timely because we do not want you to miss the first 


If employed give name of firm 
‘ 
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July 12, 1911 


Please register my name as entitled to the privileges 


“ charge is to be made for 
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Things that Cause a Watch to Stop. 


Written expressly for The Jewelers’ Circular-Weekly by L. Cochran. 

















(Continued from issue of June 28.) 


HIS wheel had been replaced by some 
workman, and either through error or 
ignorance he had put a wheel on containing 
80) teeth, then took up the hairspring until 
the watch was going 19,200 beats per hour 
when it should have been 18,000. This was 
a very troublesome and, infrequent case. 
ESCAPEMENT TROUBLES. 

Perhaps the hardest proposition tie 
watchmakers have to handle are troubles 
and errors that arise in the escape- 
ment, chiefly in the guard action of the 
single roller, although the balance pivots 
and the banking bid fair to be a close 
second. 

The guard action of the pocket time- 
piece must necessarily be in’ good condition 
or the watch will be subject to stopping, 
breaking roller jewels and irregular run- 
ning. If we could observe the action of 
the balance wheel while being carried, we 
would see it sometimes slow down to a 
half turn, due to some jar or peculiar mo- 
tion of the wearer, and again by some quick 
motion it would be accelerated to 1% turns. 
Now, because of this variation of motion, 
the timepiece must perform its functions 
right or there would be a derangement of 
the parts which would make good timing 
out of the question. 

The commonest of all errors in the 
single roller is bending the guard pin back 
too far from the roller table, allowing the 
pin to cramp against the table when the 
watch receives a jolt, either stopping the 
watch or overbanking it, and no matter 
how many times the balance is removed and 
the watch started, the same result will come 
about unless the.cause is remedied. 

The same result may be looked for from 
a loose guard pin, which is sometimes rem- 
edied by removing the old guard pin and 
replacing it with a new one firmly riveted 
in its place. 

Cleaning a guard pin is very essential, 
and the best way to do this is to take a 
piece of peg-wood and cut it to a feather 
edge and with a stripping action, begin- 
ning at the base, clean the pin with an up- 
ward stroke, maintaining a light, even 
pressure on the pin. 

Guard pins that are long and springy are 
equally bad in the same way and should be 


replaced with heavier ones. The edge of 
the roller table should not only be cleaned 
of any gummy substance, but if the polish 
is dull, should be repolished. In cases where 
the guard pin and edge of the roller table 
are dirty, the draw is not sufficient to pull 
the fork back to the bankings when the 
fork is thrown over against the table by 
any outside force. 

It is sometimes necessary to close the 
hole in the roller table when replacing a 
staff, and often the closing is done only on 
one side of the hole, causing the roller table 
to have an eccentric action, although it is 
very slight; should a jar cause the tork 
to leave the banking while the short side 
of the table is next to the guard pin, and 
at the same time a short tooth of the es- 
cape wheel be on the pallet, an overbanked 
watch is the result. Such a roller table 
must be replaced or the hole closed evenly. 

Worn bearings of the fork are to be 
avoided, as they prevent close matchings of 
the escapeément. 

A fork sometimes becomes pitted in the 
slot, or is rough in the slot; in either case 
the motion of the balance is retarded at 
least 30 per cent. and the slot should be 
smoothed with an oil stone and then pol- 
ishéd, allowing the power to be freely trans- 
mitted to the balance wheel. A loss of 
pow€r‘is often occasioned by a roller jewel 
being too small for the slot in the fork. 
This can readily, be seen by moving the 
balance slowly with the finger and observ- 
ing if the fork “jumps” when the pallet 
enters,.on, the lifting plane. Heavy forks 
are also. detrimental to géod motion and 
can often be ground away on the under 
side. 

Double rollers are surer in their guard 
action and are not so easily deranged by 
unskilled repairmen, although a few cases 
may come up with the dart too long, or a 
guard roller -being replaced at some time, 
the new one may be slightly off size for the 
watch. This usually can be detected by 
removing the hair spring and holding the 
watch on edge with the balance directly 
above the fork, pass the balance through 
its arc slowly and its freedom of action 
will be effected if the dart is too long. 

The movable banking pins of the Ameri- 
can watch offer a great temptation to the 


beginner, who imagines if they are opened 
wider the fork will have a wider arc or 
sweep, giving the watch more motion, when 
the reverse is really true of this action, as 
it increases the slide and makes that much 
more resistance to be overcome by the bal- 
ance at each unlocking. Loose banking pins 
should b- tightened so they will retain 
their respective positions. 

Deep locking is, in most cases, responsible 
for irregular running, as the amount of 
power lost in the unlocking varies so much 
according to the position of the watch that 
it is next to impossible to get time closer 
than 30 seconds per day, especially with 
the cheaper grades of watches. 

In one case a seven-jewel 16 size watch, 
after being carefully cleaned, was run on 
the rack for several weeks, but the best 
result obtained was a variation of about 20 
seconds per day. This watch had a very 
deep lock, which I decided to change to a 
light lock; accordingly the pallets were re- 
set, giving the watch about one-third the 
lock it formerly had, with the result that 
the watch does not vary over 30 seconds 
per week, which is good time for that 
grade. 

Of course, in changing the lock of any 
watch it must not be made so light that 
the safety action is impaired. A _ lighter 
lock can be had in a watch where all the 
bearings of the escape wheel, pallet fork 
and balance wheel fit closely than one where 
the bearings are worn. The escape wheel 
bearings of the seven-jewel grades are 
often worn until the outer edge of the lift- 
ing face of the teeth sometimes touch the 
center of the pallet. If, when the 
bearings of the escape wheel are bushed 
up properly, the teeth still come too close 
to the center of the fork, it is well to grind 
of a small part of the pallet. 

It will be found that the lifting angle 
of a pair of pallet stones are not in right 
relation to each other, usually the lifting 
angle of the receiving stone not having 
enough pitch, or, in other words, it is cut 
too nearly square across; and when this 
is the case-no amount. of shifting the stones 
will bring the escapement to its right form. 
A good way to determine this is to set the 
banking so the roller jewel just clears the 
horn of the fork (the guard pin being bent 
back so as not to confuse it with the roller 
jewel rubbing the horn), then the escape 
wheel tooth should fall about one degree 
on the “draw” angle of the stone; if it 
falls too high, the stone should be re- 
placed with one having a greater lifting 
angle. This test is true for both stones. 

(To be continued.) 
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ALTHAM MATERIAL ASSORTMENTS 


SAVE THE JEWELER MONEY. 





GALTHAM 





BALANCE STAFEFS 


STERLING GRADE 
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WALTHAM WATCH COMPANY, Waltham, Mass. 
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WALTHAM WATCH COMPANY, 





They cost us more, because 
of the extra labor in selecting 
and packing. But they cost 
the jeweler less than the 
regular material at regular 


list prices. 


ALTHAM assortments cover 


lines commonly needed in 
repair work. The material 
is selected with care, and 
is of the highest quality in 
its respective grade. No 
pains are spared in the prep- 
aration of our assortments. 
The needs of the practical 
man are our first considera- 


tion. 
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ai ° « « 310.50 
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Time Balls. 


Translated expressly for The Jewelers’ Circular-Weekly from the 
|| Deutsche Uhrmacher-Zeitung. 
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(Continued from issue of July 5.) 

TiIME-BALL device of different con- 
A struction has been installed at Swine- 
mund, and is shown in Fig. 3. Fig. 3A is a 
vertical section, from north to south, omit- 
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The ball is supported by means of a 
buffer on a long, vertically placed pressure 
tube s (Fig. 3A), and falls down with it. 
Attached to the tube s is a toothed rack g, 
in which a geared wheel can be made to 
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Fic. 3—ARRANGEMENT OF THE TIME BALLS AT SWINEMUNDE. 


ting the weather vane; Fig. 3B, a vertical 
section from west to east of the lower part 
of the arrangement, in which the entire hoist- 
ing and releasing apparatus are shifted. Fig. 
8C and D show horizontal sections; the 
first gives a view of the hoisting, the sec- 
ond, one of the releasing arrangement. 
The features of the arrangement will best 
be understood when their method of work- 
ing is described. 





engage, so that in this manner the ball can 
be hoisted. Supposing again that the ball 
is in its lowest position, the following is 
the method of proceeding. In their proper 
order, (1) the geared wheels have to be 
moved into place (2) the ball has to be 
hoisted up, (3) the ball and releasing ham- 
mer to be hung up, (4) and the gear wheels 
have to be disengaged again. 

First, the gear wheels are brought into 
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engagement by means of the endless chain 
K' passing over the chain pulley r’. The 
chain pulley r’ (Fig. 3B) is located on the 
bearing 5; its axle is hollow and provided 
with a female thread in which the shaft 
w engages with a screw thread. On the 
shaft w there is fixed a setting ring d, with 
a nose. The nose enters a flat slit in the 
bearing 5, so that the shaft w, when pulling 
cn the chain K’ can be moved backward 
and forward but not revolved. 

A second shaft w’, with bearings in the 
two hangers C’ and C”’, carries the two 
geared wheels z and 2’ (Fig. 3C), and is 
so connected with the shaft w, by means 
of the coupling a, that a possible turning 
of the shaft w’ will not be prevented by w. 
By pulling on the chain K’ (Fig. 3B) the 
shaft w is forced against w’ and the geared 
wheels z and z’ are moved to the left so 
that the geared wheel z is brought into 
mesh with the toothed rack g of the pres- 
sure tube s and the geared wheel 2’ into 
full mesh with the geared wheel 2. The 
axle w* on which the wheel 2 is fastened 
carries also a loose pulley or roller r’, 
which serves as a guide for the pressure 
tube s. The teeth of the geared wheel zs 
and the toothed rack g are cut wedge 
shaped at the proper place, so that they can 
always be made to engage one another 
without the teeth butting together. The 
displacement of the shaft w and w’ is lim- 
ited by the nose of the set ring o, that finds 
a stop in the bearing block b. The geared 
wheel 2’ is still in mesh with the toothed 
wheel 2’, even when the geared wheel z is 
disengaged from the toothed rack g. 

The engagement of the geared wheels 
being effected, the chain K’, running over 
the chain wheel +r’, is pulled. The geared 
wheel z’ is held to revolve in one direction 
by means of a pawl, not shown in the draw- 
ing, so that the geared wheels and the 
geared rack can be moved only by this one 
chain K’; the chain is pulled until the ball 
strikes against the vane. 

The ball and the releasing hammer are 
now hung in, which is effected by tightening 
the cords p and p’ (Fig. 3A). In the hang- 
ers c’ and ¢’ is located below, and to one 
side from w, a lever axle h, which carries. 
the four levers h’, h’?, h® and h*‘, and by 
means of the pull cord p and p’ can be 
moved at an angle of about 200°. At the 
lower end of the hangers c’ and c’* are also 
the bearings of two other shafts, m’ and m* 
(Fig. 3B and D) that are connected by 
toothed sectors ¢’ and #’, and to which the 
two angle levers n’ and n’, fitted with 
counterweights, are keyed. The shaft m” 
is prolonged toward each side, and carries 


at one end a ratchet ¢, fitted with a pawl, 


at the other side a lever h®. On the latter 
is an adjustable counterweight f* and a 
small roller > (Fig. 3D). Moreover, at a 
certain point in the pressure tube s there 
is a shears S, equipped with rollers to which 
the angle levers n’ and n’ are attached. The 
counterweight f* is somewhat heavier than 
the counterweights f’ and f*, whereby the 
angle levers nm’ and n* are always kept 
away from the pressure tube 2. On the 
hanger c’ there is also a pawl t, which by 
means of a pressure spring, omitted in the 
drawing, is kept constantly pressed against 
the ratchet s, and by means of a catch- 
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KEYSTONE 


UPPOSE you were the customer— 
buying in good faith and relying 


Solid Gold Watch Cases 
on the dealer— 


Which dealer would you sooner 
trust—the one who featured goods of 
known value—or one who tried to sell 
you an article that lacked established 
reputation? 

The customer for watch cases is in exactly 
the same position. He buys on confidence. The 
Keystone is the one solid gold watch case he 
knows. 

The Keystone Advertising exerts a national 
influence. Into every community it carries the 
message of dependable watch cases—and of the 
jewelers who feature them in their window 
displays. 
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The Keystone Watch Case Co. 


Established 1853 
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spring with a hook is held back when re- 
leasing. 

Finally, to the hanger c’ the electro-mag- 
netic apparatus /, with releasing hammer 
H, is attached by means of screws, as may 
be seen in Fig. 3A. By pulling the cord p, 
the lever axle A is turned, so that the re- 
leasing hammer H is gripped by the lever 
h’ and laid in the hooks of the armature at 
J. The lever h*, by a certain revolution of 
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Fic. 4—TIME BALL FOR TSINGTAU. 


the axle ht, grips the roller attached to the 
lever h® and turns the axles m’ and m’ with 
the angle levers n’ and n’ so that these take 
hold under the rollers of the shears S. Dur- 


ing this movement the lever h’ turns back | 


free and engages the tooth of the 
catch spring, so that the pawl i sets the 
ratchet 0, and thus sets the shafts m’ and m’ 
and the angle levers n’ and n’* immovable. 
The levers h’, h* and A* are of such form 
that they can move unaffected by one an- 
other. By pulling on the cord p’, the lever 
axle fh is restored to its original position. 
The disengagement of the toothed wheels 
is effected by pulling on the chain k’ unti! 
the nose of the set ring reaches the proper 
stop. 

The operation of releasing the ball by 
means of the electric current is as follows: 
The closing of the electric circuit attracts 
the armature in apparatus 7, the hammer 
H strikes the pawl i, which is held by the 
catch spring in released position. By means 
of the greater weight of f*, the shafts of 
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m' and m’, consequently the hooks of the 
angle levers n’ and n* away from the rollers 
of the shears S, thus leaving the pressure 
tube s and the ball D entirely free, which 
by its own weight and the weight of the 
toothed rack (about 100 kg.) drops. 

The effect of the fall is lessened by the 
air buffer L. The pressure tube is equipped 
at its lower end fanlike with spirally ar- 
ranged hair brushes, which by springs are 
pressed tightly against the sides of the 
buffer tube L, so that a rapid escape of the 
air is prevented without any considerable 
rubbing on the walls of the buffer tube 
being caused. The buffer tube L is en- 
closed in an air-tight supporter fitted with 
a cock to allow any water that may con- 
dense in it to be drawn off, and to regulate 
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Fic. 5—WINDING ARRANGEMENT OF THE TIME 
BALLS AT TSINGTAU. 


the action of the buffer. The signal ball 
used in the first construction D’ has been 
employed, differing somewhat in character, 
in this apparatus. 

Some time ago the firm of Carl Bamberg 
erected a time ball for Kiel, which displayed 
in construction noticeable details which 
in a time ball previously erected by them 
for Tsingtau, China, had proved satisfac- 
tory. It would require too much space to 
go into detail here in regard to this type 
of construction, but we present in Fig. 4 
an exterior view of this time ball, which is 
shown in the act of dropping, and in Fig. 5 
the interior, showing the winding apparatus. 
The ball is made of woven wire, stretched 
over strong braces, and is 1.5 meters in 
diameter, In Fig. 5 the ball has dropped 
and is about to be hoisted by means of the 
windlass. 

The time ball already mentioned as in- 
stalled on the staff building at Kiel is much 
larger, having a diameter of 2 meters and 
weighing about 100 kilograms. This ball 
is not raised by hand, but by means of an 
automatic hoisting apparatus. 

There is but little literature ragarding 
time balls. The firm of Carl Bamberg 
was, however, kind enough not only to in- 
form me in regard to old literature on 
the subject, but to furnish me with ac- 
curate information in regard to the later 
constructions and also to place the drawings 
at my disposal. 

(THE END.) 
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The Railroad Man and His Watch. 

T may be news to many that the watch 

of the railroad man is as necessary in 
modern railroading as the air brake. With- 
out accurate time keeping there would 
probably be more accidents than if there 
were no air brakes. The train despatcher 
Starts a train at a certain time; he halts it 
at certain stations at certain times: he 
sidetracks it for a period of varying 
length; the watch of the conductor on the 
sidetracked train must agree with the 
watch of the conductor on the express to 
which he had to give way; each station 
master along the road checks the time of 
every train that stops or flies past. 

In order that there may be agreement 
among all these railroad men there must 
obviously be not only timepieces but accu- 
rate timepieces. There must also be some 
means of inspecting the timepieces to see 
if they are accurate and if they agree with 
some standard, The railroad man is there- 
fore compelled to buy not simply an or- 
dinary watch of reasonable value, but a 
particularly good watch, a timepiece which 
is known in America as the 17-jeweled 
patent regulator, a watch which is adjusted 
to heat, cold and at least three positions. 
These three positions are pendant up, as 
carried in the pocket, dial up and dial 
down. Such an instrument will not vary 
more than 30 seconds a week, which is a 
good deal more accurate than many scien- 
tific instruments of precision used in lab- 
oratories. Even human proneness to error 
is considered in this matter of choosing a 
good railroad watch, for a lever-set watch 
is preferred to the pendant-set watch be- 
cause there is just the chance that the 
stem of the pendant-set may not be pushed 
back after setting, through an oversight. 

On one great line about 5,000 watches 
worth on an average of $25 apiece (a low 
estimate) are used. 

In order that the watch may be kept up 
to a regular standard it must be inspected 
regularly. There is not only a general 
time inspector on most railroads, but a 
staff of local inspectors who are placed 
along the road at convenient points and to 
whom the men may resort when they wish 
to compare their time with the standard 
time at that place. Once every two weeks 
the railroad man submits his watch to such 
an inspection, usually a jeweler or watch- 
maker by profession. 

The inspector gives his expert opinion 
on tne condition of the timepiece. If it 
needs cleaning he says so and does it; if it 
is fast or slow he regulates it, and not un- 
til it is running with sufficient accuracy is 
it allowed to escape from his care. A 
watch’s record is kept as if it were a thief. 
So far as repairing goes, the railroad man 
is under no compulsion. He need not 
hand over his watch to any particular 
watchmaker or inspector for repair, but he 
can give it to any watchmaker in whom 
he has confidence. It must, however, be 
submitted to the inspector before it can 
be used in actual service. 

That no favoritism is shown in the mat- 
ter of watches is evident in the fact that 
no less than eight different manufacturers 
supply railroad watches.—Scientific Amer- 
ican. 
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Sot Bend 
$ FILLED CASES 





The Gold 
LUS 
Guarantee Guarantee 


In each South Bend filled case is a cer- 
tificate stating the percentage of solid gold 


used in the backs of the case. 


The Time 


‘is This certificate plus the regular time 
guarantee gives you a complete knowledge 
of what you are buying. It is your pro- 

é tection against inferior goods. 
: a The one-piece pendant, seamless joints and 


snappy patterns of engravings combined with 
the gold and time guarantees give the South 
Bend case pre-eminence. 


When you are buying South Bend movements have 
t them fitted into South Bend cases. It is an unbeatable 
big combination. 


You can buy the cases alone or with movements fitted. 


wr Drop us a card today asking for prices. 


SOUTH BEND WATCH COMPANY 


Makers of High Grade Watches; Highest Quality Filled Cases 
South Bend, Indiana 
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THE FACTORY 
BACK OF THE WATCH 


| ictal pap with American machin- 
ery, it supplies interchangeable 
finished material ready to use. 


The use of automatic machinery and 
the careful assembly of parts, the adjust- 
ment to meet all climatic and tempera- 
ture conditions, as well as electricity 
test, permits the 


ABSOLUTE GUARANTEE 
which is back of all 
TAVANNES WATCHES 


THEY are the only thin model watches 
wherein the escapement and _ train 
possess the freedom of a modern 12 or 
16 size movement. 


Ask your jobber or write us. 


TAVANNES WATCH COMPANY 


ADOLPHE SCHWOB, Sole Agent 


2 AND 4 MAIDEN LANE, NEW YORK 
CHICAGO SAN FRANCISCO 
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Not at 
all. One needs a watch more than ever 


for Summer advertising, you say. 


travels more 
picnics, 


now. The average person 
in Summer—vacations, outings, 





Summer Jewelry 








Summer Advertising for the Retail Jeweler. 











(With Original Advertisements Written Expressly for The Jewelers’ Circular-Weekly.) 














“gent. I continue my advertising dur- 

ing July and August?” This is a 
question frequently asked of the advertis- 
ing man. Somehow Summer seems to the 
average jeweler synonymous with retrench- 
ment. 

My answer to this oft-put question is, 
“Tt depends.” Generally speaking, it is not 
wise to stop advertising altogether during 
the hot months. At a‘time when many 
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Bracelets for the 
Summer Girl 


— 


A beautiful pair of arms is one of 
woman's greatest charms and are worthy 
of refined adornment. 

The beauty of the uncovered arms of 
the Summer Girl is enhanced by a pretty 
bracelet. Good taste must be exercised 
in the selection of bracelets as in every- 
thing else. We have a well-chosen 
variety in all styles, sizes and widths. 
We have solid gold engagement brace- 
lets and a line of gold filled stock that 
is guaranteed to give satisfaction. 


Prices $— to $— 


JOHN BLANK & CO. 
ROME, N. Y. 


» iceman. | 


No. 1. 




















of your competitors drop out of sight you 
will loom all the larger by their absence. 

At the same time, if you are going to 
follow along the beaten path which you 
have pursued during the first five or six 
months of the year it is 10 to one you will 
feel at the end of the Summer that you 
might better have saved your money. 

Summer has advertising laws of its own. 
Too many jewelers fail to perceive this. 
They do not cut their advertising cloth 
according to their pattern. The result is 
a misfit—a waste of effort. 

You cannot. advertise jewelry as you 
would clothing, nor after the manner of 
house furnishings. Then, again, a quality 
store has one line of arguments and a store 
catering to the man who counts his small 
change has another line. 

Just so with the advertising of seasons. 
As there should be a difference in the copy 





and cuts of different classes of stores, so 
should there be a difference in the adver- 
tising of the same classes of stores during 
different seasons. 

In other words, make your advertising 
timely—make it fit the day, the hour even. 
Timeliness is the touchstone of success. 

I recently passed a store on Milwaukee 
Ave., one of the great outlying retail thor- 
oughfares of Chicago. Over the street was 
suspended a cloth sign on which was paint- 
ed a bird perched on a bough with musical 
notes pouring from its throat. Across 
the face of the sign appeared the words, 
“Spring Opening.” 

It was the first of June and the ther- 
mometer stood at 94 in the shade. The 
sign had no doubt been up two months. 
It had served its purpose and should have 
come down. For the passers-by were not 
thinking of Spring openings nor in the 
mood to buy the kind of goods shown at 
such openings. 

How much better it would have been to 
entice them in as one downtown jeweler 
did by placing in each of his windows a 
large, cool, green sign lettered in white to 
imitate frost, and announcing “It’s ice-cold 
inside this store.” 

This suggestive phrase worked like a 
charm during the hot spell of late May. 
In comparison with the sizzling pavements 
any place advertised as “ice cold” looked 
good to the crowds, and the thought of 
making one’s purchases in a refrigeration 
atmosphere made an irresistible appeal, 
with the result that the store was crowded 


in spite of the heat which would other- 
wise have exerted a tendency to defer 
buying. 


It is such subtle touches as this that 
constitute timeliness and make all the dif- 
ference in the world between advertising 
that shows tangible results and advertising 
that does not. 

By all means continue your advertising 
during the heated period, provided you 
can put into it this seasonable and human 
appeal. This in a nutshell is the secret 
of making Summer advertising pay. 

And certainly the influence of adver- 
tising is more important in Summer, for 
it is during these so-called dull months 
that you most need the increased sales— 
the extra stimulus—which rightly conducted 
advertising should and unquestionably does 
produce. 

There are hundreds of ways to put the 
distinctive Summer touch into your adver- 
tising—scores of ar icles that can be most 
profitably advertised mow. 

Take watches. 4 most unlikely article 


OUR appearance in the good old 

Surnmer time should be carefully 
considered. This is the season of short 
sleeves and white suits and we have 
selected a dainty line of 


BRACELETS SHIRT WAIST SETS 
VEIL PINS VANITY SETS 
HANDY PINS UNIQUE RINGS 


FANCY BELT BUCKLES 
AND NOVELTY JEWELRY 


at very reasonable prices. Jewelry that 
is well selected, with an eye to one's 
individuality, makes one at' ractive, with- 
out being unduly so. See the display 
in our show window. 








The Novelty Jewelers 
214 Main St., Albany, N. Y. 











No. 2. 


week-ends. There are more trains to catch, 
and if you get away from beaten paths 
where there are no street clocks your only 
resource is the sun if your own timepiece 
is not reliable. 

Therefore, point out these facts to your 





SOUVENIRS 


OF TOURISTVILLE 








It will pay you to visit our 
retail jewelry store ard inspect 
the many attractive little souve- 
nirs which you may purchase at 
a ridiculously low price and take 
home to your friend. : 

We have a beautiful line of 
gold and silver novelties at prices 
ranging from $— to $—, and also 
any number of little reminders of 
this City, priced as low as $—. 

We stay here all the year 
round and cannot afford to 
overcharge. 

Our stock is the best obtain- 
able for the price, as you will see. 




















JOHN BLANK & CO. 
TOURISTVILLE, N. Y. 
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trade and urge them to bring in their 
watches and have them repaired and regu- 
lated before going away. The trade you 
get in this way may not mean much im- 
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Retail A 


ing Department. 





mediate profit, for repair work is not as 
profitable as it might be. But the value 
comes in showing your trade that you 
have their interests in view. Little things 
are long remembered, and it is the antici- 
pating of customers’ wants nowadays that 
wins trade and holds it. 

This growing policy of service to the 
customer was neatly phrased by a weil- 
known jeweler recently when he said in 
one of his newspaper ads: “We're making 
a reputation for doing the things we aren’t 
asked to do—surprising our patrons with 
little attentions they don’t expect.” 

In small towns where safety deposit 
vaults are not so common as in the large 


¢> Your Vacation G> 
And Your Watch 


—~— 
~~: 














UST both be considered. What 
is a vacation without a good 
watch? Time slips away on 

a vacation and you must gauge the time 
for doing everything in order to get the 
most out of these days of pleasure. 

A good new watch, or your old watch 
made as good as new for you in our 
repairing department, will save you many 
annoyances and much inconvenience. 

_ watch of 
It will 


We are featuring a _ sabe 
of the handy 12 size at $—. 
not disappoint you. 











John Watch & Co. 
Rochester, N. Y. 


« ») 


No. 4. 




















cities jewelers might find it profitable to 
advertise that they would care for jewels 
and valuables while patrons were away 
from home during the Summer, insuring 
them and returning them cleaned for, say, 
seven or eight per cent. of the valuation. 

Summer bric-a-brac and pieces suitable 
for Summer homes would make interest- 
ing advertising themes and lend themselves 
to attractive window and interior displays. 

Advertising to vacation-goers, which is 
becoming such a feature in the larger 
cities, could very profitably be sensibly re- 
versed by the jeweler in the small town 
where city people come in numbers for the 
Summer. Let the country jeweler call to 
the attention of city visitors the fact that 
he can supply the things they may have 
forgotten to provide in the haste of leaving 
home—such, for instance, as field glasses, 
which add so much to mountain-climbing 
pleasures or yachting interests. 

Success can generally be had by run- 
ning a Summer sale, beginning about the 
middle of July. This may be heralded by 
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circulars mentioning a few of the best 
offerings with adequate descriptive details. 
In all instances prices should be boldly dis- 
played. 

A letter to customers should go out a 
few days in advance of the circular and 
newspaper announcements of the sale. 
This letter should state that you are giving 
regular customers a chance to get first 
choice of a line of exceptional bargains be- 
fore making public announcement of them. 
Such a letter, judiciously worded, almost 
invariably meets with a ready response. 





Advertising for the Jeweler and Optometrist. 


(Extract from an address delivered by At Brucx- 
NER before the recent joint convention of the Mis- 
souri Societv of Retail Jewelers and the Missouri 

Association of Optometrists in St. Louis ) 

(Continued from issue of June 28.) 
A VERY common error in type display 

is to print only a part of the head- 
ing in large type. For instance, if this ad 
had the words “the muscles” displayed in 
large type, and then dropped down to a 
smaller, less prominent face for the rest 
of the sentence, it‘would not be nearly so 
effective and liable to catch the uninter- 
ested. while the interested reader would 
slip by. 

Try and impart to the article advertised 
a value that will make it a desirable pur- 
chase. The common way to do this or 
attempting to do this is to price it lower 
than others price it. 

Admitting that a $10 watch is better 
value at $7 than at $10, you still do not 
establish its value at $10 by advertising it 
to sell for $7. 

Now, if you can give your $10 watch a 
$12 value, not by asking $12 for it, but 
by showing all the goodness there is in it, 
you really make it more desirable at $10 
than at $7 with the goodness left out. That 
is salesmanship, whether done in cold type 
and printers’ ink or by a hot air conversa- 
tior over the show case. 

Surround your advertising with a pleas- 
ing atmosphere and it will improve the 
public appetite for your wares. A plum 
pudding served in style on a table set with 
choice silver, china and crystal compels 
vour attention, even while you are full 
from eating previous courses. Set your 
ads in artistic printing, and illustrate them 
with appropriate pictures. 

Action pictures are the best if they can 
be had. A plain cut of a watch movement 
may suggest a need, but wiil not stimulate 
the desire to the extent that it should. 

The picture of a wrecked car would not 
induce you to buy an automobile, but one 
of the same car filled with a happy party 
of men and women, bowling along the 
road, will make most of us wish we had 
one. 

Illustrations should be of such a nature 
that they lead the mind right into the 
reading matter. Cuts are not good adver- 
tising just because they are cuts, any more 
than space is good advertising just be- 
cause you have paid for it. 

Note the good illustrations used in 
magazine ads—the highest type of adver- 
tising in use to-day. You will observe the 
pictures are very often a part of the story. 
Pictured words are effective word pictures. 
Action pictures are the boving pictures of 
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advertising—the kind that secure quick at- 
tention and leave a vivid impression on the 
mind. 

Unfortunately good illustrations, suitable 
for newspaper advertising, are not easily 
obtainable, so that it requires constant 
effort and some expense to keep new ones 
always on hand. 

What medium should you use? That is 
a difficult problem. Without question the 
newspaper is one of the very best mediums 
that can be employed, but remember buying 
space is not advertising, and unless you 
show some ability in using it even that 











LET US 
EXAMINE YOUR WATCH 
BEFORE YOU LEAVE TOWN 


Because it may be hard to find 
a watchmaker if you're going into 
the woods and, even if you find one. 
you may not care to entrust your 
timepiece to a stranger. We do 
business with patrons who have 
known us for many years—who 
have confidence in us. Hence our 
success. 

Our watch repairer is an expert 
in his line and will tell you truthfully 
“what ails your watch.” 

In order to avoid even the sus- 
picion of unfair methods, we charge 
a NOMINAL amount for examining 
your watch, i.e., for telling you about 
its exact condition. If it's O.K. we 
charge you — cents for our time and 
advice. If it is “out of gear” we 
charge you only forthe actual repzirs. 














JOHN BLANK & CO. 
ROME, N.Y. 


Phone 693 Main 406 Main St. 





























No. 5. 


may mean only an expense. Booklets and 
catalogues for the holiday season are splen- 
did, for they find their way directly into 
the home and get the attention of the 
reader usually at’ their leisure. A cata- 
logue to be a complete success must be 
backed up by a comprehensive follow-up 
system to make it effective. Persona'ly; or 
for personal reasons, as some might put 
it, I favor a booklet that has interesting 
features to hold the attention and prepare 
the prospects with a feeling of good will 
toward the advertiser. 

Every dealer should adopt some slogan 
or expression to uge continually. This in 
time. becomes your trade-mark and is as 
readily recognized as is your name. The 
one used by your worthy president, “A 
good store in a good town,” is very trite 
and ought to make his firm a reputation. 

A jeweler should use all of the many 











Buy Right 
and Get Quick Sales | 


(To know beforehand what goods you can readily sell, it is neces- 
sary to know what goods are being advertised to the woman of the 
home. 





@. The man may pay the bills, but the woman does the buying for, 
on the average, a family of five. 


(The manufacturer who, through advertising, stimulates her in- 
terest in his goods is making sales for you. 


(| The far-seeing retail merchant keeps ahead of the demand—first, 
by knowing what goods in his line are well advertised; and second, 
by being supplied when the customer comes in response to that ad- 
vertising. 


Cl Buy right and get quick sales. 


You watch your trade journal—the one this 
advertisement appears in—in order to keep in 
touch with the latest manufacturing production. 


The alert housewife watches the trade paper 
of her home—GooD HOUSEKEEPING MAGAZINE 
—in order to keep posted in her profession. 


And if you read what she reads you will know 
beforehand what she is going to buy—you can 
keep in touch with the latest se//ing production. 


Good HOUSEKEEPING MAGAZINE is the index 
of home buying—the monthly text book of 
domestic economy. 


The woman of the home depends on its 
editorial pages for practical suggestions on 
home economics, and on its advertising pages for 
the goods she wants for home comfort, luxury, 
and necessity. 


Have you the goods on hand? 


Be posted. Know. Buy right—and get 
quick sales. Send for specimen copies of GOOD 
HOUSEKEEPING MAGAZINE, and compare the 


. goods advertised in it with the goods you carry, 


so that you may be posted and know beforehand 
what women want. Use the coupon below. 


Note—On the two following pages are reproductions of some full page advertisements, together with a list of 
manufacturers who also advertise regularly, in GOOD HOUSEKEEPING MAGAZINE. These are all in your line of 


business. Compare them with what you carry. 


Advertising Department, GooD HOUSEKEEPING MAGAZINE, 


381 Fourth Avenue, New York City. 


Please send me specimen copies of current issues of GOOD HOUSEKEEPING MAGAZINE. 
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For Your Protection 
These Standard Marks 


UR business for fifty years has been the making of solid gold 
works of @ watch, but 






The Advertisements Repro- 
duced on These Two Pages, 
and Also the Advertising of 
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Your best customer is the woman 
of the home, and Goop Hovse- 
KEEPING MAGAZINE is her trade 
paper. By refusing to accept 
any advertising in its pages that 
there is any doubt about, Goop 
HOUSEKEEPING MAGAZINE has 
won the complete confidence of 
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HousEKEEPING MaGaziNneE for 
guidance in buying. 







The manufacturer who doesn’t advertise 
as well as supply it. Don’t let 
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| Silverware Always 
| Suggests 


WrRiGHT’s 
| « Sizver CGReaw 


Used by Over a Million 
American Women 


the Manufacturers Named 
Below, Appear in Goop 
HOUSEKEEPING MAGAZINE. 


F YOU have never 
used Wright's Silver 
















| once. It is the mast 
| refined Silver Polish 
you have ever seen. | 

Almost without effort it makes silver look new and } 
does not scratch or wear away the suriace. 






Lyons, C. D. (Cuff Buttons) 
Manning-Bowman Co, (Silverware) 
Moore Push Pin Co, 

Vantine, A. A. (Toilet Preps. & Teas) 


It is as soft as cream and as harmless as water. 
Contains absolutely no grit, acid or dust. It gets 
into the crevices and cleans and polishes thoroughly. 
It saves the article cleaned, it saves hands, it saves 
labor. It will not leave the skin feeling parched. 





y For silverware, for gold, for cut-glass, for marble, for porcelain, 

for enamel, etc. 
1 For sale by Jewetry, Drug, Grocery and Department Stores. 
Atk your dealer, but insist on getting the genuine M’ngAr’. 
Cream accept no ther 



















The manufacturers of goods in 
your line whose advertisements 
or names appear in these two 
pages, are advertising in Goop 
HOUSEKEEPING MAGAZINE in or- 
der to create a buying demand 
for you to supply. They are your 
business friends. To know what 
goods in your line will read- 
ily sell, you must know which 
manufacturers are advertising 
their goods to your best custom- 
er—the woman of the home. 
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is trying to make you create the demand 
him——buy advertised goods. 














You Are Safe in Carrying Goods 


Advertised in 
Good Housekeeping Magazine 


THIS IS TRUE 


because the woman of the home—the woman who buys from you 
for her family—depends upon GooD HOUSEKEEPING MAGAZINE for 
information and guidance in household economics. 


THIS IS TRUE 


because in the advertising section of each issue of it, we will publish 
a list of retail merchants who carry the goods advertised in GOoD 
HOUSEKEEPING MAGAZINE. Are you one of these, or are you not? 
Through this list readers of GOOD HOUSEKEEPING MAGAZINE can 
tell where they can buy what they see advertised in their magazine. 


THIS IS TRUE 


because our advertising guarantee safeguards you as well as the 
housewife. Read it: 


All advertisements in Goop HousEKEEPING MAGAZINE are guar- 
anteed by the publishers; readers run no risk in buying from, or 
otherwise dealing with, its advertisers. 

If by any chance, as a result of answering an advertisement in 
Goop HouseKEEPING MAGAZINE, a reader has an unsatisfactory 
transaction with an advertiser, the money paid will be promptly 
returned either by the advertiser or by us. 

The details of such dealings should be written us as soon as pos- 
sible. 

This Guarantee is an ironclad bond of confidence between Goop 
HouSEKEEPING MaGaAZINE and its readers. 


The only condition of the Guarantee is that, when writing or 
otherwise dealing with an advertiser, the reader shall always state 
that the advertisement was seen in Goop HOUSEKEEPING MAGAZINE. 


You, as a Jeweler, are thereby assured of satisfied customers. 


THIS IS ALSO TRUE 


because through its advertising pages you can know with perfect 
assurance, and in time to be ready for her demand, what your best 
customer—the woman of the home—will want to buy. Forewarning 
is forearming—to the wise man or merchant. 


Begin right now to get in touch with up-to-the-minute successful 
buying methods—send for specimen copies of GOOD HOUSEKEEPING 
MAGAZINE today. Use the coupon on the first page of this advertise- 
ment—now—before you forget. 


GOOD HOUSEKEEPING MAGAZINE 


RICHARD H. WALDO, Advertising Manager 
Boston New York Chicago 
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Retail Advertising Department. 


little opportunities which lie close at hand 
and cost practically nothing to employ. 
For instance, when he takes in an article 
for repairs he should always take the full 
name and address of the owner. When 
you deliver the job, do not send it out 
in the same besmirched envelope, but have 
a special delivery envelope with a suitable 
ad or an invitation to call again on it. 
File the old one away for reference, and 
enter the name and address on your mail- 
ing list. This is good service, good method 
and good advertising, all in one. 

The advertising salesman must know 
mankind, its wants, desires, ambitions, and 
what will promote comfort, convenience, 
luxury, joy or happiness. Like all forms 
of salesmanship, you can say too much in 
your advertising. There is a psychological 
moment to quit, or you may talk yourself 
out of a sale already half made. 

This reminds me of a story told by the 
late Mark Twain. He said that he had 
been induced by a friend to attend a mis- 
sionary meeting, very much against his 
will. He found to his surprise that both 


the speaker and the topic were interesting 


to him despite his well-grounded preju- 
dice. He had not been listening long be- 
fore he made up his mind to contribute 
five dollars toward the cause of the heathen. 
As the speaker warmed to his subject he 
raised this amount in his mind to $10 and 
then to $20—all the money he had with 
him, and finally decided to borrow $20 
more from the friend who sat by his side. 
“That,” said he, “was the logical time to 
take up the collection. However, the man 
talked on and on until I dropped into a 
peaceful slumber, only to be rudely awak- 
ened by the church deacon poking me in 
the ribs with the collection box. I not only 
did not contribute,” said Twain, “but ac- 
tually stole 15 cents from the plate.” 

The optometrist has an excellent field 
for advertising. As has been said, ad- 
vertising is almost wholly a_ suggestion. 
Suggestion is the seed which, when planted 
in fertile soil, produces results—business. 

The most fertile soil for advertising en- 
deavor is the field of need. The need of 
anything is not always known, and, if 
known, is not always heeded. This condi- 
tion is a veritable hotbed for suggestive 
advertising. More people,at the age of 
twoscore need glasses than do not need 
them. More children at the school age 
suffer from the want of glasses than are 
wearing them. More persons of all ages 
wear improperly fitted glasses than wear 
those scientifically correct. Lots of people 
wear cheap or poorly suited glasses who 
can easily afford better ones. The need 
is there, the ability to buy is there. Why 
should this virgin soil be allowed to go 
uncultivated while it is forced by intensive 
advertising to produce bumper crops in 
automobile sales, where the need and the 
ability to pay is often lacking? 

Point out the way, you optometrists. 
You not only can sell glasses at a good 
margin of profit, but render a service to 
mankind at the same time. Introduce a 
little sentiment into your advertising. The 
last nigh’ of the convention at Des Moines 
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[ was awakened at 2 a. M. by the house 
engineer, who wanted to fix a leak in the 
water pipes. Some discriminating chap 
below me had made a complaint that a 
stream of water was hitting him in the 
ear. He should have been charged with a 
shower bath. 

After the fuss was over I could not go 
to sleep again, and I thought of a remark 
made to me by one of your former national 
presidents, Mack Hurlbut, of Fort Dodge, 
lowa—a live wire in all the term implies. 

He said, referring to a little publication 
I had shown him: “Al, it is chock full of 
the same kind of sentiment that I try to 
weave into my business.” 

Through this a thought came to me and 
I got up, turned on the light and wrote 
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“The Store With the White Marble Front” 
HEAR THE GHIMES 
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A CONFIDENCE INSPIRING ADVERTISEMENT 
FROM LOS ANGELES, CAL. 


the following: Weave a bit of sentiment 
into your business. The jewelry business 
with sentiment left out would be like a 
play without a plot, unproductive of human 
interest. 

Yours is essentially a gift line. A gift 
without any sentiment attached to it would 
fail to arouse that responsive action which 
results in ever-increasing sales for you. 
What is a gift? A gift, as I see it, is a 
token of friendship, love or esteem, ex- 
pressed through the taste of the giver, 
the ability of the salesman and the judg- 
ment of the dealer in an article whose 
value is estimated as much by the sentiment 
it contains and the appreciation it secures 
as by the money involved. 

Sentiment induces the proud parent of 
the young man just becoming of age to 
pay $50 for the watch he gives him for his 
man-birth gift, when a $15 watch would 
probably suffice. 

It is sentiment that leads the young 
man into buying a diamond for his sweet- 
heart’s engagement ring, which, after mar- 
riage, is the one bright and lasting re- 
membrance of his courtship. He may give 
her flowers, buy her suppers, theater trips 
and such like, but these all fade into the 
misty reminiscences of the past as com- 
pared to the diamond, which, as she proudly 
tells her friends, came from one of you, 
gentlemen. 

Do not talk to me about having nothing 
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to advertise. You have everything to ad- 
vertise. Anything that is as beautiful, as 
permanent and as valuable as the jewels 
you have to sell, which, as gifts, touch 
the most responsive chord in the faculty of 
human appreciation, is worthy of the very 
highest type of advertising and ought not 
to be subjected:to the ignominy of the cir- 
cus bill, nor need the prope!ling influence 
of the auctioneer’s hammer. 

Place the jewelry business on the high 
plane it deserves by giving it a tone and 
an atmosphere, which good advertising 
can create. You can and you should se- 
cure the confidence and the esteem of your 
fellow townsmen until your work becomes 
a law and a bulwark against which the 
machinations of the faker and the schemer 
cannot prevail. 

Many of you have known me only as 
the representative of the Pickard Studios. 
I want to say to you, gentlemen, that I 
am a jeweler by training, if not by occupa- 
tion. In 25 years I have never been en- 
tirely off the payroll of a successful jew- 
elry establishment with whom I learned 
the trade of watchmaker. 

It was my early observation of the need’ 
for better advertising that led me into. 
the study of its possibilities. It was its 
close association with the jewelry business. 
that ied me into the art china business. 
I have always been, and always will be, 
one of you at heart. 


if I were a jeweler in a town of fair 
size, with a good stock of goods and a 
fair capital, I would strive to be a leader 
in that town. [ would use a regular space 
in the city’s newspapers, issue a holiday 
booklet, send out personal appeals to a 
well-kept mailing list, use some outdoor 
signs, advertise in the small town papers 
around me, and employ some sort of orig- 
inal stunt all of the time. 

I would have a January clearing sale, 
some Saturday specials, a guessing contest 
and a holiday opening. 

I would reach out after the farming 
trade—and right here, I wish to state, the 
farmer is more susceptible to good adver- 
tising than his city cousin. He knows 
advertised values better because he has 
been trained to buy by mail through the 
efforts of the numerous mail order houses. 

You reckon wrongly when you think 
there is a limit to the business to be had 
in your community. Let a 'arge concern 
turn a clever bunch of canvassers loose 
in your vicinity, and they would soon show 
you that its limitations are extremely 
elastic. 

In conclusion, gentlemen, | want to say 
that I would aim always to do something 
different, something original, and get out 
of the rut—even if I went broke trying it. 
I would rather be known as a dead live 
one than a live dead one, at any time. 








C. T. J. Delaporte recently rented quar- 
ters in Moline, Ill, and will open a jew- 
elry store there about Sept. 1. Mr. Dela- 
porte was in business several years ago in 
Chicago, but retired. It was only lately 
that he again decided to enter into busi- 
ness. The contract has been let for reno- 
vating his store, which when completed, 
will be unusually attractive. 
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For Fourteen Years 


L. P. WHITE, Philadelphia 


has been a 


Distributor of “New Englands” 








Surely in that time he has had ample opportunity to 
learn whether they are a safe and profitable line and 
in good demand. 








We quote from 


His Recent Advertisement on “New Englands” 





“Place Your Orders Now for 


‘New England’ Lever Cavours 


For fifteen years this watch, with Duplex Escape- 
ment, has been a leader in the world’s watch mar- 
ket. By the substitution of the New Lever Escape- 
ment, it is placed beyond competition among watches 
of this size and grade.” 














Your Orders will be filled promptly 


by 
THE NEW ENGLAND WATCH CO., 


Waterbury, Conn., 


or 


THE LEADING JOBBERS 


Pacific Coast Agents, B. W. FREER CO., San Francisco, Cal. 




































































That this department shall prove mutually bene- 
fiical to our readers, it is desirable that the 
members of the trade geneally communicate with 
THe JeEweLers’ CrrcuLar-WEEKLY regarding any 
advantagenous device or plan which they are util- 
izing in connection with their business. 


























A Palatial 


Entrance Hall 














Erected in Montreal, Can. 


New Jewelry Establishment Being | 
| 
Fashioned After the Style of the Old FI | 


| 
emish Palaces. | 











= erection of Henry Birks & Sons’ 
new 10-story building in Montreal 
has been begun at the southwest corner 
of Phillips Sq., at the northwest corner 
of which the firm’s retail store now stands. 
It will be one of the finest commercial 
structures in the city. The new building 
when completed will have cost, according 
to the plans, $250,000. It is to be utilized 
as Birks’ business offices, jewelry factory 
and store. 

Fronting both on Union Ave. and Cath- 
cart St. and overlooking Phillips Sq., the 
facades are of stone from the sidewalk to 
the widespreading cornice at the roof, the 
base being in Stanstead granite and the 
balance in grey canyon sandstone. The 
style is simple and dignified, the only en- 
richment being in the first two stories, 
and in the large border which runs 
through the ninth and 10th stories. The 
base is massive, with heavy rusticated 
work. 

The entrance is flanked by monoliths of, 
“Tenos” marble, supporting a moulded en- 
tablature of carved cornucopias. These 
frame the bull’s eye which lights the lofty 
entrance hall. The execution of these en- 
richments is receiving the most particular 
attention, full size models in plaster having 
been made of all the principal features be- 
fore proceeding with the permanent ma- 
terial. ' 

If any one feature of the building has 
deserved consideration above others, it 
is this entrance hall, and both the owners 
and the architects feel that this special care 
will have been justified by the results. 
The treatment is that which one meets 
in the old Flemish palaces of the best type, 
with high vaulted ceilings and simple 
groinings. In the wide plaster wall sur- 
faces are set subjects medallions, which 
are being modeled by Mr. Hebert, the 
celebrated Canadian sculptor. 

The floor is of marble, also the high 
wainscot and trim. The hall runs through 
two stories, and the second floor corri- 
dors are connected by a gallery which is 
seen immediately above the elevator doors. 
The corridors in the upper stories will 
have tile floors and marble door trim, 
with special features in connection with 


the tile from a sanitary point of view. 
Two passenger elevators and one freight 

elevator will be provided with flashlight 

signals and indicators. 
The office units are of 


various sizes, 


office, and the electric equipment will in- 
clude the most approved lighting appli- 
ances. 

In the structural feature of the building 
the utmost care has been taken to achieve 
a thoroughly substantial and fireproof re- 
sult, and in order that no fireproofing fea- 
tures might be omitted the Canadian Fire 
Underwriters were asked to thoroughly 
criticize the plans from a fire-resisting 
standpoint. It is noteworthy that this crit- 
icism resulted only in the addition of six 
metal windows to the original provisions. 
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THE PALATIAL NEW STORE OF HENRY BIRKS & SONS, MONTREAL, CAN. 


the variation in width only being impor- 
tant, as the depth will be in all cases about 
21 feet: Each office will have unob- 
structed light and with the aforesaid depth 
many feet of space will be available. Every 
consideration has been given for comfort 
and convenience in the factory rooms. Pro- 
vision has been made for the installation 
of a wash basin in every room, enclosed 


in a cabinet, with clothes cupboard ad- 
joining. 
A clock, electrically controlled by a 


master clock, will be available in each 


The contracts call for the completion of 
the building by March 31, 1912. 





B* respectful and deferential to cus- 
tomers, avoid sarcastic smiles and 
sarcastic words if you want your trade to 
increase.—Nat Biinn. 

Sell what a customer needs. 

Sell it for what it is. 

Conquer the temptation to talk back to 
a customer who is aggressive. 

Study individual needs; treat everyone 
with courtesy—Harness World. 


Sia. UCR 
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Storekeeping Department. 


Salesmanship in the Jewelry Business. 


(Address of Morris Ersenstapt, President Eisen- 
stadt Mfg. Co., St. Louis, before the recent con- 
vention of the Missouri Society of Retail Jew- 
elers and the Association of Op- 
tometrists, held in St. Louis.) 


M issourl 


(Continued from issue of July 5.) 


HE sm2ll dealer can neither perfect him- 
self as an expert buyer nor employ a 
buyer. Therefore, it is one of the necessi- 
tiose of the modern merchandizing system 
that we place him in position to enjoy just 
as good a selection as he would have if 
he were the largest jewelry house in the 
world. We do that because it is good pol- 
icy for us. We want the dealer to carry 
goods that he can sell, and that will cause 
our business to grow. ‘Therefore, we 
send him our representative to work with 
him in solving his store problem just as if 
that store belonged to us, or our factory 
belonged to him; which, in fact, they do. 
That is, the connection between the dealer 
and the maker is so close that what is best 
for one is best for the other, and there you 
have the dealer’s reason for relying upon 
the judgment of the producer. We do not 
want him to overstock. Nor buy un- 
wisely. A big cigar company believes sales- 
manship is all there is to success. Of 
course, in salesmanship it includes a proper 
selection of goods, and so you will find 
these little stores all carrying stuff which 
will sell. But in order to sell it it relies 
upon the individual salesman. This com- 
pany says to the salesman: “Now, we are 
a big concern that supplies you the best 
goods there are in the world, and nobody 
can beat them on quality or price. So go 
ahead and sell them with the enthusiasm 
and faith which makes a good salesman. 
Don’t be afraid of a come-back. Have all 
the egotism you want. Believe you're the 
best salesman on earth, and nobody will 
dispute it if you sell the goods. When a 
customer comes in be very courteous, and 
don't do all the talking. Let the customer 
tell you what he wants, and give it to him. 
Let him take it in his hand, look at it, 
feel of it, and quite likely he’il want to 
buy it, and when he does, thank him, and 
always show a customer you're mighty glad 
to have him come in whether he buys or 
not. Convince him that it’s more impor- 
tant to have his good will and treat him 
right than it is to sell him a lot of stuff. 
And don’t try to sell him the whole store. 
If he is looking at a special brand, three 
for a quarter, talk that. Don’t show him 
a whole lot of other brands of the same 
price, or cheaper, or more expensive. That'll 
diffuse his mind all over the proposition 
and get him away from the concentration 
that makes salesmanship. It’s easy for a 
man to make up his mind to buy one thing 
when he sees it and it looks good, and he 
hears a good talk about it, but he isn’t 
going to buy several things all alike, and 
therefore you're pretty apt to kill your 
sale if you try to key him up to more than 
one thing at a time.” 
In the country at large the same is true. 
The small has much in its f 


store lavor. 
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Especially because it emphasizes the per- 
sonal salesmanship idea. Customers come 
face to face with the proprietor. They like 
that. 

P. T. Barnum used to sit at the entrance 
of his great show, so everybody could shake 
hands with him when they went in, and 
your country crossroads merchant -who 
knows everybody by his first name and lets 
the local cracker-barrel club settle the ques- 
tions of the nation round his store stove is 
a good deal wiser than these modern mer- 
chandisers who have departmentized and 
organized and systematized until the pur- 
chasing public feels as if it were being 
run through a machine. 

And there’s every reason on earth why 
the local dealer should be an optimist and 
an egotist. A leading writer said the other 
day the only thing that made a man a suc- 
cess was his egotism. You've got to add 
optimism, or you'll have the wrong com- 
bination. People like the salesman who 
believes he is selling the best on earth 
and who is dead sure he is going to sell it. 
But they hate the fellow who thinks he 
knows it all and treats his trade with a su- 
percilious sourness which drives taem 
to the main-order houses where they don’t 
get any personal salesmanship at all. 

Lack of self-confidence is inexcusable. For 
instance, one of our own salesmen who has 
been with us about six years demonstrated 
in the first two years a lot of things we 
like, such as ability, belief in our house and 
our goods, and our way of doing business, 
and just enough sense of humor to make 
him a very taking solicitor. But he lacked 
self-esteem. His conceit was a dent instead 
of a bump. I called him in one day and 
told him what the trouble was, and he went 
out and did a business that’s been getting 
bigger every year. It touched the $100,000 
mark, but he has his eye fixed on the 
$150,000 notch, and when he gets there I 
want him to think he’s big enough to do a 
quarter of a million. 

He’s done that without misrepresenta- 
tion. That goes without saying. There’ is 
no success through anything but the truth. 

Every dealer has only one limit to the 
amount of business he can do. That limit 
is the number of customers in his field. 
They belong to him if he will go after 
them. If he has enough self-confidence he 
will sell them; provided, of course, he has 
the other things which I have enumerated, 
there will be no reason why he cannot sell 
in competition with the department stores 
or the mail order houses. We producers 
who stand behind the dealer are able to 
supply him with the goods and the prices 
which place him in position to defy mail 
competition. That is, if he will 
think so. If he don’t think so, it’s no use 
to say anything more. “As a man thinketh, 
so is he,” applies to the jewelry trade. In 
order to make your customer think that 
you are giving him the best he can get for 
the money, you must believe it yourself. 
That’s the first and ever-present essential. 


order 


In order to put yourself in that state of 
mind, you must know your own motives. 
must know that they are strictly open and 
above board, for the benefit of the cus- 


tomer, a determination to serve him better 
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than anybody else can serve him. The basis 
of all business success is good service. 

It isn’t a question of convincing your 
customer through a strenuous argument or 
mind power, or will power. It’s a question 
of convincing yourself. When you're con- 
vinced, the battle is a good deal more than 
half won. 

So to be a good salesman doubt must be 
eliminated. The dealer cannot afford to 
have a particle of suspicion as to the qual- 
ity of his goods or their value. He must 
have the faith in them that moves moun- 
tains. And that faith will move his busi 
ness as nothing else in the world can. 

[THE END.} 





Advertising for the Country Jeweler. 





(Extract from an address delivered by H. A. Tis- 
BALS, Emporia, Kans., before the recent conven- 
tion of the Kansas Retail Jewelers’ Association.) 

OST of us cannot afford to use a 
half-page display, but all of us can 

spend a reasonable amount. Do not use 
the same advertisement twice, unless it be 
for some special occasion, like advertising 
a special sale to be held several days in 
advance. For your ad, like a book, be- 
comes stale with too much reading and 
loses its interest. Unless you can create 
enough interest so that the public will read 
what you have to say, you not only wasted 
your time but also your money. [ find a 
small with frequent change of copy brings 
me better results than a large one spas- 
modically. Locals or readers are consid- 
ered good when you wish to call special 
attention to some particular line. 

Black type on a white background at- 
tracts attention. [I like a small border, 
thinking the advertisement shows plainer 
and is more catchy. Do not try to tell all 
about your entire stock in a small space. 
I get the best results in taking one thing 
and making it the theme of my ad, using 
watches, for example, telling why the 
public should buy of you, that you have 
the best ones made and that the prices are 
as reasonable as anyone can sell the same 
grade for. 

Point out the advantage of buying of the 
home man that all new watches must have 
some regulation, and how you can do it 
so much better than a man out of town. 
In silverware describe one pattern at a 
time, and so on throughout your entire 
stock, which will give you material for a 
goodly number of advertisements. 

And now comes your novelty advertising. 
I have used to advantage for the last four 
years the drop curtain of the opera house. 
Here, as before, be brief. One of. the best 
little novelties [ have ever used is in the 
shape of a tin match box which will re- 
ceive a whole box of matches at one time, 
with my name and business printed on it. 
People come to the store and ask for them. 
{ even had one of my competitor’s broth- 
ers call and ask for one. This did not 
get me much business, but speaks well for 
the match box. Ope of my competitors 
used -the moving picture slides. With 
what success he can tell you, as he is here 
to-day. Some consider personal letters 
good; for myself, I do not think much of 
them, as they involve an immense amount 
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of work and money, and unless followed 
up at stated intervals are of no value. 
Calendars, programs, hotel directories and 
advertisements of like nature I consider a 
waste of time and money. In conclusion, 
do not advertise anything which you do 
not faithfully perform, for any promise 
given in your advertisement has your 
honor behind it, and your business will 
prosper insofar as you deal fairly and 
honorably with your customers. The 
keeping of your promise without doubt is 
the best advertisement you can have. 





Helping the Office Boy. 





‘ was three minutes after quitting time 

The employes had vanished with the 
exception of the new office boy and the 
cashier. 

The office boy was in a state of perturba- 
tion bordering on collapse. Before him lay 
a heap of unenveloped’ letters which he 
should have had ready for mailing before 
the closing hour. He had already been ac- 
cused of slowness and here was another 
proof of it. 

He proceeded with his work as quietly as 
possible, hoping to escape the notice of the 
cashier, who was closing the vault. But 
the hope was vain. As the cashier stepped 
from his cage his eye fell on the office boy. 
Feeling the weight of his guilt, the young 
culprit was on the point of handing in a 
verbal resignation, when the cash‘er spoke: 

“‘What’s the trouble, George?” 

“T worked as fast as I could,” stammered 
the boy. “There were so many letters—and 
I’m not just used to it yet.” 

“There was a bunch,” said the cashier, 
“but we'll make short work of them.” With 
this he began to slip the letters into their 
envelopes. “You stamp them while I fill, 
he said. 

When the work was finished the cashier 
took the larger portion of the letters and! 
the two started for the mail box. 

“I'll be quicker next time—when I get on 
to things better,” apologized the boy. “I’m 
sorry you had to help out.” 

“That's all right,” said the other. “It’s 
all in the day’s work. Make up for it some 
time by helping out some other fellow when 
you see him stalled. A little extra effort 
never hurts anyone. One forgets to-mor- 
row the extra work he may have done to- 
day, but the effort helps just the same. Pro- 
motion is often built on the little extras 
that one thinks nobody sees. Helping the 
firm always helps you. 

I was that office boy and I have always 
been grateful for the heavy load of letters 
and the valuable lesson it taught me. “It’s 
all in a day’s work,” I’ve told myself many 
times since that night, and often the 
thought has chased away the frown that 
extra burdens were developing. 

The cashier’s aid did more than help me 
out of a hole. It made me feel, for the 
first time, that I was a part of the estab- 
lishment; that my work counted. It in- 
spired me with an ambition to advance and 
made it clear to me that the road to ad- 
vancement was through helping the firm 
and extra effort—A. L. M. in System. 
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Letters of an Old Merchant to His Son. 





Practical Business Advice from the Experienced 
to the Inexperienced. 























(Continued from issue of July 5.) 
No. 15. 
My Dear Son: 

| read your last letter with interest, not 
only because it contained your first real 
complaint abou: any action on the part 
of your business associates, but because 
| felt sure | would hear just such a com- 
plaint in the course of time if you opened 
up and told me your troubles, and I hope 
you will a'ways continue to do that. 

| understand just how provoked you feel 
tha. Charlie has singled you out as a good 
fellow to take what he considers to be the 
disagreeable jobs off of his shoulders. I 
am not trying to make you angry, but 
really I am mighty glad this has occurred. 
It is a strange thing, but it seems that 
someone around every place of business 
is bound to be a shirk, and I am glad that 
you are coming in close enough contact 
with yours to be able to understand just 
exactly how much of a nuisance a shirker 
really is. The betier you get acquainted 
now, the better you will know how to 
handle those you meet in the future. You 
little realize at this time how necessary this 
experience is to you, but as you go on, and 
mee: shirk after shirk, you will soon see 
that shirks are plentiful, and it is better to 
handle them as a known than as an un- 
known quantity. 

You will find that every man is likely to 
become more or less of a shirk, and you 
may even find it necessary to guard your- 
self against becoming one, for it is some- 
thing which creeps upon us and has us 
within its grasp before we realize it, unless 
we are constantly on the alert. It is my 
opinion that 90 per cent. of the shirks of 
the business world are entirely unconscious 
of the fact, while the other 10 per cent. 
realize their condition, but lack the will- 
power to pull themselves together and get 
out of the habit. 

Did you ever stop to think that most of 
the men who are too fat for their own 
comfort are merely being punished for 
shirking? They know they should exer- 
cise more, but the more Weight they take 
on the more effort it takes to begin exer- 
cising, so they shirk a little longer and get 
a little fatter, until they become almost 
helpless. Most of these men do not allow 
themselves to think that they are shirking 
a duty, but they are. They owe it to 
themselves and friends to take better care 
of their own body. 

When you begin to realize the extent to 
which shirking has gained a hold upon 
the people you will probably be more sorry 
for Charlie than you are angry at him, for 
you will realize his condition better than 
he does. Of course you must class him as 
an intentional shirker, for whenever he 
puts work off on you for which he is 
drawing pay he knows he is doing wrong. 
At the same time you must remember that 
you are learning the business, and it is 
your duty to learn every part of it, so you 





can hardly complain if you get an opportu- 
nity to learn his part of it better than 
any other. These things usually adjust 
themselves. Of course Charlie understands 
your position and is taking advantage of it. 
The only advice [ can give you, under the 
circumstances, is to learn all you can and 
never neglect any other work to take care 
of his. 

You wiil find as you learn more about 
business that it is hard to keep your toes 
on the line all .he time, and as your posi- 
tion is advanced to where you have others 
working under you, it will be even harder 
not to shirk, for you wili realize thai alt 
the work must be done, and will be inclined 
to put the jobs on your helpers which you 
do not like yourself, while you iake care 
of other things. - Instead of this you ought 
to see that each man took care of the work 
he could do the most of, or do the best. 

I once knew a business man who made 
it a point always to take up any particular 
part of his work which did not seem to 
appeal to him. He said that digging right 
into the things he felt like shirking always 
made him feel better, because he lost his 
dislike for the job as he go: interested in 
the work, and felt stronger as he realized 
that he had full control over: himself. 

Whatever you do, guard yourself against 
shirking either work or responsibility, and 
the more times you take hold of yourself 
and stifle the desire to shirk the easier you 
will find it and the stronger you will feel. 
You have no idea how rapidly you gain 
strength to control yourself when you 
really take hold and try, and it is even 
easier to lose control if you fail to take 
hold whenever the proper time comes for 
such action. 


In business, when dealing with a shirker, 
you only need find out what he likes to 
shirk, and you will know how to approach 
him, but if you want to cure him of shirk- 
ing you will probably find you have under- 
taken a considerable contract, for the cure 
must come from within the person himself, 
and it generally requires a considerable 
degree of intuition to understand exactly 
how to awaken the consciousness of a man 
to the point of making him take hold of 
himself and do things he does not like to do. 

If you feel that you can save a man from 
himself in this respect, do not shirk the 
job, but do your best along such lines as 
the conditions indicate to you would be 
right. Possibly a little study will show 
you how you can pierce the armor of as 
hardened a sinner as Charlie himself. Try 
him a round if you see the chance. 

Your AFFECTIONATE FATHER 
(To be continued.) 








Otto Knaul, traveler for the Woodstock 
Hoefer Wa‘ch & Jewelry Co., Kansas City, 
Mo., has returned from his vacation, and is 
now selecting his trunk stock for the Fall 
trip. 
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Buying Cheap Goods to Save Money 


‘is like stopping a clock to save time 
Investigate “PAIRPOINT QUALITY” before purchasing 
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| Profit, like 
Business, 

grows big- 
| gest on the 
| Tree whose 
Branches 

are pruned 
in Season. 
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Prune out 
your old stock, 


add a few 
Snappy 
PAIRPOINT 
creations and 


see your 
profit grow. 








THE PAIRPOINT CORPORATION 
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Devoted to Art Pottery, China, Marbles, Bronzes, Cut 
and Decorative Glass Ware, Bric-a-Brac, Lamps, Art 
Metal Wares, Fancy Goods and Kindred Lines. 
































. More Pointers on Pottery. 
By Chas. F. Binns, im Pottery and Glass. | 














FAIENCE AND MAJOLICA, 

S the 16th century was drawing to a 
close there came to the little town 
of Nevers in France a potter named Sci- 
pion Gambin. He had learned his art in 
Italy at the town of Faenza, and had been 
tempted by the offer of lucrative employ- 
ment to leave his home and native land 
and to take a position under the Due de 
Nivernais. At that time it was the fashion 
for princes and other rulers to promote 
the industrial arts, and many of them 
established potteries. The Duc de Niver- 
nais wished to found a factory or studio 
in Nevers, and sent to Italy for an expert. 
Gambin’s work appears to have been only 
partly successful, but he did one thing—he 
gave the word faience to the ceramic 
world. Coming from Faenza his work was 
spoken of by the French people as la po- 
terie de Faenza, and from this they used 
the word faience to denote the kind of 

pottery made at Nevers. 

The word, since then, has changed its 
meaning, as words will, and it is now un- 
derstood to refer to glazed pottery, wher- 
ever made, but more especially to orna- 
mental wares. The wares which are coated 
with an opaque white enamel are not gen- 
erally included under this term, but are 
classed with an older group under the 
name majolica, which will form the sub- 
ject of the next article. 

The pottery which is included in the 
term faience is distinct from porcelain and 
china. It is usually not white, is decorated 
either under or over the glaze or the color- 
ing is in the glaze itself. The manufacture 
of glazed pottery goes back much further 
than the days of Gambin. He only gave 
the name, the ware itself existed long be- 
fore—in fact, ever since the days of the 
Romans glazed pottery of a sort has beer 
made. The art was kept alive in the east, 
but in Europe the field was so occupied 
with the attempts to produce porcelain 
that the humbler ware was allowed to sink 
into obscurity. England alone preserved 
in sustaining it, and collectors are now 
eagerly seeking the early English faience, 
the cauliflower ware, the combed and mar- 
bled teapots, the slip decorated posset pots 
and tygs and the grotesque jugs formed of 
masks and figures. But even this strong- 
hold was finally captured by the English 
china, and but little was done in decorative 
faience until America led the way. 

To the Rookwood Pottery, of Cincinnati, 


must be given the credit not only of reviv- 
ing the iriterest in glazed pottery as a me- 
dium of artistic expression, but of originat- 
ing a type which has been imitated the 
world over. There was an evident need 
for this new departure. The time was ripe 
for a change. In the 18th century the ideal 
of ceramic decoration was painting over 
the glaze. The perfection of this was 
reached in the soft porcelain of Sévres 
upon the tender glaze of which artists of 
renown were proud to display their skill. 
The idea was perpetuated in England until 
the 19th century had run half its course. 
Nothing was known but painting and gild- 
ing over the glaze on china, and some 
painting under the glaze on earthenware. 
im every case the ware itself was white. 

Just who should receive credit for the 
inspiration which resulted in the new 
product cannot be exactly told. A group 
of women headed by Mrs. Bellamy Storer 
and Miss Louise McLaughlin made pottery 
about the year 1880 and sowed the seed 
which germinated as the Rookwood Pot- 
tery, but the work of these pioneers was 
very far from the quality and brilliance of 
the later product. There has been, in fact, 
as in most enterprises of similar char- 
acter, an evolution, natural and persistent, 
in which no individual or group of per- 
sons ean lay claim to an influence of su- 
preme importance. 

Upon the ceramic world, however, the 
effeet of Rookwood has been almost with- 
out parallel in history. The path was 
blazed amid distress and loss, almost to 
discouragement and failure, and it is now 
being followed confidently and successfully 
by a host of artificers. 

The American artist potter, working in 
a modest studio, produces low-fire faience, 
either bright or mat-glazed; the large fac- 
tories of Zanesville and other pottery cen- 
ters would never have come into being 
but for the possibilities opened up in this 
new style of work, and then there are lines 
being produced in the factories of Eng- 
land, France, Germany, Belgium, Den- 
mark and even Japan, all of which owe 
their inception to the same source. This 
fact is very evident to one who has studied 
the international expositions from 1878 
onward, particularly that at St. Louis. 

In what, then, does the novelty consist? 
Why is faience, this style of faience in 
particular, different from china? Why 
does it constitute a distinct type? 





In the first place there is color. Porcelain: 
is always white, and earthenware, because: 
it follows porcelain as close as it can, is 
white also. Faience knows no precedent, 
and is its own ideal, hence it can be either 
colored or white as it may please, and even 
if white it need not be the cold, snowy 
white demanded of tablewares. This 
granted, the way is open to a wide variety 
of decorative treatment. The body of the 
ware is not now a mere background upon 
which some skillful painter may depict 
landscape or miniature as he would upon 
canvas or ivory; it is a piece of pottery to 
be decorated in entirety, and to be as a 
unit complete and beautiful in itself. 

Secondly, there is the possibility of 
treatment upon the clay itself and as part 
of the ceramic nature. Overglaze decora- 
tion does not satisfy everyone, and here is. 
an alternative, rich and full in quality, 
partaking of the clay and of the fire, re- 
vealing the depth of a brilliant glaze or the 
soft texture of a mat. 

Yet again there is the possibility of 
color in the glaze itself. This is an advan- 
tage by no means to be despised, but 
it belongs almost exclusively to faience- 
Nearly all the modern decorative wares are 
of this type, but it is not always recognized’ 
how modern the work really is, nor is it 
generally realized that to America is due 
the honor of the origination. 

(To be continued.) 








The Pearl Industry of Australia. 


7 a communication to the Bureau of 
Manufactures from Consul John F- 
Jewell, at Melbourne, regarding Australian. 
pearling, he states: 

“In view of the determination of the 
Commonwealth Government that only white 
men shall be employed as divers and tend- 
ers in the pearling industry after Jan. 1, 
1913, the Pearlers’ Association, at Broome, 
Western Australia, has presented the 
premier of that State with a scheme for 
training white men and teaching them the 
business of pearling. Heretofore Japenese- 
and Malays have done most of the diving, 
it not being considered work that white 
men could endure. A recruiting commit- 
tee in London will endeavor to obtain stit- 
able men from northern Europe when the 
Australasian supply fails. The experiment 
which is to extend over a period of 12 
months, will cost $15,000. The genera® 
feeling among pearlers, however, is that it 
is impossible to comply with the Common- 
wealth conditions and that the pearling in- 
dustry must pass into foreign lands, many 
pearl beds being outside the three-mile ter— 
ritorial limit.” 
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THE ORIGINA 
NON-LEAKABLE 


FOUNTAIN 
PEN <8 


i If You Carry a Good Thing, Let the Public Know It — 


place it where people can see it and keep it in front of them all the time, for as Arthur : 
Brisbane, the famous newspaper editor, says, ‘“There is great power in Repetition,” —“Repetition 
is Reputation.” 


Practically every man and woman is a possible fountain pen customer. Every man or woman who ever looks 
| through the advertising pages of a popular magazine is familiar with the name “Moore’s Non-Leakable,” and most 
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E of them are well acquainted with its merits. You can make capital out of the Moore’s reputation by displaying 
them in your show window where passers-by can continually see them—and where the power of repetition will 
4] have its effect. Moore's will not only make your store known for carrying the kind of goods that people want, 
but it will actually bring customers to your store. 


ADAMS, CUSHING & FOSTER, 168 Devonshire Street, Boston, Mass. | 


Selling Agents for AMERICAN FOUNTAIN PEN CO. 7 eb 
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Jobbers’ View of Restricted Selling Prices. 








Paper read by A. F. Smith at the Nebraska Retail Jewelers’ Convention at Omaha, March 21. 

















ROGRESS in the business world keeps 
P pace with the progress made in all 
other spheres of human activity, and the 
tendency is always in the direction of im- 
provement. The crude methods of bar- 
gaining and barter of a former period 
gradually gave way to the one price system 
which is now practically universal, and in 
like manner, the fixed selling price is a 
natural, development to meet existing con- 
ditions. The jewelry trade is fortunately, 
or unfortunately, based largely on confi- 
dence between seller and purchaser, and 
this is particularly true in this country, 
where there is no hall mark or compulsory 
stamping system. This condition is prob- 
ably responsible for the perplexing variety 
of grades of goods placed on the market, 
for all of which exaggerated claims are 
made, making the cultivation of confidence 
a matter of extreme difficulty, especially in 
the face of reckless competition. 

The multiplication of quantity, too, gave 
a great advantage to capital, as the larger 
the concern and the greater its purchases, 
the better terms did it exact and obtain, 
thus placing the less fortunate competitors 
at a disadvantage. Recognizing the truth 
that capital must always have an advan- 
tage, it was generally understood that no 
remedy could be found for this condition, 
but the originator of the fixed selling price 
idea conferred an invaluable boon on busi- 
ness interests generally in equalizing com- 
petition and profits, and affording the mer- 
chant of small resources some measure of 
fair play in his struggle with his wealthier 
and more influential brethren. 

There is no reason why the jobbers’ view 
of restricted prices should differ in any 
respect from that of the retailer or that of 
the manufacturer. All three branches. are 


interdependent, and what is beneficial or 


detrimental to the interests of one must 
necessarily be likewise to the interests of 
the other. The system, it is true, restricts 
the freedom of the jobber to a certain ex- 
tent, but it is a restriction that will ulti- 
mately work to his benefit, not only in 
greater profits, but also in greater satisfac- 
tion to his customers. 

The value of the one price system to 
the retail jeweler is probably best evidenced 
in the enemies it has made. Its chief op- 
ponents are the big mail order houses 
which it deprives of their great mainstay 
of cut prices, and the extent and unscrupu- 
lousness of their opposition are now very 
evident in the many tricky ways in which 
they are trying to nullify the fixed selling 
price idea, as the goods on which the 
selling prices are fixed are of the standard 
quality, which the public insist on purchas- 
ing, the mail order houses find it necessary 
to catalogueethese goods with others and I 
will show you how they do it. I will 
illustrate my meaning by the instance of 
a certain safety razor. In the catalogue 
of one of the large mail order houses of 
Chicago, this widely advertised razor was 
listed thus: “Safety razors are quoted for 
the accommodation of some of our custom- 


ers who want this particular razor. We 
don’t cleim that this razor will give better 
satisfaction than the lower-prized razors 
quoted in this catalogue. This razor is 
manufactured and sold under a licensed 
price of $5; and we are therefore prevented 
from offering it at a price consistent with 
the prices and values we quote on other 
makes and styles of safety razors.” 

You will see from this that while listing 
the goods, they actually furnish them only 
under imperative orders from customers 
and do everything in their power to induce 
the public to accept a substitute. How 
far the plan has succeeded, I am not aware, 
but that it did not succeed quite to their 
satisfaction may be inferred from a subse- 
quent-offer in which the same safety razor, 
the fixed selling price of which is $5, was 
offered with “Six pairs of guaranteed socks 
for $509.” These socks are guaranteed to 
wear for six months and of course six pairs 
of socks are worth more than nine cents 
This is a imost insiaious effort to use this 
safety razor and its advertising to gather 
trade for the catalogue house, and the of- 
fer amounts practically to a cutting of the 
restricted price. How a court would re- 
gard the matter, if the manufacturer in- 
stituted suit, is conjectural. 

But probably the strongest argument in 
favor of the restricted price is because it 
is advocated by the retail jewelry trade. 
That it would work a hardship on the 
public in the case of foodstuffs is doubtless 
true, but this does not apply to the jewelry 
trade. The idea appealed from the start 
to the retail jeweler, and his experience 
so far has justified his judgment, and the 
cry at present is for its further extension. 
The experience of the manufacturers would 
also seem to be satisfactory, for additional 
lines of fixed prices are being constantly 
added to the list, and this being so, the 
system naturally claims the support of the 
jobbers to whom it appeals favorably in 
many ways. 

For instance, large customers making ex- 
tensive purchases naturally expect, and fre- 
quently insist, on better terms than the 
wholesaler would be likely to give in the 
case of a smaller order or should give 
in the case of any order. 

The fixed price system prevents this dis- 
crimination, and in so doing facilitates the 
transaction of the jobbers’ business and re- 
moves the necessity of making lower prices 
to secure large orders, which often proves 
a source of dissatisfaction both to the job- 
ber and the customer. 

Conclusive proof, if such were necessary, 
of the benefit of the fixed selling price to 
the retail trade and its detriment to the 
cut price houses, is the fact that the latter 
have had introduced in Congress a bill, the 
practical effect of which will be to pre- 
vent the fixing of a selling price by the 
manufacturer. From this it would appear 
that all other schemes have failed so far 
to shake the system and suppressive legis- 
lation has been decided upon as a last re- 
sort. It remains therefore, for each of 
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us individually and all of us combined to 
work for the defeat of this legislation. In- 
asmuch as the fixed selling price has proved 
satisfactory to all concerned and is now 
recognized as probably the most important 
factor in bringing about the regeneration 
of the jewelry trade, and safeguarding it 
against unequal competition and ruinous 
price cutting, we would be blind to our own 
self-interest if we allowed such demoraliz- 
ing and reactionary legislation to find a 
place on the Federal statute books. 

The organized retail trade manifested its 
strength in Washington during the late ses- 
sion of Congress, when by its direct influ- 
ence, the experimental parcels post scheme 
was defeated. The passage of the bill in- 
troduced to prevent the fixed selling price 
would be likewise beneficial to the mail 
order houses and detrimental to retail in- 
terests. When we consider that the sales 
of one of the two large mail order houses 
in Chicago for the year 1910 amounted to 
over $61,000,000 and that the combined sales 
of both amounted to probably over $120,- 
000,000, we can better realize the amount 
of business the retail trade of the country 
is losing through this centralized institu- 
tion. 

The jobber stands in a very important po- 
sition to the manufacturer, in that he pur- 
chases goods in large quantities. In but 
very few lines is it practical for the manu- 
facturer to reach the retailers or the con- 
sumers direct. The jobber keeps a varied 
stock, which is constantly growing more 
and more diversified and complicated and 
justifies his existence by selling these goods 
in assorted lots on a small margin of profit 
to the retailer and on terms which are 
favorable to the dealers and often times, 
carries him through dull seasons and aids 
in the development of his business. There 
is little doubt that an ambition to buy 
from manufacturers by some of the retail- 
ers, in order to get low prices, does not 
cause much headway, for the reason that 
the retailer must buy certain quantities in 
order to get these prices, and he is liable 
to overbuy; besides, he can only select from 
one factory, as it may not pay him to buy 
from two. The consequence is that his 
competitor who buys from a jobber can 
buy a much nicer selection, for the reason 
that the jobber assembles the stock from 
the different factories and will surely pick 
out the best selling goods. 

It may be asked, “Is not a jobber a 
costly distributing agency,” and it must be 
conceded that this service is not obtained 
without expense; but the jobber works on 
a close margin, and the net returns to him 
are meager compared with those of the 
manufacturer and retailer, who both enjoy 
far greater percentage of profit, while the 
annual increase in wealth and growth of 
manufacturers. far exceed that of jobbers. 
Owing to severe competition, jobbers are 
compelled to cut their expenses down to 
the lowest possible figure, and it is hard to 
see how goods could reach the retailers in 
any other way. Under the jobbing system 
the manufacturer is relieved of the re- 
sponsibility and expense of introducing and 
distributing his goods, in small amounts. 
and at the same time the jobber can be of 
gteat service to the retailer by having the 
goods on hand when he needs them. 
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Cuts Show the Catch Before and After Assembling 


to permit the lever with a lug on each 


This new improvement obviates the use of a rivet. 
The cost of assembling is now reduced to an 


absurdity. 


Assembling pliers may be 
obtained from us if you 
desire. 


The Catch is spread enough 
side to pass in. 
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We might also mention that one or two 
manufacturers have attempted to make a 
general line comprising most of the ar- 
ticles needed in the jobbing line; but there 
is no manufacturer to-day who can make a 
sufficiently varied output to supply all a 
jobber’s needs, but the goods must be se- 
lected from 150 to 200 manufacturers in 
order to get a representative line of the 
best selling articles. 

Sometimes a manufacturer makes a sin- 
gle line of goods, and by reason of his 
conservation is able to manufacture cheaply 
and to the best advantage; but the cost of 
selling this single line to each individual 
retailer, would be so great as to make the 
cost prohibitive. The jobber insures the 
manufacturer a more certain market. We 
have known large manufacturers who have 
on their books only 15 or 20 customers, 
all of whom were large jobbers, while 
these same jobbers probably had, in many 
cases, 500 or 600 retail accounts on their 
individual ledgers. The manufacturer, 
therefore, practically knows where he can 
dispose of his output and is enabled to do 
business with great certainty. In view of 
these conditions, it may well be claimed 
that the jobber is a most useful and eco- 
nomical factor in distributing. 

Recent years have shown a tendency of 
jobbers to come together in jobbing asso- 
ciation and meet with the retailers and 
manufacturers, and this is in line with the 
general trend of industrial affairs. These 
jobbing associations, as a rule, do not par- 
take of the nature of a trust, and are a 
menace neither to the retailer or the con- 
sumer. It is rarely that such associations 
attempt to regulate prices, but by free in- 
terchange of information they prevent the 
spread of unfounded reports and, working 
together, are able to take up such matters 
as trade abuses, while some associations 
have deliberately pursued a policy of edu- 
cating their own weaker members into 
proper business habits. 

These associations also stand in im- 


portant relation to the manufacturers and | 


have frequently been able to induce them 
to adopt better methods in the disposal of 
their goods. The associations have taken 
the view that jobbers are the natural out- 
let for the manufacturer, who should re- 
gard the jobber as his selling agent, and 
that their interests are joint and often 
identical. Manufacturers have, in many 
cases, readily responded, to this liberal idea, 
and an element of harmony has thus been 
brought into their relations. In all such 
matters jobbing associations have been 
highly useful, while in these days of mam- 
moth corporations and trusts they have 
often been able to command a hearing 
where the individual jobber would have 
been ignored. 

Such, then, is a brief account of the job- 
ber as he appears to-day. He is the out- 
growth of modern business conditions, and 
well equipped to distribute cheaply and to 
the best advantage the vast volume of 
goods daily outpoured by manufacturers 
who find it impracticable to market their 
goods directly. There seems to be no other 
channel through which the retailers can be 
so economically and advantageously sup- 
plied w‘th a sufficient assortment of goods 
in all their variety and styles. 








Another thing which I wish to call to 
the retailer’s attention are the cheap watches. 
A consumer buys a watch from you for $1; 
you must guarantee it for one year, and 
you do. Another customer buys the same 
watch from either a hardware or a dry 
goods store, and pays the same price that 
you charge. However, in case the watch 
goes wrong, if he buys it from you, he 
comes back and expects you to make the 
guarantee good; but if he buys it from the 
hardware or dry goods store, he comes to 
see you for the reason that he knows the 
other stores have no watchmaker, and he 
must go to someone who knows about the 
repairing of the watch. ‘The mainspring 
might be broken and you know he has only 
paid $1 for the watch, so you cannot charge 
him more than 50 cents for repairing it; 
at the same time it might have taken you 
just as long to fix this watch as it would 
a $10 watch. Why would it not be a good 
plan to have a little sign back of the watch- 
repair case which says, “We do not repair 
cheap watches.” We all know that the 
watch business has been slow for the rea- 
son that there are too many cheap watches 
sold. Possibly this might stimulate the 
watch business, because your customer 
might come back to you and say, “If you 
cannot repair this cheap watch, what will 
you sell me a watch for that you will 
guarantee?” I am under the impression 
that the retailers are too liberal with their 
guarantees on cheap watches, and they are 
losing a great many good watch sales. 

Now, take it in other lines. Supposing 
you buy a necktie for 50 cents or a dollar 
and in one week it rips; do you think for 
one moment that the furnishing store will 
supply you with a new tie? These are 
matters which the jeweler should think 
about, as there is no question but what 
there are too many goods guaranteed in 
the jewelry business that should be ex- 
cluded and placed on the basis of mer- 
chandise, and simply sold with no guaran- 
tee at all. 








Hunters of Rock Crystal. 





(From the Scientific American.) 


NE of the most dangerous and most 
laborious of callings is that of the 
rock crystal searcher. 

It has attained much greater import- 
ance since rock crystal came to be used 
in optical work. 

For generations past the Swiss have pur- 
sued this business in their mountains. Rock 
crystal, which is pure silica, or crystallized 
quartz, is found on a large scale, of vary- 
ing fineness and coloring, sometimes sepa- 
rate, sometimes in deposits, 

The crystal hunters are known as Strah- 
ler and the crystal as strahlen (luminous 
rays). 

The outfit of a strahler consists of a bar 
of iron, four feet long and hooked at the 
end; of a shovel, a mattock, a strong rope 
and a leather bag. 

Thus equipped, he sets out in the morn- 
ing to search for the rock crystal. He is 
almost always alone, so that he may not 
have to share his booty. For whole hours 
he climbs and climbs, mounting thé sides 
of the rocks on ledges a few inches wide, 
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over yawning abysses and frightful preci- 
pices, 

Finally he perceives a vein of quartz, 
which he makes an effort to reach. The 
nails on his shoes no longer hold on the 
sloping ground. As soon as he begins to 
walk the ground breaks away; he cannot 
get ahead. 

Patiently, without a word of vexation, 
without an angry gesture, because the 
strahler has learned that these are use- 
less, he returns to seek another route, for 
there jis no open road that leads to these 
inhospitable regions; it is muecessary to pick 
a convenient place for each step in ad- 
vance, and very often, the roughness not 
being sufficient for progress, the crystal 
hunter has to cut, with his mattock, climb- 
ing steps in the rock. 

Finally the vein is reached; he follows it, 
striking with his hammer. The sound re- 
turned indicates to his skilled ear the ex- 
istence of a cavern, a geode or pocket, 
which are the names given in Switzerland 
to the hollows where the crystals are found, 
attached to the sides, or detached and 
mingled with sand. 

Last year a strahler on St. Gothard made 
a lucky discovery of large crystals. 

About 100 yards below the line of eternal 
snow he saw a vein of quartz about 40 
yards long and 15 yards wide. But on this 
day it was impossible to reach the vein, 
for, at the moment of its discovery, dark- 
ness began to envelop the mountain. 

He passed the night in a hut, a half 
hour’s journey away. Unfortunately, in 
the morning, in place of the bright sun- 
shine for which he had hoped, thick clouds 
of fog covered the sky. He had to beat a 
retreat and return as quickly as possible 
to the valley. 

The Winter came, and the treasure he 
had caught a glimpse of did not allow him 
a moment’s rest; he counted the days that 
must pass before the return of Spring and 
the melting of the snow. 

Finally the day so long awaited arrived, 
and one fine morning he took up his route 
with one of his colleagues. Having relocated 
the vein, they exploded a mine to open the 
hollow and penetrate into the secret cavern 
at the risk of being crushed by the falling 
rocks, 

In short, they finished by collecting more 
than 300 quintals of crystal, which they had 
all the trouble in the world to carry away, 
at the expense of several successive jour- 


neys. And this, for the one who had been: 
so luck as to first discover this vein, was. 


a veritable little fortune, which he em- 
ployed in setting up a well-equipped inn. 
Rock crystal is also found in the Dau- 
phiné, in Piedmont, and imbedded in Car- 
tara marble. East India, too, furnishes 
fine specimens, likewise North America. 
This material was highly prized in former 
times and worked up, as it still is some- 
times, into seals, cups and vases with finely 


executed gold mountings. Owing to its: 
hardness, it is less liable to be scratched’ 


than glass, and therefore extensively used 
for lenses of spectacles, etc. 








Jewelers and other merchants of Des 
Moines, Ia., contemplate closing their places 
of business on Saturday nights during July, 
and August. 
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{Answers are also solicited sens our readers to the questions published on this page.] 
No attention paid to communications unless accompanied by full name and address of the writer. 


Question No, 2831.—To Bend Small 
Tubing.—How can [| bend small tubing 
without breaking or kinking? B.S. 

ANSWER:—To bend small brass tubing 
take a close spiral spring that will make a 
neat sliding fit in the tube. The spring is 
annealed at the part that is to be bent. 
Then out of a piece of hard wood make 
a form about which the tube is to be bent. 
To remove the spring after bending the 
tube, twist the spring in the direction in 
which it was wound, This will serve to 
close the spring slightly so that it can be 
taken out easily. This little kink may be 
used on tubing up to three-quarters of an 
inch in diameter. Large tubing can be bent 
by filling with molten lead. After bend- 
ing, melt the lead out again. 


Question No. 2832.—Black Varnish for 
Optical Goods.—How can I! produce a 
dead black on steel optical goods—some- 
thing that will stay on? B. V. 

ANSWER:—A dead black varnish suitable 
for steel optical goods, also for ornamental 
iron, is made by dissolving seed lac in 95 
per cent. alcohol. Mix refined lampblack 
with alcohol and add enough seed lac var- 
nish to make the lampblack adhere, but 
not enough to give it a gloss. Strain 
through cheesecloth and apply with a sofa 
varnish brush. 


Question No. 2833.—Modeling Clay.— 
How can I soften modeling clay so it can 
be kept workable? M. C 

ANSWER :—Modeling clay may be made 
by kneading dry clay with glycerine. The 
mass must be worked thoroughly with the 
hands and moistened at intervals of two 
or three days. Keep covered with a rubber 
cloth to prevent evaporation. 

Question No. 2834,—Difference Be- 
tween Bronze and Brass.—Wherein con- 
sists the difference between bronze and 
brass? I notice many articles represented 
to be bronze, but they have the brass ap- 
pearance. D. B. 

ANSWER :—Bronze is an alloy of copper 

.and tin, which produces a dark red, re- 
sembling dark gold. This alloy is espe- 
cially useful for statuary and monuments. 
This is on account of its fluidity when 
melted, which enables it to run full in the 
molds, making it easy to work. The atmos- 
pheric influences will produce the genuine 
patina. Brass is an alloy of copper and 
zinc, which produces a color resembling 
pale gold. The grain is not as fine as 
bronze. The real brass was not produced 
until zinc was introduced, which was a lit- 
tle after 1700; therefore, all the old pieces 
are bronze, but many brass articles are 





sold as bronze. A coat of dark lacquer on 
brass will produce a bronze-appearing arti- 
cle. 





Separation of Platinum and Gold from Old 
Jewelry, Filings and Wastes. 





(From the Brass World.) 


OW that platinum is used so exten- 

sively in the manufacture of jewelry, 

and will probably be used still more, its 

separation from gold and silver is a subject 

that is of interest to manufacturing jew- 
elers and refiners. 

The platinum must be separated in the 
wet way, for there is no other process 
known. _ When the method is understood, 
it is not a difficult one, but there are many 
pitfalls and, unless these are known, only 
a portion of the platinum is recovered. 
Many a refiner has discovered this to his 
sorrow when he has figured up his results. 

Platinum is used in the manufacture of 
jewelry in various ways. It is employed in 
diamond-ring settings as the backing to give 
brilliancy to the diamond. It is also em- 
ployed as a portion of jewelry itself in con- 
junction with gold. It is not used to alloy 
the gold at all, however, and when the 
platinum is found on the jewelry it can 
always be seen. Then, of course, there are 
filings, scrap and similar wastes which form 
the principal portion of the material ob- 
tained from manufacturing jewelers and 
which is sent to the refiner. 

In refining such precious material it will 
be found that gold, platinum, copper. and 
silver are present. The gold and platinum 
form the principal portion of the material, 
while copper and silver are present as the 
alloy, and perhaps the solder. The first op- 
eration is as follows: 

MELTING THE METAL, 

The usual practice is first to melt the 
gold and platinum material with silver so 
that parting can take place. Take the fol- 


lowing : 
Gold and platinum material.............. 1 part 
DEN JEG oid a.c « «:0rs-34 4.6 6 eae Gees 3 parts 


Melt the whole at a good, bright, red 
heat in a graphite or clay crucible, pour into 
a mold and then roll down into as thin 
sheet as possible. This is to allow the part- 
ing to be done easily. 

PARTING. 

It should be borne in mind that the part- 
ing should not be done with nitric acid. 
This is one of the pitfalls. Strange to say, 
platinum, when alloyed with silver, is dis- 
solved to some extent by the nitric acid. 
In fact, when only five per cent. of plati- 
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num is alloyed with the silver it will dis- 
solve in the nitric acid with the silver. 
Percy, the celebrated metallurgist, made in- 
vestigations on the subject and says: “An 
alloy of platinum and silver, containing only 
five per cent. of the latter, completely dis- 
solves in nitric acid, but if the platinum 
much exceeds that proportion part of it 
remains undissolved. But in sulphuric acid 
only the silver dissolves.” 

It is necessary, then, to use sulphuric acid 
for the parting, otherwise the platinum will 
dissolve with the silver. Place the rolled 
strip of metal obtained in a porcelain dish, 
if the quantity is small, and if large a heavy 
cast-iron kettle can be used. For every 
ounce of the rolled strip take from two to 
three ounces of strong sulphuric acid. This 
acid should be chemically pure, as the pres- 
ence of chlorine or other impurities will in- 
terfere. Heat the dish on a sand bath until 
the action ceases. This takes several hours. 
Then allow to cool and pour off the acid, 
which now contains the silver as sulphate, 
into cold water. For every part of the. acid 
use nine parts of water. When all the acid 
has been poured in wash the residue in the 
porcelain dish (which now contains the 
gold and platinum) with water several 
times and pour into the main solution. 

PRECIPITATION OF THE SILVER. 

Heat the silver solution, made by pouring 
the sulphuric acid into water, so that all 
the sulphate of silver will dissolve, and 
then precipitate it with copper wire or sheet 
copper. The silver is precipitated in a finely 
divided condition and can be filtered off, 
washed with water and melted down to fine 
silver. The solution from it contains sul- 
phate of copper and may be crystallized out 
by evaporation if desired. 

DISSOLVING THE GOLD AND PLATINUM. 

The residue, left after parting with the 
sulphuric acid, contains the gold and plati- 
num. Wash well with hot water to free 
from the sulphate of silver, and then dis- 
solve in the porcelain dish with aqua-regia 
(three parts of pure muriatic acid to one of 
pure nitric acid). Warm the dish on the 
sand bath until dissolved. Use no more 
acid than is necessary, and then evaporate 
off excess until the solution becomes syrupy. 
It will have a dark red color. The gold 
and platinum are now in the form of chlor- 
ides and the nitric acid has been expelled 
by the evaporation. 

Add twice the volume of water to the 
platinum and gold chlorides that there is 
solution, and it will be found that it is not 
clear. There will always be a slight amount 
of silver chloride in it, as the sulphuric 
acid will not remove all. Filter this silver 
chloride off. 

(To be continued.) 








R. R. Surles, Belhaven, N. C., has given 
up business in Belhaven and moved to 
Rocky Mount. 

The jewelry store of B. P. Lamb, Green- 
ville, N. H., was entered recently and a 
quantity of jewelry stolen from the show- 
case. The:thief entered the store by break- 
ing a pane of glass in the window of the 
store. This is the second time that Mr. 
Lamb has been robbed within the last five 
years. The last time the thief got off with 
a considerable amount of jewelry. 
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There is always Something New and Swartchild always has it 








New Pin Tongue Vise 


Brand new. 


Repair men 


The only tool for delighted 
re-pointing pin ‘ 

tongues without re- Saves time, temper 
moving from joint. MONEY 





No. M780—Full nickeled on copper, finely finished . - Price, each, $1.00 


SWARTCHILD & COMPANY 


World’s Largest Material House Heyworth Bldg., Madison and Wabash, Chicago, Ill. 
Sole Controllers of Black Shield Mainsprings—The Finest Mainsprings Made 
Our new Catalogue, the largest and most complete ever issued, sent free upon application 











Zeuner’s Best Jewelers Saws 


JOHN AUSTIN & SON 


Assayers, Refiners and Smelters 
74 and 76 Clifford $t., PROVIDENCE, R. |. 


American Swiss Files 
Gas Furnaces 
Blowers, Etc. 


EP. Reichhelm&Co. 


Established 1876 
Jewelers Tools 

















and Supplies 


Sand Blast 
Price, $12.00 24 JOHN ST., NEW YORK 





New Jersey Smelting and Refining Works, (tnc.) 








Clifford, Adams and South Streets 
CLARENCE CURREN, General Manager NEWARK, NEW JERSEY 


PLATINUM SWEEPS 


Full value paid for all Platinum, Gold and Silver contents in any kind of material containing any 
or all of these metals. 


CRUCIBLSOS 


= 





en’ Supplies, « 
te. 
a 1860. 
J. &H. BERGE, 
98 John php 











HERMAN KOHLBUSCH, Sr. 


ESTABLISHED 1859 


Sweeps, Ores, Bullion, Filings and Waste ( (ccenainings precious metals), Copper and Lead- 
earing Materi 
W. H. Swenarton 

, (Gr-Lraminer A, S, Patent Office) 

j Manufacturer of Fine Balances and Weights 
eee ae for every purpose where accuracy is required 

Office and Salesroom, 170 BROADWAY, NEW YORK 

Send for Price List Tel. 370 Cortland 


Counsel in Patent Causes 


2 Rector Street, New York 
Patents Trave-fMarks 




















SWEEPS an BULLION 


Purchased and Refined— Buyers of Gold, Silver, Platinum, Plated Scrap—Assayers of Ores and Metals 


T. B. HAGSTOZ & SON] ramatttrma ra. 











U. S. SMELTING AND REFINING WORKS. 
L. & M. WOLLSTEIN, 16 JOHN STREET, NEW YORK 


SWEEP SMELTERS AND ASSAYERS 


Dealers in Gold and Silver Assay Office Bars. HIGHEST and MOST PROMPT RETURNS made for Sweeps and ail kinds of Waste containing Precious Metals. 
Positively Highest Prices Paid For Old Gold and Silver. IMPORTERS OF PLATINUM ORE AND BULLION ASSAYS A SPECIALTY 











L LONG &4 Bro. 2S 


S. W. Corner Halsey, Marshall and Nevada Streets, NEWARK, N. J. SMELTING 


FOR THE TRADE 


Prompt attention given to 
Gold and Silver Bullion 
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business success. 


gets ahead of you. 





Jewelers’ Auctioneers 


We Sell More in a Month 


Than You Do in a Year 
And Make You Almost as Much Profit 


Our sales average from $3,000 to $20,000 
per week and invariably show a profit. 


The results of our sales show a stock either sold out 
completely or reduced to any point you wish, and 
cleaned of all the out-of-date merchandise that has 
been an eyesore and a stumbling block to your 


Your reputation will be improved, your business 
advertised, your debts paid, and you put in the way 
of becoming an up-to-date, progressive jeweler. 


We can more than double ‘your Holiday 
trade in either July 
or August 
Read this ad again, then consider well the points that interest 
you and write us about it mow; don't wait until some one 


We give our personal attention to every sale 
and use no substitutes 


MITCHELL & TILLOTSON 


35 Maiden Lane, New York 

















ELIZABETHTOWN SMELTING CO. 


Murray and Mulberry Sts., Newark, N. J. 
Refiners and Sweep Smelters 


We buy or refine Platinum and Gold Filings, Scrap or Bullion Sterling Scrap, 
Chlorides, Nitrates, Photographers’ Wastes or any material containing €Ny or 
all of the precious metals. 





WE OFFER THIS WEEK FOR 
Platinum Scrap, $38.50 ‘per Troy oz. 


and for 


Sterling Scrav - = = 47¢C. per oz. 





WE DO OUR OWN SWEEP SMELTING, enabling us to pay FULL 
MARKET PRICE for contents of PLATINUM, GOLD, SILVER and 
IRIDIUM IN JEWELERS’ SWEEPINGS, 

The services of our corps of Expert Metallurgical Chemists 
are always at the disposal of the trade. 


Forward us any stock you wish the value determined 














Workshop Notes 


for Jewelers and Watchmakers 





Cloth :: Postpaid, $2.50 





Published by 


The Jewelers’ Circular Pub. Co. 
11 John St., New York 











Get in Quick! 


Choose the Best the Country Affords 


Drop a postcard asking for 
the latest catalogue 
of the 




















The entire building used exclusively for instruction in Watchwork, 
Jewelry and Engraving 


Horological Department 


Bradley Polytechnic Institute 
PEORIA, ILL. 

















a) 
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STANDS FOR MADE IN 
*““GUARANTEED FOR LIFE” TRADE 1 MARK GOLD, SILVER AND 
AGAINST BREAKAGE AND WEAR PLATE 







REG. US.PAT. OFF. 









Sclecrcome and Offices of of TERN B ROS. & C O. Diamond Cutting Works: 


Diamond Department 136-146 West 52d St. 


68 Nassau St.,N. Y. 33-43 GOLD STREET, NEW YORK New York 


To avoid delay use local address, 33-43 Gold Street 


BRANCH OFFICES: 
ll., 31 North State Street; Amsterdam, Holland, 12 Tulp Straat; London, Eng,, 



















Audrey House, Ely Place. 











sew es 




















COMMUNITY 
SILV ER. 




















| me E ‘i : on eh ™ — 
, COMMUNITY SILVER42 RELIANCE PLATE 


sales and see how 
profits pile up for you 
Both Community Silver and Reliance Plate are sold only on 


a restricted price basis, hence cutthroat competition is avoided 
and every sale counts — yields a sure and generous profit. 


ONEIDA COMMUNITS, Lp. ONEIDA, NCY. 


1 Ca aa ee Ae 


on eer 














Rings 
Scarf Pins 
Hat Pins 
Studs 
Screw Earrings 
Bead Neck 
Chains 
Charms 
Neck Chains 
Vest Buttons 
Collar Buttons 
Fob Seals 
Silver and Gold 
Thimbles 
Cameo Goods 
Brooches 
FPobs 
Crosses 
Baby Pins 
Ring Mountings 
Festoons 
Emblem Goods 
Pocket Knives 
Silver and Gold 
Match Boxes 
Alberts 
Vanity Sets in 
Goldand Silver 
Gold and Silver 
Cigarette Cases 
Lockets 
Bracelets 
Link Buttons 
Veil Pins 
Tie Clasps 
Locket Rings 
Cigar Cutters 
Lapel Buttons 
Rope Chains 
Class Rings 
Lorgnette 



























































MAKERS OF GOLD JEWELRY 
FOR THE JOBBING TRADE EXCLUSIVELY 


‘Rrothers~ b 





POPULAR PRICES 


33-43 Gold Street, NEW YORK 
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